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U.S. vs. Associations: 
What's Behind Suit? 


Prosecutors Must Show 
They Have Federal Case 
and Then Prove Collusion 


WASHINGTON, May 4—What is 
behind the Justice Department’s 
attack on the advertising agency 
recognition system? What is the 
government trying to accomplish, 
and what will happen to agency 
operations if the government has 
its way? 

These are questions which in- 
evitably come to the front as At- 
torney General Herbert Brownell 
flashes a green light for the anti- 
trust division to press ahead with 
a complaint directed at procedures 
which have been commonplace in 
the advertising business for nearly 
35 years. 

While the government does not 
ordinarily divulge very much 
about its plans in an anti-trust 
case, an unusual amount already 


has been revealed about this case. 

In a statement to a Senate judic- 
iary subcommittee this week, Anti- 
Trust Chief Stanley Barnes said 
the investigation was sparked by 
a letter he received from an ad- 
vertising agent who feels that the 


‘existing recognition system ham- 


pered his operations. 


= Mr. Barnes revealed that com- 
plaints were lodged as far back 
as 1951, but were pigeonholed by 
the Truman administration, despite 
recommendations from staff mem- 
bers that the industry be exposed 
to a grand jury probe. 

The government’s chief objec- 
tive, it is believed, is a settlement 
—voluntary or otherwise—which 
would require the media associa- 
tions to discontinue their recogni- 
tion systems. 

The government has put its case 
into a civil complaint directed only 


(Continued on Page 72) 


4 A’s, ANA Aired Commission Issue 


in Historic Debate 


ANA Report, Expressing 
View Since Repudiated, 
Sought to End 15% Plan 


New York, May 3—Twenty 
years ago, in the midst of the de- 
pression, the Assn. of National 
Advertisers was trying fiercely to 
do exactly what the federal gov- 
ernment is trying to do today: 
abolish the agency commission 
system. 

In a hard-hitting report issued 
at the end of 1934, the advertisers’ 
group condemned the commission 
system as “outmoded” and frankly 
advised its members to make their 
own terms with agencies. 

“Advertising Agency Compensa- 
tion in Theory, Law and Practice” 
was prepared for the ANA by 
Albert E. Haase as an answer to 


(Continued on Page 69) 


Two Decades Ago 


Agency Not Handmaiden 
of Advertiser, But an 
Independent, 4A’s Vowed 


NEw YorK, May 3—“If absolute 
perfection is to be the standard for 
a system of compensating adver- 
tising agencies, then the commis- 
sion system does not qualify.” 

These were the words of the 
American Assn. of Advertising 
Agencies in February, 1935, when 
it issued a rebuttal to an attack 
on the commission system by the 
Assn. of National Advertisers. 

The Four A’s rebuttal, entitled 
“Analysis and Criticism,” consti- 
tuted a full-dress defense of the 
commission system. 

Admitting “defects” in the 
commission system, the agency 
group maintained that it was still 


(Continued on Page 69) 


ANPA Is’High-Handed and Arbitrary,’ but 
No Anti-Trust Violator, Agency Head Says 


Cuicaco, May 5—In an early re- 
action to the Justice Department’s 
anti-trust bill of complaint against 
the American Newspaper Publish- 
ers Assn., one of the ANPA’s most 
outspoken admen-critics has taken 
the position that (1) the ANPA 
has indeed been “high-handed and 
arbitrary” in its approach to agen- 
cy recognition, and (2) that to 
prosecute the association for anti- 
trust violations would nevertheless 
be “silly.” 

The reaction came this week in 
the form of a letter to ADVERTISING 
Ace from Leonard M. Sive, head of 
Leonard M. Sive & Associates, Cin- 
cinnati. A year ago and more, Mr. 
Sive engaged in a six-month epis- 
tolary quarrel with the ANPA on 
the score of the organization’s 


agency recognition policies. 
= In his letter of this week, Mr. 


Sive still had that combat vividly 
in mind. 

“IT have felt—and strongly—for 
quite some time that it was pre- 
sumptuous and irrelevant for the 
ANPA to require agencies to di- 
vulge highly confidential informa- 
tion about their fees and percent- 
age breakdowns in various media, 
etc., for the purpose of giving rec- 
ognition for the use of newspa- 
pers,” he wrote. 

“TI have also felt it was ridiculous, 
to use a mild word, for the ANPA 
to require a ‘broad’ use of newspa- 
pers (in a geographic sense) before 
granting recognition... ,” Mr. Sive 
went on. 

“By limiting ‘recognition’ to 
those agencies with broad geo- 
graphical usage of newspaper 
space, some agencies that couldn’t 
qualify, but did nevertheless use 

(Continued on Page 73) 
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LIFE BRAS’ LIFE AD—This ad, which 
will appear in the June 6 issue of 
Life, is part of a special summer 
promotion for Formfit Co.’s Life 
bras. McCall’s and 308 dailies also 
will be used. MacFarland, Ave- 
yard & Co., Chicago, is the agency. 


Present Suit Recalls 
Outdoor Association's 
Anti-Trust Troubles 


Cuicaco, May 5—The most 
recent government anti-trust suit 
involving the advertising industry 
—preceding the present one—is 
that brought against the Outdoor 
Advertising Assn, of America and 
General Outdoor Advertising Co. 
in 1950 (AA, July 3, 50). A consent 
decree was entered for the OAAA 
in 1952 (AA, Sept. 15, ’52); the 
GOA charges have not yet come up 
for trial. 

The government charged GOA 
with monopolizing outdoor adver- 
tising in 1,500 cities, towns and 
markets east of the Rockies and 
charged the association with elim- 
inating competition among mem- 
bers by fixing the rates of commis- 
sion payable to advertising agen- 
cies and by dividing the market 
“on a mutually satisfactory basis.” 


® Also affected, along with OAAA, 
by the consent decree were Out- 
door Advertising Assn. of the 
Northern States and 46 state asso- 
ciations chartered by the national 
association. 

The consent decree involving the 
OAAA provided, among other 


(Continued on Page 69) 


‘Veritable Private Government ... 


15% Commission and No Rebate Isa 
Price Fix, Says Trust Buster Barnes 


ANA Report Trustees 
Unavailable, but Ad 
Exec Talks to AA 


New York, May 4—The three 
trustees for the Assn. of National 


_ | Advertisers’ 1934 report on agency 


compensation—Lee Bristol, Al- 
lyn McIntire and Stuart Peabody 
—were unavailable for comment 
today on the Justice Department’s 
proposed action against several ad- 
vertising and publishing associa- 
tions. 

(Mr. Bristol was a v.p. of Bris- 
tol-Myers at the time; now he is 
president of the company. Allyn 
McIntire is v.p. in charge of 
advertising for Pepperell Mfg. Co. 
Stuart Peabody, then director of 
advertising for Borden Co., is now 
assistant v.p. of Borden.) 

However, one top advertising 
executive closely associated with 
the 1934 ANA report—who asked 
to remain anonymous—told Ap- 
VERTISING AGE that the advertising 
industry “has come a long way” 
since the report was issued. 

In the past 20 years, he said, the 
ANA has worked hard to promote 
the partnership concept in agency- 
advertiser relationships, and “the 
atmosphere of cooperation is at a 
peak right now.” 

He confirmed that in the early 
’30s there was “general unrest in 
the ANA about the agency com- 
mission,” with many advertisers 
feeling that the system was “less 
than completely equitable.” 

He also pointed out that the 
15% commission is “obviously 
inequitable” for an advertiser who 
is simply placing 50 pages in Life. 
However, he added that the com- 
mission system “averages out fair- 
ly over the course of a long rela- 
tionship.” 

Albert E. Haase, who prepared 
the ANA report, is a former man- 
aging director of ANA and is now 
president of the Jewelry Industry 
Council in New York. He told AA 
today that he has not been in touch 
with recent developments and is 
therefore not in a position to com- 
ment. 


Last Minute News Flashes 


Lewin, Williams Adds Two, Reactivates Another 


New York, May 6—Two national advertisers are moving their ac- 
counts to Lewin, Williams & Saylor, and a third, dormant for the past 
three years, will resume advertising through this agency next month. 
Detecto Scales, Brooklyn, manufacturer of scales and bathroom acces- 
sories, is moving from Doyle Dane Bernbach, and Publix Shirt Corp., 
maker of Tru-Val men’s shirts, is shifting from Donahue & Coe to 
the Lewin agency. Babcock Box Co., Attleboro, Mass., manufacturer of 
jewel cases, has reappointed LW&S as its agency and will resume ad- 


vertising. 


McKellar Moves from Firestone to Ford International 

New York, May 6—Donald E. McKellar has been appointed adver- 
tising and sales promotion manager of the Ford international division, 
Ford Motor Co. For the past six years he has been advertising and 
sales promotion manager of the international division, Firestone Tire 


& Rubber Co., Akron. 


Impending Changes Seen at General Foods Sales 
Wuite Piains, N. Y. May 6—General Foods Corp. is expected to 
announce a number of sales executive changes next week. 
(Additional News Flashes on Page 73) 


Negotiation Still Is 
Possible After Suit Is 
Filed, Brownell Says 


For complete text of Stanley 
Barnes’ statement see Page 40. 


WaAsHINGTON, May 3—Anti-Trust 
Chief Stanley N. Barnes deciared 
today that public statements by 
ANPA and Four A’s have pre- 
cluded any effort to settle the 
government’s legal differences 
withthe advertising business in 
advance of formal court action. 

While the Justice Department 
still considers that an informal 
settlement is possible, in the event 
the defendants want to negotiate 
after the suit is filed, Mr. Barnes 
told a Senate judiciary sub-com- 
mittee that the government con- 
siders that a pre-filing settlement 
is “almost impossible” and that it 
has decided to go to court. 

In a statement of the depart- 
ment’s position in the case, he said 
the government feels that “a veri- 
table private government exists,” 
which fixes prices and stifles com- 
petition in the agency field. 


® He said investigations indicated 
that the agency recognition system 
is the heart of the problem. 

“This system fixed conditions 
for newcomers’ entry into the ad- 
vertising business, fixed rates 
which those agencies already in 
business might charge and fixed a 
sanctuary from competition for ad 
agencies by, in effect, barring ad- 
vertisers from dealing directly 
with newspapers and magazines,” 
he said. 

Mr. Barnes told the commit- 
tee a copy of the complaint was 
submitted to ANPA and the Four 

(Continued on Page 40) 


Non-4 A’s Agency 
Goes to Bat Against 
Anti-Trust Charges 


PITTSBURGH, May 4—A one-man, 
non-Four A’s agency here has 
taken up the cudgel in defense of 
the policy of restricting advertis- 
ing commissions. 

In a letter to Attorney General 
Herbert Brownell Jr., Gene H. 
Eckerson, who operates an agency 
under his own name, gives a 
thumbnail sketch of reasons for 
Four A’s policing of the agency 
commission. 

He points out that an agency’s 
rebating a portion of earned com- 
mission to the advertiser is consid- 
ered unethical. 

“Our very living is dictated by 
the service we render in order to 
be eligible to receive a 15% com- 
mission for the business we place,” 
he writes. “The unethical house, 
on the other hand, cares little 
about service and less about crea- 
tive ability. He merely places 
business and shares commissions 
bet the advertiser footing the 


® He compares the policing of the 
Four A’s and the ANPA to a bar 


(Continued on Page 33) 
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‘Sun-Times’ to Add 
Local Colorgravure 
Magazine This Fall 


Cuicaco, May 5—Thne Chicago 
Sun-Times will join the length- 
ening list of newspapers publish- 
ing _—ittheir own colorgravure 
magazines this fall, the newspaper 
advised advertisers and agencies 
this week. 

The magazine, to be printed by 
Neo Gravure division of Cuneo 
Press, will make its initial ap- 
pearance Sept. 11. Both national 
and local advertising, in monotone, 
duotone and full color, will be 
accepted. 

National rates for the 850-line 
magazine (10x12%”) will be 
$1,500 for a monotone page. The 
extra charge for spot color and 
duotone will be $95, and the 
charge for full color pages is $1,- 
950. Discounts ranging from 6% 
for three pages or more, to 10% 
for 26 pages or more, will apply. 
There are also continuity dis- 
counts ranging up to 4% for speci- 
fied cycles. 

Monotone closing date is 14 days 
in advance of publication; for 
spot color it is 21 days, for full 
color 28 days. 


® Advertisers and agencies this 
week received a folder giving de- 
tails of the new publication, along 
with a 20-page preview issue con- 
taining both ads and editorial, 
designed “solely to illustrate the 
tonal range and fine printing qual- 
ity of the colorgravure process 
used.” 

They also received comparative 
rates on the Sunday Tribune and 
the Daily News Saturday roto sec- 
tion, along with the news that the 
Sun-Times will carry “both re- 
tail and general advertisers at 
the lowest single page rate for 
colorgravure in Chicago.” Sun- 
Times Sunday circulation (from 
the Sept. 30, 1954 ABC statement) 
is 573,327, with 496,521 in the city 
and retail trading zone. Compar- 
able figures for the Tribune are 
1,392,384 and 989,250; and for the 
News, 572,556 and 451,463. 


Enger-Kress Sues 
Armour & Co., Amity 
on Patented Handbag 


West Benn, Wis., May 4—Enger- 
Kress Co., maker of leather prod- 
ucts, has filed a suit in the federal 
court in Milwaukee against Ar- 
mour & Co. and Amity Leather 
Products Co. 

The suit claims that Enger- 
Kress has sustained damages in 
the amount of $200,000 by reason 
of infringement of its design 
patent and unfair trade practices 
of the defendants. 

Enger-Kress demands an ac- 
counting and injunction in addi- 
tion to damages. 


® Enger-Kress charges that Ar- 
mour has had manufactured on 
its behalf by Amity, and is selling, 
a low-price imitation of the lady’s 
handbag designed and patented by 
the plaintiff under the name “Grab 


Bag.” 
The complaint charges that the 
imitation product, called the 


“Clutch Bag,” is being manufac- 
tured of inferior materials, but is| 
so advertised as “to convey to the 
buying public a false impression | 
that the high quality product) 
manufactured by the 
could be obtained for the price of 
$1 and two soap wrappers,” and 
that the public received the false 
impression “that the product 
offered by defendants was of the 
same quality and was produced 
by the same manufacturer as was 
plaintiff’s product.” 

The “Grab Bag” is a combina- 
tion lady’s billfold and handbag, 
which was introduced last year 


by Enger-Kress Co. 


THICK SLICE—Workmen hoist 300-Ib. foot-thick slice of Chevrolet on 
to a 16x50’ board in Detroit in building the first unit in what the 


General Motors division believes 


Campbell-Ewald Co. 


to be the first major automotive 


three-dimensional poster campaign. The replica, half again as long 
as a regular model, was made by Marshall Fredericks, sculptor, for 
, Chevrolet’s agency. 


CHIcaco, May 3—W. R. Siden- 
faden, president of the Liquefied 
Petroleum Gas Assn., yesterday 
urged the formation of a single 
promotional drive to sell both na- 
tural and liquefied petroleum gas 


that would be independent of the 
existing organizations in these two 
gas fuel fields. 

The gas industry is not winning 

its fight against electricity, Mr. 
Sidenfaden told delegates to 
LPGA’s annual meeting here this 
week. 
“Where combined gas and elec- 
tric utilities operate,” he said, “the 
iron curtain is drawn where the 
gas mains end and the story of 
electricity is aggressively and ef- 
fectively promoted.” 

Although he did not offer a de- 
tailed proposal for the all-out anti- 
electric fight, Mr. Sidenfaden asked 
the LP-gas and utility gas firms to 
work with “mutual respect and 
tolerance” for a national coopera- 
tive program which will stimulate 
both the LP-gas marketer and the 
gas utility. 


® Mr. Sidenfaden said that great 
numbers of gas utilities operating 
independently of electric compa- 
nies “take strong issue with the 
limitations placed upon their na- 
tional program.” These companies, 
he indicated, would welcome a 
proposal that might solve this 
“Trojan horse” situation. 

Peter G. Peterson, a v.p. of Mc- 
Cann-Erickson, advertising agency 
for LPGA, warned the delegates 
that a thorough job of educating 


plaintiff | 


TED COTT has been named general 
manager of DuMont’s New York 
and Washington stations. Mr. Cott 
has been with NBC as v.p. and 
operating head of its radio net- 
work and was previously general 
manager of NBC’s radio and tv 
stations in New York. 


LP and Natural Gas Groups Urged to 
Unite Promotions Against Electricity 


the public must be accomplished if 
LP-gas is to survive in the battle 
of the fuels. Misconceptions about 
LP-gas is the most serious problem 
facing the industry, he said. 

Mr. Peterson was in charge of 
a motivational study of LP-gas 
conducted in three sections of the 
U. S. by McCann. In reporting on 
the study, he pointed out that the 
results do not favor gas in the fuel 
fight. 


= Figures taken in the central 
states were used as typical exam- 
ples. In the water heater class, 
54% of those interviewed used gas 
and 46% used electricity. Of those 
owning gas heaters, 85% said 
they would continue to use gas and 
15% indicated a switch to electri- 
city. Of the electric water heater 
owners, 93% said they prefer this 
type and 7% favored a change to 
gas. 

In the heating unit group, 42% 
used oil, 34% coal or wood and 
24% used gas, Mr. Peterson said. 
Of those heating with gas, 96% 

(Continued on Page 75) 
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Housewives Like Their Video, but 
Leave It Too, Columbus Study Shows 


Study Finds 7 Out of 10 
Day ‘Viewers’ Do Chores 
or Catch the Audio Only 


CoL_umsws, O., May 3—A highly- 
popular inter-media concord by 
which television, as a visual me- 
dium, is held to require concen- 
tration, while radio is reserved 
for “casual listening,” has been 
rudely challenged by a study made 


Remington Rand 


Hikes TV Budget, 
Shifts Agency Setup 


New YorkK, May 4—Remington 
Rand Inc. has earmarked addi- 
tional funds for television adver- 
tising and has made new agency 
appointments. 

Young & Rubicam, which has 
been the television agency for the 
shaver division, will now handle 
tv advertising for all .Remington 
products except typewriters. 

Remington has appointed a new 
agency, Compton Advertising, to 
handle television advertising of 
typewriters. (Y&R has a competi- 
tive account—Royal Typewriter 
Co.) 

Beginning in June, the shaver 
division will sponsor one-third of 
“Caesar’s Hour” over NBC-TV. 
Remington will continue alternate 
sponsorship of “What’s My Line?” 
over CBS-TV but will feature 
other products, such as its calcu- 
lators, in addition to the electric 
shaver. 

Remington is not yet ready to 
announce where and how its type- 
writers will be promoted on tv, but 
the company says it will be the 
first to advertise this product on 
television. 

A Remington spokesman told 
AA the company is not taking 
funds away from other media for 
this increased tv coverage but, 
instead, is appropriating addition- 
al money. . 

Leeford Advertising Agency, 
New York, will continue to handle 


all print media purchases for 
Remington. 


Administration May Seek ‘Loss Leader’ Law 
as Substitute for Fair Trade, Barnes Says 


WaAsHINGTON, May 3—Anti-Trust 
Chief Stanley N. Barnes indicated 
today that the administration may 
sponsor some form of a federal 
“loss leader” bill as a substitute 
for fair trade legislation currently 
on the statute books. 

A special 6l-man committee, of 
which Mr. Barnes was co-chair- 
man, overwhelmingly recommend- 
ed recently that Attorney General 
Herbert Brownell ask Congress to 
eliminate the federal fair trade 
law. 

While the majority contended 
that fair trade laws are inconsist- 
ent with other anti-trust legisla- 
tion designed to maintain a compe- 
titive system, many committee 
members agreed that some form of 
legislation is required to prevent 
price cutters from using nationally 
advertised and branded products 
as loss-leaders. 


® Such tactics, the committee said, 
may alienate established distribu- 
tion channels, and impair substan- 
tial investments in business good 
will. 

Under questioning by a Senate 
judiciary subcommittee today, Mr. 
Barnes said he is among the ma- 
jority of the committee who want 
the fair trade laws repealed. 


He revealed that Attorney Gen- 
eral Brownell has asked for his 
formal recommendation on this as 
chief of the anti-trust division, but 
that he is still considering whether 
he should also recommend the 
adoption of new legislation to pro- 
tect good will involved in adver- 
tised products. 

He told the committee he is con- 
vinced that fair trade is not an ef- 
fective way of protecting small 
business from destructive.competi- 
tion. He pointed out that large or- 
ganizations get quantity discounts 

(Continued on Page 37) 


Ad Age Changes Its 
Chicago Numbers 


phone lines 
and changed 


our numbers. 


DE 7-5200 


to DE7-5210 


under the auspices of Ohio State 
University. 

The study finds that—among 
women listeners and during the 
daytime hours, at least—television 
programs are attended to on very 
much the same casual or “divided- 
attention” basis as radio programs. 

Conducted by Joseph M. Ripley 
Jr., graduate student in Ohio State 
University’s speech department, 
the study was based on a tele- 
phone-coincidental survey of 
homes in the Columbus area, 
which is served by three six-year- 
old v.h.f. stations. During Wednes- 
day and Thursday, Feb. 23 and 24, 
7,970 calls were attempted, of 
which 4,779 were completed, cov- 
ering the period, 8 a.m, to 10 p.m. 
More than 90% contacted had tv 
sets, and 4,064 contacted were 
women. 


® Some of Mr. Ripley’s conclu- 
sions about this mainly-housewife 
audience are these: 


e Throughout the day, tv sets 
were in use in a relatively high 
proportion of homes in which any 


(Continued on Page 56) 


Two Dozen Agencies 
Get Chance to Bid 
for Florida Citrus 


LAKELAND, FLa., May 6—The 
Florida Citrus Commission this 
week sent questionnaires to more 
than two dozen advertising agen- 
cies, from which four will be se- 
lected to make presentations in 
competition with J. Walter Thomp- 
son Co. for the $3,500,000 account 
which JWT has handled since 
1950. 

Included in the group receiving 
questionnaires are “the ten big- 
gest” and some 15 or 20 others 
which have shown interest in the 
account from time to time. The 
field will be trimmed to four— 
and JWT—at the May meeting of 
the commission on Wednesday, 
May 11. Presentations will be 
heard beginning June 1, the day 
the commission, a Florida state 
board, is organized for the new 
year with several new members. 


® The commission, composed of 12 
citrus men appointed with stag- 
gered terms of two years, already 
has called in industry groups of 
growers, fresh fruit shippers and 
processors to aid in making plans 
for the 1955-56 advertising pro- 
gram. 

JWT originally was booked to 
outline its proposals at the May 
meeting next week, but this pre- 
sentation now will be held at the 
same time that competing agencies 
are heard. 

Processors have been particular- 
ly critical of the commission’s pro- 
gram the last year or two, and the 
decision to hear other agencies in 
addition to JWT was apparently 
prompted by industry pressure. 


Colgate Buys New TV Show 
Colgate-Palmolive Co., Jersey 
City, will sponsor a new variety 
series, spearheaded by Dean Mar- 
tin and Jerry Lewis, over the Na- 
tional Broadcasting Co. television 
netwco-k on Sunday evenings, 8-9, 
|EDT, beginning June 12. William 
Esty Co. is the agency buying the 


| time. 


McCann to Move in Cleveland 
| McCann-Erickson’s Cleveland 
|office has signed a lease for of- 
fice space in the remodeled Sec- 
ond Federal Bldg. The move will 
take place about June 1. 
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Weeklies Can Build 
Linage by Offering 


Some Merchandising 


New York, May 3—Weekly 
newspapers must plan to extend 
some merchandising cooperation 
to national advertisers and to sell 
tie-in advertising on the local level 
if they wish to increase their na- 
tional linage, a media director 
told publishers of weeklies, as- 
sembled here last week. 

Addressing the seventh national 
spring conference of Greater 
Weeklies Associates, Roger Bum- 
stead, media director for David J. 
Mahoney Co., New York agency, 
said that advertisers recognize the 
limitations for this type of cooper- 
ation on the part of weeklies. 

But, he said, advertisers feel 
that even such actions as notifying 
local dealers when national adver- 
tising has been placed and arrang- 
ing for point of purchase support 
would be helpful to them. 

Gov. Robert B. Meyner of New 
Jersey noted that population 
trends away from large cities have 
caused a resurgence of interest in 
weekly newspapers. He urged edi- 
tors to take a larger view of com- 
munity, state and national affairs 
and not to restrict themselves to 
reports of casual happenings in 
their towns. 


s “The success of democracy,” said 
the governor, “is proportionate to 
the fullest and finest information 
concerning the operation of gov- 
ernment at every level. The press 
is the people’s agent in convey- 
ing this information ...The small 
town editor has prestige in his 
grasp if he will only seize it.” 

Frederic R. Gamble, president 
of the American Assn. of Adver- 
tising Agencies, presented “Cen- 
tury of Service” awards to 28 pa- 
pers that have passed the 100-year 
mark. 


Tuthill 


Shriner 


AMUSES PUBLISHERS—Herb Shriner, 


Gamble Sleeper 


Indiana small town boy, tells a 


homespun tale at the seventh national spring conference of Greater 
Weeklies Associates. Enjoying his humor are Capt. John T. Tuthill 
of the Advance, Patchogue, N. Y., who is president of GWA; Fred- 
eric R. Gamble, president, American Assn. of Advertising Agencies, 
and G. Howard Sleeper, publisher of the Herald, Mount Holly, N. J. 


of Ideas, Kaiz Says in 


New YorK, May 3—Anti-fair 
trade advertising men who advo- 
cate extensive price-cut merchan- 
dising do so “because they have 
lost faith in their ability to move 
goods fast enough, and because 
they have to move the goods to 
justify their advertising budgets.” 

Emanuel Katz, president of Doe- 
skin Products and a staunch advo- 
cate of fair trade, made this accu- 
sation in the course of a debate 
staged here today before members 
of the Sales Executives Club of 
New York. Joining him in support 
of current fair trade regulations 
was Jack Asthalter, merchandise 
manager of Sheaffer Pen Co. 

The opposing point of view was 
set forth by Stephen Masters, pres- 


Good Selling Copy Is Basis of All Good 
Advertising, Cone Tells Canadian Admen 


TorONTO, May 4—Advertising 
people tend to forget that adver- 
tising is still the nearest substitute 
for personal selling. And they tend 
to forget that the basis of all good 
advertising is good selling copy. 

That’s what Fairfax M. Cone, 
president of Foote, Cone & Belding, 
told the Assn. of Canadian Adver- 
tisers, gathered here for its 40th 
annual meeting. 

In the process he ticked off some 
current campaigns, including 
Packard’s “It’s here. The car all 
America has been waiting for.” 
(Cone’s comment: “Phony”); and 
Ford, “More than new. Tried and 
true. The new Ford (Y-Block) 
v-8” (Cone: “Trite and Con- 


THUNDERSQUAW—Evans G. Olwell, 
Gundlach Advertising Agency, in- 
cluded this “Indian squaw” in his 
presentation before the Advertis- 
ers’ Club of Cincinnati, in which 
he announced the club’s plan to 
raffle off a Ford Thunderbird, 


trived”); and commended Chevro- 
let’s “It’s highway robbery” ad. 

He also urged that advertising 
must be viewed together with mer- 
chandising, that “copy cannot fol- 
low merchandising, and merchan- 
dising cannot follow copy.” He re- 
ported that premium deals and 
gimmicks “are only as good—in 
their lasting effect—as the adver- 
tising that goes with them to spell 
out their product promise.” 


= The FC&B president repeated 
his assertion that radio was not 
good to advertising copy (“It 
brought out the gimmick in us’’) 
when it placed a premium on ad- 
vertising dollar weight and end- 
less drumming repetition. 

Tv on the other hand, he be- 
lieves, will be the greatest medium 
of all. “Good advertising thinking, 
good copy, good selling never be- 
fore had such a chance,” he sum- 
marized. “I have a hunch that all 
advertising, one of these days, is 
going to be judged in relation to 
tv on how well it tells the consum- 

(Continued on Page 70) 


Price-Cut Ads Are Confession of Dearth 


Fair Trade Debate 


ident of Masters Inc., and Frank 
Packard, president of Packard- 
Bamberger. 

“A megalomania for volume is 
sweeping industry and has now 
reached a point where it threatens 
the profit system,” Mr. Katz told 
his audience. 

“Has it occurred to you that any 
agency which suggests price-cut- 
ting deals is perhaps revealing the 
shortcomings of the agency, its 
copy and commercials, or its con- 
structive merchandising abilities? 


= “Can it be that the sales mana- 
ger who continuously resorts to 
‘wheeling and dealing’ is covering 
up a poorly trained staff?” Mr. 
Katz asked. 

He said that price cutting only 
leads to more price cutting, “with 
most of the cost coming out of the 
hides of the retailer and whole- 
saler.” 

Mr. Katz noted that his own 
company is a consistent, large na- 
tional advertiser. His quarrel, he 
said, is not with the advertising 
business in general, but only with 
those agency people who advocate 
“cut-price come-ons” in prefer- 
ence to “constructive selling meth- 
ods which provide profits for all.” 

He -warned anti-fair trade ad- 
vertising agencies that they are 
hitting at their own source of in- 
come by their policies. 


= In reply, Mr. Packard set forth 
what he called his “fundamental 
belief that fair trade legislation is 
based on an erroneous, un-Ameri- 
can premise. 

“It doesn’t work,” he said, “be- 
cause we cannot make the Ameri- 
can people collectors of profit for 
a small group representing less 
than 1% of American business.” 

Fair trade, he maintained, does 
not help the smaller merchant, 
who, unable to compete with larg- 
er retailers on the level of services 
offered to customers, is prevented 

(Continued on Page 45) 


7,000 Supermarkets Sold $7 Billion 
in ‘54; Plan $550,000,000 Boost in ‘55 


CLEVELAND, May 4—The zooming | 
supermarket industry, launching | 
three new stores this year for 
every 10 already in operation, will 
have to “latch onto the jet stream 
of more productive advertising” to 
keep the giant industry soaring. 

This advertising keynote was 
sounded here at the 18th annual 
convention of the Super Market 
Institute, where Curt Kornblau, 
Chicago, SMI research director, 
reported: 


e The industry is mapping a 1955 
expansion of $550,000,000—double 
the 1954 growth. 


McConnell, Eastman 
to Handle Kool-Aid 
Campaign in Canada 


TORONTO, May 3—McConnell, 
Eastman & Co. has been named by 
General Foods Ltd. to handle ad- 
vertising for Kool-Aid, which is 
to be introduced to the Canadian 
market this summer. 

The campaign, to begin this 
month, is described by the agency 
as the “biggest ever used for such 
a product in Canada.” It will 
make use of color pages in roto- 
gravure sections of weekend 
newspapers in both English and 
French, and color half-pages in 
newspaper comic sections. Out- 
door advertising will be used dur- 
ing the summer months, along 
with farm papers and leading 
metropolitan dailies. 

Spot radio will also be em- 
ployed, and the “Roy Rogers 
Show” and “Our Miss Brooks” 
will be co-sponsored on televi- 


e Supermarkets, pacing the na- 
tion’s retailers, last year rang up 
15% more sales than they made 
in 1953. 


e Their 15% gain compared with 
an average of 4% for the food 
industry as a whole. 

SMI’s 744 member companies. 
operating more than 7,000 stores, 
grossed a combined $7 billion in 
1954, up almost $1 billion over 
1953, with individual markets do- 
ing $1,000,000 and up for an aver- 
age of $1,520,000 last year. 


a “America’s food industry must 
do more than earn a profit by 
meeting existing needs,” Ray E. 
Dillon, SMI president, told the 
12,000 food men and visitors. 

“It must mobilize and create new 
and powerful desires for more 
food,” he said. “We must change 
our attitude toward food.” 

Mr. Dillon said it was not 
enough to give people “what they 
want, where they want it, the way 
they want it, at a price they can 
afford.” The industry no longer 
can compete with itself, shifting 
consumer demand from one super- 
market to another, or from one 
manufacturer to another, he said. 

“Our challenge is how we can 
sell our plenty,” Mr. Dillon said. 
“How can we make people want 
and use the God-given abundance 
that is ours? 

“We must employ the great force 
of our advertising, of our stores 
and our promotions as a great 
marketing force, as well as a great 
merchandising force,” he empha- 
sized. 


@ Discussing advertising’s power 
to carry the food business to new 


sion. About 1,000,000 packages of 
Kool-Aid will be distributed in a 
consumer sampling campaign, 
while point of sale advertising 
will be handled through a special- 
ly designed floor bin available to 


levels, John O. Whitney, Tulsa, 
copy chief of Wilson Advertising 
Agency, told the food dealers: 
“You’ve become so used to 
searching for a bargain to adver- 
tise that you’ve forgotten every- 


retailers. 


(Continued on Page 70) 


Balance Still ‘Favorable’ by $5 Billion... 


Selling Abroad Means Buying, Too; 
Administration Asks New Tariff Cuts 


U. S. Barriers Now Are 
About Average; They've 
Dropped 70% Since ‘34 


By Stanley E. Cohen 
Washington Editor 


WASHINGTON, May 3—“Our tariff 
levels have fallen 70% since 1934, 
and there are now more restric- 


tions raised against us abroad than | 


when the tariff agreements pro- 
gram started.” 

This statement, by the American 
Tariff League, typifies one of the 
aspects of the international trade 
problem which has prompted many 
members of Congress to wonder 
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Voice of the AGvertiger ooo... ccccccen 
What They're Saying 


whether the U. S. should go along 
with an administration program 
which opens the way for further 
tariff cuts of as much as 15% over 
the next three years. 

When it was set up in 1934, 
sponsors of the reciprocal trade 
treaty program visualized arrange- 
ments which would reduce tariffs 


Third of Three-Part Series 


by as much as 50% from the 
Hawley-Smoot level. By the end 
of World War II, so many conces- 
sions already had been made un- 
der this program that Congress 
agreed to further reductions 
amounting to another 25% cut. 


® On an over-all basis, existing 
U. S. tariffs are not regarded as 
either high or low. Generally, 
Scandinavia, Benelux, United 
Kingdom and Japanese tariffs are 
lower; German, Italian, and French 
trade barriers tend to be higher. 

Specialists say, however, that 
there is no really satisfactory way 
of comparing tariff levels of one 
country with those of another, 
since each country protects the in- 
dustries it wants to help. 

Half the commodities entering 
the U. S., for example, are duty 
free. Others—sugar, nickel, petro- 

(Continued on Page 66) 
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NBC Color TV ‘Not Good Enough for 
Us, Canadian Exec Tells Ad Group 


Canadian Ad Meet Gives 
Color TV, Research and 
Methods Top Billing 


Toronto, May 6—Color televi- 
sion, new research and improved: 
methods held top attention at the 
40th annual meeting of the Assn. 
of Canadian Advertisers here this 
week. 

An NBC color demonstration re- 
ceived a “not good enough for 
Canada” response from a major 
official of the Canadian Broad- 
casting Corp. 

Barry Wood, executive producer 
in charge of color tv for NBC, de- 
scribed the network’s upcoming 
color projects and showed a color 
kinescope of a closed-circuit RCA 
telecast. When he finished, Ernest 


L. Bushnall, assistant general man- 
ager and coordinator of tv of CBC, 
said flatly that what NBC had 
shown wasn’t good enough for 
Canada. 


= Mr. Bushnall gave his opinion 
in a short burst: “The color you 
saw at noon may have satisfied 
you but it didn’t satisfy me. If 
that’s what you’re going to get 
in color, then we’re not going to 
spend any of our money on it.” 
Rehashing the many statements 
as to when and how color would 
become available, Mr. Bushnall 
said, “I’m skeptical—I think 
there’s more promotion than ac- 
tuality about color. When we’re 
sure we can deliver to the public 
something good, we'll be ready. 
When we think the time is right, 


we'll be there.” 

But the CBC executive didn’t 
stop with his opinion of color tv. 
When the panel turned to discuss- 
ing whether CBC ought to let 
agencies produce live commercials, 
he ripped into the present com- 
mercial production being turned 
out by agencies and advertisers. 
“You’re falling down and falling 
down badly,” he snapped. “You’re 
still in the radio stage. It’s time 
you learned to use the new medi- 
um.” 

Earlier Mr. Wood had disclosed 
that color circuits will be avail- 
able in a matter of months for To- 
ronto, and that Montreal and Ot- 
tawa could have network color fa- 
cilities in less than a year. 


® He reported that NBC will have 
colorcasting about four hours 
weekly through the summer. The 
network plans to switch the 5 to 6 
p.m. children’s show and some fea- 
tures of “Home,” to color. Also, 
four of eight NCAA football games 
this fall will be in color. 
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TV is jumping...in lowa! 


THE DES MOINES 
REGISTER ann TRIBUNE 


An “A’’ schedule newspaper in an “A-I’’ market! 
Gardner Cowles, President 


REPRESENTED BY 


Television set ownership jumped from 
37.7% in’53 to 59.3% in ’54, our latest BRAND 
INVENTORY* shows. The study also shows the 
1,310,000 alert Sunday Register readers on 
farms, cities and towns all over big-buying 


Iowa are buying more of everything from per- 
sonal deodorants to motor cars. 

For example, in the 1953-54 period, canned 
chicken use went from 9.9 to 12.7%...electric 
razors from 40.1 to 48.4%... food freezers from 
16.9 to 20.1% —and these are typical figures. 

So it’s smart merchandising to get your sales 
story across to this dynamic market in the lowa 
newspaper with the more-than-500,000 circu- 


lation...the one medium that covers the entire 


State.. 


Seolaro, Meeker & Scott—New York, Chicago, Detroit, Philadelphia 


Doyle & Hawley—Los Angeles and San Francisco 


» THE DES MOINES SUNDAY REGISTER. 


*Where do you stand with what you sell? Find out 
in your copy of our latest Brand Inventory—an 


accurate “brands named” factual check of famil 
buying trends, Write on your company letterhead. 


There are now about 15,000 col- 
or tv sets in the U. S. and 50 in 
Canada but, according to Mr. 
Wood, RCA is producing rapidly. 

He also reported the progress 
made in magnetic tape, and said 
that on May 20 NBC would handle 
a special closed-circuit demonstra- 
tion between New York and Min- 
mesota Mining & Mfg. Co. in St. 
Paul, where a new laboratory is 
being dedicated. 

He also spoke glowingly of 
“Wide, Wide World,” a new show 
NBC will kick off June 19. 


@ On the research front, the ACA 
heard results of a new motivation 
research study on the importance 
of magazines. The study was con- 
ducted for the Magazine Advertis- 
ing Bureau of Canada by Canadian 
Marketing Analysis and Social Re- 
search Inc., Chicago. 

So the MAB embarked on this 
study, which it called a laboratory 
sample, and made 472 interviews 
in southern Ontario. Researchers 
found that magazines satisfied de- 
sires for information, self improve- 
ment, relaxation, fantasy and es- 
cape. 

They’re read during commut- 
ing, between household tasks and 
at night. They permit readers to 
share emotional and social expe- 
riences of others, and also to test 
and confirm their own positions 
in society. 

Magazines, the researchers 
found, give people a sense of satis- 
faction, and relieve, for slow read- 
ers, a sense of guilt because they’re 
unable to read “serious” books. 
Respondents felt socially superior 
people read many magazines. 


= From an advertising viewpoint, 
they felt that magazines lent pres- 


Advertising Age, May 9, 1955 


tige to advertised products; that 
magazine-advertised products 
were “quality” products. Respon- 
dents thought “more care” was 
taken with advertising in maga- 
zines. 

They thought ads were more 
tastefully handled, that colors were 
more vivid, that the ads were 
printed on better paper. They also 
thought magazine advertisers had 
greater concern for the consumer. 


# The ACA also heard results of 
a continuing study on transporta- 
tion advertising from George B. 
MacGlennon, managing director of 
the National Assn. of Transporta- 
tion Advertising. 

Packaging sessions were enliv- 
ened by a brisk attack on com- 
panies using U. S. designers. It 
was delivered by C. R. Cornell, 
general manager of the Packaging 
Assn. of Canada. 

Mr. Cornell thinks he’s seen 
“too many of our companies spend 
20-30-40-$50,000 in New York 
City” for package design. He feels 
money made in Canada should be 
spent there. At least an honest 
effort should be made to canvass 
excellent Canadian sources, he 
said. 


s John P. Gledhill, director of 
J. Lyons & Co. (Canada) Ltd., had 
a slightly different view. He thinks 
the wisest thing to do is to go toa 
package designer (“someone at a 
price slightly higher than you can 
afford to pay”). 

While he thinks “it’s grand” to 
patronize Canadian sources, he 
implied that it’s to get topnotch 
design. Mr. Gledhill, incidentally, 
does not believe in letting the 
agency design packages. He doesn’t 

(Continued on Page 69) 


“This is the size we pack for the 
Growing Greensboro Market!" 
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CANDID CANNERS are no exception when they’re ready to 


sell a new season’s pack. They 


know from experience that in 


the Greensboro ABC Retail Trading Area they’ll get live-wi 
selling action—where 1/6 of North Carolina’s 4-million folks 
account for 1/5 of the state’s retail purchases . . . This selling 


performance is consistent all 


along the line—from canned 


food to costume jewelry. The eminently easy way t tf 
product turnover in the Growing Grecusbers Market. is pop ot 
the 100,000 daily circulation of the GREENSBORO NEWS 


and RECORD 


Only medium with dominant coverage in the Growing Greensboro 
Market and with selling influence in over half of North Carolina! 


Sales Management Figures 


‘a — 
* GREENSBORO, NORTH CAROLINA = gy, 
° Represented by Jann & Kelley, Inc. ° 
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“THE SECRET 
OF SUCCESS 


is CONSTANCY 


TO PURPOSE” 


- BENJAMIN DISRAELI 


AMERICA’S LARGEST FAMILY MAGAZINE 
REapD BY 11,000,000 Famitiges Every SUNDAY 


Perhaps once in a generation a magazine is born 
which bears the imprint of greatness from its very 
beginning. 


Consider THIS WEEK Magazine. Right now, we are 
experiencing the greatest dollar volume quarter in 
our 20-year history. And our makeup and production 
departments are having a field day making room for 
the ever-increasing advertising linage. 


While such a major advance is highly gratifying, we 
would like to remind you that for more than a 
decade before the achievement of this new record, 
THIS WEEK consistently ranked high, among all 
magazines, in total revenue. And despite limited 
pages-per-issue, had years ago become one of the 
most powerful editorial and advertising forces of 
our time. 


The reasons are simple. First, THIS WEEK was 
planned at its inception to fill a need for whole- 
some, constructive and entertaining family material 
attuned to Sunday’s special state of mind. Second, the 
pattern of its circulation was carefully blueprinted to 
parallel the market and growth potentials of strate- 
gically important regions in an expanding economy. 
Third, it was linked to the distribution system of the 
country’s leading and most influential newspapers. 


In essence, these are the touchstones of THIS 
WEEK’s greatness. And by adhering to them over 
the years with a constancy to purpose, THIS WEEK 
established a pattern for its continuing success. It 
also set the pattern for results for its advertisers. 
As evidence of its matchless effectiveness, each year 
more and more advertisers are making THIS WEEK 
the keystone of their advertising programs. 


SHARES THE POWER AND PRESTIGE OF 


THESE 365 GREAT NEWSPAPERS WHICH DISTRIBUTE IT 


The Baltimore Sunday Sun New Orleans Times-Picayune-States 
The Birmingham News New York Herald Tribune 
Boston Sunday Herald Norfolk Virginian-Pilot 


The Charlotte Observer 
Chicago Daily News 
The Cincinnati Enquirer 


and Portsmouth Star 
The Philadelphia Sunday Bulletin 
The Phoenix Arizona Republic 


Cleveland Plain Dealer The Pittsburgh Press 

The Dallas Morning News Portland Oregon Sunday Journal 
Des Moines Sunday Register Providence Sunday Journal 

The Detroit News Richmond Times-Dispatch 

The Houston Post Rochester Democrat and Chronicle 
The Indianapolis Star St. Louis Globe-Democrat 

The Jacksonville Florida Times-Union The Salt Lake Tribune 

Los Angeles Times San Antonio Express and Sunday News 
The Memphis Commercial Appeal San Francisco Chronicle 

Miami Daily News The Spokane Spokesman-Review 
The Milwaukee Journal The Washington Sunday Star 
Minneapolis Sunday Tribune The Wichita Sunday Eagle 
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The Bl Paso Times 


AN INDEPENDENT NEWSPAPER 
MORNING AND SUNDAY 


E] Paso Herald-Post 


A SCRIPPS-HOWARD NEWSPAPER 
EVENING 


OVER 90,000 
CIRCULATION DAILY 


NATION’S LARGEST TRADE TERRITORY 


TWO Separate Newspapers « 30° Line BUYS BOTH! 


Better Business Bureaus Are Not Opposed 
to Honest Discount Houses, Nyborg Says 


New York, May 3—Better Busi- 
ness Bureaus are not opposed to 
discount houses, as such, Victor H. 
Nyborg, president of the Assn. of 
Better Business Bureaus, told AA 
today, in commenting on a state- 
ment made by E. B. Weiss, mer- 
chandising consultant, in his cur- 
rent series on discount houses ap- 
pearing weekly in AA. 

Mr. Nyborg pointed out that 
“long before the present so-called 
discount problem reached major 
proportions, the Assn. of BBB was 
laying plans with the National Re- 


tail Furniture Assn. to establish’ 


model standards that can be 
adopted locally to overcome harm- 


ful practices in advertising and 
selling. 


= “The BBB’s basic interest in 
any business,” Mr. Nyborg said, 
“is in whether or not its advertis- 
ing and selling practices are in 
keeping with generally accepted 
rules and standards, and are in the 
public interest. 

“The bureaus’ interest in dis- 
count houses,” he said, “is exactly 
the same as with any other meth- 
od of selling goods and services. 
Where deception or fraud are in- 
volved, where practices may be 
derogatory to competition, or 
harmful ty the public, the bureaus 


Let’s separate the boys from the men! Take the matter of the BOYS’ LIFE Comic Supplement. When 
compared to the two mass weekly comic supplements, its page cost per thousand of $3.52 cuts fairly evenly 
between $3.80 and $3.32. But when you separate the 10 to 17 year old readers from the adults, the BOYS’ 
LIFE Comic Supplement still delivers a thousand subscribers for $3.52 while the others stand at $10.91 and 
$9.48. Moral? You get the most mileage for your advertising dollar when you pick your shots carefully. If you 


want to reach boys, advertise to boys. 


1,150,000 ABC net paid circulation BOYS’ LIFE, 2 parx avenue, new york 16, N. ¥. 


+ 


Advertising Age, May 9, 1955 


will investigate to see what action, 
if any, is warranted to bring about 
voluntary elimination of the 
causes of justifiable complaint. 

“The bureaus are not concerned 
with the price at which any mer- 
chandise is sold, but they are con- 
cerned with whether the advertis- 
ing is accurate and whether the 
merchandise is available in quan- 
tities to satisfy any reasonable de- 
mand resulting from the advertis- 
ing and, also, whether the mer- 
chandise is honestly and freely 
sold to the public.” 


® Mr. Nyborg takes exception to 
Mr. Weiss’ comment in his article 
in the April 25 issue of AA where 
it is stated that “a group of furni- 
ture stores raised a fund of $6,000 
and gave it to the local BBB for 
enforcement of proper advertising 
and selling practices. I presume,” 
Mr. Weiss commented, “that the 
fund was not to be used against 
the sponsors whose practices are 
obviously all above suspicion!” 

“The bureaus,” Mr. Nyborg em- 
phasized, “do not hesitate to ‘bite 
the hand that feeds them’ if at- 
tached to use of questionable ad- 
vertising and selling practices. 
Therein lies their public service 
value and their strength.” 

A set of recommended standards 
for advertising and selling of home 
furnishings was proposed a year 
ago by a joint committee of the 
Assn. of BBB and the National Re- 
tail Furniture Assn. It covers 
tricky layouts, headlines, use of 
asterisks and guarantees, fake 
comparative prices, use of illus- 
trations, contests and bait adver- 
tising. 


® Since the standards were pro- 
posed, BBBs in New York, Hous- 
ton, San Diego and Milwaukee 
have put them into effect in their 
respective territories, Mr. Nyborg 
said, and bureaus in Memphis, 
New Orleans, San Francisco, Oak- 
land, and Detroit are about ready 
to launch similar programs. 

In every instance, Mr. Nyborg 
said, this requires local retailers 
to pitch in and back the local bu- 
reau’s program financially and 
every other way. Extra people 
have to be hired to carry out the 
program, and a lot of work is en- 
tailed for everybody concerned. 

“On the local level,’”’ Mr. Nyborg 
said, “better business bureaus are 
working with furniture merchants 
to implement the standards pro- 
posed about a year ago. The local 
bureaus are getting both moral and 
financial support for the work 
they are doing. The practices of 
the sponsors are scrutinized just 
as closely as are the practices of 
non-sponsors,” Mr. Nyborg em- 
phasized. 


Hearst Publications Reports 
Profits in Ist Quarter of ‘55 


Hearst Consolidated Publica- 
tions Inc., which had a net loss 
of $340,050 for 1954, is back in the 
first quarter of 1955 with a net in- 
come of $384,600, equal to 32¢ per 
Class A share. J. D. Gortatowsky, 
chairman, reported that circula- 
tion revenue during the first three 
months of this year increased al- 
most $300,000 over the like peri- 
od a year ago, while advertising 
revenue gained by more than $3,- 
000,000. - 

These gains during the first 
quarter were partially offset by 
$2,317,800 in increased expenses, 
primarily the result of higher 
payrolls and increased newsprint 
| consumption brought by increased 
‘circulation and advertising vol- 
ume. 


Krylon Appoints Mendte 

Krylon Inc., Philadelphia, pro- 
ducer of aerosol spray clear plas- 
tic and spray enamels, has named 
J. Robert Mendte Inc., Philadel- 
phia, to handle its advertising and 
public relations. Arndt, Preston, 
Chapin, Lamb & Keen, Philadel- 
phia, is the previous agency. 
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apres from The New York Times, Tuesday, May 3, 1955 


‘The Answer’ 


. 


by Philip Wylie, may well be the 


most discussed story of 1955. 
As you would expect, it appears 


in The Saturday Evening Post, 


THE past few years, Philip Wylie has tackled many big 
issues, started many a controversy. But none of his 


* 7 

stories has ever had a subject as absorbing, or as momen- th h 
tous, as the one he dares to write about in this week’s Post. e a 2aZl N e a CO N S S e N y 

The story is entitled “The Answer.” It is, first of all, 
gripping narrative —taut and realistic. Yet it is also, 
by the nature of its subject, a story with a message. It will ‘ 2 
shock some people. It may disturb many others. But, . ) 
regardless of your belief, it is sure to be a reading experi- D U b| IS h eS Al le 4 Ca S iost ta ked a 
ence you will never, never forget. Don’t listen to anyone 
who tries to tell you about it. Read it yourself — tonight! 


about writing. (In recent months, 


They marry Across the 
women for Pacific—the 


heir money | hardway Faulkner, Lindbergh and Konrad 


Who says marriage is a los- With a homemade 
ing proposition? Some men boat, three amateur 
make a living out of it week crewmen, his wife 
after week — wife after wife! andtwokids,Earle 


sic: | = \\) Adenauer have all contributed 
notably to the Post.) It is the 
All SO = Mer Feet for the Big Shots, Beverly Smith tells how reporters 


pulled it off 55 times! Robert story of that 
roast celebrities at the Gridiron Club . . Henry LaCossitt tells 
how Puerto Rico’s new medical school is turning out The Doctors Who Battle the 
Tropics . . . Death Trap, latest short story by Paul Gallico . .. Men Are Such Stink- ) 


M. Yoder tells how those hit- incredible six- 

and-run Casanovas do it! 
ers, provocative short story by Frederick Borg . . Daniel A. Poling’s inspiring 
tribute, My Mother ... Ten Years Ajter Doomsday, James P. O'Donnell describes 
Germany's rise from ruins to riches. In all, 7 articles, 4 stories, 2 serials and 
1 novelette, plus cartoons and many special features. 


eeeeeem -<<=- \ avidly read in the home, most 
pos! | 


okeesr seute (ame) §6Wanted at the newsstand.” It 


asc 


NEWSSTAND 
SALES 
duly 1 = Dec. 2 


‘fl ved aed a mm, gets to the heart of America. 
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Signor Joins Arndt, Preston (ser ik 
John J. Signor, has resigned as station, to join Arndt, Preston, | successor at KYW has not yet been 
advertising and promotion mana-|Chapin, Lamb & Keen, Philadel- | named. 


ger of KYW, Philadelphia radio| phia, as an account manager. A 


One of the country’s leading mechanical 
production men once told us, “If I could be certain 
of the honesty of engravers’ color proofs most of 
my woes would be eliminated.” 


Our plant is extensively equipped with a wide variety 
of proofing presses to suit the individual specification. 
They range from singles of assorted sizes through two 
color models up to sparkling new four color presses. 


Relief make-readies are never used here on 
process plates for high speed wet edition printing. 
The plates themselves are properly balanced 0 
engineered to render faithful reproduction. 

Yes, we can honestly say our motto and practice 
will always be “Truth in Proofs.” 


Hutchings & Melville, Inc. 


4043 N. Ravenswood Ave., Chicago 13, Illinois 
Phone EAstgate 7-9220 
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Industrial Consumer Wants to Be Reassured 


CINCINNATI, May 3—Motivation 
research can aid industrial adver- 
tisers in several specific ways. It 
can help the advertiser (1) under- 
stand his consumer; (2) find out 
what his customers want and what 
they think of his company and (3) 
| develop a consistent sales program 
‘based on the desires of his con- 
sumers. 

So said a panel of motivation re- 
search experts speaking here at the 
5th Ohio Valley Advertisers Con- 
ference last week. 

Ernest Dichter, president of the 
Institute for Research in Mass Mo- 
tivations Inc., Croton-on-Hudson, 
said that industrial advertisers of- 
‘ten make the mistake of thinking 
that industrial buyers are not sub- 
ject to “ordinary human emotions.” 


; 
| 
; 


= But, Mr. Diehter said, the indus- 
trial consumer has his emotional 
reactions in the buying process 
|just as other consumers do. He 


San Diego was selected as the site of the world’s 
largest Safeway Supermarket after exhaustive, 
independent surveys confirmed the city’s present 
and potential buying power. Merle Mantle, 
General Manager for Safeway Stores, says... 
“Our investment of $750,000 in this new 39,900 
square foot Supermarket was justified, in part, 
by the fact that San Diego’s population growth 


Safeway Store is an exa 
of San Diego as a “food 


iego Union 


REPRESENTED NATIONALLY BY AND 


THE MOST 
IMPORTANT CORWER 
IN THE U.S.A. 
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is a healthy, continuing trend.” The great, new 


mple of the importance 
market” — with a food 


expenditure of nearly $200,000,000 annually, 
Safeway Stores have found that the most profitable 
way to reach this market is with the San Diego 
Union and Evening Tribune ... the Pacific Coast 
leaders in grocery advertising. 


THE WEST-HOLLIDAY COMPANY, INC. 


on Buying Decision, Researchers Declare 


pointed to one important emotional! 
component present in the indus- 
trial buyer. 

“The customer,” he said, “has to 
account for his buy-decisions to a 
higher company level. Advertisers 
can develop a sales approach that 
helps the industrial buyer convince 
his superiors that he has made the 
right buying decision. 

“Here is a new opening for ad- 
vertisers to apply motivation re- 
search to sales: become a helpful 
ally of the purchasing agent.” 


® Stuart Siebert, v. p. of Weiss & 
Geller, Chicago, reiterated Dr. 
Dichter’s notion that industrial 
buyers are “people too.” 

He listed three distinct emotion- 
al elements present in the purchase 
of an industrial product which 
have been discovered by motiva- 
tion research. 

The industrial buyer wants as- 
surance of his buying competence, 
Mr. Siebert said. He wants an au- 
thority figure who can give him 
this assurance and he also wants 
relief from the worry about wheth- 
er his decision was right after the 
purchase has been made. 

Mr. Siebert said that his research 
has also shown that humor should 
be treated carefully in industrial 
advertising. If humor is used, he 
said, it should never be at the ex- 
pense of the professicnal and tech- 
nical-aspects of the business or the 
training of the buyer. 

The industrial buyer, the speak- 
er said, wants to be treated first 
as a professional. 

J. Gordon Lippincott, of Lippin- 


cott & Margulies, New York indus- — 


trial designer, told the group that 
motivation research can be used 
to uncover “how you look to your 
customers.” 


® Motivation research will tell you 
what your buyers need and want 
in your machine or product, he 
said. It will assist you to develop 
a consistent and believable total 
sale program—‘“one that will sell,” 
he added. 

Mr. Lippincott stressed that 
every aspect of advertising and 
sales promotion should be consist- 
ent with the others. And, he said, 
it should be distinctive in order to 
build identity and recognition for 
the brand. But, he cautioned, the 
product should, in turn, be con- 
sistent with the advertising claims. 

“A machine should look rugged 
if you claim durability—accurate 
if you claim precision—uncompli- 
cated if you claim ease of opera- 
tion,” he stressed. 


Premium Club Cites 
Muench, Hoffman, Popper 

W. O. Yocum, general manager, 
C. Wendel Muench & Co., Chicago; 
Edwin Hoffman, Funke & Hoff- 
man, New York; and J. J. Pros- 
kauer, Wm. C. Popper Co., New 
York, have been awarded citations 
for outstanding achievement in 
the use of premiums by the Premi- 
um Industry Club of Chicago. The 
annual competition is held in con- 
nection with the Premium Indus- 
try Show. 

C. Robert Steltenkamp, Stelten- 
kamp-Wilson, has been elected 
president of the club, succeeding 
Hugh A. Sommers. 


Nixon to Present 
Magazine Awards 


The second annual Benjamin 
Franklin awards for meritorious 
service and exceptional writing in 
magazines of general circulation 
will be presented at a dinner in 
the Hotel Statler, Washington, 
Wednesday, May 11, by Vice-Pres- 
ident Nixon. 

The awards are administered by 
the University of Illinois from 
funds provided by an anonymous 
donor. The Magazine Publishers 
Assn. cooperates with the project. 
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That’s the fabulous return from the latest SHOW- 
HOUSE ad—all asking for more product informa- 
tion! But, it’s no accident! Previous ads consistently 
pulled 21,000 inquiries and more! Reader Reports 
show an almost-unheard-of 19% “read most” 
rating when similar products average under 2%! 
An indication of the tremendous readership your 
SHOW-HOUSE advertising gets from product- 
hungry prospects! 


20,000,000 prospects “walk through” a new SHOW-HOUSE 
every issue — eagerly hunting ideas for their homes! 


Just how closely they study the great variety of products 
in each house is shown by the amazing inquiry returns and 
soaring Readership Reports! 


SHOW-HOUSE is the biggest, best-read home products fea- 
ture in the SATURDAY EVENING POST! And with LIVING 
FOR YOUNG HOMEMAKERS, you get two major media all 
at one low cost! 


SHOW-HOUSE... YOUR BIGGEST ADVERTISING BARGAIN TODAY! 


2 BIG PUBLICATIONS AT 1/10 THE COST! Your 
ad appears in a double page full color spread 
in BOTH the SATURDAY EVENING POST and 
LIVING FOR YOUNG HOMEMAKERS! You share the 
cost with 9 other non-competitive advertisers! 


Rees ise 


SHOW-HOUSE 
is GROWING, GROWING, GROWING! 


YOU APPEAR 4 TIMES OR MORE IN EVERY 
SPREAD! Each spread is skilfully integrated. 
Advertisers like the “extra exposure” they get! 


> NO ART OR PRODUCTION PROBLEMS! Top 

SHOW-HOUSE illustrators and stylists work 
from visual through final stages with you! 
SHOW-HOUSE makes the plates! 


MERCHANDISING BONANZA! All 10 manufac- 

turers merchandise the spread to tens of 
thousands of dealers, department stores, builders, 
architects—your product included at no cost to 
you! And, you have the merchandising facilities 
of both great publications for reprints, mailing 
pieces, blow-ups! 


D4 EDITORIAL-TYPE ENDORSEMENT of your prod- 

uct by SHOW-HOUSE gives your product added 
prestige in eyes of customers, your dealers and 
distributors! 


SHOW-HOUSE editors, architects and designers are planning 
3 Fall productions right now! The first, devoted to “Home 
Modernization”, appears in the SEPTEMBER 10 POST 
and OCTOBER LIVING. Make your reservation today! 


Contact: CHARLES H. ALBIN, Managing Director, SHOW-HOUSE, 
501 Fifth Avenue, New York 17, New York, OXford 7-2938 


NO WONDER : SHOW-HOUSE advertisers include: 
eee * Aldon Carpeting « Aristo-Mat Co. Robins, Inc. (Fremont Floors) Preway, Inc. ¢ Pryne and Com 
. Amana Refrigeration, Inc. ¢ Ameri- International Molded Plastics, Inc. R.C.A. Estate Appliance rp. 
e can Radiator-Standard Sanitary Janitrol Div., Surface Combustion R.C.A,. Victor Div. of R.C.A. « Re- 
LL SHOW HOU SE «  Gorp. ¢ Barrett Roofing + Brown Corp. ¢ Johnston Lawn Mower Corp. gina ation « Revco, ry 
= Company e Bows @ Graves Company Kimberly-Clark Corporation « Lewyt rated « Ruberoid Company « 
. Caloric Stove ny ¢ Philip Corporation « Libbey -Owens-Ford F. C. Russell Company « Samuel 
. Carey Mfg. hey e Carr, Adams & Glass Company ¢ Lumite Div., Stamping and Enameling Co. « St. 
e Collier « Celanese Corp. of America Masslinn Div., Chicopee Mills, Inc. Regis owes Congeay (Panelyte) 
Combustion Engineering, Inc. Marsh Wall Products, Inc. « C. H. Sandura pany « Stanthony Cor- 
® Devoe & Raynolds Co., Inc. ¢ Du Masland & Sons *« Moe Light Div. poration « Storkline Nursery Fur- 
e Mont TV ¢ Flintkote Company Moloney Company ¢ National Car- niture Co. « Sun Vertikal Blind 
‘ Frigidaire Div., General Motors peting ¢ Alumaroll Awnings « Over- Company « oTealy Kitchens « Toledo 
Corp. ¢ General Bronze Corporation head Door Corporation « Pacific Desk & Co., Division of 
i e Georgia-Pacific Plywood Co. « Ham- Mills « Paine Lumber Co., Ltd. Crane —— ye United Wallpa- 
e ¢ mond Organ Company ¢ Health- The Perma Products Company per, Inc. « West Coast Lumbermen’s 
‘ Mor, Inc. “(Filter Queen) ¢ Hewitt- Plymouth Div., Chrysler rp. Assoc. 
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RESERVE THESE 
IMPORTANT SELLING DATES 


September 11 Premiere 


October 9 
November 6 
December 4 
January 1 


January 29 
February 26 
March 25 
April 15 
May 6 

June 10 


July 8 
August 5 
September 2 


Fall Season 
Pre-Thanksgiving 
Pre-Christmas 


New Year’s Day 
and Winter Travel 


Cold Weather Items 
Pre-Spring, Lent 
Pre-Easter 

Spring Items 
Pre-Mother’s Day 


Pre-Father’s Day 
and Graduation 


Summer Season 
Summer Travel 
Back to School 
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Now for the first time the excitement and power of the 


Spectaculars is within the budget of any national advertiser! 


COLOR SPREAD, a new series of 90-minute color extravaganzas, 
will be introduced this fall and will be sold on a participation 
basis. It will be seen in the primest of prime evening time, 


7:30-9:00 PM, NYT, approximately every fourth Sunday. 


Spectacular Schedule: On COLOR SPREAD you will be able to 
place a full 90-second commercial immediately before every 
ynajor merchandising event throughout the year. Note the 
key dates at the left, buy as many participations as you need 


- on the dates you need them most. 


exciting things are happening on 


Spectacular Audience: Based on the performance of the NBC 
Spectaculars this past season, an audience of over 30,000,000 


viewers is expected for every COLOR SPREAD commercial. 


Spectacular Sales Impact: The Sunbeam Corporation re- 
ports that more than a million Sunbeam Fryers have been 
sold, at $25 each, following its commercials on NBC-TV’s Spec- 
taculars. COLOR SPREAD is something that your salesmen can 
crow about. Its gigantic nation-wide promotion and publicity 


can be merchandised to the hilt. 


Call your NBC representative while choice selling dates are 


still available. 


TELEVISION 
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The Government Looks at Advertising 


The threat of action against the advertising structure which has 
existed in this country—a structure which incidentally has been quite 
generally accepted in all other countries where advertising has be- 
come an important activity—has finally developed in concrete form. 

The anti-trust division of the Department of Justice has submitted 
a brief in a civil action aimed at the American Newspaper Publishers 
Assn., and involving a number of other organizations, in which it 
will ask, in effect, for the elimination of all association activity which 
deals with the agency recognition system and the commission system, 
as they now exist. 

The brief was submitted to the ANPA. It has not been submitted 
to a court, but it is “ready for filing” at some unannounced date. This 
in itself is unusual. The Justice Department says it took this unusual 
step to permit the ANPA and other affected organizations to enter 
into a friendly stipulation which would avoid court action. 


At this moment, it looks as though any possibility of ironing out 
the conflicting viewpoints of the advertising business and the Depart- 
ment of Justice is decidedly remote, and the reason is simple when 
the action which Justice seeks is reviewed. What the department 
wants is this: ; 


e “That each of the defendant media associations be enjoined 
from operating and maintaining any recognition system. 


e “That each of the defendants be enjoined from following any 
policy or adopting or continuing in effect any bylaw, rule, regulation, 
form of contract, understanding or agreement: 


e “A. To fix or establish the amount of agency commission; 


e “B. Pursuant to which any member of the defendant media asso- 
ciations denies credit or agency commission to any advertising agency; 


e “C. Relating to rebating or splitting agency commission, or 


e “D. Requiring or inducing any member of the defendant media 
associations to adhere to its published card rates. 


e “That each of the defendants be required to revise its bylaws 
so as to bring them into conformity with law, to submit such revi- 
sions to this court for approval and, after obtaining such approval, 
to furnish each of its members with a copy of said revised bylaws.” 


This is certainly a large order, and one which might indeed change 
the character of the advertising business and particularly of the ad- 
vertising agency business. It could, if accepted by the courts in its 
entirety, lead the agency business right back to where it was 60 or 70 
years ago, when price was pretty much the complete criterion of ad- 
vertising service. It could bring about a substantial contraction of the 
agency business, with many advertisers placing their own space and 
time at net rates, or collecting their own commissions. 


These things could happen, if the government is upheld by the 
courts. But we are completely convinced that they will not happen, 
to any great degree. 


Our reasoning is quite simple: Regardless of what the anti-trust 
division of the Justice Department may currently think, the agency 
system has grown and prospered principally because it works well, 
and is on the whole fair and equitable. Certain modifications in prac- 
tice may be justified, but whatever modifications may be needed can 
be made, we are sure, without razing the entire structure. 

In this connection, it seems to us highly significant that the Assn. of 
National Advertisers, whose members were in the forefront, 20 or 30 
years ago, in demanding an end to the commission system, have 
markedly changed their stand. Even though some advertisers may 
have reservations about some aspects of the system, few seem willing 
to see it changed radically—and the government complaint certainly 
seeks radical changes. 


Gladys the beautiful receptionist 


—Fred Weber, Sales Promotion Manager, Will Corp., Rochester, N. Y. 
“Any agency person could tell you what’s wrong with the country. 
We're trying to run it with only one v.p.” 


What They're Saying 
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Maybe the reason Cudahy sold 
Old Dutch Cleanser was that it 
had so much trouble convincing 
housewives that there really could 
be a new Old Dutch. 


Detroit is all steamed up over 
the possibility of a 6,000,000-car 
year and the strong possibility that 
the Tigers will be up there fighting 
for the American League pennant. 


In planning its suits against 
media associations, the Department 
of Justice probably didn’t know 
publishers are rugged individual- 
ists who don’t pay too much at- 
tention to the recommendations of 
their trade organizations. 


“Denture wearer’s dream comes 
true,” is the headline of a maga- 
zine ad. 

Did he wake up and find all his 
natural teeth in place again? 


One of the newest fashion shades 
now being featured in advertising 
is “faded blue denim,” which bids 
fair to take its place alongside that 
old favorite, “shiny blue serge.” 


Synonymous? Shucks 

Many persons think sales appeal 
and appearance are synonymous, 
but they are not. Sales appeal is an 
elusive, psychological value. It is 
the silent selling the product must 
do, over and above its eye appeal. 
The product must express quality 
through unit of design, through 
texture, through simplicity and 
forthrightness. Soundlessly it pro- 
claims the excellence of its con- 
cealed mechanism and the integ- 
rity of its manufacturer. Sales 
appeal, therefore, is an amalgam 
of how a product feels to the touch, 
how it operates, and the associa- 
tion of pleasant ideas it conjures 
up in the purchaser’s mind. 

Appearance. What does. the 
product look like? Will a customer 
who sees it on a shelf in a store 
with half a dozen competing prod- 
ucts single it out because of its ap- 
pearance? Will it be remembered 
by the consumer who has briefly 
glimpsed it on tv or in a magazine 
ad? It is our experience that faith- 
ful application of the first four 
points of this yardstick give the 
product nine tenths of this ap- 
pearance factor. The other tenth 
springs from the application of all 
we know of form, proportion, line 
and color. Appearance is the com- 
mon denominator. The whole 
emerges with vitality and with 
the assurance required in the 
highly competitive market place. 

In our office, these five points 
are accepted as infallible. We 
apply them unhesitatingly to a 
clock or an ocean liner, a turret 
lathe or a telephone, a tractor or 
a bathtub. 


—From Henry Dreyfuss’ book, “De- 
signing for People.” 


A Numbers Game? 

Whenever the premium field is 
discussed, someone feels impelled 
to wrap up the entire market with 
a figure. Some say it’s a $1 billion 
field, some say $1.5 billion, some 
more, some less, but no one can 
say where these figures emanate 


from. In reporting the fact that 
Sears, Roebuck & Co. has entered 
the trading-stamp business, the 
Wall Street Journal claims... that 
“trading stamps were redeemed 
for about a billion dollars’ worth 
of premium merchandise last year.” 

We have no quarrel with the 
Journal or anyone else, but that 
$1 billion they use represents 
about 67% of the entire field as 
estimated by the other so-called 
industry spokesmen. What hap- 
pens to the $300,000,000 worth of 
premiums used by supermarkets, 
the $200,000,000 worth of sales in- 
centives, the $290,000,000 worth 
of business gifts, not to mention 
all the premiums used by man- 
ufacturers either direct or through 
the mail? Maybe it’s all just 
harmless speculation, a numbers 
game. 


—Bob LaVine in Premium Practice, 
Editor’s Notebook, March issue. 


About Truth in Advertising 

Truth in advertising. It’s all very 
well to stand for truth, but it isn’t 
always easy to define. Take my 
wife, for instance. She loves ham- 
burgers. When she saw a drive-in 
advertising Giant Hamburgers, she 
was all for rushing home and get- 
ting the wheelbarrow so she could 
carry one away. 

“Silly,” I sez. “That sign doesn’t 
mean they’re that big. It just 
means they’re made out of ground 
giants.” 

But I found out I was wrong, 
too. Now I don’t even believe those 
beer cans are “mountain high.” 
But the ads make you thirsty, 
don’t they? 

What’s your definition of truth 
in advertising? My quick guess is 
that it’s mainly the intent to de- 
ceive that should get the advertis- 
ers in the doghouse. Give the 


matter some thought and send me 
your answer. 


—E. M. Johnson, Bank of America, 
associate editor, “Blue Pencil,” pub- 
lication of the 
Los Angeles. 


Advertising Club of 


Fortnight, Dave Keep’s sprightly 
Coast review, now comes out 
/monthly, but there has been no 
particular objection to its taking 
in a couple of extra weekends. 


The Justice Department people 
who think agencies have trouble 
getting “recognition” ought to see 
how quickly an advertising mana- 
ger can recognize an order accom- 
panied by a certified check. 


The financial page’s news item, 
“American Tobacco net rises,” 
doesn’t absolutely prove the indus- 
try has licked the cancer scare, but 
it at least discourages short sellers 
of its stock. 


Media in the Southwest, which 
cashed in heavily when “Okla- 
homa!” made its initial stage 
smash, must be unlimbering their 
heaviest promotion guns now that 
the musical has been transferred 
to the movies. 


Sealy Posturepedic, which offers 
a Packard Caribbean in its new 
$175,000 contest, describes it as 
“the most exciting car in the 
world.” 

Either free or paid for? 


That new flying platform de- 
veloped by the Navy ought to have 
a lot of uses in political campaigns, 
especially for the speaker not en- 
tirely sure of the sympathies of his 
auditors. 


The girl who has found a car 
with colors to match her favorite 
costume now is buying sheets and 
pillowcases which harmonize with 
her complexion. 


According to the credits in the 
Life color spread for Revlon Lano- 
lite lipstick, the model’s hat is by 
Emme and jewels by Kramer, but 
who gets credit for the model? 


Copy Cus. 
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Department stores want action almost as soon as the 
ink is dry on their copy. That’s why THE INQUIRER 
in 1954 led the 2nd paper by 2,000,000 lines in depart- 
ment store advertising in America’s 3rd Market. And 
has been FIRST for 15 consecutive years in this vital 
classification. First, too, in National, Retail, Classified 
and Total Advertising. For selling action, schedule 
THE INQUIRER ... First! 


The Philadelphia Pnguirer 


Constructively Serving Delaware Valley, U.S.A, 
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Department Stores Expand in 


DELAWARE VALLEY, U.S.A. 


19 branches of Philadelphia depart- 
ment stores now operating, or nearing 
completion, throughout booming Dela- 
ware Valley—where nearly 5,000,000 
people have a buying income of over 
$8 billion annually! 


Exclusive Advertising Representatives: West Coast Representatives: 
NEW YORK CHICAGO DETROIT SAN FRANCISCO 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH GEORGE S. DIX FITZPATRICK ASSOCIATES 
342 Madison Ave. 20 N. Wacker Drive Penobscot Bldg. 155 Montgomery St. 


Murray Hill 2-5838 Andover 3-6270 Woodward 5-7260 Garfield 1-7946 


LOS ANGELES 
FITZPATRICK ASSOCIATES 
3460 Wilshire Boulevard 

Dunkirk 5-3557 


es ae Sata : eSitlitcak Scan ROR. fe eis, es Poe ih 
= an rd : Ne ag ~ - / MeSRE FED 
:. 
i, 
ve : “> 
7 = Je 
se \ 
he \ 
i 1 AY ONG \ 
bs iy ' \ \ 
# \ \ 
a sh Mi Vie: \ \VA\\\\ \ 
- UW) NA\ 
bs | C \ \\\\ \\ \\\\ \\ Y 
PY , )) | N\\ \\\ 
os ‘ \: a) \\\\\ \\ 
& gy \ \ \\ 
‘ i | S\'\\\ 
fay : = ~ a \ \\\ 
! ee i 7 ; \ \ \ 
r sf 
- , TE Tes SS) | AS | ow = © ——— \| 
. Nig <o QEPX: ao 
ar. r . : 
ie WA: or SOS LO} i 
ae . Y, >. SE) SiN y } 
a , = ATA ses 
fe \ ON Noe is 4 | ; 
cw, Gummo meee nao << oe e+ + ee ee +s nll bhi tbe maninnaintibbnuniiinen~tiiineiniipnEEedhine nese A ’ } te ee ne eee ee 
Td \ / / ms All 
e. \ \\ x 2 5 b 
‘ \y ‘| ® 
\ ‘Ml, Z UL 0 a LU 
+ 
bi : h ; 
%. y) 
Ee CAA v9 
c AN! by ene 
. \ \ | 
nig “J > 
! Noe N 
: LE Sr \ 
ts S << co” } SS \ 4 , ] : 
i i ER \. 
; ; ae : , 0 x Sy 
, eae SS WS 
wo | y : +S 
ES : \ NG WA \ « A 
F i i y 
Be FO>, ! - 
es aus \\ 
a q " 
i S i 
a rr er eee _ ae a ew oe ee re ee ewe eee oe \ 2 J x4) om ------- 
z _ { . 
i { \ 
= oa —_——_——= WY 
os tae pa 
” ° = ~ \\ }} } 
. OO @ \W, 
7 Ov == NN 
” “g &O \ | i\ 
7 iit 
a *, — Wit | 
Bs S i | 
ra en WN 
i Re igi Ni 
- > a | 
ue . BA ans Se Sea 
ae \\ | a, SQ ME 
on : WN \ " e | \F 
: SN -— 
— aN. Bei iN 
i r | 
ei | 
— ; : 
ap - ' ' 
a q rh a 
Df mn © SP 
es 
oi 
— ee 
_ Le 
’ | : 
ve 
arn Z - 
i 
—. 
a : 
| ee ee 
; ; 
oa 
a 
ern ; 
. be v os) : eee Tbe ee Ce PSs : - rate e rm it 3 we knee sie ‘ , i cee ee ee 4 a oa 2 7 ; : . ; ‘ . Sse shane ae wa 
SET her RS , AOE, all eae Maes che, Tee tay (Oe te Soe tie oo hal 6 REET SS hae ae Ae Se es 4 <p ORY at ga iy yf ett eg EP ee ee eT eo Be a ee a ee OME. gl pee ae Sp NI Pe pee weer rs terrae og gs “oer 2 ee 
SS Ro ae Lt iil AE EL Be yet Poot fit. Pie ae NE at cota * Pe Re ck Sate RANE SNS) Se ead tak a at CD ay ate he at he PR a Bees Te, rd ete 
ROO BS 7 Lege EN eed ale a” RRs RANE TT UN eG UAE Cicarh Pal Ae Rae eke SEL ee A “tee A SE eae ee Lae yc Rae ey This, Oe Bale The OLS Ny AEG EEE as dl. Sal 19 ani ge NM ce Seen 3 Old Cee tN rae te pi Pe aS oi Tree (Pebt OS at 
RELI BONE Bakes SY” pital ey el ow CAS AN DRY AE ONO OU OE a eA eee S eK Oe vane ci Be tee dy aie re tas paabie ES paraic Peed Oe ase Weg PR ye woul MRE ee es clas ims SMS oe ip 0, Ter tn se ga hs TT 


Zt oe 


ae 


Sarees ake 3 istorii 


ENTHUSIASTIC USERS OF MAJOR MECHANICAL PROMOTIONS 
MANUFACTURED BY THE BERT LANE COMPANY, INC., include: 


* Billups Oil Co. * Ward Baking Co. Franchisees of 

* Continental Baking Co. © The Cott Bottling Co. * The Ford Motor Co. 

® General Baking Co. © Swift & Co. ® The Pepsi Cola Co. 

* Southern Dairies, Inc. © Kraft Foods & Co. © The Coca Cola Co. 

® Curtiss Candy Co. * The Borden Co. ® The Nehi Bottling Co. 


The Dr. Pepper Co. 
Quality Bakers of America 


* The Carnation Co. 


MUsicns Boowad wacon 


FREE RIDE 


FREE RID. 


“ll Ow THE 


SS PEPSCO ROUND 


1 RIDE with each 
6 GOITLE CARTON 
5 R/, DES with each 
24 BOTTLE CASE 


GET TICKETS 


CHECK OUT 
CASHIERS 


BERT LANE MAJOR MECHANICAL PROMOTIONS 


@ are custom engineered for your business... 
to sell your product! 


@ sell your merchandise for cash, at its full 
price, every day! 


@ are simple to operate .. . you need no extra 
help, no “‘specialists’’! 
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>< Measles manager’, ther ak yore ~=——«~S MERCHANDISING LIKE THIS 
poea, YoU Sede sone Soe Ge THAT REALLY PAYS OFF! 


The price of advertising without merchandising is un- 


necessarily high! Read what 667 sales-minded executives have to say 


about BERT LANE MAJOR MECHANICAL PROMOTIONS 


That’s why you should bring these modern merchandis- 
ing miracles to the attention of those you serve. ¢¢ Best thing in 22 years of sales experience . . . 
got 552 new customers in one weekend. 9? 
H. S. PELTON, President 


Pepsi-Cola Bottling Co. of Miami, Inc. 

¢¢ We have had excellent success with ours, 
and it is one item that reflects in immediate 

i sales increase. The other benefit is a tre- 


mendous amount of goodwill. 99 
H. L. BUDDE, President 
Purity Baking Company 
Decatur, Illinois 


¢¢We were able to pick up 23 additional 
accounts on this day’s operation. 99 
C. G. EDMONDS, Division Manager 


New Era Potato Chip Sales, Inc. 
Chicago, Illinois 


¢¢ The sale of over 6200 cans of this hereto- 

fore unknown product in a 48-hour period, 

simply by offering a free ride in exchange 

for acan top, is nothing short of phenomenal 

. a new milestone in on-the-spot sales 
motivation. 99 

GEORGE McKELVEY 

Vice President and Gen. Mgr. 

Shell’s Super Store 

Miami, Florida 


THE TESTIMONIALS QUOTED HERE are typical of 
hundreds* in our files, all attesting that 
Bert Lane Major Mechanical Promotions 
really pay off —in sales and goodwill! 


BERT LANE MAJOR MECHANICAL PROMOTIONS 


GREAT FOR ANY TYPE OF BUSINESS .. . 
ANY ACCOUNT! 


GREAT FOR PUBLIC RELATIONS AND 


SPECIAL EVENTS WORK! f 

5 

Grand Openings . . . National Fund-Raising My 

i IN ADDITION TO THESE MOBILE MUSICAL CAROUSELS, MANY OTHER POINT- Drives . . . Church and Fraternal Parties . . . . 
| OF-SALE MECHANICAL SPECTACULARS THAT TURN “EYERS” INTO BUYERS Civic Functions . . . Political Rallies! a 


4 are manufactured by the BERT LANE COMPANY, INC. Drop us a line right 

now . A one of our salesmen will be happy to call on you promptly, and show 
you what these PROVEN SALES-GETTING PROMOTIONS CAN DO FOR YOUR 
BUSINESS OR ACCOUNT! 


*Complete letters and additional quotes from enthusiastic users are available on request. 


« BERT LANE «== « 


Mirs. of Major Mechanical Promotions 
1860 N.E. 146th Street North Miami, Florida 


| ; 4 ee are . niet wien anes WES wax anh Garee ele a. sat 
: - A) 2 Se RUE at mit NR a pt tg Sg A ct ahs ne SAE ae: 
Rn de aoe SBS PES A Fs ae MAY ved = _s we. FE) Sak epee ter. 5 Si aan Sa ies? os apes ca ~ ¥ A: Fi 
SN OR elie, Se wee , i nasties Sep eae eer ee + foe ~ ai md pes 
ae . Aaa 
: A 
: 
) é kite 3 ue * 
: tie ; : 
. ro a 
se ae 
; & 
a 
re ee a 
e + J iy 
i YY 
"i ’ Se 
n PLS 
. Pe 
‘3 eee 
&§ , ee ; ne 
R oe a # ae f wee 4 % as 
| ; : paee - a ates a me ae 
: sommes ox 
: oMay 4 * 
~~ m a eh —— = .» 
. eC ' ee ; 2 
oa ss — “s Se Be 
<a a OA lout z re 
: ae, Pe Es aca aii S ‘ 
: ee 2} CREAM <5 CaEaM oe ' 
: fo ¢ ce il, is 
, ' : | £, De E bo Or ; & Ey 
oS ¥ ; :, re ei) a 
i t 2 — . a F : ; 
Re a fon . . - 4 : | a 
: : : : A 8 - ‘ ; 
4 i : i Mee ; a 5 
= 3 : < . a ri Ey peta i . 4. ' ze e : , 
| i /..! | Aes = : 
i ; ‘e r 4 3 PY ad $ C : Te 
ws ay : | j el , j ae. ‘; F 2 % ys ' FS : . 
XS ‘ + ' } 2 A ena i : a 
 /h == “ me Le : Pe 
ell : r le ; ee ) : it ? pre 
| | best thal ‘ @. : ae , 
, P : ._fc. = ’ z. bi , ‘ 
lh WV ome) Hy | 
3 és + F as é a , x eo - ‘ # 
a fj — aad . ae - ." = ae ed * } 4 _ ee r i ee 
se * | ; a? a & J Ste _— oeiee a i ” nn ys Be 9 < 
| ‘ e RY 508 ee meh) ee eee a - 
ee , " ed ba > eS Ls) Aes * a Oe | baie & * hes 
| | e-course ne 7 ' 
= In a ee ee or ad : 
— - . “agit . 
— es rox. F 
ae i ¥ a ee ag 4 
= > aa aa Ae he e Sa i ; 
ie J a Pe @ et if : ec : A 
fe 
: 
, ‘ 
; c prio’ % i Ve 
‘noe U ev Fon 
* oO ew 9-07 ® : 
RO n we : 
por prow: wibet? Bc 
a mit pron® $ : 
——_ 4 cote 
nap gous 5] 
; ‘ nic jo? . i 
pres o ont 
‘ war? «en? 
a *° cri } 4 
ee | a. 7 sv? s 
af 5 & \ Corr a 
ne gress 1506 os 
+ a gorvet® Micon: Laas caro ” 3 
we - ’ 
2s f x 
ee . vy INC { om ore. Je ot 19% 395m 
—— v e uw . us We $ 
— ’ eo . une ad ls 
aes as on , j aes eri cat? ost apt ee ‘ 
te oe w- so Se ad sy, soe 
“a “ ~ osrt0® osm ws tor une vat sree 
si nL vo OP sor soos * r500*? goo OP, d 
an xno of wy ot 
oo . -- wre ag ent, yoo orto Ee 
sa ' . ov We od = . - > wed 
e = ® ee 7 + O23 ot Sie PM, Bi SEIN pe ier te Aa at a SRO Se. 2 . pee - 
lo oo * ~ , i Ma: 
St a 7, ‘a4 > : i 5g 
ies J — - sr : pas ae he 
a q W » ~ : y : as ais 4 a Pa Le Ce, See ‘% Et 
Pree - : copay ihe araaks ack eth are OE Oh nei, om Wi a a 4 Mey A ety SEND A Dehn ee NEw MA ea gC te 
et se . Beet! ta FS Pn eee ae EPR oe he dine pe ON GE hte ek EL ty SE ere TE 
“id in ‘ CLC ee re ee “ys. ie tem. ype Sastre 2 Woe ae AR ry tae notes op er Bn ees 5 ,, Seay, he a é 3% eat ge ees PLT GB PRET ce tee ON ee 
Ae Piedini | Blast FRR R he ae Oe soe jas ac Pols ‘ ee ee et PR RI OAL ee ge oo Dae R ee Ge ens ty Roh ee, eta gt en Bo ae ME Tas ot ag ths gh oe Ca eG Te ea ir OE tee ee ae a Rene gO ate 6 Same Py 
8 ae, See 4 ‘er * ORF Fores i a es eg spe ol ~ ik ere oe Se ae ay cnet ote SEO. ce eM bates oe mont” <= re FOR: Te Mt PHD hte pe eee US toy Come ROU es Jas om se Pi ea ne ce eg Bee ant BE os TaN, ae te 
eaNaey i ae : Ee oe SUS th hk ee ST aay ag mates | RE Oe a hincie Sng ‘at ae a Tele F ELST BNE ye SEAR, £%- er fo Blade Se eae gays ee tees Ba Meg wit Ss Py OBI, et ii et: VP Repeal ee is ew repos, ee 
ag Oar Be ps 1a Veg he Sy at se PT ean f Pie Rec gee See i hs oh sor ewes Vet Fe: or ie Fae deer i ed oP oe ps eae Nhe ne ia aan LA 8 a Re Pee. eS ince es Ge ee 8 we ie See ten AP a ELS beefy tt et a mere Cees 4 a a ho OTe 
Lee TIP d Pea Mr eR eee Se Pay ner Pekin oy 2 FAAS ee aes th ESOOTER oa ahey Faience eon Yes ge eg i ae eg ce a at fide te i Tt lpn 
Age tei I gh EE Oe thin Se ESE AN y eee eS, De a ks ie Me BaP nba ¥ adr shia: LRECEE CONGRESO & =. OPIN Se (% DREMIAEAM COVERS Ek SSRN PAE: Le RY Ee Ee Ce Ee 
oa ee Fe ek ENG sees a MS a gh me ESN “nie! ee ieee eats eet Wire clam sie” <a ae A ee an sar ene Seen eee baa 
Be te ene, ee eens ae t toon tok ty iota we Le i, 


THE Fist WAY IS THE Best WAY... 


TO SELL THE $443,975,000* QUAD-CITY MARKET 
Davenport, lowa — Rock Island, Moline and East Moline, Ill. 


DAVENPORT NEWSPAPERS 


FIRST in advertising lineage in the Quad-Cities! FIRST in 
Quad-City circulation! © FIRST in advertising lineage 


IN ALL IOWA 


Morning Democrat Evening Daily Times 
Sunday Democrat & Times 
Headquarters: Davenport, lowa Represented Nationally by JANN & KELLEY, INC. 
*Copr. 1954 Sales Mgmt. 
Survey of Buying Power 


City Shops Needn’t 


Tremble at Suburban, 


Mr 


| of 148 tables, 11 charts and three! 


‘maps, the results of motivation 
studies conducted in three widely 
separated cities—Columbus, Hous- 


Centers, Study Finds ‘ton and Seattle. 


CoLumsus, O., May 3—A new 
consumer attitude study published 
by the business research bureau of 
Ohio State University takes some 
of the air out of extravagant claims | 
made by boosters of shopping 
centers. 

The suburban shopping center, 
it seems, does not have such a 
strong hold on the consumer as 
has been claimed, and there is no 
indication that its importance in 
marketing will grow to any great 
extent in the years to come. 

“The Shopping Center Versus 
Downtown” presents, with the aid 


& The studies were sponsored by 
‘the highway research board of the 
National Research Council and 
were directed by Dr. C. T. Jonas- 
sen of Ohio State’s department of 
sociology and anthropology. A pre- 
liminary report, covering only the 
research in Columbus, was pub- 
lished earlier by Dr. Jonassen (AA, 
Sept. 21, 53). 

Dr. Jonassen’s final report, 
which is in book form, should 
shore up downtown merchants all 
over the country. Its conclusions 
show, by and large, a consumer 


| preference for the downtown store, 


89.9% of the homes have it! (Pulse, Jan.’55) 

Well over 285,000 TV homes. . . 850,000 TV people! 
This is the kind of coverage that moves merchandise. 
One of the reasons why television 

is your best buy in growing San Diego. 

And television in San Diego is KFMB-TV! 


WRATHER-ALVAREZ BROADCASTING, INC. 


REPRESENTED BY PETRY 


SAN DIEGO, CALIP. 


America’s more market 


Sertaieatst TS 3, 


ctesrnburpuaperngs NES Hn OPE Pies so 


Advertising Age, May 9, 1955 


despite the disadvantage of park- 
ing difficulty. 

Highlights of the report are: 

1. Convenience goods such as 
food and certain services such as 
movies and medical care are 
sought in shopping centers or areas 
near home. 

2. The buying of clothing, shoes 
and house furnishings is predom- 
inantly carried on downtown. 

3. Among 23 factors affecting 
shopping attitudes and behavior, 
the downtown section was found 
to have the advantage over the 
suburban shopping center in 16 
factors in all three cities. 

4. Parking problems rank as the 
No. 1 disadvantage of the central 
business district. 

5. Shoppers in all three cities 
named the disadvantages of the 
neighborhood shopping center as 
“lack of large selection,” “not all 
kinds of business represented” and 
“prices too high’—in that order. 

There were significant differ- 
ences in attitude according to 
socio-economic. groups. The upper 
income group, it appears, feels the 
handicaps of the suburban shop- 
ping centers much more keenly 
than the lower. The category 
which showed the greatest orienta- 
tion toward suburban shopping 
was the “skilled” group. 


® Interpreting the results, Dr. 
Jonassen says the downtown sec- 
tion is still “the place where a 
greater number of people have a 
better chance of meeting their 
needs, whatever they are.” But he 
warns downtown merchants that 
they must “exploit the solid ad- 
vantages of their locations” and do 
everything they can to prevent 
congestion and parking difficulties. 

“It is clear from the data from 
three cities,” he adds, “that the 
advantages of the suburban shop- 
ping centers result from the nega- 
tive factors of the downtown sit- 
uation—the inconveniences ex- 
perienced in shopping there.” 

Dr. Jonassen suggests that “the 
large portion if not the greater 
portion of sales” in suburban shop- 
ping centers is in convenience 
goods. He says also that the nov- 
elty factor and “cheap money” 
have contributed to the growth of 
the suburban centers. But he ques- 
tions what their fate would be 
in times of contracting rather than 
expanding economy. 


® Finally, Dr. Jonassen says, the 
advantages now enjoyed by the 
downtown district are rooted in 
the ecological, cultural and social! 
structures of American cities and 
are therefore “not easily alterable.” 

If. the suburban shopping center 
is to supplant downtown, he spec- 
ulates, then it “must approach that 
area’s variety and selection, a most 
difficult task because of its periph- 
eral position. 

“It could take the place of 
downtown if some basic changes 
should take place in our culture 
affecting our ideas of the ‘good 
life.’ If this involves a rejection of 
the ‘urban way of life,’ or if some 
of the basic values of a contract- 
ualistic, rationalistic, capitalistic 
system are changed, such changes 
in values might favor suburban 
location.” 

“The Shopping Center Versus 
Downtown” (170 pages) is avail- 
able for $3.50 from the bureau of 
business research, college of com- 
merce and administration, Ohio 
State University. 


Houston Adclub Elects 


John Carpenter, Gregory-Geiz- 
endammer, has been elected pres- 
ident of the Houston Advertising 
Club. Also elected were Leslie 
Hunt, KGUL-TV, Ist v.p., and 
Evelyn Bolger, Houston Retail 
Grocers Assn., 2nd v.p. 


Mogul Names Comptroller 
Norman Cohen, formerly with 
David Berdon & Co., has joined 
Emil Mogul Co., 
comptroller. 


New York, as 
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THE FACE OF THE LAND 
‘Stuns GeASTEY MECRETS Fae 


| MURDER BEGETS MASS MURDER 


— 


ART OF SELLING --- put your strongest 


advertising effort with the recognized leaders . . . Time, top newsweekly . . . the Journal, biggest of the women’s 
books ... . Life, mightiest of the mass weeklies . . . and TRUE, America’s largest selling man’s magazine! The 
publication most readers prefer is the most profitable for you. If you have a product for men, it belongs in TRUE. 
Guarantee, 1,750,000 ABC .. . A Fawcett Publication, New York, Detroit, Chicago, San Francisco, Los Angeles. 
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NI 
TV SLIDES 
_..ON, FIL M _ 


Now get move- 
ment on your TV 
slides for almost 
the same cost as 
still slides. 


$10.00 
FOR TEN 
SECONDS 


Send for sample 
reel and descrip- 
tive literature. 


STUDIOS 


1323 S. WABASH CHICAGO ILL. 
357 W. 44th ST., NEW YORK 


‘County Agents Directory’ Out 

Agricultural Leaders’ Digest, 
Chicago, has published the 40th 
annual County Agents Directory. 
The 224-page book contains refer- 
ence information such as tables; 
data on fairs; spraying and dust- 
ing of crops; a calendar of events, 
and directories of American Dairy 
Assn. staff and state associations, 
_U. S. Department of Agriculture, 
U. S. Department of Interior, 
county agents, home demonstra- 
tion agents and many organiza- 
tions. Copies may be obtained for 
$5 each from the publisher, 139 N. 
Clark St., Chicago. 


Lufthansa Appoints Woodley 


if 
‘ 


Lufthansa, the new West Ger- | 


man airline, has appointed Albert 
Woodley Co., New York, to handle 
its advertising in North America. 
Newspapers will be used. Lufthan- 
sa’s first transatlantic flight is 
scheduled for June 8. 


Quality Appoints Novak 

Bob Novak, veteran writer, 
producer and director, has been 
named program director of the 
Quality Radio Group, New York. 
Quality already has 25 custom- 
built radio programs ready for fall 
sale. 


= 


——— 


right 
on 
time 


in 
Chicago 


Time on WMAQ, that is. And it’s the 


right way to run a railroad! 


See TTIINI 


AN 


Dok winnt 


TAN 


Mr. E. E. Gordon, Passenger Traffic Manager of the Chicago & Eastern Illinois Railroad, 
recently wrote a letter about how right his company’s time-buys are on WMAQ: 


“We want to convey our appreciation for the immediate response that ‘we received from 
advertising our services over your station. Mr. Henry Cooke on the morning program, as 
well as Mr. Howard Miller in the evening, along with Mr. Joe Wilson’s sport broadcast, 
made a very effective story from the announcement that described our new train service to 
Florida, that was reflected so successfully in inquiry and ultimately in actual sales. Consider- 
able interest was created as a result of their personal efforts. We are presently contemplating 
extending the program .. .” 


Messrs. Cooke, Miller and Wilson are three of the many home-grown, top-rated WMAQ 
personalities ready to make sure for advertisers that 


THE PAY-OFF IS AT THE POINT OF SALE! 


And they're backed to the hilt by WMAQ’s strong promotional and merchandising support. 


There's a personality and a time that’s just right for your product or service. All aboard! 


WMAQ 


represented by NBC SPOT SALES 


a service of S) 


RADIO IN CHICAGO 


50,000 watts Clear Channel 
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Pages (halt Mith 


ee ee ee 
Whee: eae: hatte: Diab § sempre vata AME «ine come” ll 


ot our Page )ewater , 
BEAUTY SECRET—High-fashion ads 
like this are being run in Ohio 
newspapers for Page’s Crest milk. 
Copy pushes beauty-giving quali- 
ties of milk. Other ads in the series 
will feature women of other ages 
(“She’s 20...She’s 60”). Barton 
Alexander Advertising, Toledo, is 
handling the campaign. 


§ cog stakes oeatoas tec baste 
CaM Min BEN for home deivery 


Purex Plans Big 
Ad Promotion for 
Old Dutch Cleanser 


SoutH GaTE, CAL., May 3— 
The Old Dutch Cleanser division 
of the Cudahy Packing Co., Oma- 
ha, will be acquired by the Purex 
Corp. here this week. 

Advertising of Old Dutch Cleans- 
er, one of the oldest cleanser 
brands, will continue with Weiss & 
Geller, Chicago, and J. J. Gibbons 
Co., Toronto, according to Craig 
Davidson, v.p. and marketing di- 
rector of Purex. 

“Purex is planning an aggressive 
advertising and promotion cam- 
paign for Old Dutch through which 
we anticipate this product will at- 
tain a greatly increased position 
in today’s market,” said Mr. David- 
son. “These promotional plans will 
be started as quickly as Purex 
brokers and the sales force can be 
indoctrinated and integrated to 
provide increased selling effort and 
merchandising support for the 
brand.” 


= Purex plans to discontinue the 
Cudahy practice of selling Old 
Dutch direct to wholesalers and 
retail chains. Instead, the product 
will be marketed through Purex 
brokers. The Old Dutch sales force, 
industrial and retail, will be inte- 
grated with the Purex sales op- 
eration. 

Purex currently markets a liquid 
and a dry bleach, and several de- 
tergents. The Purex agency is 
Foote, Cone & Belding. 


NBC Appoints Don Becker, 
Sam Sharkey, John Thompson 

Don Becker, who has created, 
written and produced many day- 
time radio and tv shows, has been 
appointed general programming 
executive for NBC-TV, New York. 

Sam Sharkey, formerly head of 
the national news desk of the New 
York Times, has joined NBC as 
news editor. The network has ap- 
pointed John H. Thompson mana- 
ger of news and special events in 
its Pacific division. Mr. Thompson 
previously was program director of 
NBC’s San Francisco radio station, 
KNBC. 


Two Join Research Group 


Harry Roggenburg has been 
_hamed an associate director and 
Munro Kagno project director of 
|Advertest Research, New Bruns- 
‘wick, N. J. Mr. Roggenburg pre- 
‘viously wes a professor of mar- 
keting at Rutgers University, and 
Mr. Kagno was formerly with the 
psychological and statistical de- 
partments of New York University 
and with the Institute for Research 
\in Mass Motivations. 
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Professors Are 
Able Quizzers, 
Wiley Reports 


NEw York, May 3—Using al- 
most a 100% sample of retail- 
ers, combined with interviews 
in depth, a newly established 
marketing research service is 
providing manufacturers with a 
picture of what is happening 
to their products at the retail 
level. 

Known as Collegiate Associ- 
ates for Market Measurement, 
the service employs the coop- 
eration of college faculty mem- 
bers in interviewing every re- 
tailer in a given area. The 
scholars ask questions regard- 
ing stock control, pricing poli- 
cies, use of cooperative adver- 
tising allowances and other 
matters pertinent to retail op- 
eration. 

John E. Wiley, head of the or- 
ganization bearing his name, 
which administers the CAMM 
plan, explained its objectives 
and methods here today to 
members of the local chapter 
of the American Marketing 
Assn. He was joined by Prof. 
Robert Smith, of Syracuse Uni- 
versity, who has participated in 
conducting the interviews, and 
George G. Gaynes, general 
manager of Carmen Supply Co., 
Syracuse, one of the retailers 
interviewed in a recent study. 


= In addition to the survey 
completed in the Syracuse area, 
Mr. Wiley said, five such studies 
have been conducted for man- 
ufacturers in Lansing, Mich. It 
is planned that eventually 
CAMM will cover all major 
market areas with the service. 

“We find,” said Mr. Wiley, 
“that retailers give maximum 
cooperation to the representa- 
tives of universities in reveal- 
ing pertinent data.” 

Retailers have great faith in 
the integrity of the faculty 
members, he continued, know- 
ing that their individual statis- 
tics will not be revealed and 
that they will not be identified 
in the eyes of their competitors. 

From the standpoint of the 
interviewer, Prof. Smith pointed 
out, the field experience gained 
has helped make his teaching 
more effective by exposing him 
to actual practices in the retail- 
ing field. 

In the Syracuse survey of ap- 
pliance dealers, he said, fully 
two-thirds of the 100 retailers 
interviewed admitted that they 
used some kind of “special in- 
ducements” to promote sales. 


= He cited one store manager 
who bought his refrigerators 
from a neighboring discount 
house at a lower price than he 
could get them from his own 
distributor. 

An opportunity to locate his 
relative position in the market 
by checking the survey report 
was given by Mr. Gaynes as 
one of his reasons for cooper- 
ating with the CAMM study. 
He noted also that the results of 
the study led him to revise and 
modernize his stock control sys- 
tem in line with what the re- 
port showed the majority of his 
competitors were doing. 


KTBS-TV Signs with NBC 

National Broadcasting Co. has 
signed a contract for its major 
programs, plus programs with 
local interest, with KTBS-TV, 
Shreveport, La. NBC will be the 
station’s primary network as of 
Sept. 3. The contract includes 
all NBC color programs. 


Black & Co. Files Petition 
Under Bankruptcy Act 


Black & Co., Rockville Centre, 
N. Y., mail order company, has 
filed a petition for arrangement 
under the Bankruptcy Act in east- 
ern district court, listing liabilities 
of $261,409.71 and assets of $74,- 
900. The company, which sells 
housewares, gifts and home decor- 
ations, has proposed a 20% settle- 
ment to creditors, under a reor- 
ganization plan. 

President and sole stockholder 


is Leslie F. Black. David Kahn, | Gjroux Appoints Bliss 

attorney for Black & Co., said that | Giroux Co. has appointed Ben B 
the company has been in business | piss Co, New York, to handle ad- 
since 1951; but that while 2,000,000 i vertising, sales promotion and 
Christmas catalogs were sent out merchandising (jam its an ‘ot Baw 
last holiday season, sales dropped voring extracts. Media plans in- 
30% below the Christmas, 1953, | clude radio, magazines and Sunday 
level. ‘supplements on a market by mar- 
|ket basis. 

Lackey Associates Moves 
J. H. Lackey & Associates, Chi- |Plywood Division to Howard 
cago publishers’ representative, has | E. T. Howard Co., New York, has 
moved its office to 549 W. Ran- | been appointed to handle advertis- 
dolph St. ing for National Brick Co. division 
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of U. S. Plywood Corp., New York. 
Howard has appointed Stanley R. 
Graham, formerly with MacManus, 
John & Adams, to its copy-contatt 
department. 


Advertising with that 
“INSTANTANEOUS APPEAL” 


Ads, ‘‘Ad-lit,"’ Sales Letters, etc. that evoke 
interest in 5 SECONDS—strike home—seommand 


reading—tell—impel—SELL! Ph HA 7-9187 


“heal Sdn Bott as oL 


Leo P. Bott, Jr., 64 E. Jackson, Chicago 


Unum Sed Leo... 


In the fable, some of the jungle animals were boasting about 

the size of their litters. When the King of Beasts was questioned, 

he roared proudly, ‘‘One, but a lion!’’ The Advertising Typographers 
of America, Inc., might use that as a slogan. ATA members 


are few in number but they are ATA! 


You see, in America there are thousands of typesetting shops. 
America’s myriad publications require a tremendous amount of 
typesetting. Yet in spite of this vast army of compositors, 
just 72 typographical firms which make up ATA set the majority 
of the nation’s fine advertising. What better proof of quality 
over quantity? ATA members are recognized by the leading 
buyers of typography as master craftsmen who can be trusted 


at all times with the most intricate composition. They know that 
every ATA member must subscribe to a Code of Ethics 
which assures superlative workmanship, fair dealing and lowest 
possible costs. These canny buyers know, too, that to belong 
to this group, a typographer must meet certain high standards 
of plant, equipment, expert personnel, modern type inventories. 


More and more ATA customers are learning these truths 
about ATA. They find that an ATA firm is not only better 
equipped in every way to do fine work, but is just 


If that sounds like a pretty bold statement, here’s one way 
to find out. Phone your nearest ATA member to send 

a representative. You'll discover it is a long step 

toward solving your typesetting problems. 


as anxious as you are to keep costs down. 


ADVERTISING TYPOGRAPHERS ASSOCIATION / OF AMERICA, INC. 


Executive Offices: 461 EIGHTH AVE., NEW YORK CITY - GLENN C. COMPTON, Executive Secretary 


AKRON, O. COLUMBUS, O. NEW YORK, N.Y. NEW YORK,N. Y. (Cont'd) 

The Akron Typesetting Co. Yaeger Typesetting Co., Inc. Ad Service Company . Supreme Ad Service, Inc. 

ALBANY, N. Y. DALLAS, TEX. Advertising Agencies Service Co., Inc.  Tri-Arts Press, Inc. 

Composition Corporation Jagegars-Chiles-Stovall, Inc. Advertising Composition, Inc. Typographic Craftsmen, Inc. 

ATLANTA, GA. { Artintype, Inc. The Typographic Service Co. 

Higgins-McArthur Company DAYTON, O. Associated Typographers, Inc. Vanderbilt-Jackson Typography, Inc. 

BALTIMORE, MD. Dayton Typographic Service Atlas Typographic Service, Inc. Kurt H. Volk, Inc. 

The Maran Printing Co. DENVER, COLO. Central Zone Press, Inc. NEWARK, N. J. 

BOSTON, MASS. The A. B. Hirschfeld Press The Composing Room, Inc. Barton Press 

The Berkeley Press DETROIT, MICH Composition Service, Inc. — William Patrick Co., Inc. 

H. G. McMennamin Aang Menuet - Diamant Typographic Service, Inc. PHILADELPHIA, PA, 

BUFFALO, N. Y. The Thomas P. - Co. A. T. Edwards Typography, Inc. Walter T. Armstrong, Inc. 

Axel Edw. Sahlin Typographic Fred C. Morneau Co. Empire State Craftsmen, Inc. Alfred J. Jordan, Inc. 

Qerulen George Willens & Co. Graphic Arts Typographers, Inc. Progressive Composition Co. 
Huxley House Typographic Service, Inc. 

gy ted , INDIANAPOLIS, IND. Imperial Ad Service PORTLAND, ORE. 

ol meichorn ose The Typographic Service Co., inc. King Typographic Service Corp. Paul O. Giesey Typographer 

Hayes-Lochner, Inc. KALAMAZOO, MICH. Lino-Craft Typographers, Inc. ST. LOUIS, MO. 

Runkle-Thompson-Kovats, Inc. Claire J. Mahoney Master Typo Company Warwick Typographers, Inc. 

Frederic Ryder Company LOUISVILLE, KY: Morrell & McDermott, Inc. SEATTLE, WASH. 

CINCINNATI, O. The J. W. Ford Company Chris F. Olsen ail The Deers Press — 

The J. W. Ford Company Frederic Nelson Phillips, Inc. Frank McCaffrey’s 

CLEVELAND, O. MILWAUKEE, WIS. Philmac Typographers, Inc. SYRACUSE, N. Y. 

Bohme & Blinkmann, Inc. spew, Same Royal Typographers, Inc. Syracuse Typesetting Co., Inc. 

Schlick-Barner-Hayden, Inc. MINNEAPOLIS, MINN. Frederick W. Schmidt, Inc. TORONTO, CANADA 

Skelly Typesetting Co., Inc. Duragraph, Inc. Harry Silverstein, Inc. Coo ver & Beatty Limited 
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It’s become a vocational habit to explain trends in radio by trends in television. 


But television doesn’t explain an exciting development in morning radio— 
a sets-in-use increase of 7 per cent over last year. With 7% million 


additional television sets, why should-radio listening be higher? 


The answer, we think, is not in television but in radio. It’s especially in 
the local appeal of Mutual Broadcasting—with its 10 per cent listening gain, 


the biggest of any network. And it’s clear and audible in Mutual’s 


QUEEN FOR A DAY —whose audience today is one third greater than in 1953. 


QUEEN FOR A DAY—now hailed on its Tenth Jubilee—is a top-of-the-morning 
show for listeners and sponsors alike. It’s a refreshing lift for 2% million 
prospects—cooking, cleaning, shopping, and /istening housewives. 

It’s at 11:30 to 12 noon (with three-fourths of the day’s shopping still to | 
be done) and five times a week. It offers powerful, low-cost frequency 

in a market two-thirds unsold by television. Its new sponsor will join 


Old Gold, now on the show for a fourth successful year. 


We'd like to give you all the vital statistics of QUEEN FOR A Day, 


and tell you more about morning listening on the PLus network— 


MUTUAL BROADCASTING SYSTEM 
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“ARIETY calls WBC 


“Perhaps the most aggressive among the 
top independent station groups!” 


Is the sale of your product or service being pushed by WBC’s 
power and imagination? Phone Eldon Campbell, WBC Na- 
tional Sales Manager, at PLaza 1-2700, New York. Because . . . 


Your Selling Campaign is incomplete without the WBC Stations! 


Ww) © WESTINGHOUSE BROADCASTING COMPANY, INC. 


WBZ+WBZA * WBZ-TV, Boston; KYW * WPTZ, Philadelphia; KOKA * KDKA-TV, 
Pittsburgh; WOWO, Fort Wayne; KEX, Portland; KP1X, San Francisco 
KPIX represented by THe Katz AcEncy, Inc. 
All other WBC Stations represented by Free & Perers, Inc. 


Borden Milk Ties with Apples 
Borden Co. and Processed Ap- 
ples Institute are running a two- 
month promotion in May and June 
featuring Eagle brand sweetened 
condensed milk with canned apple 
sauce and apple slices. An exten- 
sive promotion program is planned 
in addition to a one-column ad in 
Better Living, Everywoman’s Mag- 
azine, Family Circle, Good House- 
keeping, Ladies’ Home Journal 
and Woman’s Day. Young & Rubi- 
cam, New York, the Borden agen- 
cy, is handling the advertising. 


Three Join Lynn Baker 

Charles J. Weigert, James D. 
Evans and John T. Murphy have 
joined Lynn Baker Inc., New York, 
as media director, account execu- 
tive and assistant account execu- 
tive respectively. Mr. Weigert was 
formerly at Benton & Bowles, Mr. 
Evans with Young & Rubicam and 
Mr. Murphy assistant advertising 
manager of Congoleum Nairn Inc. 


- 


YOUNG PEOPLE ARE EASIER TO SELL THAN OLDER PEOPLE 


Slipsticks slip best... 


...When they’re tracking such things as Redbook’s own record-breaking circulation 
figure . . . its continued newsstand gains . . . its low cost-per-thousand. 


Or Redbook’s increase in advertising revenue. 


But there are other factors about a magazine —really important factors to advertisers — 
that are not measurable by any slide rule. The confidence... trust... and loyalty... 
of Redbook readers in their magazine. As well as the identity of interest... 


the reciprocal feeling... built up by Redbook editors through their 
100% concentration on needs and desires of Young Adults. 


You can measure our reach by a slide rule —not our impact. 


Redbook 


The Magazine for Young Adults 


OVER 2,200,000 CIRCULATION* 


—— 
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Advertising Age, May 9, 1955 


Lady Esther's New 
Face Powder's Been 
“Whirled in Lanolin’ 


New York, May 3—Lady Esther 
division of Zonite Products Corp. 
is introducing a new “whirled-in- 
lanolin” face powder. It announces 
that the product will be backed by 
the “largest advertising expendi- 
ture spent on any brand of face 
powder in the past 20 years.” 

Dr. Joseph Schultz, president of 
Lady Esther, was in no mood for 
understatement as he announced 
last week that the company had 
found a way to whirl loose face 
powder in lanolin. He called the 
new powder “the most exciting 
and important new face powder 
development in the history of the 
cosmetic industry” and predicted 
it “will make obsolete practically 
all earlier types of face powder.” 

Alleged properties of Lady 
Esther’s “whirled-in-lanolin” pow- 
der are: greater smoothness, more 
delicacy, better cover for conceal- 
ing flaws, more “cling” and vast 
superiority in softening lines. 


® The ad campaign, through Dan- 
cer-Fitzgerald-Sample, begins in 
June. Two pages are scheduled 
for Life, one for Look and one for 
American Weekly. Saturation tv 
spots will run for 13 weeks in 21 
major markets, and co-op news- 


paper space also will run in the 
‘same markets. 


| The new face powder will come 


in the regular Lady Esther shades. 
It will be available in the regular 
29¢ and 59¢ sizes and in a deluxe 
$1.10 “boudoir” box. Retailers will 
get merchandising kits for point of 
sale displays. 


Cordial Living Is Theme 
of Cordial-Hosiery Promotion 
A cooperative merchandising 
campaign has been developed by 
Renfield Importers Ltd. and Dia- 
mond Hosiery Co., both New York. 
Renfield, which distributes Coin- 
treau liqueur and cordials, and 
Diamond, which manufactures 
Fruit-of-the-Loom nylon hose, 
have joined forces in a campaign 
for “cordial living in her costume 
.. cordial living in her home.” 
New colored hosiery—Cointreau, 
creme de cacao, peach, apricot, and 
brandy—will be featured in de- 
partment stores and _ specialty 
shops nationally. Prizes will be 
given for the most unusual win- 
dow displays featuring the cordial- 
and-hosiery promotion. A variety 
of point of sale material will be 
used. 


Whitesell Joins Transfilm 


Tom Whitesell has been ap- 
pointed production supervisor of 
Transfilm Inc., New York, tv com- 
mercial and industrial film pro- 
ducer. He was formerly with MPT 
Productions and Louis deRoche- 
mont, New York. 


Connett Joins Carpet Institute 
Eugene V. Connett, formerly an 
account executive with Ogilvy, 
Benson & Mather, has been named 
advertising director of the Carpet 
Institute, New York, a new post. 
He was with McCann-Erickson 
prior to joining Ogilvy, Benson. 


KTSA Becomes MBS Aiftiliate 

KTSA, San Antonio, joins the 
Mutual Broadcasting System as a 
full time affiliate, starting Sept. 
26. The radio station is owned by 
the Sunshine Broadcasting Co. It 
will replace KMAC as an affili- 
ate. 


Palmer Joins Basford 

Norman Palmer, who at one 
time was city editor of the Brook- 
lyn Eagle, has joined the public 
relations division of G. M. Basford 
Co., New York, as an account 
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Pieces of luggage handled by Grand Central 
Red Caps in 1954—1,389,765; 

Newsweek families who will travel in 1955 — 
670,000, a total of 2,144,000 people. 


For the travel industry and for almost any industry, the 
Newsweek million is America’s most important. 


No other magazine to reach 1,000,000 circulation has ever 
achieved so large a proportion of high-income families and 
executive influence. 


Here, in today’s Newsweek, you reach an average family 
income of $12,277—and a circulation concentrated 93.2% 
at the influence levels of business, industry, the professions 
and government. 


SERVING AMERICA’S MOST SIGNIFICANT MILLION New. 
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Humor Good but 


Can Backfire, 
SCAAA Is Told 


PaLM Sprincs, CAL., May 3— 
Humor in advertising, although 
potentially dangerous, is one of the 
strongest emotional appeals that 
can be used, David Bascom of 
Guild, Bascom & Bonfigli, San 
Francisco, told members of the 
Southern California Advertising 
Agencies Assn. at their annual 
meeting late last month. 

In these days of competitive 
products which have few genuine 
advantages over each other, there 
are three ways to promote your 
product, he asserted: 

1. Be first to get distribution and 
acceptance, which is hard to upset. 

2. Say the same things your 
competitors are saying, but more 
loudly and more frequently. 

3. Use the emotional plane, in 
which “ow you say it is more im- 
portant than what you say. 

Mr. Bascom admitted it is not 
possible to predict how humor will 
go over. But on the plus side is 
the fact that it makes friends as 
well as sales, he said, adding that 
logic can make the first sale, but 
humor can add the factors of 
warmth and friendliness that re- 
sults in customers who like to do 
business with you. 


® Discussing how to make copy 
more productive, Sam Eastman, 
Dozier-Eastman, Los Angeles, 
spoke for logic in copy, with the 
aside that humor must be approp- 
riate when used. Good copy re- 
quires a guiding principle in terms 
of why you are advertising, and 
what you expect your advertising 


Are You Killing 
Sunday Comic Ads? 


Are you one of the many advertisers 
switching Sunday comic ads to maga- 
zine supplements? 

Well, if you are, big boy, better 
watch for leaks. 

If you switched your Orlando comic 
ads to This Week, Parade or Ameri- 
can, you ar losing Central Florida’s 
400,000 population and its 500 mil- 
lion $ market. 


Why .. . Because Orlando Sentinel’s 
home-printed, home-edited, local Flo- 
rida Magazine has three times the cir- 
culation of ALL OTHER SUPPLE- 
MENTS combined, in our immediate 
five county area.* 


These include the American Week- 
ly, distributed by Miami Herald; This 
Week Magazine, distributed by Miami 
News and Florida Times-Union and 
Parade, distributed by the St. Peters- 
burg Times. 

Circulation of all three of these sup- 
plements in our five counties total less 
than 17,000—while Our Own Florida 
Magazine totals almost 60,000. That’s 
better than a three to one ratio over 
the combined field. 

In Orange County alone, Orlando 
Sentinel’s Florida Magazine leads This 
Week 28 to 1; it leads American 
Weekly 31 to 1; it leads Parade Maga- 
zine 855 to 1. 

If you’re switching from comics to 
Sunday Magazines, look out for de- 
railments, such as Orlando and Cen- 
tral Florida’s 500 million §$ market. 

Florida Magazine can also give you 
ROP color. 


*Source: ABC March 31, 1954 


Orlando Sentinel-Star 


MARTIN ANDERSEN — 
Editor, Owner, 
Ad-Writer & Galley Boy 


Orlando, Florida 
Nat. Rep. Burke, Kuipers & Mahoney 


to do, he said. You cannot write 
good copy when you are adver- 
tising because it is “the thing to 
do,” or you are advertising be- 
cause your competitor is, he as- 
serted. 

To write copy it is necessary to 
know all the answers to the 


“Who,” “What,” “How,” “Why,” 
‘and “Where” of what you are sell- 
ing, in Mr. Eastman’s opinion. He 
believes much advertising is not 
fully efficient because it stops with 
the “Who” and the “What,” be- 
cause too many do not take the 
time and trouble to know the 
“How” and “Why.” When all four 
steps are observed, advertising is 
more efficient -as a sales tool, thus 
cutting sales costs and enabling 
the use of better salesmen who 
can concentrate on the “Where” 
which makes the sale, he said. 


Mr. Eastman decried the placing 
of art first, which results in fill- 
ing the holes with copy. He as- 
serted that copy should be written 
first, and artwork done to carry 
out the copy idea, without domi- 
nating it. As a final test of an ad 
he advocated substituting your 
chief competitor’s name for yours 
and reading the copy. If the copy 
still reads well, then it is not good 
copy because you have not dug 
deep enough, or the product lacks 
distinction. 


® In a discussion of co-op adver- 
tising, Doug Anderson, Anderson- 
McConnell, Los Angeles, covered 
the subject from both the view of 
the retailer and the manufacturer, 
in terms of agency participation. 
He pointed out that unless an 
added fee is charged, accounts 


which do much co-op advertising 
are not particularly profitable. 
Since much co-op advertising is 
misused, he said co-op advertis- 
ing plans must be set up so the 
dealer joins the manufacturer, and 
puts his money in with that of the 
manufacturer. 

As an agency man handling re- 
tailers with co-op money to spend, 
Mr. Anderson said that he avoids 
advertising in non-commissionable 
media. Since results must be forth- 
coming, he said this makes it nec- 
essary that an agency man learn 
his skills so well that plans in 
commissionable media work well 
and sell merchandise. 


® Robert Simon, general adver- 
tising sales manager, Los Angeles 
Herald-Express, declared that an 
increasing reliance upon co-op ad- 
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vertising is robbing the retailer 
of his birthright as the purchasing 
agent for the consumer. This is a 
part of the tendency of retailers to 
look for profits from _ subsidies 
from manufacturers, instead of 
through efficient operation. These 
subsidies increase, he warned, as 
the squeeze of the need for volume 
becomes dependent upon the good 
will of the retailer. The questions 
the manufacturer should ask him- 
self are: Will the advertising run 
at the right time? Does it benefit 
all dealers or just a few? Will it 
help the dealer? 

In a closed session talk, Norman 
Fields, partner in Fields and 
Fields, Chicago accounting firm, 
told SCAAA members that agen- 
cies generally are weak in finan- 
cial and general management 
areas, and suggested that if agen- 
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cy owners cannot become experts 
in these areas they should be sure 
to use competent outside assis- 
tance. 

Adequate cost accounting, which 
provides a true picture of finan- 
cial operations on each individual 
account, is essential, he said. 

He pointed out that it is practi- 
cally impossible to run an adver- 


tising agency successfully on an 
and 
urged more careful study of em- 
ploye participation in ownership, 
stock repurchase agreements, and 


absentee ownership basis, 


life insurance requirements. 


Lawrence Boosts Rawson 


Robert W. Rawson has been pro- 
moted to radio and tv director of 
Sherman Lawrence Advertising 


Agency, Newark. 


Paper-Mate Names Director 
Abe Imhoff has been appointed 
a director and general sales man- 
ager of Paper-Mate Pen Co. In 
addition to his new duties, Mr. Im- 
hoff will continue to handle the 
New York City and Florida sales 
territories. 


Haller Joins Bozell & Jacobs 
Harry Haller, formerly with 
Hill & Knowlton, has joined Bozell 
& Jacobs, New York. He will work 
on the Army Air Force Reserve 
account. 


WICS Names Keller 

WICS, Springfield, Ill., has ap- 
pointed Robert S. Keller Inc., New 
York, as its network sales repre- 
sentative. The tv station is affili- 
ated with ABC, DuMont and NBC. 


Gruneau, Sanders, 
Announce Merger of 
Research Companies 


ToRONTO, May 3—-Sanders Mar- 
keting Research here has merged 
with Gruneau Research Ltd., Tor- 
onto, Montreal and New York. 

With the merger of two of Cana- 
da’s oldest research agencies, Gru- 
neau now has a total office staff of 
53 in Toronto and Montreal, and a 
force of parttime field investiga- 
tors numbering 1,000. Victor C. 
Gruneau, 35, remains as president 
of the new organization, and C. G. 
Green is v.p. Byrne Hope Sanders 
becomes a v.p. and director. 

Among the new services made 


possible by the merger are the 


Victor Gruneau 


Byrne Sanders 


creation of a new consumer panel 
composed of 6,000 representative 
Canadian families, and new con- 
tinuing studies of metropolitan 
buying habits and magazine 
studies. The family panel will be 
directed by Miss Sanders, former 
editor of a leading Canadian wom- 
en’s magazine. 

The first of Gruneau’'s studies 


way to capture a market 


When a market is made up of thousands, must you individually move every man 
in the group? Not if you use the right strategy! 


Every business, industry, and trade has its leaders. Their actions and buying habits 


influence others. Sell the market leaders . . 


This is dynamic influence—the power of the leaders to move many . . 


strategic way to capture a market. 


. and they will move the rest. 


. the 


Chilton is read by the leaders 


Advertisers gain by placing their sales messages where the best prospects see them 
—because they look for them! 


THE IRON AGE 
HARDWARE WORLD 
AUTOMOTIVE INDUSTRIES 
MOTOR AGE 


Key to Chilton leadership is quality control—in circulation, in editorial, 
in research. Paid or controlled, Chilton uses the best method to put each publication 
in the hands of the best prospects. Chilton editors know their readers. They 
know what their readers need. They know what their readers read. 


If it’s Chilton it’s right. If it’s Chilton it’s read—read by 


the men of dynamic influence 


HARDWARE AGE 


DEPARTMENT STORE ECONOMIST 


BOOT AND SHOE RECORDER 
THE SPECTATOR 


CHAILTON 
COMPANY 


((NCoRPORATED ) 


PHILADELPHIA 39, PA. 


NB P 


THE OPTICAL JOURNAL 


CHESTNUT AND 56TH STREETS 


THE JEWELERS’ CIRCULAR-KEY STONE 


COMMERCIAL CAR JOURNAL 


DISTRIBUTION AGE 


25 


of metropolitan buying habits will 
be conducted in Buffalo this sum- 
mer. Both U. S. and Canadian cli- 
ents will participate in it. Ground- 
work also has been prepared for 
|the first Canadian consumer pub- 
ication report covering the pos- 
sessions and habits of readers of 
20 leading Canadian magazines 
and weekend newspapers. A basic 
“area probability” sample of 8,000 
households will be used by Gru- 
neau in the study. 


# Gruneau, which was founded in 
1946, entered the market research 
business in the U. S. in 1954 when 
it acquired control of the Patricia 
Ward Co. (AA, Oct. 11, °54), 
changing the name to Gruneau Re- 
search Ltd. Offices of the U. S. af- 
filiate are in New York and the 
company has about 700 field in- 
vestigators located throughout the 
country. 


Pick the 
GREENVILLE. S. C. 


Market — 


for your 


Inoney! 


Advertisers want circulation within 
the City and Retail Trading Zones, 
where it counts and can pay off. 
The Greenville Newspapers give 
advertisers far more for their 
money in circulation. 


Here’s the comparison: 

DAILY SUNDAY 
GREENVILLE. ... 94,724 75,030 
Columbia ..... 82,527 60,465 
Charleston .... 67,552 47,297 


ABC 9-30-54 Net Paid City 
and Trading Zone Circula- 
tion Figures 


The Greenville Market also leads all 
others in South Carolina in Popula- 
tion, Incomes, Retail Sales, Autos & 
Trucks, Wages and Employment. It's 
your first market in South Carolina. 
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m=vwants to know... 


and you can reach 
him best—in TIME 


Week after week, more than 1,900,000 men 
eee aa make TIME their favorite source for what they 
want to know and have to know about the world 
around them. 


They are the men who influence the buying 
decisions of business, the professions and govern- 
ment . .. the markets in which anyone who makes 
an industrial product or renders an industrial 
service must do his selling. 


They are also men who bring home big in- 
comes... and thus they are prime prospects for 
everything a man, or his family, buys. 


Both as executives and consumers, these men 
are a preferred market of best customers. They 
should be hearing your sales story. 


Advertise to the TIME men 
..- 1,900,000 strong. 
Nobody’s got them like TIME. 
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‘i Advertising Age, May 9, 1955 


Redesign Nucoa Package 

A redesigned Nucoa margarine 
package is being introduced by 
Best Foods Inc. in Boston with 
television announcements. Dancer- 
Fitzgerald-Sample, New York, is 
the agency. 


Exssinette Joins Statt 

Robert L. Bassinette has joined 
the sales staff of Progressive 
Architecture as New England dis- 
trict maanger. He has been with 
Interior Design, Small Homes 
Guide and Home Modernizing. 


Costs less than postage... aN 


to cover 40,000 radio-electronic buying points — 
35,000 IRE engineers and 5,000 purchasing 
agents and distributors. Just look at how little it 


costs! - 
Ad size Cost Cost per copy 
1/6 page $ 80 1/5¢ 
1/3 page $160 2/S¢ 
2/3 page $320 4/S¢ 
1 page $580 (color)* 1-1/2¢ 
2 pages $1000 catalog 2-1/4¢ 
4 pages $1600 section 4¢ 
8 pages $2400 multiple 6¢ 
12 pages $3000 pages in 7-1/2¢ 
16 pages $3200 *4A colors 8¢ 


You can’t beat this for economy! 


Engineers are educated 
to specify and buy! 


INSTITUTE OF RADIO ENGINEERS 


“THE IRE pirectory 


Advertising Department 
1475 Broadway, New York 36, N. Y. 


Gov. Harriman Signs 
N. Y. Ban on Horror, 


Sex, Crime Comics 


ALBANY, May 3—A legislative 
ban against horror comics books 
was signed into law yesterday by 
Gov. Harriman. 

The bill makes it a misdemeanor 
to publish, or distribute for resale, 
comics which depict methods of 
crime, illicit sex, or brutality or 
which use the words sex, crime or 
horror in their titles. 

“These pictorial magazines,” said 
the governor, “have been, at times, 
text books in crime, masquerading 
under, of all things, the title of 
comics.” 


Hartshorn Joins ‘Companion’ 

Charles Hartshorn has joined the 
Boston advertising sales staff of 
the Woman’s Home Companion, 
succeeding Bill Everett, who has 
been transferred to New York. 
Mr. Hartshorn formerly was New 
England advertising manager of 
Charm. 


‘This Week’ Names Helsel 


Ray Helsel has been appointed 
an eastern advertising representa- 
tive for This Week Magazine. He 
was on the sales staff of the Ladies’ 
Home Journal for more than five 
years, and earlier had been with 
Conde Nast Publishing. 


‘Kiosk’ Opens N. Y. Office 


Paris American Kiosk, monthly 
magazine published in France for 
and by Americans abroad, has 
opened a New York office at 516 
Fifth Ave. G. E. McKay is in 
charge. 


YOU MIGHT THROW A BASEBALL 443 FEET*— 


BUT » « « YOU NEED WJEF RADIO 


TO PLAY BALL 
IN GRAND RAPIDS! 


WJEF gets the biggest share of the Metropoli- 
tan Grand Rapids radio audience, morning, after- 


GRAND RAPIDS HOOPERS 


November, 1954 — January, 1955 


WKZO — KALAMAZOO 


Associated with 
WMBD — PEORIA. 


She Selzer Halions 


WKZO.TV — GRAND RAPIDS KALAMAZOO 
WJEF — GRAND RAPIDS 

WJEFFM — GRAND RAPIDS-KALAMAZOO 
KOLN — LINCOLN, NEBRASKA 

KOLN-TY — LINCOLN, NEBRASKA 


noon and night. Latest Hoopers show that of the 
area’s 116,870 radio homes, WJEF delivers: 


20.7% more morning listeners than the 


13.8% more afternoon listeners — 


What’s more, WJEF costs less. On a 52-time 
basis, you can buy a daytime quarter-hour for less 
than 25¢ per thousand radio homes! 


WEF 


CBS RADIO FOR GRAND RAPIDS AND KENT COUNTY 


MONDAY THRU , 
FRIDAY WKZO| 8 BR&ae’a next station 
7 am. — 12 noon! 26.2) 21.7/ 17.5| 15.3) 11.3 a : : ; 
12 noon — 6 p.m.| 28.1 | 17.6) 16.4) 24.7/ 10.6 53.3% more evening listeners! 
SUNDAY THRU 
SATURDAY 
6 p.m. — 11 p.m.| 41.7| 27.2| 17.6 


Avery-Knodel, Inc., Exclusive National Representatives 


* Don Grate, an outfielder for Chattanooga in the Southern Association, set this record on August 23, 1953. 


Getting Personal 


The Denver Adclub has started a policy of presenting gift 
certificates worth five shares each in the United Uranium Corp. 
to out-of-town guests invited to address meetings. The first went 
to Charles W. (Chick) Collier, San Francisco, executive v.p., Ad- 
vertising Assn. of the West... 

The new crop of ad babies includes Robert D. Turgeon, born on 
April 24 to William Turgeon (National Geographic Magazine) and 
his wife Patricia...On April 9 a baby girl, Anne, was born to 
Tom Laughlin, account exec at Proebsting, Taylor Inc., Chicago, 
and his wife Martha... 

A new daughter, Ann Colleen, was born on April 9 to George 
D. Noble Jr. and his wife in Boston. The baby’s dad is general 
director sales manager of the New England Telephone & Telegraph 
Co. The new daughter is the sixth girl, tenth child. Oldest is 12... 


PARTY FOR DUFFYS—Though none of the ladies were on hand for this 
picture, the occasion was the 25th wedding anniversary of Ben 
Duffy, president of BBDO. From left: Edward Hughes, who is in 
the trucking business; Mr. Duffy; Charles F. Connolly, publisher 
of the Irish Echo; Judge Matthew J. Troy; Ben’s brother John J. 
Duffy, photographic representative, at whose Lake Mahopac, N. Y.., 
home the party was held, and another Duffy brother, Edward P. 
Duffy, ad manager of Pictorial Review, who was hospitalized some 
time after this photo was taken. 


Dog department: William Simpson, Fawcett-Dearing Printing 
Co. president, Louisville, raises Weimaraners as a hobby, notably 
Ch. Countess Vongold’s Lucky Lady and Ch. Vongold’s Harrisburg 
Venture. Once a dog has won that “Ch.” (15 points), Simpson shows 
them no more (“shows are rough on dogs, who should be enjoying 
themselves in the field”)... 

Young & Rubicam v.p. J. Brooks Emory Jr., New York, and his 
wife raise English and Irish Setters on their place in Mahopac, N. Y. 
Their Irset bitch, Ch. Phantom Brook Molly Malone, took the 
Irish Setter Club of America’s winner’s trophy with 20 points in 
1953... 


TOP ARTIST—Alice Palmer, editing supervisor in the trade department 
of the McGraw-Hill Book Co., receives a $25 savings bond from 
Donald C. McGraw, president; McGraw-Hill Publishing Co., for her 
prize-winning oil painting entered in the company’s sixth annual 
arts and crafts show. Miss Palmer was one of five first-prize win- 
ners in a field of more than 100 entrants, who submitted oil paint- 
ings, sculpture, photography, watercolors and handicrafts. 


Phil Smit, executive v.p. of Lutz & Sheinkman, New York 
lithographer and point of purchase manufacturer, flew to Europe 
April 29 for a four-week trip to study printing operations and in- 
vestigate possibilities of importation of specialized equipment... 

Howard McMahon, publisher of the Reporter-News, Abilene, 
Tex., has been named Outstanding Citizen of Abilene for 1954 by a 
committee of the local Chamber of Commerce. A watch and plaque 
went with the award, given for his work for obtaining a $70,000 
Air Force base and his efforts toward creating a larger water sup- 
ply for the city... 

Charles Shaw, director of news, Station WCAU—radio and tv— 
Philadelphia, has been awarded a Better Understanding citation 
for the second time from the English Speaking Union... 

G. Richard Shafto, president of WIS-TV and general manager 
of Broadcasting Co. of the South, Columbia, S. C., left, with Mrs. 
Shafto, April 27 for a six-week European holiday. They sailed on 
the Queen Mary, and will return in mid-June on the Queen Eliza- 
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GRAVURE 


As a natural expansion of our service, in 


line with the growing volume of national advertising in gravure, 


we have just installed a complete gravure division. The problem 


vail . : of matching reproductive quality for letterpress and gravure 
printing, from the same copy, to similar deadlines will be 
simplified for everyone by doing both jobs at the same time in 
the same plant. Our customers will have the benefit of one service 
operation instead of multiple operations . . . and the assurance 
that the same standards of reproductive quality which apply to 
C M & H letterpress engravings will be applied to gravure. For 


finest reproduction in letterpress or gravure send your copy 


toCM& H. 


AMERICA’S FINEST PHOTOENGRAVING PLANT LETTERPRESS — GRAVURE 
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Role of Trained Negro Personnel in Selling 
to Negro Market Is Stressed to Marketers 


New York, May 3—A_ well- 
integrated promotional campaign, 
good quality product and highly 
competent Negro personnel are the 
three essentials to successful sell- 
ing to the Negro market, says Dr. 
Paul Kenneth Edwards. 

Speaking to members of Mar- 
keting Executives of America here 
last week, the chairman of the de- 

- partment of marketing at Rutgers 
University paid tribute to the in- 
ter-racial character of this year- 
old organization, whose member- 
ship consists of “persons of execu- 
tive level who have an active in- 
terest in the Negro market.” In 
the audience were representatives, 
both Negro and white, of financial, 
travel, cigaret, liquor and publish- 
ing organizations, as well as staff 
members of several leading adver- 
tising agencies. 


= Comparing the Negro market 
of 1955 with that which existed 25 
years ago, Dr. Edwards noted that 
broader employment acceptance 
for Negroes has led to greater 
economic stability and increased 
purchasing power for the group. 
He acknowledged that a special- 
ized Negro market exists, despite 
the fact that “the Negro is as 
American as corn on the cob,” 
and attributed this condition to “a 
long history of discrimination, 
segregation and restrictions on 
occupation.” 

In stressing the desirability of 
employing Negro advertising, re- 
search, sales and promotional per- 
sonnel, Dr. Edwards at the same 
time warned against the fallacy 
of assuming that “just because a 
man is a Negro he knows every- 
thing about the Negro market.” 
Competent, well-trained personnel 
is needed, he emphasized, to create 
the kind of promotional campaign 
which will influence this special- 
ized group just as it is required to 
sell any other market successfully. 


® Observing that 
chasing power brings about 
greater respect,’ Dr. Edwards 
pointed out that in general the 
Negro is received more warmly in 
retail stores than he was 25 years 
ago and that increased efforts are 
being made by competitive brand 
name manufacturers to seek his 
business. “The selling job today,” 


3.6% 


GAIN 
in Circulation 
in 12 months 
The 
MERIDEN RECORD 
and 
MERIDEN JOURNAL 
continually on the upswing 


YOU can COVER 
The Meriden-Wallingford 


Market of 60,000 persons 
with an 
ABC Circulation of 
24,357* 

NO other combination of 
newspapers makes an 
impression on the thriving 
industrial communities of 
Meriden and Wallingford. 
To SELL the 
Meriden-Wallingford 
market—You MUST use the 
Meriden Record 
and Journal 
Represented nationally by 


Gilman, Nicoll & Ruthman 
*ABC Pub. 9/30/54 


“greater pur- 


he added, “is thus made more dif- 
ficult, but the rewards of a suc- 
cessful effort are far greater in 
this field than they ever have been. 

“Greater finesse is called for in 
approaching this market,” he 
concluded, “than in appealing to 
any non-specialized markets. Ad- 
vertisements must be better, per- 
sonnel must be more competent 
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Advertising Age, May 9, 1955 


and market research must be more; sales promotion campaign. Jes- J. Norman Nelson, director of na- 
thorough, with as much emphasis |sica Bradt, formerly with Wom- | tional promotion, said the midwest 
placed upon weaknesses as upon|en’s Wear Daily and Photoplay, showings will be followed by sim- 
strengths of the potential market.” | will direct the program. ilar sales efforts in the South and 
Southwest later in the year. 
RAB Moves into Midwest 

Radio Advertising Bureau’s first Whalen Moves to Petry 

Jay A. Whalen, formerly with 
John Blair & Co., has joined Ed- 
ward Petry & Co., New York, as a 
member of the tv promotion de- 
partment. He also has been with 
Compton Advertising and Young & 
Rubicam. 


Denim Council Organized 

The ‘Assn. of Cotton Textile | 
Merchants, New York, has formed sales promotion outside of the 
a new organization, the Denim areas serviced by its New York 
Council, to promote the sales of ‘and Chicago sales offices was 
garments made from blue denim. |launched recently in the Midwest 
Student Marketing Institute, New | with showings of its slide presenta- 
York, has been appointed to han- \tion outlining radio’s advantages 
dle a national public relations and over other selective market media. 
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Advertising Age, May 9, 1955 


Stattord Changes Agencies 

S. S. Stafford Inc., New York, 
maker of office supplies and Renol 
furniture polish, has appointed 
Bass & Co., New York, to handle 
its advertising. Battistone, Bruce & 
Doniger formerly had the account. 


Warriner Is Named V. P. 

Robert R. Warriner, who joined 
Scheideler, Beck & Werner, New 
York, in 1953 as director of mar- 
keting and research, has been 
elected a v.p. 


BBDO Names John Hurley 

John R. Hurley, formerly ac- 
count supervisor with the Manning 
Public Relations Firm, has been 
|named public relations manager in 
‘the Detroit office of Batten, Bar- 
ton, Durstine & Osborn. 


‘Family Circle’ Names Two 
Ann Nydele Silver, formerly 
with Ellington & Co., and Betty 
Alaimo, formerly with Benton & 
Bowles, have joined the promotion 
staff of Family Circle, New York. 


British Adman Asks 
for Advertising 


College in London 


Lonpon, May 4—Col. Alan 
Wilkinson, president of the Insti- 
tute of Practitioners in Advertis- 
ing, has called on fellow ad men 
to support the establishment of 
an advertising college in Britain. 

“I would like to see here in 
London our own Advertising and 


ee the Pe Ed Ai sac hci a a at 


Marketing Technological College, 
with its own staff of fully quali- 
fied teachers to train and produce 
the advertising practitioners of 
the future,” he said. 


® Col. Wilkinson, a director of 
London Press Exchange, estimates 
the project would cost about 
£250,000 ($700,000). He feels this 
sum would not be beyond the ca- 
pacity of an industry with a year- 
ly total revenue of more than 
£200,000,000 ($560,000,000). 


for the first time on television.... 


WIRE, PHONE OR WRITE YOUR NEAREST MCA-TV OFFICE TODAY 
BEVERLY HILLS: 9370 Santa Monica Bivd., CRestview 6-2001 

ATLANTA * BOSTON * BUFFALO * CHICAGO * CINCINNATI * CLEVELAND * DALLAS * DETROIT * HOUSTON * INDIANAPOLIS * KANSAS CITY, MO. * MINNEAPOLIS * NEW ORLEANS 
NEW YORK * PHILADELPHIA © PITTSBURGH * ROANOKE * ST. LOUIS * SALT LAKE CITY * SAN FRANCISCO * SEATTLE * TORONTO * LONDON * PARIS 


Republic 


Hand-picked, top budget, 


hour-long (53 min., 20 sec.) 


Pictures 


Corporation feature films 
starring Gene Autry 
and a cast of top 


supporting players. 


hour-long features 


are immediately available 


for local, regional or 


Fi: 


RICA'S NO. 1 DISTRIBUTOR OF TELEVISION FILM PROGRAMS 
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“I believe advertising is moving 
in the direction of a profession 
rather than of a trade,” he told 
the annual dinner of the Institute. 
His answer to the critics of ad- 
vertising was that the industry 
should be judged by its works. “It 
is our experience that on the whole 
the British public has a pretty 
sound sense of values and of de- 
cent behaviour.” 


Ted Bates Names More V.P.s 


Among 26 new v.p.s named when 
Ted Bates & Co., New York, re- 
cently changed over from a part- 
nership to a corporation (AA, April 
4), are the following: E. L. Hill, 
A. C. Lowitz, C. L. MacNelly, Wal- 
ter McKee, W. L. Musser, L. 8. 
Sherrill and T. Neal Wilder. 


All-Rite Pen Appoints Leber 


All-Rite Pen Co., Hackensack, 
N. J., maker of ball point pens and 
liquid lead pencils, has appointed 
Leber & Katz, New York, to han- 
dle its advertising. Magazines will 
be used. 


You Get Far More 
Than Metropolitan 


DECATUR, Illinois 
When You Buy... 
THE 


HERALD 


AND 


REVIEW 


100%" ‘any 


coverage 
DECATUR METROPOLITAN AREA 


@ Population: 108,800 

@ Retail Sales: $140,338,000 
@ Food Sales: $ 30,397,000 
@ Auto Sales: $ 30,155,000 


62.1%" family 


coverage 
DECATUR OFFICIAL 

RAND McNALLY 10-COUNTY 
TRADING AREA 


In 1954, Rand McNally re-evaluated 
the Decatur Trading Area, raising it 
from a six-county to a ten-county 
market. 


@ Population: 284,600 
@ Retail Sales: $308,747,000 
@ Food Sales: $ 65,092,000 
@ Auto Sales: $ 71,265,000 
49.4%" ‘ani 
e"F/0 coverage 


TOTAL HERALD AND REVIEW 
15-COUNTY MARKET 
@ Population: 408,300 
@ Retail Sales: $434,980,000 
@ Food Sales: 93,008,000 
@ Auto Sales: $ 99,801,000 
*S.M. Annual Survey, 1955 
ABC Sept. 30, 1954 
Write for “The Decatur Story”. 
See the spectacular expansion of 


The Boom City of Illinois 


DECATUR 
Herald anaReview 


A Lindsay - Schaub Newspaper 
7. 


Member Illinois Color Comic Group 


Jann & Kelley, Inc. Nat'l. Reps. 
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Herbert S. Gardner, 
Agency Head and Ad 


Pioneer, Dies at 83 


ASHEVILLE, N. C., May 4—Herb- 
ert Spencer Gardner, 83, chairman 
emeritus of the board of directors 
of the Gardner Advertising Co., St. 
which he founded, died 
here today after a brief illness. 

A pioneer in the development 
of the advertising agency busi- 
ness, Mr. Gardner was born in 
Warsaw, Mo., Dec. 22, 1872. He 
came to St. Louis with his par- 
ents in 1888 and went to work as 
a clerk for the Frisco Railroad. 

Mr. Gardner entered the ad- 
vertising business by accident in 
1900 while chief rate clerk for 
the Cotton Belt Railroad. Re- 
quested to develop a promotional 
piece to stimulate travel on the 
line, to a Memphis reunion of 
Confederate veterans, Mr.. Gard- 
ner prepared a booklet featuring 
a cover portrait of Gen. Robert 
E. Lee. It was so successful that 
the entire Texas delegation walked 
into the Cotton Belt office en 
masse to buy tickets to the re- 
union. Mr. Gardner was prompt- 
ly named advertising agent for 
the railroad. 


® In those days, a customary 
practice was to trade free passes 
on the railroad for advertising 
space in the newspapers. When 
Mr. Gardner persuaded the com- 
pany to spend $4,000 cash on ad- 
vertising in farm newspapers, 
urging settlers from the North to 
travel via Cotton Belt to the South, 
it was an almost unprecedentedly 
large advertising appropriation. 

In 1902, when the Cotton Belt 
account was awarded to the H. E. 
Lesan Advertising Agency, in St. 
Louis, Mr. Gardner went as v.p. 
to the then two-year-old agency. 
Within a few months, he was 
placed in charge of all operations 
of the agency, which then had a 
staff of six. The advertising ac- 
counts included, in addition to 
the Cotton Belt, the Wabash Rail- 
road, Ralston-Purina Co. and the 
Hamilton Brown Shoe Co. Two of 
these original accounts are still 
Gardner clients. 


@ In 1908, a year after the agency 


' opened a New York office to 


handle the New York Central 
Railroad account, Messrs. Gard- 
ner and Lesan split the agency, 
with Mr. Gardner retaining all of 
its western accounts. He formed 
the Gardner. Advertising Co. in 
that year, starting with 50 employ- 
es. Today the agency employs 
more than 200, has offices in St. 
Louis and New York, and handles 
a total of more than $18,000,000 
worth of advertising annually. 

Mr. Gardner remained president 
of the agency until 1934, when he 
became chairman of the board. In 
1923, he had moved to New York 
to head the agency’s office there. 
He became chairman emeritus 
of the board in 1955, but continued 
to keep regular hours in the New 
York office. 

He was a founder of—and the 
Gardner agency was a charter 
member of—the American Assn. 
of Advertising Agencies. He 
served as president of the Four 
A’s in 1924 and continued to at- 
tend the organization’s meetings 
for more than 30 years. 


® In addition to his early con- 
tribution to the development of 
railroad advertising, Mr. Gardner 
pioneered in the use of recipes in 
modern food product advertising. 
His agency was one of the first 
to give women high positions in 
advertising. 

The Gardner company also was 
one of the first advertising agen- 
cies in the nation to establish a 


pension plan for employes, and 


was an early proponent of em- 
ploye stock ownership. 
One of Mr. Gardner’s three 


sons, Herbert S. Gardner Jr., St. 
Louis, is secretary-treasurer of the 
Gardner agencv. 


ARTHUR WADE 

Mupp.esury, INp., May 3—Arth- 
ur Wade, 89, former treasurer of 
the Geoffrey Wade Advertising 
Agency and brother of the late Al- 
bert G. Wade, founder of the Chi- 
cago agency, died here April 27. 
Mr. Wade had been retired since 
1932. 


MILTON B. OCHS 


CHATTANOOGA, May 3—Col. Mil- 
ton Barlow Ochs, 91, president of 
the Chattanooga Times Printing 
Co. and last survivor of three fa- 
mous publishing brothers, died at 
his home here last week. 


At the age of 7 he held his first 
newspaper job, as a carrier for 
the Knoxville Chronicle, and he 
remained active in the newspaper 
field as printer’s devil, managing 
editor, publisher and owner for 


more than 75 years. His two broth- 
ers, the late Adolph S. Ochs, pub- 
lisher of The New York Times, and 
the late George W. Ochs, publish- 
er of the Philadelphia Public Led- 
ger, started their careers in the 
same fashion. 


STALHAM L. WILLIAMS 
Cuicaco, May 3—Stalham L. 
Williams, 55, v.p., Needham, Louis 
& Brorby, died April 29 in Passa- 
vant Hospital. He had been in the 


Advertising Age, May 9, 1955 


advertising business for 25 years. 
In 1935 he was advertising direc- 
tor of Walgreen Drug Stores and 
later was associated with Earle 
Ludgin & Co. before. coming to 
Needham, Louis & Brorby in June, 
1954. 


Wesley Joins ‘Esquire’ 

Walter Wesley, formerly with R. 
H. Donnelley Corp., Chicago, has 
joined the Chicago advertising of- 
fice of Esquire. 
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Non-4A’s Agency 
Goes to Bat Against 
Anti-Trust Charges 


(Continued from Page 1) 
association’s policing of unethical 
lawyers. The advertising associa- 
tions, he says, “police the entire 
front to shy away the sharpie and 
shyster of advertising practice.” 

“And most certainly they dis- 
criminate,” he continues. “If you 


call weeding out the men from the | 


boys discrimination. My firm cer- 
tainly wouldn’t be eligible for 
¥our A’s membership. Nor would 
I be foolhardy enough to even 
attempt to [gain] membership with 
my present billing.” (In a P.S., 
Mr. Eckerson wryly notes 
yearly billing is less than $75,000.) 


= Mr. Eckerson writes that he is 
grateful to the Four A’s for the 
use of standardized contract forms 
“that allow me to conduct my one- 


his | 
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man agency all along the line media and in Canada.” R. H. Donnelley Buys 


with the same methods employed| “So you see, Mr. Brownell,” he; 
by agencies that maintain gross| concludes, “if there was any unfair Case -Shepper a’ Ss 
Four Business Papers 


billings of more than $25,000,000) discrimination, don’t you think I} 
annually.” | would have felt it? I have been 

in the advertising agency business | 
® He points out that any “bona-|for 19 years. During that time I New York, May 4—Case-Shep- 
fide agent may collect commission’) have seen many agency operations | perd-Mann Publishing Corp., some 
from any medium if he will take fall to the winds because of un-|0f whose business publications 
the time to state his position|savory practices. Rebating, house | date back to 1877, is concluding 
clearly and honestly. My bank|operations and the like. And negotiations for its purchase by 
balance is never over a few hun-| thanks to media and trade associa-|the Reuben H. Donnelley Corp., 
dred dollars at a time—yet I have/tions standards these ‘fast buck’ Chicago. The transaction is ex- 
placed business in many American|bright boys fell by the wayside.” pames to be completed about June 


never before on television......... 


WIRE, PHONE OR WRITE YOUR NEAREST MCA-TV OFFICE TODAY 
BEVERLY HILLS: 9370 Santa Monica Bivd., CRestview 6-2001 


ATLANTA * BOSTON * BUFFALO * CHICAGO * CINCINNATI * CLEVELAND * DALLAS * DETROIT * HOUSTON * INDIANAPOLIS ° KANSAS CITY, MO. * MINNEAPOLIS * NEW ORLEANS 
NEW YORK * PHILADELPHIA * PITTSBURGH * ROANOKE * ST. LOUIS * SALT LAKE CITY * SAN FRANCISCO * SEATTLE * TORONTO * LONDON * PARIS 


Formed into its present corpo- 
rate structure in 1926, Case-Shep- 
perd-Mann publishes Electricity 
on the Farm, Fire Engineering, 
Wastes Engineering and Water 
Works Engineering. 

Under the terms of the purchase 
agreement C-S-M operations will 
be continued as a unit within the 
Donnelley business papers division, 
of which Edward B. Wintersteen 
is executive manager. I. Herbert 
Case, Frederick Shepperd, and 
Karl M. Mann will continue as, 
respectively, general manager, 
editorial director and advertising 
director for the four publications. 

The Donnelley business paper 
division currently publishes Ice 
Cream Trade Journal, National 
Cleaner & Dyer, National Rug 
Cleaner, Sports Age and Starch- 
room Laundry Journal. Both pub- 
lishing groups are members of As- 
sociated Business Publications, of 
which Mr. Mann is board chair- 
man. 

The four transferred papers will 
continue to operate from their 
present offices at 24 W. 40th St., 
New York. No personnel changes 
are contemplated. 


These hour-long 

(53 min., 20 sec.) Republic 
Pictures Corporation 
high budget productions 
star Roy Rogers and 


feature a well-known 


supporting cast. 


Jenkins Heads Ad Group 

Ray C. Jenkins, president of Ray 
C. Jenkins Advertising Agency, 
Minneapolis, has been elected 
president of the Northwest Coun- 
cil of Advertising Agencies. Oth- 
er officers elected are Fran Har- 
per, Harper Co., v.p.; C. W. Ste- 
venson, E. W. Sann & Associates, 
secretary, and Loy M. Booton, 
Bruce B. Brewer & Co., treasurer. 


‘Radio Register’ Dropped 

Plans for the proposed “Spot 
Radio Register” (AA, Jan. 17) 
based on information supplied by 
radio stations, have been discontin- 
ued. The first issue of the new 
publication was scheduled to ap- 
pear this month. Reason given for 
the suspension was lack of cooper- 
ation on the part of radio stations. 


hour-long features 


are immediately available 
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for local, regional or 


national sponsorship from 
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a tot. Sea 


Smart Gasoline Producers 
Use Balloons to... 


® Bring people with kids into 
their service stations. 


L/L ® Sell more gas, oil and 


lube jobs. 
AMERICA’S NO. ¥ DISTRIBUTOR OF TELEVISION FILM PROGRAMS © Publicize their gasoline brand 
all over town, 


V 


Because 


PIONEER Qualatex Balloons 


® cost very little and — are easy 
to distribute 


@ have real toy value as 
premiums 


@ carry name of your brand 


| 

| 

| 
| ss 


of gasoline wherever kids ae ‘ee 
take them P euaranieed by © 

Get ideas, samples and im- \S** —e- 
rint information from our SS sorvewresst 


remium Department. 


Write today to... 
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Esmond Promotes Abramson |Huntley to St. Georges & Keyes 

Joel Abramson, account execu-| Sydney R. Huntley, formerly 
tive at Esmond, Hirsch & Associ-| with Hicks & Greist, has joined St. 
ates, New York, has been ap-|Georges & Keyes, New York, as an 


pointed client service director. ‘account executive. 


Only New Direct Selling Manual in 5 Years 
Gives Tested Success Formula... Sent FREE 


Here’s expert’s text: “The Truth About 
Modern Direct Selling!” Fresh from the 
press, all new from cover to cover. Tells 
how to start Direct Selling business, how | 
to fill in spotty retail distribution, how to 
increase present volume and profits. Find 
out how Direct Selling success formula 
helps you market-test new products at low 
cost with virtually no risk. Write today on 
business letterhead for free postpaid copy 
—address: H. J. Bligh, Room 812-9, 307 
N. Michigan Ave., Chicago 1, IIl. 


DIRECT SELLING 


Feyl Leaves ‘The New Yorker’ 


Robert R. Feyl, veteran adman 


on The New Yorker, will retire 
May 15. Mr. Feyl, who joined the 
magazine in 1927, will live in 
Florida. He will be replaced as 
home furnishings ad manager by 
William Buxton, now in The New 
Yorker’s Chicago office. ; 


Scott Boosts Schroder 


Andrew J. Schroder, 2nd secre- 
tary and director of industrial re- 
lations of Scott Paper Co., Chester, 
Pa., has been elected a v.p. of the 
company by the board of directors. 
He will continue in charge of in- 
dustrial and public relations. 


Bill Smith Joins R&R 

William G. Smith, formerly with 
Fuller & Smith & Ross, has joined 
Ruthrauff & Ryan, New York, as 
a copywriter. 


Burns Moves in Montreal 

Burns Advertising Agency Ltd. 
has moved its Montreal office to 
1247 Guy St. 
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GOLD SEAL Fioors and Waiis 
are pre-seld, month-in, month-out  - 
with powertul SaleStyled advertising 


Go for proms, fox” 
Go for GOLD SEAL _ j 
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DEALER SUPPORT—McCann-Erickson, New York, is placing a series of 

weekly four-page inserts exclusively in Floor Covering Weekly to 

show dealers how Congoleum-Nairn is advertising Gold Seal rugs 

to consumers. The series, which started April 11 and will run every 

issue for the remainder of 1955, reproduces the cover of the con- 

sumer magazine carrying each ad, plus the spread itself, and finishes 
up with a pitch to the dealer. 


Sialehabier Plans 
$8,000,000 Budget, 
Up 3% from 1954 


Soutu BEenbD, May 3—The Stude- 
baker division of Studebaker- 
Packard Corp. has earmarked 
nearly $8,000,000 for advertising 
this year—the largest advertising 
campaign in Studebaker history. 

Frank W. Noble, Studebaker ad- 
vertising manager, said the $8,000,- 
000 budget represents an increase 
of approximately 30% in product 
advertising over last year. Mr. 
Noble said the program offers 
complete coverage in all media, 
including newspapers, television, 
radio, magazines, farm publica- 
tions, auto trade journals, sports 
publications, and truck user and 
association magazines. An outdoor 
campaign also is under considera- 
tion. 

Local newspaper space, for 
which the major portion of the 
total appropriation has been allo- 
cated, will be given over entirely 
to product advertisements over 
|the dealer’s name and address. 
| Every newspaper insertion will 
| carry a prominently displayed box 
| addressed to buyers of used cars. 
Roche, Williams & Cleary Inc. is 
| the agency. 


| 


Connecticut Names Agency 
Wilson, Haight, Welch & Grover, 
Hartford and New York, has been 
appointed by the Connecticut De- 
velopment Commission to handle 
an ad campaign designed to at- 
tract visitors to the state. This is 
the state’s first ad program in five 
years. Advertising has already 
started in New York newspapers. 


DiGiacomo Will Join Grey 


Vincent DiGiacomo has resigned 
as senior art director of Ogilvy, 
Benson & Mather, New York, and 
will join Grey Advertising Agency, 
New York, June 6 as executive art 
director. Mr. DiGiacomo has been 
with Ogilvy since the agency’s in- 
ception. 


Engel Joins Cresmer 

Arthur Engel Jr., formerly with 
the national advertising depart- 
ment of the New York Times, has 
joined the sales staff of Cresmer 
& Woodward, New York newspa- 
per representative. 


Seagram Promotes Caan 

Alfred Caan has been appointed 
sales promotion manager in metro- 
politan New York for Seagram- 
Distillers Co. He formerly was su- 
pervisor of the company’s display 
department. 
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who have something 


Put the Market Place to work 
looking for an 
you'll find that 


(0) 


INQUIRIES 


Pe a 


Looking for an agency, a Chicago firm used Advertising’s Market 
Place—the classified advertising page of Advesiiiing dhe. 


From their two-and-a-half inch insertion, they pulled agency 
solicitations from 60 different agencies, including smal 
and “blue chip” organizations. Replies were received 
York, Chicago, Dallas, Los Angeles and points in between. 


The results pulled from Advertising’s Market Place are not, in 
this instance, unique. With the top circulation in the advertising 
and marketing field, Ad Age naturally reaches more of the people 
they want to sell—and more of those w 
have a buying purpose on their minds. 


ium, 
New 


l, m 
from 


for you today; whether you're 


agency, or an account, for a job or an employee, 
e Advertising Market Place is your best 


t for 


classified action, within as little as 5 days from closing date to 


publication! 


AGE... for action ! 


Send in your copy today. Address: 


Classified Department, Advertis- 


ing Age, 200 E. IIlinois St., Chicago 11, IIl_—or call DElaware 7-5200. 
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Advertising Age, May 9, 1955 


National Distillers 
Aims for No.1 Spot, _ 


Will Use Print Media 


New York, May 3—National 
Distillers Products Corp. intends 
to be No. 1 distiller in this country, 
not merely one of the so-called 
Big Four. 

_Allyn Shilling, National Dis- 
tillers’ director of advertising, em- 
phasized this point at a testimonial 
luncheon tendered him by repre- 
sentatives of newspapers, maga- 
zines and business papers. 

The distiller, Mr. Shilling said, 
will achieve its goal through the 
promotion of brand names and 
sound, intelligently planned print- 
ed advertising and sales promotion. 
_ “In the past 21 years,” Mr. Shill- 
ing said, “National has used print 
as its principal tool to reach the 
position it now occupies in the 


industry. Our confidence in the K&E Research Names Four 


effectiveness of printed media,” 
he said, “is emphatically demon- 


Trade Press Gives Space 
American business publications 
have contributed about $2,000,000 


‘in advertising space during the 


past six years to public service 
campaigns of the Advertising 
Council, according to Nelson Bond, 
exec. v.p. of the publications di- 
vision, McGraw-Hill Publishing 
Co., and chairman of the Council’s 
business paper advisory commit- 
tee. 


‘Publicity Guidebook’ Ready 
The American Hearing Aid 
Assn., New York, has issued a 32- 
page “Publicity Guidebook,” in- 
tended for people who provide 
newspapers and radio _ stations 
with information of a local char- 
acter. It is being distributed to 
AHAA members, colleges, national 
organizations and various profes- 
sional groups. 


Kenyon & Eckhardt, New York, to|merly with International Research | rector. K&E has also promoted Ed- 
fill a new post, director of exper-| Associates, has also joined the| ward Simon and Gloria Messina to 
imental research. Eric Marder, for- ‘agency as an account research di- account research directors. 


Serving The Central Ohio Valley 
— Industrial Heart of The Nation 


Huntington, a trading center for 613, 
400 people who spend $415,842,000* 
annually, is serviced completely by the 
newspapers of the Huntington Publish- 
ing Company. 


Where industry is concentrated in this 
rich Tri-State region, there are large pay- 
rolls. Reach them daily with the most 
complete coverage in the area through 


The Huntington Advertiser 
The Herald-Dispatch 
The Herald-Advertiser 


mathematics teacher at the Uni- 
strated by the fact that in the versity of Michigan, has joined 


International Nickel Co. is typical of scores 
of major industries who swell the payrolls 


HUNTINGTON, WEST VIRGINIA 


*SM Estimates 
Represented by The Katz Agency 


Chandler Davis, formerly al 


of the rich Central Ohio Valley. 


years since the repeal of prohibi- 
tion, National has spent a total of 
more than $140,000,000 for adver- 
tising. That advertising, coupled 
with aggressive sales policies, has 
paid off. 


= “If proof is needed,” he said, 
“all one has to do is léok at the 
sales figures. In the first two dec- 
ades since Repeal, National Dis- 
tillers has chalked up the impres- 
sive total of $5.4 billion in sales. 

“With the team we have at Na- 
tional Distillers,” Mr. Shilling said, 
“and the policies we are building, 
I can assure you that we intend 
to put National in the No. 1 spot in 
the not too distant future. 

“We will do this with brand 
names,” he said. “In many cases 
these brand names have been 
household words for generations. 
They are brand names that the 
public trusts. 

“Over the years,” Mr. Shilling 
said, “National Distillers has fol- 
lowed a policy of intelligent brand 
building. If examples are needed, 
we give you Old Grand Dad, Old 
Crow, and Old Taylor. National 
has built these brands into out- 
standing leadership. | 
® “In the case of Old Crow, since 
the end of World War II, the com- 
pany has brought the brand to a 
position unexcelled by any other. 
Public acceptance of this and other | 
brands which National markets | 
has been achieved wholly through | 
the use of printed advertising. | 

“We are pursuing a long range 
program,” Mr. Shilling said. “We. 
are convinced it will not only put | 
National in the No. 1 spot, but will | 
continue to build good will for the 
entire industry. In that job we look | 
to mewspapers, magazines and. 
business papers for the help they, | 
as partners, can give. We believe) 
also that we have made intelligent | 
use of our advertising agencies, | 
and we appreciate the sound guid- | 
ance and advice which they have’ 
given us.” 

[Editor’s note: National Dis-| 
tillers uses five agencies: Benton 
& Bowles, Doremus & Co., Law-| 
rence Fertig & Co., Kudner Agency | 
and Fletcher D. Richards Inc.) _ 

| 


® Because the liquor industry is 
the only business in the country) 
which was voted into existence by | 
the American public, Mr. Shilling | 
said, National realizes it has a re- 
sponsibility to conduct its business | 
and to sell its products “in a man-| 
ner that will keep faith with the 
trust given us by the American | 


people.” 


| 
Dustite Names Wagenseil 
Hugo Wagenseil & Associates, | 
Dayton, has been named to handle | 
advertising and publicity for Dus- | 
tite Products Co., Dayton manu-. 
facturer of Dustite gasket for wea- 
ther stripping metal 
windows. 


casement | 


Millions know where this 
famous speedway can be found... 
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Nearest Dealer 
In The 


a” 


B UT do prospects know where your dealers are 


located right in their own neighborhoods? 

You can pinpoint your local outlets easily and quickly 
... if you use Trade Mark Service in the ‘Yellow Pages’ 
of telephone directories. 


THIS EMBLEM IN YOUR AD- 
VERTISING MEANS MORE 
BUSINESS FOR YOUR DEALERS 


Trade Mark Service is the ideal dealer identification. 
Your dealers are listed under your trade-mark in forty 
million directories from coast to coast . . . or in any local 
markets you select. Trade Mark Service forms a vital link 
in your chain of distribution. It brings the consumer and 
dealer together. It’s economical, and it gets results! 


CALL THE TRADE MARK SERVICE REPRESENTATIVE AT YOUR TELEPHONE BUSINESS OFFICE. 
HE’LL BE GLAD TO SUBMIT A PLAN BEST SUITED TO YOUR DISTRIBUTION SET-UP, 
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Department Store Sales... 


Gain of 7% Recorded for April 30 


WASHINGTON, May 5—Depart- 
ment store sales in the week ended 
April 30 were 7% higher than in 
the similar week of 1954, the Fed- 
eral Reserve Board reports. 

For the four weeks ending April 
30, sales showed a 3% gain, and 
for the year to that date, a 6% 
gain. 

In the individual districts, only 
two areas showed losses. Boston 

“sales ran 3% behifid the same week 
of a year ago, and Richmond sales 
Tan 2% behind. Philadelphia dis- 


Department Store 
Sales Barometer 


Change From 1954 


Week Ended | (mg+7% 
April 30, 1955 


Jan. 1 to 
April 30, 1955 | §j+®” 


trict sales showed no change. All 
other districts reported gains. 

These gains, as reported for each 
district for the April 30 week, are: 
New York, 2%; Cleveland, 11%; 
Atlanta, 10%; Chicago, 11%; St. 
Louis, 1%; Minneapolis, 4%; Kan- 
sas City, 13%; Dallas, 20%, and 
San Francisco, 4%. 


% Change from °54' 


Week ended 
Federal Reserve Apr. Apr. 
District, Area, and City 16 23 
Umlted States oon... cece... —13 c+11 
Boston District 00... —19 +5 


Metropolitan Areas 

IR eS the Se 
Downtown Boston .. 
Suburban Boston ................ 
III Giassectnssbevcesesacnie 
I ile eccokesbtisbesteercsecescnss 

Lowell-Lawrence ................ 

Cities 

Springfield 

Providence 


Metropolitan Areas 
SS A —24 


New York ...... inbintiinks 
ESOS ES Ra 
a. scasarcctdtbisabatas 
Philadelphia District ............ —16 
Metropolitan Areas 
POU S SYA | > ccnctpibsasaonenccisebs deh —22 
TINIE: ntiincthcnipeecsctnes To duiiabastile r—24 
I iba cckiensecsentaatanibedion’ —22 
Philadelphia ........ isatotsidiatie —14 
Reading 
Scranton 
Wilkes-Barre—Hazleton .... r—13 
Cleveland District .................. —Ii1 
Metropolitan Areas 
Lexington 
ge Sn 
Cincinnati 
Cleveland 
Columbus 
Toledo Se 
SEINE esevespsosciaiiadsensendieummsliniands 
Wheeling-Steubenville ..... ae | 
City 


~ 
ewocwnw 


~ 
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Pittsburgh decisnesindeccemaainda +16 +410 
Richmond District ................ r—17 +11 
Metropolitan Areas 

ya A A r—ll +8 

Downtown Washington .r—16 4+ 6 
PID © oconicctesiinsipscaritieeedinn —28 +12 

UEIIIIIIID *. dcvsocnjascsotcoiidummichoren —19 +15 
Atlanta District 20000000... r—13 +17 
Metropolitan Areas 

NE a —23 ° 

a a oe —19 ° 


pa 
Chicago District 
Metropolitan Areas 


St. Louis District ............ —1l4 
Metropolitan Areas 
of} eee —26 
Louisville 
St. Louis 
Memphis 
Minneapolis District ............ —15 
Metropolitan Areas 


Minneapolis-St. Pau .......... —15§ 

Minneapolis City ................ —14 

tt . 2. “pa —18 
Cities 

Duluth-Superior ................. —18 
Kansas City District ............ r— 9 
Metropolitan Areas 

Denver — 9 

Topeka —17 

. aa Gt a +9 

St. Joseph 

Albuquerque 


Oklahoma Cit} 0-6 7 

INE. crcstieintsnesseenstinigntncinecsssece —17 
City 

Kansas City 
Dallas District 
Metropolitan Areas 
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El Paso r—15 
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Metropolitan Areas 
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Downtown Los Angeles . —25 
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cf | 2 a —16 
San Francisco-Oakland ... —26 
San Francisco City ............ —27 
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+9 Oakland City +4 
+13 Portland. _................. +8 
Salt Lake City +24 
+18 I 1 Wicsstbesestincensesisotepeescnensvens +6 
+17 IIIS sdethncinsbheteepedsiunstoveinseceas 0 
| TE Se ee +22 


+22 | r—Revised. 
+ 7|c—Corrected. 
+18|*—Data not available. 
+30 1/During March and April changes from 
7|2 year ago reflect in part the fact that 
+ last year Easter was on April 18 while 
this year jt was on April 10. For this rea- 
son it is estimated that in comparison 
with last year an allowance should be 
made for an increase in sales of about 4 
per cent for the month of March as a 
whole and a corresponding decrease for 
the month of April as a whole. These al- 
lowances apply to the figures for the 
United States. 
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BSanens 


YOU CAN’T PREDICT 
the dey when ower 
will accuse you 


LIBEL OR SLANDER 


ADVERTISERS * AGENCIES * CLIENTS 
all can have 
INSURANCE 


ey ae hazard, at very little expense, 
it's rt to have our special policy — 


AND BE PROTECTED 


WRITE FOR DETAILS AND RATES 


EMPLOYERS REINSURANCE 


SURANCE EXCHANG 
KANSAS CITY, MISSOURI 
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Schwimmer & Scott Adds 2 


Schwimmer & Scott, Chicago, 
has added two new account execu- 
tives, Robert Larson, formerly 
with Marvin Gordon & Associates, 
and Neil R. Salemi, previously na- 
tional advertising manager of Ol- 
son Rug Co. 


Brisacher, Wheeler Expands 
The San Francisco office of Bris- 
acher, Wheeler & Staff has moved 
its accounting and billing depart- 
= to new offices at 1600 Bush 


|Administration M ay Seek ‘Loss Leader’ Law 


as Substitute for Fair Trade, Barnes Says 


(Continued from Page 2) 
which assure big profits on fair 
trade items, and enable them to 
undersell small dealers on other 
items. 


@ “We can’t overlook the realities, 
the facts of life, in regard to our 
distribution system,” he said. ““You 
have wide-spread violation of fair 
trade because of the artificiality of 
it.” 


He said the Justice Department 
does not accept the validity of 
Nielsen studies which show that 
fair trade saves money for the con- 
sumer. 


Last year, he said, the Justice 
Department made a study which 
indicated that consumers saved 
38% on 736 drug store items by 
buying in the District of Columbia 
where there is no fair trade, com- 


| pared with what they would pay in 


\the Maryland and Virginia suburbs 
of Washington. 


= When the results were ques- 
tioned by fair trade groups, he said 
conferences were held with the 
Nielsen organization in an effort 
to find out why their survey 
showed fair trade prices are low- 
er. He said he found that the Niel- 
sen study covers a limited number 
of items and is weighted to take in- 
to consideration the number of 
times a sale is made. 

As a result, he said, a new and 


“Panorama Pacific”: 


“Panorama Pacific” on the CBS Television Pacific 


Network delivers 1242 times more viewing families 


per advertising dollar than the nationwide network 
early-morning show on competing stations. 


is broadcast 


*PANORAMA PACIFIC 


from 7:00 to 


9:00 am, Monday through 
Friday, on KNxT Los Angeles, 
Krix San Francisco, and 
keMB-TV San Diego. These 
three stations together deliver 
more than 90% of the entire 
California market. For details 
and documentation, call 

the CBS Television Pacific 
Network ... represented by 
CBS Television Spot Sales. 
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more complete survey has been 
made by the Justice Department 
covering 606 drug store items in 46 
categories. In the new survey, he 
said, two lists were made—regular 
selling price and advertised price. 

Preliminary results show the 606 
items are fair traded for $2,699 and 
are available in Washington for 
$2,213, a saving of 18%. The sur- 
vey also showed that some of these 
items in fair trade areas were ad- 
vertised for $969, while identical 
items were advertised in Washing- 
ton for $658, a saving of 32%. 


Ellington Names Three V. P.s 

Ellington & Co., New York, has 
named three v.p.s on its staff. T. 
S. Strong, with the agency since 
1940, has been elected Ist v.p. 
Mrs. Geraldine Reed Hodgson, 
who joined the agency in 1945, 
and Dawson L. Newtonk, with the 
agency since 1953, have been 
elected v.p.s. 


Stevenson Elected President 

Robert S. Stevenson, executive 
v.p. of Allis-Chalmers Mfg. Co., 
has been elected president. He 
succeeds the late William A. Rob- 
erts, who died April 12. 


EXPAND your sales 


(as leading advertisers 
— like Firestone and 
Ford — are doing) 


(Future Farmers — 
average age 16.7 — are 
America’s most prom- 
ising new market 
today) 


The LARGEST publication 
in this field 


S 


(tops in circulation — 
170,000 paid — tops in 
readership — 4.28 
readers per copy — 
and still growing) 


( ... to reach more 
readers...more often) 


(giving you more op- 
portunities to reach 
this growing young 
market with buying 
ideas . . . looking for 
new products) 


. +. to build your sales 
through The National 
FUTURE FARMER 


Write for your free copy of 
“Consumer Survey of the Farm 
Youth Market.” 


: 
The National 


Future Farmer 


Owned and Published by the Poture Feemers of Americe 


Box 29, Alexandria, Virginia 
Phone Edgewater 9-5133 
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In for fingerprints, lately? 


The home-going Journal-American is shared and shopped by many more New York and 
suburban families than any other five-cent daily paper and any other 


Sunday paper selling for twenty cents or more. 


It is this week-in, week-out penetration of 41 of every 100 households, where a 
New York evening newspaper is read, that makes the home-shopped Journal-American 


top-seller for advertisers in the rich New York market. 
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15% Commission and No Rebate Isa 
Price Fix, Says Trust Buster Barnes 


(Continued from Page 1) 
A’s at their request. A meeting 
had been held with ANPA, and the 
association had asked for time— 
several days—to consider the mat- 
ter, 

The anti-trust chief said he 
told ANPA a settlement could be 
negotiated. “But ANPA, like any 
other potential defendant,- must 
consent to have its settlement em- 
bodied in a consent order. For my 
belief is,” he said, “that all groups 
—no matter what their power— 
must be treated alike.” 


® He said: “The next I heard from 
counsel for this proposed defend- 
ant was via the public press.” 

The Barnes statement and the 
manner in which it was issued 
were in themselves unusual. 

For more than two hours the 
committee had questioned Mr. 
Barnes on legislative recommenda- 
tions which were included in the 
recent report of the special 61-man 
committee appointed by Attorney 
General Herbert Brownell to ap- 
praise the effectiveness of existing 
anti-trust laws. 

Shortly before adjournment 
time, Sen. Alexander Wiley (R.., 
Wis.), who had been at the White 
House, entered the room and took 
a seat at the head of the commit- 
tee table. 


Soon after taking his seat, he 
interrupted to ask: “In the light 
of your recent experience with 
the publishers and advertising 
agencies, do you still feel this new 
pre-filing conference system of 
yours is a good thing?” 

The anti-trust chief started by 
saying he was “somewhat disap- 
pointed” by last week’s events. 
But, he said, “Just because a sys- 
tem breaks down in one case” 
there is no need to conclude it 
isn’t useful. The pre-filing con- 
ference system would be worth 
while, he said, if it worked in only 
10% of the cases. 


® At this point, Sen. Joseph C. 
O’Mahoney (D., Wyo.) was about 
to change the subject, but Mr. 
Barnes pressed ahead. 

“Please permit me to finish my 
statement,” he said. He then drew 
from his pocket a 6% page pre- 
pared statement and began to 
read: 

“Many of you, perhaps, have 
read in the recent press about the 
government’s proposed anti-trust 
suit against American Assn. of 
Advertising Agencies, known as 
the Four A’s, and various news- 
paper and magazine associations. 
Public statements by counsel for 
the Four A’s as well as the Ameri- 
can Newspaper Publishers Assn. 


have challenged our proposed 
complaint, while admitting its 
principal allegations, and have 


urged their clients to shun consent 
settlement and proceed to trial. 

“As a law enforcement officer, 
I do not propose to try any cause, 
pending or proposed, in the public 
press. Our prized tradition of un- 
biased trial bars any prosecutor 
from unseemly comment in such 
proceedings. 

“However, public responsibility 
here requires some explanation of 
these violations the government 
charges and those procedures 
chosen to strike down the actions 
alleged to be illegal...” 


® The release of abstracts of the 
government’s complaint at the 
ANPA convention in New York 
last Thursday was known to have 
caused consternation at the Justice 
Department. There had been no 
plan for immediate filing of the 
complaint while the possibility of 
a negotiated settlement existed. 
While the Barnes statement 
made it clear the government had 


abandoned the possibility of pre- 
filing conferences, Attorney Gen- 
eral Brownell later told a U. S. 
Chamber of Commerce meeting 
that the way is still open for ne- 
gotiations after the case is filed, 
if the associations wish. 

Mr. Barnes read, “These state- 

ments by counsel, it seems to me, 
make pre-filing negotiation im- 
possible.” At this point he inter- 
polated: “Perhaps I am going too 
strong here. Not impossible, but 
almost so.” 
He said the purpose of pre-filing 
conferences is to expedite cénsent 
settlement by enabling negotia- 
tions to take place before either 
party has frozen its position by 
public announcement. 


® Again departing from text, he 
said, “I might add that when I 
was on the bench, I always cau- 
tioned a jury, as it was about to 
retire, that individual members 
should avoid taking a strong posi- 
tion until they had heard each 
other. Once you are on record, it 
is hard to back down.” 

Contending that statements by 
ANPA and the Four A’s’ counsel 
defeated the aim of a pre-filing 
conference, he concluded: 
“Consequently, I expect to file 
our complaint in the U. S. court 
for the southern district of New 
York within the next several days. 
* “In the light of public statements 
by counsel for some of the defend- 
ants, I feel sure the defendants 
will share our desire for prompt 
decision of the issues soon to be at 
the bar. For this reason, I trust 
they will answer promptly and 
thus put the matter at issue. 

“As soon as this is done, I shall 
be glad to cooperate in any en- 
deavor to bring the matter speed- 
ily to trial at the earliest possible 
moment.” 


® As soon as he completed his 
statement, the committee adjourn- 
ed without further discussion. 

He told the committee the 
alleged abuses in the advertising 
industry had been called to his 
attention 10 days after he took 
office, on May 1, 1953, by an ad- 
vertising agent who said the ar- 
rangements injured his business. 

He said this man reported he 
had been getting a runaround from 
the Truman administration. In- 
vestigation showed that as far 
back as 1951, a Justice Department 
field office recommended a grand 
jury probe of advertising, but the 
recommendation was denied in 
Washington. 

Mr. Barnes told the committee 
he ordered the investigation re- 
opened in September, 1953, “after 
three months of careful considera- 
tion.” On the basis of examination 
of the files of the associations, he 
said, “this survey soon revealed 
the existence, as our complaint 
in substance alleges, of a veri- 
table private government known 
as the recognition system.’ ”’ 


® Mr. Barnes told the committee 
that two classes ef business men 
are injured by the existing system 
—ad agencies whose entry into the 
business is impeded, and adver- 
tisers who are prevented from cut- 
ting sales costs if they so desire, 
by placing advertising directly 
with newspapers and magazines. 

“As a result, national advertis- 
ers are compelled to pay media 
the full ad rate, including payment 
for advertising agency services 
they did not want, and never re- 
ceived.” 


® Faced with this situation, he 
said, the government drafted a 
complaint charging that the Four 
A’s and five defendent media as- 


sociations conspired with each 
other, and that the media associa- 


mania, Be / 


jtions conspired with their own 


members. 


(He did not identify. the media 
associations, but the ANPA state- 
ment last week said they were 
ANPA, Newspaper Publishers 
Assn. of New York, Periodical 
Publishers Assn., Associated Busi- 
ness Publications and Agricultural 
Publishers Assn.). 


= “At the heart of the offenses 
alleged is the ‘recognition sys- 
tem,’ ” Mr. Barnes said. “Under 
this system, newspaper and maga- 
zine associations ‘recognize’ those 
advertising agencies which are en- 
titled to receive agency com- 
missions and credit. Failure by an 
ad agency to secure recognition 
from any one of the defendant me- 
dia associations constitutes a se- 
vere competitive handicap. 

“First, a non-recognized agency 
is denied advertising commissions 
and credit. Second, perhaps equal- 
ly important, its non-recognized 
status is proclaimed among na- 
tional advertisers and media. This 
imputes to the non-recognized 
agency an aura of financial in- 
stability and business incompe- 
tence.” 

He said recognition standards of 
the media associations are “prac- 
tically identical” and that all as- 
sociations have agreed to stand- 
ardize their 15% commission for 
advertising agents. 


@ Noting that agencies are re- 
quired to retain commissions and 
not discount to clients any part 
thereof, he said, “The only way, 
therefore, that an advertising a- 
gency could cut rates to an adver- 
vertiser is through a ‘rebate’. Thus 
media association requirements 
barring rebates result in price fix- 
ing.” 


Kern Will Replace 
Mead on Federal 


Trade Commission 


WASHINGTON, May 4—President 
Eisenhower today made it clear 
that James M. Mead will go off 
the Federal Trade Commission 
when his term expires on Sept. 25. 

To eliminate any doubt, he nom- 
inated William C. Kern, a career 
attorney, to succeed Commissioner 
Mead when his term expires. 

A former senator and promi- 
nent Democratic leader, Commis- 
sioner Mead had been appointed 
in 1949, and was serving as chair- 
man of the commission when the 
Eisenhower administration came 
into office. 

Since the President is required 
to name a Democrat to FTC at 
this time, Commissioner Mead had 
been a candidate to succeed him- 
self. 


® Mr. Kern, who is 51, has been 
with FTC since 1941. He has de- 
voted a major portion of his ef- 
forts as a trial attorney to cases 
involving exclusive dealing con- 
tracts. Prior to joining FTC he 
practiced law for 12 years in In- 
dianapolis. His father had been 
Senate majority leader in the Wil- 
son administration. 

Since the reorganization of the 
FTC staff last year he has been 
serving as assistant director of the 
bureau of litigation. 

The White House explained that 
the nomination was submitted at 
this time because Congress may 
not be in session in September. 

With the expiration of Commis- 
sioner Mead’s term, FTC will con- 
sist entirely of Eisenhower ap- 
pointees, except for Commissioner 
Lowell Mason, a Republican ap- 
pointed by former President Tru- 
man. 


Cinder Products to Horton 
Cinder Products Corp., Provi- 
dence, R. I., maker of building 
materials, has named Horton, 
Church & Louttit, Providence, to 


handle its advertising. 


Advertising Age, May 9, 1955 


Full Text of Barnes’ 
Anti-Trust Statement 


Many of you perhaps have read in the 
recent press about the government’s pro- 
posed anti-trust suit against the American 
Assn. of Advertising Agencies, known as 
the Four A’s, and various newspaper and 
magazine associations. Public statements 
by counsel for the Four A’s as well as the 
American Newspaper Publishers Assn. 
have challenged our proposed complaint, 
while admitting its principal allegations, 
and have urged their clients to shun con- 
sent settlements and proceed to trial. 

As a law enforcement officer, I do not 
propose to try any cause, pending or pro- 
posed, in the public press. Our prized tra- 
dition of unbiased trial bars any prose- 
cutor from unseemly comment on such 
proceedings. However, public responsibili- 
ty here requires some explanation of 
those violations the government charges, 
and those procedures chosen to strike 
down the actions alleged to be illegal. 


@ The story begins with a letter to me, 
dated ten days after I took office on May 
1, 1953. This letter of complaint came 
from an advertising agent claiming he 
had been injured by acts of the proposed 
defendants. He charged that he had pre- 
viously been given the “run around” by 
the Department of Justice. My investiga- 
tion first disclosed that a proposed grand 
jury investigation into this subject, rec- 
ommended by a field office in 1951, had 
been denied by Washington. 

After some three months of careful 
consideration, in September, 1953, I or- 
dered reopening of the preliminary in- 
vestigation closed in 1951. As a first step, 
we searched the records of four associa- 
tions of newspaper and magazine publish- 
ers, as well as the Four A's. 


@ This survey soon revealed the existence 
as our complaint in substance alleges, 
of a veritable private government known 
as “the recognition system.” This system 
fixed conditions for newcomers’ entry 
into the advertising agency business; 
fixed rates which those ad agencies al- 
ready in business might charge; and fixed 
a sanctuary from competition for ad a- 
gencies by in effect barring advertisers 
from dealing directly with newspapers 
and magazines. 

As a result, the government feels two 
classes of business men were injured-— 
ad agencies whose entry into the business 
was impeded, and advertisers who were 
prevented from cutting sales costs, if 
they so desired, by placing advertising 
directly with newspapers or magazines. 

As a result, national advertisers were 
compelled to pay media the full ad rate, 
including payment for advertising agency 
services they did not want, and never re- 
ceived. 


@ In 1930, the FTC dismissed a complaint 
involving many of the same issues. No 
opinion of any kind accompanied this 
dismissal. I am informed that the sole 
ground for this dismissal was the legal 
conclusion that there was want of in- 
terstate commerce. 

That dismissal, some 25 years ago, how- 
ever, was under the narrower interstate 
commerce definition embodied in the 
Federal Trade Commission Act—not the 
broader standards of the Sherman Act, 
under which we now proceed. Further- 
more, subsequent to 1930, the Supreme 
Court has squarely held that under the 
Sherman Act, local “distribution .. . of 

. » advertisements transmitted .. . in 
interstate commerce is an insepa- 
rable part of the flow of .. . interstate 
commerce” (Lorain Journal vs U. S., 342 
U. S. 143, 152). 


@ Thus defendants’ “‘recognition’’ system, 
it seems clear, rests on the traditional 
hard-core anti-trust violations of price 
fixing of ad agencies’ commissions, and 
group boycott of non-recognized agencies. 
These practices, the Supreme Court has 
repeatedly declared illegal per se. 

As a recent report of the Attorney Gen- 
eral’s national 
anti-trust laws put it, “‘Certain forms of 
conduct, such as agreements among com- 
petitors to fix market prices—lor group 
boycotts] are ‘conclusively presumed to 
be illegal by reason of their nature or 
their necessary effect’ so that they can 
quickly and positively be adjudged viola- 
tions of the Sherman Act.” 


@ Faced with this situation, I ordered 
a complaint prepared. That complaint 
charges, first, that Four A’s and the five 
defendant media associations conspired 
with each other. Second, it charges a 
separate conspiracy between each associa- 
tion and its members. 

At the heart of the offenses alleged 


committee to study the] . 


is the “recognition system.’’ Under this 
system, newspaper and magazine asso- 
ciations “recognize” those advertising 
agencies which are entitled to receive 
agency commissions and credit. Failure 
by an ad agency to secure recognition 
from any one of the defendant media as- 
sociations constitutes a severe competitive 
handicap. 

First, a ‘‘non-recognized’’ agency is 
denied advertising commissions and credit. 
Second, perhaps equally important, its 
“non-recognized” status is proclaimed 
among national advertisers and media. 
This imputes to the ‘“non-recognized” 
agency an aura of financial instability 


and business incompetence. 

“Standards” for agency recognition 
adopted by each of the defendant media 
associations, our complaint alleges, are 
practically identical. Briefly, these ‘‘stand- 
ards” require that an ad agency seeking 
recognition must represent and assure in 
writing, among other things, that (a) it 
functions as an independent contractor, 
not a house agency controlled by or af- 
filiated with an advertiser, or an owner 
of a printing or engraving establishment, 
and (b) that it retains all agency com- 
missions and does not discount to its 
clients any part thereof. 

Agency commissions, it should be said, 
are paid by media in the form of a dis- 
count allowed to ad agencies on gross 
rates. All defendant media associations, 
our complaint charges, have agreed te 
standardize their 15% commission for ad- 
vertising agents. The only way, therefore, 
that an advertising agency could cut rates 
to an advertiser is through a “rebate.” 
Thus media associations’ requirements 
barring rebates result in price fixing. 


@ In addition, all defendant media asso- 
ciations, the government charges, insisted 
that each “recognized” ad agency agree 
to abide by the Four A's “Standard Con- 
ditions Governing Advertising Contracts 
and Orders” and to use the Four A’s 
standard contract and order forms. 

The essentials of the media associations’ 
standards for agency ition were 
proposed by the Four A’s: c A's aim, 
our complaint charges, was to free ad 
agencies as a class first, from price com- 
petition among themselves and, second, 
from competition in advertising services 
from national advertisers who wished to 
deal directly with the media. 


@ Further pursuing its plan, our com- 
plaint alleges, the Four A’s and its mem- 
bers agreed to retain their full commis- 
sion and not rebate any part to adver- 
tisers. 

Beyond that, they agreed to fix and 
maintain agency commissions at 15% and 
to refrain from competing with each other 
for new business by submitting specula- 
tive material. 

After the complaint was drafted and 
approved by the Attorney General, the 
department notified the ANPA and the 
Four A's that the government contem- 
plated suit against them and others. This 
was done in accordance with our usual 
procedures, after a specific request made 
by these two associations during the in- 
vestigation that we so notify them of our 


intentions. In response, several officials 
of ANPA sought, and had, a meeting 
with us. 


@ Further, I explained that while settle- 
ment could be fairly negotiated, the 
ANPA, like any other potential defendant, 
must consent to have its settlement em- 
bodied in a consent order. For my be- 
lief is that all groups—no matter what 
their power—must be treated alike. The 
ANPA officials requested several days to 
consider the matter and advised us we 
would have their answer. 

The next I heard from counsel for this 
proposed defendant was via the public 
press. There statements by counsel for 
ANPA as well as the Four A’s proclaimed 
each association was free from any taint 
of violation and attacked the govern- 
ment’s proposed complaint. 

In addition, counsel for ANPA sought 
to distort vur efforts to curb the ANPA'’s 
stifling of competition as an effort to 
“control the operation of the press.” 


@ Suffice it to say, in the language of the 
Supreme Court in the Associated Press 
case: “Surely a command that the gov- 
ernment itself shall not impede the free 
flow of ideas does not afford non-govern- 
mental combinations a refuge if they im- 
pose restraints upon that constitutionally 
guaranteed freedom. Freedom to publish 
means freedom for all and not for some 
. Freedom of the press from govern- 
mental interference under the First 
Amendment does not sanction repression 
of that freedom by private interests’ (326 
U. S. 1, 20 [1944)}). 

These statements by counsel, it seems 
clear to me, make pre-filing negotiation 
impossible. Soon after he took office, 
you may recall, the attorney general an- 
nounced the anti-trust division would, in 
certain civil anti-trust cases, offer busi- 
ness men a chance to negotiate a settle- 
ment before we file suit. 


@ Such pre-filing procedures aimed to 
ease consent negotiation by enabling 
settlement before the position of either 
party had been frozen by public an- 
nouncement. This aim, of course, counsels’ 
public statements have defeated. 

Consequently, I expect to file our com- 
plaint in the U. S. court for the southern 
district of New York, within the next sev- 
eral days. In light of publi¢ statements by 
counsel for séfmMme of the defendants, I 
feel sure defendants will share our de- 
sire for prompt decision of the issues 
svon to be at bar. 

For this reason, I trust they will answer 
promptly and thus put the matter at 
issue. As soon as this is done, I shall be 
glad to cooperate in any endeavor to 
speedily bring the matter to trial at the 


earliest possible moment. 
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Every week, Canadians pay 
out $109,204.94 to buy the Star 

Weekly. They buy it because 

the whole family want to read it. 0 re a 
They pay 10 cents a week in Ontario and | 


Quebec, 16 cents a week in British Columbia 
and New Branswick, and 15 cents weekly 


in the other provinces. It all adds up to 
$5,678,656.88 a year. That’s more than 
people pay for any other publication in 


Canada except one—the Toronto Daily Star. 


Every salesman knows—buying habits are 
first thinking habits. People buy the Star 


Weekly because they have found it 

gives them more that’s interesting, more : a l : p p 
of the fiction, articles, recipes and features 

they like to read. 


Think it over, if it’s your job to sell to Canadians. 
To build up the “buying habit” for your 
product... put your sales message 

where people make a regular habit 

of paying more to see it. 


Keach the most interested 5 — ae 


Published at 80 King Street West, Toronto 
Montreal Advertising Office: University Tower 
U.S. Representatives: Ward-Griffith Company Inc. 
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“I’ve got no power complex; no isms that I want to sell. I just enjoy the 
4 job of building up newspapers. It’s a challenge.” 


“My parents were immigrants 
from Russia and Austria.” 


“At 13 I was making $2 a week. 
I was the oldest of eight kids.” 


a peek 


ow . * fa) 
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“I was a newspaper editor at 16. I was a brash kid. 
I have many more doubts today than I had then.” 


“I expect to buy three or four more newspapers 
I’m through. I’m looking right now.” 


Photos by Syd Schonbrunn of Schonbrunn-ives 


” jboss, Mr. Lazarus, acquired 51% 
“I paid $6,250,000 cash for the of the stock of the Bayonne Times, 
Globe-Democrat, a good paper.” which then boasted a circulation of | 


| One of the most unobtrusive fig- 
lures at the recent New York con- 
'vention of the American Newspa- 
|per Publishers Assn. was a dimin- 
jutive (5’ 3”), sober-faced business 
man who occasionally wore black- 
frame glasses. Few conventioneers 
iseemed to know him. He was 
‘Samuel I. Newhouse, whom Time 
has tagged as “the fastest rising 
/newspaper publisher in the U. S.” 
| But if few of his fellow publish- 
ers recognize him face to face, 
they know of Mr. Newhouse as the 
proprietor of 11 newspapers, 
|spotted from Jamaica, Long Island, 
to Portland, Ore. 

And they know of him, too, as 
something of a colossus of cash. 
‘In 1951 he paid out $5,250,000 in 
|cash for the Portland Oregonian. 
\It was the biggest such deal in 
newspaper history. It was, that is, 
until about a month ago, when Mr. 
Newhouse, first son of a Russian 
father and an Austrian mother, 
put up $6,250,000 cash to take over 
the St. Louis Globe-Democrat. 


| 
| 


s It is not impossible that even 
this record transaction will be 
eclipsed before long. In an inter- 
view with AA, Mr. Newhouse said 
simply, “I expect to buy three or 
four more papers, as they become 
available.” He admits he’s “look- 
ing now,” but he declines to say 
where. 

Mr. Newhouse, who will be 60 
this month, was born in New York. 
When he was six months old, his 
immigrant parents moved to Bay- 
onne, N. J., where his father got 
work in a suspender factory. Old- 
est of eight children, he says he 
started working when he was 12. 
He got $2 a week as an office boy 
for an attorney—later a judge— 
Herman Lazarus. It was Mr. Laza- 
rus who started Newhouse on his 
newspaper career. 

Careers, Mr. Newhouse believes, 
are built on “accidents, fate, 
timing.’”’ He might have gone on to 
a lifetime in law, but he lost his 
first case. 

Today Mr. Newhouse says he 
disliked “trying the case in court.” 
He’s also been reported as saying 
ithat he learned years after the 
levent, that the jury in that lone 
‘case had been fixed. 


® Mr. Newhouse’s first encounter 
with a newspaper came at 16. His 
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Advertising Age, May 9, 1955 
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Times instead of the law office, 
was characteristically fascinated 
by the business side of the paper. 
In a couple of years this “brash 
kid” (as he now thinks he must 
have seemed at the time) had 
halted the drain on the Times, had 
increased circulation by improving 
home delivery and had added ad- 
vertising dollars. At 21, Mr. New- 
house was getting 25% of the pa- 
per’s profits. 

At 27, with his short-lived legal 
career behind him and some 
money in the bank, Mr. Newhouse 
came upon an opportunity to buy 
into the Staten Island Advance. 
He got 51% of the paper with his 
own money, plus an additional 
amount which he borrowed. In 
doing so, he acquired what was to 
be the cornerstone of a remarkable 
career for an estimated $92,000. 


® In 24 months, Mr. Newhouse 
was sole owner of the Advance. 
Since then he reputedly has never 
borrowed a nickel to buy a pa- 
per. And his purchases have in- 
cluded the Syracuse Herald 
($900,000), Newark Star-Ledger, 
Long Island Press, Long Island 
Star-Journal, Syracuse Post- 
Standard, Jersey City Journal, 
Harrisburg News, Harrisburg Pa- 
triot, the Oregonian, and the 
Globe-Democrat. 

In addition to putting up $11,- 
000,000 for the last two of these 
papers, Mr. Newhouse took on an 
indebtedness of $1,500,000 to get 
23% of KWK, St. Louis (radio and 
tv). For Station WSYR, Syracuse, 
he laid $1,200,000 on the line. 

Mr. Newhouse is strictly a busi- 
ness man. The fact that he’s in the 
newspaper field doesn’t make him 
a newspaper man. His forte is 
neither writing nor editing. It is 
the balance sheet. 

And he tends to pooh-pooh any 
suggestion that he’s running an 
empire of real and potential influ- 
ence. 

“I’ve got no power complex,” 
jhe says in a soft, bland voice. “No 
isms that I want to sell. I see this 
business as a challenge. There’s 
fun in building. The money mak- 
ing is incidental.” 


® If Mr. Newhouse is building an 
empire for political influence, he’s 
going about it in a strange way. A 
Democrat, he’s made no move to 
change the Republican leanings of 
a number of his newspaper acqui- 


about 5,000. Young Newhouse, 
directed to spend his days at the 


before 
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sitions. His two Syracuse papers 


often disagree on issues, but Mr. 


‘Newhouse makes no move to in- 


“Making money is incidental. I got into the newspaper 


business accidentally. But it’s fascinating.” 
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terfere. Nor would he, so long as 
“they don’t knock each other out.” 

If he’s secretly a frustrated 
newspaper man, he’s got a re- 
markable grasp on himself; he 
hasn’t written a line in years that’s 
been published in his papers. He 
seldom makes his hand felt in edi- 
torial affairs. One editor—who has 
been with Mr. Newhouse for 30 
years—has said he’s not aware of 
the publisher’s policy, “if he has 
one.” 


If the business is a challenge to 
Mr. Newhouse, his work week 
alone would provide challenge 
enough for many men. 

Mondays he’s out of his New 
York City apartment and at the 
Long Island Daily Press, in Ja- 
maica, by 9 a.m. He occupies a 
musty old conference room next to 
the circulation department till 10. 


® Then he jumps into his chauf- 
feur-driven black Cadillac and 
he’s off to the Long Island Star- 
Journal in 
Long Island 
City, and an- 
other cubicle 
vacated for 
him. From 
there it’s over 
to Jersey City 
and Newark. 

Tuesday is 
Jersey day, 
with Staten Island tossed in. 
Wednesday he’s in Syracuse. He 


gets there by train and flies back. 


Thursday it’s Jamaica again, and 
at night he’s off by train for Har- 
risburg, Pa. 

He gets to St. Louis less fre- 
quently, and people on the Ore- 
gonian see him about once a year. 
Theodore Newhouse, one of four of 
the Newhouse clan working for 
their brother, visits Portland every 
month. Two sons round out the 
Newhouse names on the paper: Si 
Jr., 27, is production manager of 
the Ledger; Don, 25, is with the 
Jersey Journal. 

Mr. Newhouse, the man who got 
into the business “by accident,” 
has become a fabulous. success 
through no mere chance. His se- 
cret, if there is one, seems to be a 
canny business head for calculat- 
ing the worth of an “available” 
property, as he calls it, and for 
computing how far he can take it, 
how fast, and for how much. 


= To date, his reckonings have 
proved him to be a newspaper 
publisher with a practically in- 
fallible sense of arithmetic. Of all 
his papers, only the Star-Ledger 
has proved balky about jumping 
onto the black ink side of the 
sheet. 

And Mr. Newhouse says quiet- 
ly, “We've got a great deal of pro- 
motion going into building up the 
Ledger.” So his .909 batting aver- 
age may yet round out to 1.000. 


Patterson to Fischer & Porter 


Thomas A. Patterson Jr. has 
been named advertising manager 
of Fischer & Porter Co., Hatboro, 
Pa., maker of automation sys- 
tems. He formerly was an account 
executive with Ketchum, MacLeod 
& Grove, Pittsburgh. 


Hathaway Names Laib 

Janet Laib, formerly beauty edi- 
tor of Seventeen, has been named 
to the new post of public relations 
director of the Lady Hathaway di- 
vision of C. F. Hathaway Co., New 
York. 


Erwin, Wasey Names Palmer 

David Palmer, formerly with 
Morse International, has joined 
Erwin, Wasey & Co., New York, 
as merchandising director. 


Wilkins Joins ‘Coronet’ 

Floyd D. Wilkins, formerly with 
Scripps-Howard Newspapers, has 
joined the sales staff of Coronet, 
New York. 


Esquire Polish Ordered 
to Stop Untair Practices 

Knomark Mfg. Co., Brooklyn, 
has been ordered by the Federal 
Trade Commission to cease dis- 
criminating among its Esquire shoe 
polish customers in granting al- 
lowances and special services. A 
complaint had been filed with the 
FTC last Nov. 19 by polish com- 
petitors protesting Esquire’s busi- 
ness practices. 

The FTC has ordered the com- 
pany not to (1) give rebates or 
free merchandise to customers un- 
less the same treatment is ac- 
corded competing customers; (2) 
discriminate among purchasers by 
furnishing services or facilities not 
offered to competing customers; 
(3) buy or take over polishes and 
related products sold and distrib- 
uted by competitors to retailer 
sellers; (4) sell these polishes and 
products to jobbers at a lower price 
than those at which competitors 
ordinarily offer them for sale, and 


(5) offer or give cash gifts to buy- 
ers without the knowledge of buy- 
ers’ employes and customers. 


Mott Joins Monovw ram 

Gilbert E. Mott formerly pro- 
motion director of The American 
Weekly and the Hearst Advertis- 
ing Service, has joined the promo- 
tion staff of Monogram Art Stu- 
dio, New York. 


Names Haggerty Exec. V.P. 
Luther V. Haggerty, for many 
years a member of the marketing 
staff of the Birds Eye division of 
General Foods, has been named 
exec. v.p. of Canadian Birds Eye 
Ltd., Toronto and New York. 


Chunky Names Hilton 
Chunky Chocolate Corp., Brook- 
lyn, N. Y., has named Hilton & 


Riggio, New York, to handle its 
advertising and promotion. The ac- 
count formerly was with Peck Ad- 
vertising. 


This is 

BENJAMIN F. MICHTOM, 
Chairman of the Board, 
Ideal Toy Corporation, 
New York City. 


HIS “Father of 3,000,000 Doll 
Babies” a year (and oa frue- 
life father, too), confides: 


“Wise mothers from little girls 
grow. And our ‘dolls with a pur- 
pose’, with life-like actions os 
well as beauty, are the Ideal way 
to help develop responsibility.” 


PARENTS’ MAGAZINE is 
devoted to wiser motherhood, 
too.:We influence 1,625,000 
mothers with 3,250,000 
children — biggest buyers 

of dolls, toys and just about 
‘everything that makes 
children and parents happier. 


—) 


for weather 


for news 


shows 


® for availabilities, check 
, our national reps, The Katz 


| Agency 


for family entertainment 
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highest towered, maximum powered station. 


100,000 watts Channel 5 
CBS Basic Affiliate 
Nashville, Tennessee 


the Cy station for 62 Tennessee and Kentucky 


counties—a billion dollar market reached by Nashville’s 
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This Week in Washington... 


Barnes Hits Pricing by Auto Dealers 


By Stanley E. Cohen 
Washington Editor 


WASHINGTON, May 5—During the 
past year, automobile dealers have 
hounded the Federal Trade Com- 
mission and Department of Jus- 
tice. As they see it, they are being 
“pushed around.” 

“Detroit” forces them to take 
more cars than they want. And 
newspapers refuse to sell them ad- 
vertising at low local rates. 

This week, anti-trust chief Stan- 
ley N. Barnes had a surprise for 
the dealers. His staff has looked 
into the automobile industry, and 
reported that there seem to be in- 


stances where dealer associations 
“have taken it upon themselves” 
to maintain prices “because they 
feel manufacturers aren’t doing it.” 

While he did not indicate what 
action, if any, the government con- 
templates in the auto industry, Mr. 
Barnes told the Senate judiciary 
committee “the industry seems to 
be competitive in everything ex- 
cept price.” Which prompted one 
committee member to quip, “Par- 
ticularly in speed and horsepower.” 

7 . . 

NADA Selling: National Auto- 
mobile Dealers Assn. is busily try- 
ing to sell its members on the pos- 
sibility of legislation which would 
prevent nonfranchised dealers from 
handling “new” cars. 

Latest dealer-sponsored bill is 
H.R. 5947, introduced this week by 
Rep. John Bell Williams (D., 
Miss.). It provides stiff fines and 
jail sentences for manufacturers 
who sell to persons, partnerships 
or corporations that sell in com- 
petition with the manufacturer’s 
franchised dealers. 

While this protection from “boot- 
legging” appeals to dealers, the 
bill contempletes an immunity 
from competition which will hard- 
ly appeal to the FTC or Justice 
Department. A somewhat similar 
bill passed the House unanimously 
last year. But it should be re- 
membered that the House acted in 
the final days of the session when 
members could feel confident the 
bill would die in Senate committee. 


Consumer’s Friend: Senators 
have voted a special $40,000 fund 
to finance additional Department 
of Agriculture research into the 
operating characteristics and per- 
formance of household appliances 
and textiles. 

Department officials had _ re- 
ported the work ought to be 
dropped because manufacturers 
publish ample information. But 
Sen. John Stennis (D., Miss.) con- 
tended the results of the tests are 
important to home and farm liv- 
ing, and Sen. Paul Douglas (D., 
Ill.) argued it is better that the 
public gets its information from of- 
ficial sources than from commer- 
cial producers. 

Sen. Douglas reported the gov- 
ernment is financing studies on 


such subjects as “Orchids of! 
Guatemala” and “How to Shuck 
Oysters Without Losing the Juice.” | 


He figured that a government 

which has money for these things 

should not deprive housewives, 

“and particularly farm house- 

wives,” of information on textiles, 

clothing and household equipment. 
. ~ + 


Clague Restored: After a six- 
month wait, Pres. Eisenhower has 
finally officially proposed to re- 
store Ewan Clague to his job as 
Commissioner of Labor Statistics. 

Since last August, when his term 
expired, Mr. Clague has put in 
time as a special assistant to the 
Secretary of Labor, while the ad- 
ministration tried to untangle the 


political red tape which seemed to 


preclude his reappointment to a 


job he had filled with distinction. 


Business and labor groups which 


” 
; VA Crackdo Veterans Ad- 
are anxious to keep BLS out of | ministration has announced that it 


politics strongly supported his re-|is reading the real estate ads with 


paptt 


bly Sen. Martin is going to rise} GI housing rules hold that 
above Principle, and let a com- 


~ appointee remain on the 
oO > 


‘closing expenses, including pre- 
paid taxes and insurance and oth- 
er incidentals, cannot be added to 
GI home insurance. 
. . a 
Hennock’s Formula: Frieda B. 
Hennock, the most independent- 


appointment, but Sen. Edward|a sharp eye peeled for builders who minded of the Federal Communi- 


Martin (R., Pa.) objected to the| promise cash i 

A 2 - payments for moving 
reappointment of an official who|expenses, premiums of one type or 
was originally picked by thejanother and similar tangible in- 
Truman administration, Presuma-|ducements to promote sales. 


cations Commissioners, has given 
the Senate commerce committee a 
four-point program to help u.h.f., 
including “an immediate, vigorous 
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network investigation...to get at 
the monopolistic grip which net- 
works are exercising over stations, 
advertisers, programming and 
talent in television.” 

Other items: a publicity cam- 
paign to warn the public that v.h.f.- 
only sets “cannot tune in to 85% 
of television”; pressure by FCC to 
force manufacturers to make u.h.f.- 
equipped sets, and an immediate 
rule-making procedure by FCC to 
make network programming avail- 
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able to u.h.f. stations. 

Miss Hennock’s term expires 
next month. If she isn’t reap- 
pointed (and chances are she won't 
be), FCC won't be the same. Her 
frequent dissents keep a spotlight 
on actions which might otherwise 
pass unquestioned. 


* . . 
Considerate Commission: The 
Federal Communications Com- 


mission has emerged as the most 
considerate of all government 


|agencies. 

As a convenience to outside law- 
yers, engineers and others who do 
business with it—and to the mem- 
bers of its own staff—the commis- 
sion will not hold any hearings or 
oral arguments from July 28 to 
Aug. 30. 

As a convenience to its own 
vacation-minded members, there 
will not be any regular commis- 
sion meetings during that period 


either. 


Price-Cut Ads Are Confession of Dearth 


of Ideas, Katz Says in 


(Continued from Page 8) 
from competing on a price basis. 
Noting that major labor organi- 


izations and many parent-teacher 


groups have gone on record against 
fair trade, Mr. Packard said, “True 
democracy requires the offer of 
services and benefits to the great- 
est number. Either we believe in 


Fair Trade Debate 


| free enterprise and free markets, 
or we don’t.” 

But, he concluded, regardless of 
what debates may rage, “the pub- 
lic is going to take measures in its 
own hands and settle the issue.” 


® Briefly outlining the history of 
fair trade legislation, Mr. Asthalter 


s the great new two-fisted TV Western Series 


WESTERN MARSHAL 


Brand-new ... all-new .. . 39 half-hours of rugged action to 
capture the biggest audience in town. Each episode is packed 
full of action entertainment as STEVE DONOVAN, 
WESTERN MARSHAL brings justice to the Western Frontier. 
Filmed under the supervision of veteran Western TV producer 
Jack Chertok, the series offers top quality production for 
viewers and advertisers alike. 


* Nielsen, 2nd Report—Feb. 1955 


NBC Film 


Chicago, Il. «+ 


30 Rockefeller Plaza, New York 20, N. Y. « 
Sunset & Vine, Hollywood, Calif. « 
RCA Victor, 225 Mutual Street, Toronto; 1551 Bishop Street, Montreal 


also at the point-of-sale. Sponsorship 


barrage of merchandising material, 
personal endorsements, premiums. 


**Pulse—Feb. 1955 Multi Market 


Division 
Merchandise Mart, 
In Canada: 


And this two-fisted Western delivers double- 
action impact — not only on television but 


makes available to you an unprecedented 


The second most popular program type, Westerns rack up 
an average 30.0 Nielsen rating — 24% higher than the 
ranking average of all evening programs.* And Pulse ratings 
list six out of the top ten syndicated shows as Westerns.** 


Now here is STEVE DONOVAN, WESTERN MARSHAL to 
beat them all. Excitement and action to capture your audience; 
powerful merchandising to sell your product — all wrapped up 
in a single potent NBC FILM DIVISION package. 


Get STEVE DONOVAN, WESTERN MARSHAL on your 
side in the battle for sales in your markets. Don’t delay — your 
market may be snapped up soon. Write, wire or phone now. 


serving alt stations 
serving all sponsors 


45 


attacked the recent statement of 
Attorney General Brownell’s anti- 
trust committee that fair trade 
tends to raise consumer prices. He 
called the report one based on “po- 
litically motivated opinions and 
not on fact.” The committee, he 
noted, consisted of lawyers and 
professors, and “not one business 
man.” 

He predicted that the repeal of 
fair trade laws would ultimately 
force many small merchants out of 
business by starting a price and 
wage-cutting spiral that would 
harm the economy. 

Such action, Mr. Asthalter con- 
tinued, would also reduce consum- 
ers’ faith in brand name products 
used as vehicles for loss leader 
sales. His own company, he said, 
had demonstrated that volume can 
be increased without tolerating 
price cutting. 

He supported this contention by 
noting that Sheaffer had cut off 
523 price cutters and had started 
legal proceedings against 354 dis- 
counters. 


®@ Mr. Masters, speaking briefly, 
objected to the attack on discount 
houses as employers of the loss 
leader policy. 

“It is never the policy of the dis- 


| count house,” he said, “but rather 


of the department store. The dis- 
count house consistently sells all 
its merchandise at low prices, and 
does not mark down specific items 
in order to attract consumers while 
keeping prices up on other mer- 
chandise.” 

The meeting came to an un- 
scheduled abrupt halt when a 
member of the audience, in the 
question period following’ the 
talks, tried to pose a query for Mr. 
Asthalter. Holding aloft a pen, he 
began, “Mr. Asthalter, here is a 
Sheaffer pen I bought last year in 


Mr. Masters’ store...” 


WATERMAN PIONEERS 
WITH CONTRACT OFFER 


New York, May 5—A written 
contract, said to be the first in the 
history of the pen industry, is 
being offered to retailers by 
Waterman Pen Co. to help main- 
tain fair trade prices. 

Under the terms of the agree- 
ment, the retailer contracts to sell 
the Waterman C/F  (cartridge- 
filled) pen, and other company 
products at the price established 
by the manufacturer, guarantees 
that he will not resell Waterman 
products to discount houses, and, 
should he decide to discontinue 
carrying the company’s line, prom- 
ises not to offer Waterman prod- 
ucts below fair trade prices in 
clearance sales promotions. 

A company spokesman told Ap- 
VERTISING AGE that such agree- 
ments can be properly enforced, 
since “about 99% of C/F pens and 
other products that retail for $5 
or more, are sold directly from the 
factory to the dealer.” 


SHILLITO LOSES SECOND 
APPLIANCE FRANCHISE 


CINCINNATI, May 4—For the sec- 
ond time since it announced a 
competitive discount price policy, 
John Shillito Co., major depart- 
ment store, has lost a major ap- 
pliance franchise. 
Frigidaire withdrew its line 
from the store last week, giving 
as its reason insufficient volume of 
sales on Shillito’s part. However, a 
store spokesman said, “in the peri- 
od so far this year, against the 
same period last year, we have 
sold more Frigidaire units, at high- 
er unit sales.” 

In December, the General Elec- 
tric major appliance line was with- 
drawn from the store. 


‘James Lowrie Joins Faber 
James R. Lowrie has joined the 

staff of Faber Advertising Agency, 

Minneapolis. For the past five 


years he has been advertising 
‘manager of Marquette Mfg. Co, 
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Jacqueline Ryan Joins FC&B 

Jacqueline Ryan, formerly with’ 
Benton & Bowles, has joined Foote, 
Cone & Belding, New York, as art 
coerdinator. 


Smith Agency Joins Four A’s 

Brad Wright Smith Advertising, 
Cleveland, has been elected to 
membership in the American Assn. 
of Advertising Agencies. 


—s 
- 


SMART GUYS DON’T TAKE CHANCES 


@ They make sure they know what's going on. 
More and more of them (over 1,000 clients, now) 
use Bacon's Clipping Bureau to get all perti- 
nent information published about their busi- 
ness (from our reading list of 3,058 business, 
farm, and consumer journals). Any subject you 
want, such as company mention, competitive 
ads, competitive publicity, and research mate- 
rial. Ad managers, agencies, publicity and 
public relations men, and researchers use our 
service to kee up-to-date. Send now for Bulle- 
tin No. 55, "Magazine Clippings Aid Business”. 


BACON'S 1955 PUBLICITY CHECKER 
who sends out publicity should 

heave one. Lists our 3,058 ications, 
each coded to ded to show publicity used. 


ipirel Doved ‘abricoid, 256 pages, 
6 9", $15.00. Seat on opprovel. 


ere, S CLIPPING BUREAU — 
$. Dearborn Street * Chicago 4, Illinois 
Established 1932 


, FTC, Insurance Co. 
Settle ‘Misleading’ 
Advertising Case 


WASHINGTON, May 3—The Fed- 
eral Trade Commission has offi- 
cially accepted a consent decree 
closing its false advertising case 
against Southern National Insur- 
ance Co., Little Rock. The case is 
one of several lodged by the com- 
mission in a campaign on health 
and accident insurance advertising. 
The proposal for a settlement was 
approved by a hearing examiner 
and announced by FTC several 
weeks ago. 

Under the agreement, the com- 
pany is not required to admit it 
violated the law. However, it 
agrees to drop the advertising 
claims questioned by the commis- 
sion. 


= Meanwhile, two other health 
insurance companies have filed 
answers denying false advertising 
complaints in similar cases. 


Kohler 


Lippincott 


‘POST’ MEN—Arthur W. Kohler, senior v.p., John 
Veckly and Jess Ballew, of Curtis Publishing Co., 
greeted Richard H. Lippincott, general sales man- 


ager, Holeproof 
by The Saturda 


gk as RS SS OR 


Veckly Ballew 


Hosiery Co., at a reception given 
y Evening Post in connection with 


the 1955 Brand Names Foundation dinner. 


National Casualty Co., Detroit, 
says it observes the highest stan- 


FIRST IMPRESSIONS ARE IMPORTANT 


— and the Annual Corporation 


‘Lépky as never before, the comptroller teams up with the 
advertising manager, agency or printer in putting out an annual 


report that will invite reading and make a favorable impression. 


That’s why, in so many modern report booklets and brochures, 
of which four excellent examples are shown above, Buckeye 


Report is No Exception to This Rule 


Cover is the natural cover stock selection. 


This famous cover stock may be relied upon for finest printing 
results by any method — letterpress, offset, gravure. 


rag and finest purified wood pulp, its color and texture and feel 


proclaim its high 


Want sample sheets to use in preparing dummies? We 
shall be pleased to supply them on request. And we'll be sure 
to include a sample of Hi-White Buckeye— exciting new 
creation that actually combines whiteness with warmth, 


THE BECKETT PAPER COMPANY 
Makers of Good Paper in Hamilton, Ohio, Since 1848 


quality. 


Made of 


dards of advertising established by 
insurance companies, and that it 
has not used any false or mislead- 
ing advertising. Like several others 
involved in these cases, it also 
contends FTC has no jurisdiction 
over health and accident insurance 
advertising. Sterling Insurance Co., 
Chicago, also contended FTC has 
no jurisdiction since it is regulated 
by the state of Illinois. 


Victor Adding Machine 
Opens 1955 Magazine Drive 

Victor Adding Machine Co., Chi- 
cago, will use page ads in general 
magazines to reach management 
and purchasing personnel in order 
to build general prestige and ac- 
ceptance of the Victor name. 

Full bleed pages will run in 
Newsweek, The Saturday Evening 
Post, Time and U. S. News & World 
Report, using the theme, “Right on 
a million desks—right on yours.” 
John W. Shaw Advertising, Chica- 
go, is handling the account. 


Preiss Gets Breezeway 

Brown Ellsworth Corp. has 
named Preiss & Brown Advertis- 
ing, New York, to handle promo- 
tion for its Breezeway Camper, an 
aluminum trailer. 


Madar Named Senior V.P. 
Michael J. Madar, who has been 
in charge of production at Lennen 
& Newell, New York, since 1926, 
has been appointed a senior v.p. 


Weaver Outlines 
Massive NBC Hunt 
for New TV Talent 


Cuicaco, May 3—Plans for a 
“multi-million dollar” talent and 
show development program, in- 
cluding an “international search” 
for new performers, were an- 
nounced by Sylvester L. Weaver, 
president of NBC, at a Chicago Ex- 
ecutives Club meeting last week. 

As first steps in the plan, Mr. 
Weaver listed these projects now 
under consideration at NBC: (1) 
using the NBC cable for “audi- 
tions” of local station talent by 
network execs, during periods 
when the cable is idle; (2) devel- 
opment of network programs, pos- 
sibly on a monthly schedule, from 
local programs around the coun- 
try; (3) providing scholarships for 
outstanding graduates of dramatic 
schools, and (4) using radio pro- 
grams as showcases for testing fu- 
ture tv performers. 

The NBC head also declared that 
the new magazine program con- 
cepts of television are making the 
medium available to small as well 
as large advertisers, and in effect 
are “democratizing” tv advertising. 

In answer to a question, he said 
that guaranteed circulation of tv 
programs has been discussed and 
that he believes that ultimately it 
will be put into effect. 
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And you get lots of action when 
you let this three-way combination 
carry your sales message into the 


big-earning, free-spending homes of 


ica’s Industrial Heart. It’s 


express train service to results. 


WSAZ. V 


CHANNEL 3 BASIC NBC basi a 


Make your reservation now! 


“|... WGKV.. 


CHARLESTON, W. VA. 
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LFRED POLITZ RESEARCH, INC., has com- 

pleted a national study which constitutes 

a major new milestone on the road to a more 

realistic determination of advertising budgets 

and a more efficient investment of marketing 
and advertising dollars. 


The study, relating vital marketing fac- 
tors to the audiences of nine major magazines, 
was sponsored by LOOK Magazine and con- 
ducted under the Advertising Research Foun- 
dation’s “confidential consultation” facilities, 
which are designed to help produce more de- 
pendable research data. The questionnaire, de- 
tails of the sample design and information on 
the objectives of the study were submitted by 
the Politz organization to the advertiser and 
agency members of ARF’s Technical Commit- 
tee, and the new LOOK-Politz survey has the 
benefit of advice given by this group of experts. 


Behind LOOK’s sponsorship of this re- 
search project is the recognition that advertis- 


ers, confronted by constantly rising costs, ur- . 


gently need up-to-date and reliable data that 
will help them reach, most efficiently, the people 
who constitute their most profitable markets. 


From this study an advertiser can obtain 


A MAJOR MILESTONE TOWARD MORE 
EFFICIENT MARKETING AND ADVERTISING 


accurate information on U. S. households to- 
day ... their size, composition and a wide 
range of possessions. The study relates these 
marketing factors to the audiences of the nine 
individual magazines, in terms of such data 
as: number of readers by sex and by age 
groups... by education, economic status and 
occupation ... by marital status and tenure of 
home... by geographic region and by city-size 


... in households by size of family ... in house- 


holds by ownership of automobiles, television 
sets, electric appliances and pets. 


There is information, too, on the number . 


of magazines read in TV homes and non-TV 
homes. Also data which make possible the com- 
parison of coverage of the four magazines in 
the weekly field with the five service magazines. 


Part One of the study, covering the data 
described above, will be ready for distribution 
soon. Part Two, entitled, “A Study of Total 
Impressions of Magazine Audiences,” is sched- 
uled for early summer release. This will give 
complete data on the audiences of magazines 
in any combination up to and including four. 
It will tell, for each combination, the number 
of different people reached, the number reached 


ad ' “Neh i RMMABENA. A tab ES Me my, 
; ; <a ard 
, 


SOON TO BE 
RELEASED 


once, the number reached two, three or four 
times, and the total impression opportunities 
the list makes possible. 


In addition, there will be a supplementary 
report giving data on individual magazine 
audiences according to past week purchases of 
certain food products, readers’ visits to new 
car dealers within the past three months... 
and other shopping information. 


And, because all the data from the study— 
both marketing and audience—are on tabulat- 
ing machine cards, a tremendous number of 
cross-tabulations can be made for advertisers 
and agencies at just the cost of the card-runs. 
Thus, the advertiser can get such additional 
and useful information as: car ownership by 
occupation; teen-agers in homes owning elec- 
tric phonographs; ownership of major appli- 
ances by family-size; full-time employed 
women with children under ten years of age 
... not only by individual magazines, but by 
combinations of magazines. 


The publishers of LOOK hope that this 
new Politz study will help all national adver- 
tisers get greater efficiency for their market- 
ing and advertising dollars. 
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Farm Journal Inc. Elects 

Wheeler McMillen has been 
elected a v.p. of Farm Journal Inc., 
Philadelphia, publisher of Farm 
Journal and Town Journal. Mr. 
McMillen formerly was editor in 
chief of Farm Journal for 16 years 
and editor in chief and editorial 
director of Town Journal for more 
than nine years. Grover Fox, for- 
merly v.p. in charge of production, 
has been elected v.p. and comp- 
troller. 


AUSTRIAN ADVERTISING 
AGENCY 


16, Wolizeile, Vienna 
Tel: R 29 5 50 
Telegrams: CEWERBEGE 
Incorporated Practitioners 
in Advertising 
Member of the International 
Chamber of Commerce 


WAsHINGTON, May 3—Comics 
not only continue to be the best 
read section of a newspaper, but 
they have an estimated audience of 
75,000,000 adult readers a day. 
With children included, this audi- 
ence exceeds 100,000,000. 

This is what Carl J. Nelson, of 
Publication Research Service, Chi- 
cago, told the American Society of 
Newspaper Editors at its conven- 
tion here. Mr. Nelson went on to 
emphasize to the editors that “a 
great deal of publicity work needs 
to be done among advertisers” on 
these facts. 

Mr. Nelson used charts, distrib- 
| uted to the audience ahead of time, 
to help emphasize that comics have 
held their readership in newspa- 


vers evening paper, Ist 3 
1955. 
(Media Records) 


ocky 


The NEWS of the ROCKIES 


Retail advertisers in 9 of the 24 Me- 
dia Records classifications placed 
more space in the News than in Den- 


months of 


Mountain News 


Newspaper Comics Continue to Hold Their 
Readership, Carl Nelson Tells Editors 


pers at a pretty steady level, while 
other features and news stories 
have fluctuated. 


= He pointed out that, according 
to surveys made in various cities 
by his organization, both Sunday 
and daily comics have held their 
own among men and women read- 
ers, with readership very frequent- 
ly including 80% or more of 
a newspaper’s circulation. While 
there has been a downward trend 
in readership indicated, this has 
only been a few percentage points. 
He pointed out that one survey 
made of the Pittsburgh Sunday 
Press showed that readership 
among boys and girls 10 to 17 
years old was 100%. 

“The paradox in this situation 
is that despite this loyalty of comic 
readers, daily and Sunday, despite 
‘the 100% readership among chil- 
dren 10 to 17 years of age, comic 
jreaders are more selective—more 
\choosy in what they swallow,” he 
| said. 

“Individual comics do have few- 
er followers today than they did a 
few years ago. We think there are 
many reasons involved in this sit- 
uation.” 


= The reasons given by Mr. Nel- 
son were: 

1. “Newspapers generally are 
printing more comics today—giv- 
ing their readers more choices. 
For some reason, the reader ap- 
parently avoids some strips he 
formerly read.” 

2. Management cut the format of 
the strip to four columns, and col- 
umns to 11% picas, thereby affect- 
ing the quality of reproduction of 
the strip. “Facial expressions and 
|other actions are not as clearly vis- 
‘ible in the four-column strips as 


You certainly 


by the clients 


can tell an agency 


can tell an agency 


You certainly 


by the clients 
it keeps. 


Here are the clients of Needham, Louis & Brorby: 


Campbell Soup Company * Cummins Engine Company, Inc. * Household Finance Corporation 
S. C. Johnson & Son, Inc. * Kraft Foods Company « Macwhyte Company * Monsanto Chemical 
Company + Morton Salt Company « The Peoples Gas Light and Coke Company + Phenix Foods 
Company * The Quaker Oats Company « Scovill Manufacturing Company « State Farm Insurance 
Companies « Wieboldt Stores, Inc. » Wilson & Co., Inc. « Wilson Sporting Goods Co. 


NEEDHAM, LOUIS & BRORBY, Inc. Advertising 


Chicago 


New York 


135 South lo Salle St., Chicago 3, Ill. 


Hollywood 


Toronto 
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SUNDAY COMICS READERSHIP—This is one of the charts used by Carl 
Nelson of Publication Research Service to show the convention of 
the American Society of Newspaper Editors comparative readership 


for Sunday comics 


they are in the five-column strips.” 

3. Ther: has been a change in 
the makzup of comics since 1940- 
41, with emphasis switching from 
cartooning to illustrating and with 
the burden of the humor falling 
on the words in the balloons. 


ws 4. Possibly the editor has led the 
reader away from reading comics 
by his makeup of the comics page, 
i.e. with strips smaller size and 
crowded together so that there is 
very little white space. “Presenta- 
tion—showmanship—is all impor- 
tant—this is the entertainment 
page or section.” 

5. A lack of promotion of comic 
strips. Mr. Nelson pointed to the 
Chicago Tribune’s promotion of 
individual strips as an example of 
what can be done. “Your promo- 
tion people would be more than 


| happy to tackle this problem for 


you. Why not advertise to your 
readers what is coming? Other 
publications use your pages to lure 
your readers away to their pages. 
The radio and tv networks use 
your pages to tell your customers 
about the excellence of their ma- 
terial.” 


Nestle Co. Adds Agency 


Nestle Co., White Plains, N. Y., 
has appointed Asher, Godfrey & 


and other features. 


Franklin, New York, to handle 
advertising for bulk sales of choc- 
olate products. The company 
plans to expand its advertising in 
the food-processing fields and to 
initiate a program in the baking 
industry. The rest of the Nestle ac- 
count is divided among four other 
agencies—D ancer-Fitzgerald- 
Sample, McCann-Erickson, Bryan 
Houston Inc., all New York, and 
L. G. Maison & Co., Chicago. 


Merrill Lynch Slates Drive 
for ‘How to Invest’ Show 

Merrill Lynch, Pierce, Fenner & 
Beane, New York stock broker, 
will use 30 newspapers, nine week- 
ly magazines and posters in New 
York subways and commuter 
trains in May to advertise its “How 
to Invest Show” to be held May 
24-30 in 7lst Regiment Armory, 
New York. Eight industries will 
have exhibits at the investment 
show, said to be first of its kind. 

They are American Gas & Elec- 
tric Co., American Iron & Steel In- 
stitute, General Electric Co., Gen- 
eral Foods Corp., General Motors 
Corp., International Business Ma- 
chines Corp., Manufacturing Chem- 
ists Assn. and New York Telephone 
Co, First ad broke a week ago in 
Reader’s Digest. Albert Frank- 


Guenther Law is handling the ad- 


| vertising. 


GRAPHIC SYSTEMS, 55 West 42nd St., New York 36 


Saves You Time, Money. 
%& Gives Graphic Picture of Your 
Operations at a Glance. 
%& Simple to Operate, Type or 
write on Cards, Snap in Grooves. 
% Ideal for Production, Traffic, 
Sales, Inventory, Scheduling, Etc. 
%& Made of Metal. Compact and 
Attractive. Over 50,000 in Use. 


Full price $49%° with cards 


24-page illustrated 
F ¥ E E BOOKLETNo.V-400 

Without Obligation 
Write Today for Your Copy 


See in 200 
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Business Paper Ad 
Volume Increases 
0.4% During April 


Cuicaco, May 3—Business paper 
ad volume increased 0.4% during 
April compared with the same 
period in 1954, Industrial Market- 
ing reports in its current edition. 

The 0.4% represents a gain of 
145 pages. Ad volume for the four- 
month period, however, is down 
0.7% (981 pages) compared with 
the same four months last year. 
The IM report is based on a study 
of 288 publications reporting to the 
publication. 

The most sizable gain in April 
was in class publications, which 
showed an increase of 8.9% (254 
pages), compared with April, 1954. 
Class publications also showed the 
biggest increase for the four 
month period with a 5.7% (615 
pages) increase over the same pe- 
riod in 1954. 

Product news publications were 
up 3.4% (112 units) for April, and 
ahead 1.1% (137 units) for Jan- 
uary through April. 

Trade papers also reported an 
increase for April—0.2% (16 


0.8% (185 pages) ahead of the 
1954. four-month total. 

Industrial papers were down 
0.9% (206 pages) for April, and 
behind 1.8% (1,603 pages) for 
January through April. 

Export publications dropped 
2.6% (31 pages) in April and 6.5% 
(315 pages) for the year to date. 

A summary of the Industrial 
Marketing tabulations follows: 


Month of April 

% 
1955 1954 change 
Industrial ........ 23,728 23,934 —0.9 
Product News* 3,362 3,250 +3.4 
TOOED vardectnisesees 6,562 6546 +0.2 
GIN eicectetepoees 3,092 2838 +8.9 
_, Bprmunren 1,170 1,201 —2.6 
TD sretmente 37,914 37,769 +0.4 

January - April Inclusive 

% 
1955 1954 change 
industrial ........ 89,374 90,978 —1.8 
Product News* 12,752 12415 +1.1 
TRIED. icenaedin 25,362 25,177 +08 
ee 11,318 10,703 +5.7 
BRIE circccoesnee 4,513 4828 —6.5 
BENE <ctitivccens 143,320 144,301 —07 


* (1/9 page units) 


Hewitt-Robins Calls on ‘Resty’ 

A cartoon character, “Resty, the 
Restfoam Bear,” will be featured 
in a campaign by Hewitt-Robins 
Inc., Stamford, Conn., highlighting 
the use of Restfoam foam rubber 
in furniture and pillows. Two half 
pages and one full page in Life will 
be used, plus trade ads, dealer dis- 
plays and an informational book- 
let. Fuller & Smith & Ross, New 
York, is the agency. 


Packard to Join McCann 

D. A. (Dan) Packard, general 
sales manager of the Kelvinator 
division of American Motors Corp., 
will join McCann-Erickson, New 
York, May 10 as v.p. and senior 
marketing executive. He will be 
succeeded at Kelvinator by Walter 
Jeffrey, v.p. in charge of sales, and 
Homer Travis, who has been 
named general sales manager. 


Chemical Society Moves 

The American Chemical Society 
has moved to new offices at 2 Park 
Ave., New York. The organization 


Critchtield Agency Moves; 
Edward Groenboom Retires 
Critchfield & Co., Chicago, has 
moved to larger quarters at 520 N. 
Michigan Ave. in order to serve a 
growing roster of clients. 

Edward Groenboom, Critch- 
field’s research and media director, 
who has been with the agency 
since 1911, and in addition to his 
other duties has served as office 
manager since 1930, will retire on 
May 15, moving from his home in 
suburban Berwyn to Cascade, 
Mich. No successor has been 
named. 


Three More Join NBP 

The Petroleum Transporter, bi- 
monthly published by Petroleum 
Transportation Publishing Co., 
Washington, and Coin Machine 
Journal and Production Equip- 
ment, monthlies published by Wil- 
son-Carr, Chicago, have joined 
National Business Publications, 
bringing the organization’s pub- 
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broadcast planning since joining 
the agency in 1951 and will con- 
tinue to supervise that activity. 


Norman W. Glenn director of ra- 
dio-tv programs and production. A 
v.p., he has been in charge of 


Glenn Appointed Director 
Doherty, Clifford. Steers & Shen- 
field, New York, has appointed 


lisher-membership to 173. 


YOUR SELLING CAMPAIGN 
IS INCOMPLETE 
WITHOUT THE WBC STATIONS! 


WESTINGHOUSE BROADCASTING COMPANY, INC. 
Eldon Campbell, National Sales Manager, PLaza 1-2700, New York 
WBZ+WBZA, Boston; KYW eWPTZ, Philadelphia; KDKA « KDKA-TV, Pittsburgh; 
© wowo, Fort Wayne; KEX, Portland; KP1X, San Francisco 


KPIX represented by THe Katz Acrency, Inc. 
All other WBC Stations represented by Free & Prerers, INc. 


handles ACS News Service and 
publishes Agricultural & Food 
Chemistry, Analytical Chemistry, 
Chemical & Engineering News and 


Industrial & Engineering Chemis-_ 


try. 


Sellman Joins Florez Inc. 

C. Gilbert Sellman has joined 
Florez Inc., Detroit, as an account 
executive. Mr. Sellman formerly 
held sales and administrative posts 
with Packard and Ford. 


Che 


TORONTO 


The Southam Newspapers 
388 Yonge St. 


aa) eee 


G. M. Thomson, Manager of Shulton 
Incorporated, put it this way: 


"After an intensified campaign on our 

Old Spice, Desert Flower and Friendship’s 
Garden toilet preparations in 1953, 

which was further increased in 1954, our sales 
volume has more than doubled. We feel that 
placing all our advertising with the 

Hamilton Spectator has been a major factor in 
this wonderful increase,” 


Hamilton is a more inviting market 
than ever before! 


In the past few months, over 20 new 

industries have located in the Hamilton area, 

adding to the over 600 industries which 

mgt everything from pig-iron to pottery. 
he population, earnings and retail sales 

in iteties have steadily increased to make 

it the fastest growing city in Canada. 

With circulation at an all-time high, 

. the y Oct is reaching more people than 

 . ever before. More copies of the Spectator 

y are sold each day in the Hamilton City Zone 

than there are homes in the area— 

yet current rates per thousand circulation 

are lower than in 1936 (present milline rate 


as tie. $2.69—January 1936 milline rate, $2.70) 


Paks Get ACTION When You Advertise In 


Hamilton Spectator 


One of the Seven Southam Newspapers in Canada 


MONTREAL -_ T BRITAIN UNITED STATES 

The $ . A. Smyth, Cresmer & Woodward Inc., (Can. Div 

—\ sahil 34-40 Ludgate Hill New York, Detroit, ) 
“0 ondon, E.C.4, icago, San Francisco, 

J. C. McCague, Manager England Los Angeles. Atlanta 
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50 Advertising Age, May 9, 1955 <a 
Bresler Joins Lewin Agency United Mills Corp. has joined|Worthington Promotes Two 

Ss Harvey J. Bresler, formerly di-| Lewin, Williams & Saylor, New! Worthington Corp., Harrison, N. 
eal rector of sales and advertising of | York, as an account executive. J., has appointed twe account man- 


agers in charge of advertising and 
sales promotion. They are Cyril 
_d Freeman, for Worthington En- 


. gineered Products, and P. J. Petro- 
poulos, for Worthington Standard 
| =" — sell EF equip ment... Products. Both have been with the 
3 


company in varied capacities. 


Mutual Names Monroe 
readers of DOWN BEAT 


urday Evening Post containing 
an editorial feature which re- 
ferred to Detroit as the world’s 
“seed capital” and to Ferry- 
Morse, which marked its 100th 
birthday in April, as the “largest a, 
merchandiser of garden seeds on aa 


TEN IN COLOR LINAGE — 


Meat, Food Dealers 
Hit Brownell Report 


Robert Monroe, independent 
ne lied market ; ’ 
: rm you. ‘They pin ‘mand radio-tv program packager, has 
music and want the finest re- been appointed v.p. in charge of 
pestectae. They rely on DOWN programming for Mutual Broad- 
EAT’S Hi-Fi section for guidance. casting System, New York. He suc- 
: More than 50,000* buy DOWN BEAT ceeds B. J. raring — “ns ir 
More than 100,000 read DOWN BEAT over supervision of the network's 
: Write today fer seat development division. 
complete market informa 
DOWN BE & 2001 Calumet Aves Rose Heads National Lead PR 
Chicago 16, Ill. Carlton H. Rose has been ap- " 
: Everything in the World for the World of Music *AbC audit =| pointed director of public relations "| 
ae ‘ ie 
" maher Down Beat—Country and Western Jamboree—Record Whirl— a gc oegen ages gg ga her att 
; @ ee are Tema osieeee--Sedte ¥ elgg Fo Pig S company | MYSTIFIED MAYOR—Detroit’s acting Mayor Louis C. Miriami quickly - 
‘ publications / Articulos Electricos Coteleg File—Bebidos—Bebidas Annual Directory since 1924, and has been manager . h is Barb ial 5 
° Publishing since 1934 —Lo Farmacia Moderna—la Tienda—Elaboraciones y Envases of its Washington office since 1951. 2VveTcame initial puzzlement as to the m sion of Barbara Jackson, a 
2 of Ferry-Morse Seed Co., who ‘ 
- brought him a copy of The Sat- a 
e a 


These 50 daily newspapers published the most color linage during 1954. 


_ 


NEWSPAPER COLOR LINAGE ; 
OE ES EE Fa) as Business Threat 
2. Chicago Tribune . . . yo ee Cuicaco, May 3—The National 
3. New Orleans Times - Picayune & States Ee a Assn. of Retail Meat & Food Deal- 
4. Dallas News . . : eS eee es o-  AS® ers has hit the report of Attorney 
j 5. Fort Worth Star - Telegram . ee ee re General Brownell’s committee to 
6. Los Angeles Times . 973,952 study anti-trust laws as a threat to 
: : g ty tae eT en i RR 3 independent retailers. A_ section 
: 7. Nashville Tennessean. oe of i Gert 2 965,076 of the report contains a strong 
: 8. Atlanta Journal & Constitution he) «. SCout 4) poe ee anti-fair trade recommendation, 
‘ Se a a ee 918,946 saying fair trade compromises na- 
E ee cf eee 899,345 tional anti-trust policy (AA, 
s March 14). 
- 11. St. Louis Post - — ° 845,538 32. Tulsa World . 590,651 Alb : 
oF “es ; oe! SS oe ¥ ert Glynn, president of the 
: 12. Denver Post. . . . . « « 832,927 33. Fort Worth Press . . . $88,137 pace ; r 
. 13. Houston Chronicle. . . . . . 781,791 34. Salt Lake City Deseret News association, said that if the com- 
‘ 14. Cincinnati Post. . ae Telegram. . ‘ . . 577,948 mittee’s recommendations are al- 
mY 15. Omaha eg Herald . ee ek ngs a re Rapids Press io a d ome lowed to set a precedent by in- 
16. Los A E "pat Saree y " anta Constitution . . . ‘ ; F ‘“ : P 
: 17. hen. somggegall . . ss. 696,557 37. New Orleans Item. . _ 569,678 terpretation, “free enterprise will 
18. Cleveland Press. . . . . . . 687,685 38. St. Paul Pioneer Press & Dispatch . 566,243 be set back 20 years to the days 
’ 19. Miami Herald . . . . . . . 681,680 39. Spokane Spokesman-Review . . 562,355 when rebates were exchanged 
: 20. Nashville Bonner . . . . . . 674,195 40. Long Beach Ind. Press Telegram . 559,124 furtively in the back rooms of 
21. Toledo Blade ..... . . 673,173 41. Indianapolis News . . . . . 558,492 te busi pa 
3 | 22. Cincinnati Times-Stor . . . 665,709 42. Minneapolis Stor Tribune . . . 555,378 corporate business. 
Zz ’ 23. Salt Lake City Tribune . . . . 662,276 43. Sacramento Bee . . =. . . . 552,619 Mr. Glynn, speaking for the 
24. San Jose ae ee . ties S ne 4 oe = ss , Psa group, expressed fear that the 
25. indianapolis Stor . . . 638,61 . Evansville Press ourier Press. y sections of the report on the 
26. Oakland Trib . ss 4 «+ 635,372 46, Memphis Commercial A one . . 523,244 : : 
27. San Seas Union ‘ 634,855 47. Detroit ‘te pe 5 . Gan Robinson-Patman Act and fair 
28. Washington Post & Times Herald 624,225 48. San Antonio light. . . . . . 499,499 trade laws would be “stepping 
29. San Diego Tribune . . . . . 623,153 49. San FranciscoExaminer . . . . Saas stones to economic suicide for 
. Seren tees . ee Ne conte oo ii. thousands of small business men.” 


® “The Robinson-Patman Act has 
been a business salvation for the 
independent operator,” he de- 
clared. “It has enabled him to 
meet price with price on a plane 
of equal competition.” 

He urged members of the group 
to send letters to congressmen 
urging them to speak out against 
the report and to support enact- 
ment of H.R. 11 and S. 11 (known 
as the “equality of opportunity 
bills”), which will strengthen the 
anti-trust laws. 


| Associated Food Retailers of 

©: all the newspapers in the nation, The Seattle Times ranked tenth in the amount Greater Chicago, an affiliate at 

or . . . . the group, has already sent a tele- 

of ROP advertising published last year. Advertisers selected The Seattle Times for their gram te ‘itinols ettahitd ond am. 

color advertising because this newspaper produces. Remember, you reach 83.2% of Seattle s 4 essm - . ome ~gy Mr. 

: : ynn’s statement. er Illinois 

top income families . . . and 117,000 out of 226,200 households exclusively when you ad- retailing groups joined in signing 
vertise beam The Seattle Times. the telegram. 


Guy Vaughan Joins NBC 


Guy (Buck) Vaughan, formerly 
a Bre Seo =e lilt eos with Ziv Television Programs, has 
cc) DER RSH joined the National Broadcasting 


Co. film division, New York, as a 
salesman. 


SEATTLE’S ACCEPTED NEWSPAPER Byrd: Moves to Levine Agency 


Robert Byrd, formerly with 


. : Joseph Katz Inc., has joined the 
Represented by O’Mara & Ormsbee Inc., New York * Detroit - Chicago + Los Angeles * San Francisco copy staff of Mervin & Jesse Le- 


vine Inc., New York. 
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Advertising Age, May 9, 1955 


Dreyfuss Book Sees 
Industrial Design 


as Cultural Force 


New York, May 3—Henry Drey- 
fuss, a pioneer in the field of 
industrial design, tells how his 
profession has reshaped our en- 
vironment in “Designing for Peo- 
ple,” published by Simon & Schus- 
ter (240 pages, $5). 

“Designing for People” is one- 
half autobiography and one-half 
an informal history of what the 
industrial designer has accom- 
plished over the past 25 years. 

Mr. Dreyfuss believes the in- 
dustrial designer has played a ma- 
jor role in raising the level of 
public taste. He contends that 
“well-designed, mass-produced 
goods constitute a new American 
art form and are responsible for 
the creation of a new American 
culture. These products of the ap- 
plied arts are a part of everyday 
American living and working, not 
merely museum pieces to be seen 
on a Sunday afternoon.” 


s However, Mr. Dreyfuss has not 
written any dry treatise. This is a 
highly readable and entertaining 
account of how the industrial de- 
signer works, leavened with num- 
erous examples from Mr. Dreyfuss’ 
career. 

“Designing for People” gives the 
background of many of the design 
projects on which Mr. Dreyfuss 
has worked. You name it, and he’s 
designed it: the telephone, New 
York Central’s Twentieth Century 
Limited, Cities Service gas sta- 
tions, fly swatters, S. S. Indepen- 
dence, Mosler bank-vault door, 
John Deere tractor, formats of 
McCall’s, Reader’s Digest and 
Time. 

This is a handsome book, well- 
designed (by Mr. Dreyfuss, of 
course) and well-illustrated with 
32 pages of photographs. 

Summing up the progress made 
by the industrial designer in 
America, Mr. Dreyfuss writes: 

“Household appliances have be- 
come so glamorous that it is not 
unusual for a husband to give his 
wife a gaily beribboned new vac- 
uum cleaner or refrigerator for 
her birthday or Christmas. Can you 
imagine our grandmothers finding 
a new broom or an oak icebox un- 
der their Christmas trees, gifts 
from our grandfathers?” 


WRCA Realigns Rates 

WRCA, National Broadcasting 
Co.’s New York radio outlet, has 
announced a realignment of its 
rates in many of the categories of 
announcements, station breaks and 
participations, effective May 1. 
What is called a “single dollar 
volume discount plan,” applicable 
to all the above categories in com- 
bination, is being offered. The new 
rate card includes both upward 
and downward revisions. General- 
ly, station break prices are slightly 
lower and participating annoynce- 
ments in many live talent shows 
are increased. 


Conover-Mast Promotes Gray 

Robert H. Gray, who has been 
assistant promotion manager for 
Conover-Mast Publications, New 
York, has been named promotion 
manager for one of the company’s 
magazines, Construction Equip- 
ment, 


Baldwin Joins Goldswan 
Marian Baldwin, formerly with 
Richard S. Robbins, sales promo- 
tion, has been named sales and 
publicity director of Goldswan 
Productions, New York. 


Paterson Group Names Gero 


The Industrial Commission of 
Paterson, N. J., has named George 


handle advertising for the rest 
of 1955. 


51 


Three advertisers—Liggett & as regional manarer for the six|liquor industry in 1933 when he ‘associated with Seagram-Distillers 


Three Sign for Warner Series ,Park & Tilford Distillers papery) be in Denver. He entered the} cago, as a blender. Later he was 
Myers, General Electric and Mon- western states. Hs headquarters | joined Joseph Triner Corp., Chi-|Corp., Roma Wine Co. and Calvert. 


santo Chemical—have contracted 


~ fully ~ mange tes | BEAT SUMMER SLUMP five peak-powered Westinghouse radio stations 
“Warner Bros. esents” series. ; iladelphi ; 

which premieres over ABC-TV on | WITH WBC'S ee siaeteaaacindatesihies- 
Sept. 13. L&M filters, through " aan . sh 
Cunningham & Walsh, will be ad- EXCLUSIVE “SING-’N-SELL" we r pt ay scuapinntion: of. saat 
vertised one half-hour weekly by | service and sell . . . with advice to listeners on 
the cigaret company. The second SUMMER SERVICE what to do, where to go, up-to-the-minute 
half-hour will be split on an al- traffic reports and latest fishing and boating 
ternate-week basis between GE for ANNOUNCEMENTS news. Let WBC’s “Sing-’n-Sell” stump your 
radio-tv sets and small appliances summer slump. Contact your nearest WBC 
(Maxon Inc.) and Monsanto for station, Free & Peters, or WBC National Sales 
its All detergent (Needham, Louis Now ready . . . an exclusive new series of tuneful Manager, Eldon Campbell, at PLaza 1-2700, 
& Brorby). announcements for use on one or more of the New York City, for full details. 


B&B Elects Bloede V.P. 


Victor G. Bloede, copy super- 
visor at Benton & Bowles, New 


been elected a v.p. of the agency. © 


WESTINGHOUSE BROADCASTING COMPANY, INC. 


WBZ+ WBZA * WBZ-TV, Boston; KYW* WPTZ, Philadelphia; KDKA * KDKA-TV, Pittsburgh; 
wowo, Fort Wayne; KEx, Portland; kPix, San Francisco 


York, for the past five years, has 


KPIX represented by THe Katz AcEncy, INc. 
All other WBC stations represented by Free & Perers, Inc. 


Skolnick to Park & Tilford Summer 


Samuel Skolnick, formerly in 


charge of chain store sales for Your a Selling Campaign is incomplete without WBC Stations 


‘The long brush-off! 


Tidihiaiale illustrated herewith is the 
latest little nifty by Einson-Freeman...an 
animated display for Esquire Boot Polish. 


The life size hand swings the brush in a 
seven inch arc across the gleaming toe of 
the brown size ten...at approximately forty 
times a minute. 


And keeps on brushing for at least three 
weeks! (Jt has even been known to work 
eight weeks.) 


The animation comes from what our 
engineering high IQs modestly entitle the 
“miracle motor”—a small coil, activated by 
a single flashlight battery, and switched off 
and on by the action of bar magnets. The 
consumption of current is infinitesimal, which 
explains the long life of the motor. And this 
type of animation has never been used before 
in display. (Patents pending.) 


a, 


2 5 ® sec ” 
et” | teal 


za 
a 
—. 


The motion gets more than a passing 
glance from by-passing glancers. Realistic as 
the real thing. Presents package, product in 
use, and a message—all in an eighteen by 
eleven inch display... Where in the world 
would you find anything so wonderful, so 
practical, except at Einson-Freeman? And its 
price is a new low for an animated display. 


emir pera: 


The “miracle motor” is not exclusively a 
shoeshine boy, perhaps can be put to work 
for your products, too. Just ask us how! 


Einson-Freeman Co.,, inc. 
Ad astra per ardua Lithographers 


Starr and Borden Aves., Long Island City, N. Y. 


Gero Advertising, Paterson, to| 
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Along the Media Path 


The Morning Star and Register- 
Republic, Rockford, Ill., produced 
its first full-color page on April 
15. The announcement appeared 
as a promotion ad offering to ad- 
vertisers the use of one, two or 
three colors, plus black. 


e Some 300 advertising men, as 
well as 40 servicemen from St. 
Albans Naval Hospital, were guests 
of Esquire at the opening game 
between Brooklyn and the Giants 
April 14. The official reason for 
the outing was Esquire’s second 
annual Christmas-in-April Party, 
to remind advertisers it is time to 
start planning Christmas cam- 
paigns. But unofficial sources at 
Esquire suspect that Sam Ferber, 
promotion manager, set up the 
outing to make sure he wouldn’t 
miss the opening game of his fa- 
vorites, the Dodgers. 

Esquire’s latest promotion piece 
is rather startling. Recipients stick 
a tiny white cylinder in the mouth 
of a reclining Esky, the maga- 
zine’s longtime cover man and 
“trade” character. When the pellet, 
resembling a cigaret, is lit, Esky 
nonchalantly puffs away. “Watch 
Our Smoke Now,” the promotion 
reads, vaunting the fact its adver- 
tising volume is up in 1955. 


— ’ 
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Restaurant 


Ca 


CueE-TeE—Audrey Peters introduces 

the new Cue Magazine sign, which 

will be popping up around the 

countryside at eating places rec- 

ommended for country dining by 
the magazine. 


e As an added incentive for the 
opening of the trout season, the 
Berkshire Evening Eagle, Pitts- 
field, Mass., offered prizes to fish- | 
ermen who returned “fustest with 
the mostest,” and to the one who | 
caught the longest trout. 


e An 80-page Miller Brewing Co.) 
centennial section was published 
Sunday, April 17, in the Milwau- 
kee Sentinel. It contained 89,600 
lines of editorial and advertising. 
In addition to the regular run of 
235,000 for the Sunday Sentinel, 
Miller ordered 200,000 additional | 
copies for distribution through its) 
distributor, jobber and retail out-| 
lets, and Better Brands of Illinois, 
an exclusive Miller distributor, | 
ordered an additional 50,000 copies. 


| 
| 
| 
| 


e All-Pets Magazine, Fond du Lac, 


Wis., has prepared a fact circular | 
Marie does It 


G& 
ee? FASTER... 


complete mailings, multi- 
graphing, mimeograph- 
ing, addressing, fill-in on 
multigraphed letters, 
planographing. 

Marie keeps your Mail- 
ing List up-to-date, frees you 
from detail work. For rush pick-up, 
VE service and fast delivery 

ALL WAbash 2-8655. 


a Lellet Mtipp 1 


handy for anyone who might want 
to enter the pet field. The maga- 
zine says this is the first study of 
its kind. In addition, it is offering 
a series of mailing lists for pet 
shops, jobbers and manufacturers. 
etc. 


e On Saturday, April 23, the Chi- 
cago Daily News published a rec- 
ord-breaking roto section, a 32- 
page advertisement by Goldblatt’s 


department store. The News says 
it is the largest section of its type 
ever purchased by a single adver- 
tiser in a single issue of a Chicago 
newspaper. 


o The New York Times will pub- 
lish summer vacation sections— 
one on May 8, a vacation preview, 
and one June 12, its annual sum- 
mer vacation section. 


e KCOP, Los Angeles, has an- 
nounced a new merchandising plan 
for advertisers on the station. The 
plan is open to any sponsor whose 
products are sold in supermarkets. 
It is based on live telecasts from 


markets on Monday, Tuesday and 
Wednesday of each week. The 
package consists of market news- 
paper ads promoting the appear- 
ance of the show in markets, plus 
special display material in the 
markets and on-the-air plugs. 


e More than 30 advertising execu- 
tives, recently guests of the Miami 
Daily News on a four-day tour of 
the city, have received a pictorial 
record of their visit. 


e The Hartford Courant is offer- 
ing 22 free two-week vacations in 
Vermont summer camps and an 
equal number of trips to New 
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York to Courant carriers who lead 
their districts in the number of 
new subscriptions taken during the 
annual spring circulation drive. 


e Beginning with the May issue, 
the California Visitor, air travelers’ 
guide to California, will be sup- 
plied to passengers of Southwest 
Airways. It will be distributed 
through the flight kits on the line’s 
planes. The magazine is now dis- 
tributed by American Airlines; 
Bonanza; Pan American World 
Airways’ Pacific Alaska and Latin 
American divisions; Scandinavian 
Airline System; Western Airlines, 


and the airport buses of Airport 


,431 S. Dearborn Street, Chicago 5, Uli. / 
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Transit Co. in the Los Angeles " 
ie area. 2 


e An epidemic of people—and es- 
pecially kids—sitting around Z : 
Washington making pressmen’s i, aa 
caps, is directly traceable to a full- iy 
page picture feature run by the s 
Washington Post & Times-Herald. ‘ 
The pastime became so popular 
that the Police Boys’ Club of 
Washington picked it up and put 
on a contest among the different 
clubs throughout the city. Prizes 
were awarded by the newspaper. 


COLOR City—This is a front view of National Broadcasting Co.’s new 
$7,000,000 color television center in Burbank, Cal. 


e Fortnight, “California’s Own 
Newsmagazine,” takes on a new 
look with its May issue, now out. 


The first new feature to strike the 
reader’s eye is the cover, which is 
in four colors. 


Other important changes: more 
pages (a monthly minimum of 64 
pages is planned); improved ty- 


pography and layout; more pictures 
and artwork; a more contemporary 
treatment in articles; big name 
authors (the May issue has articles 
by Oregon’s new Democratic sena- 
tor, Richard Neuberger, Aldous 
Huxley, and Lucius Beebe). 
Along with the mechanical im- 
/provements, Fortnight has extend- 
ed its editorial coverage to include 
‘Nevada, Washington, Oregon, 
British Columbia and Hawaii. 


e A booklet titled “The Truth 
About Modern Direct Selling” has 
been published by Specialty Sales- 
man, 307 N. Michigan Ave., Chi- 
cago, available free to sales and 


baseball broadcasts to the KMOX lineup. Combining CBS Radio Network 


lay @ ~~ The scoreboard shows KMOX leading all other St. Louis radio stations 


highest-rated news programs, highest-rated music program, highest-rated 
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Greatest double play of the season is the addition of the St. Louis Cardinal : 


"a and top-rated local personality programs with St. Louis’ most compelling 
summer attraction, KMOX is winning greater audiences than ever before, 


farm features, highest-rated sports peogeams, Dighesters (ae local 


’ Ph, a eh are - personalities . see Cape ae Cardinal baseball too!” 
; J ae thts programining makes KMOXx the most listened-t6 ridio station G St. Loule® 
. 3 ‘. . : E ~ month after month, year after year... delivering a 44 per cent larger 
at audience than any other station and reaching more than 90 per cent 
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agency executives. It covers such 
topics as starting a direct selling 
business and using direct selling to 
fill in spotty distribution or to in- 
crease volume. 


e Some 5,000 women packed the 
Long Beach, Cal., Municipal Audi- 
torium to capacity the first day of 
the cooking school recently spon- 
sored by the Independent Press- 
Telegram. Police said it was the 
largest auditorium crowd in its 
23-year history and that at least 
3,000 were turned away. 

The school was conducted for 
four days. Although the program 
did not start until 1:30 p.m., 
crowds were waiting for admit- 
tance as early as 7:30 a.m., the 
newspaper reports. Attendance 
prizes were awarded each day 
with a drawing of grand prizes on 
Friday, the last day of the school. 
A fashion show was a daily fea- 
ture. 


e Better Living has added two 
new Super Market Institute mem- 
bers as distributors: IGA Super 
Food Line, Momence, IIl., and 
Thiesen & Sons, Minneapolis. 


Get the NEW 
STANDARD 


have 
advertising facts 
at your fingertips 


When you want competitive infor- 
mation about the leading business 
firms spending 95c out of every na- 
tional advertising dollar — keep the 
new 1955 STANDARD ADVERTIS.- 
ING REGISTER handy! 

Here you'll find 14,000 leading 
advertisers with 60,000 executives 
listed by titlke—the advertising 
agency handling the account — 
amount spent — extent of distribu- 
tion — over 15,000 brand names! 

Let us send you all the facts about 
the new 1955 “Red Book”. A line on 
your letterhead will bring them to 
you by return mail. 


THE AGENCY LIST 


— The Register Contains 
* The Advertiser, © Printing Buyer 
Address, © Advertising Agency 
Capitalization Handling Account 
* Products with * Account Executives 
Trade Names * Advertising Media 
* Corporate Used 
Executives © Advertisi 
* Advertising Appropriations 
Manager * Character, Extent of 
* Sales Manager Distribution 
Pr! 


' 
f 
i 
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ACE 
Standard source of information hus temo 
about 3,000 U.S. and Canadian ad- | 
vertising agencies with data on | 
f recognition, personnel, and 
clients. Issued three 
times a year — the AGENCY LIST 
is part of STANDARD’S complete 


separately. 
Write for colored 


Free illustrated booklet 


iving full information about the 
TANDARD ADVERTISING REG- 
ISTER and Supplementary Ser- 

It's yours for the asking. 


WATIONAL REGISTER PUBLISHING CO., INC. 
= 130 West 42nd St. 333 N. Michigan Ave. 
| New York 36, N. Y. Chicago 1. Illinois 
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The Voice of the Advertiser 
This department is a reader’s forum. Letters are welcome. 
Seeks Substitute Title trated booklets. The enclosed clipping from your 


for Current ‘Comics’ 


To the Editor: Comedy World, 
the trade publication of the humor 
field, seeks the cooperation of the 
advertising field. 

It is about time that a new name 
was plastered on “comics,” which 
have been taking abuse as the 
stimulus for the rising rate of ju- 
venile delinquency occurrences 
throughout America. 

Here and now, let us point out 
that the “comics” so often identi- 
fied in headlines are not humorous 
books or people, but are purveyors 
of so-called entertainment through 
visual descriptions of horror, sex 
and crime. 

Comedy World is concerned with 
the misinterpretation put on the 
people we represent—the laugh- 
makers of the world. Certainly 
Bob Hope, Jackie Gleason, George 
Gobel, et al are more worthy of the 
title “comics” than these illus- 


Consouipaten 


WORKS CONFIDENTIALLY for 
individuals, groups, firms who 
need facts published in the daily 
press. We “spot” them in 
practically all daily and over 
6000 weekly English language 
newspapers-—an invaluable 
service that costs little. 


PRESS 
CLIPPING BUREAUS 


CONSOLIDATED 


431 SOUTH DEARBORN STREET, DEPT. 12 


Paes * CHICAGO 5. ILLINOIS 
170 FIFTH AVENUE, NEW YORK 10, N. Y. 


We are offering a $25 savings 
bond for the best title that can be 
tagged on these “Comics” so that 
they never will be responsible for 
misinforming the nations around 
the world. We invite your coopera- 
tion. 

Please send your title, and a 
letter of less than 50 words telling 
why your title is more appropriate 
for this field of visual “entertain- 
ment” than the current “comics,” 
to Comedy World, Post Office Bux 
835, Grand Central Station, New 
York 17, N. Y. 

GEORGE Q. LEWIs, 

Comedy World Syndicate, New 

York, 

* e * 
Wants Producers Credited 
in E&E Man’‘s TV Choices 


To the Editor: We at Transfilm 
strongly favor the Eye and Ear 
Man’s monthly selection of out- 
standing tv film commercials, but 
we cannot understand why pro- 
ducers are not credited as are the 
agency personnel involved. 

Concept and storyboard of a 
commercial are of prime impor- 
tance, but are not the technical 
efforts which go into a film’s pro- 
duction also important? The pro- 
ducer should certainly be credited 
as part of the team, 

The role of the producer is more 
than that of a “printer.” He takes 
an idea in its static storyboard 
form and breathes life into it. The 
pitfalls are many between concept 
and the can of film and it is here 
that the skill of a producer makes 
all the difference. A good producer 
can navigate a concept right up to 
the nose of even your Eye and Ear 
Man, whom we thank for picking 
Transfilm’s My-T-Fine Pudding 
and Saran Wrap spots as examples 
of fine commercials. 

ALBERT BOYARS, 

Public Relations Director, 

Transfilm Inc., New York. 

e . 7 


Gets a Criticism 
Off His Chest 


To the Editor: I appreciate the 
position of a publication in voicing 
its opinion regarding distasteful 
advertising. I, on the other hand, 
am free to express my opinion 


without repercussion. 


April 18 issue [Page 4] is about 
the worst type of advertising I 
have ever seen. I am glad you 
stated “it is painfully reminiscent” 
of poor taste in advertising. 

The headline expresses my feel- 
ing exactly. I’m ashamed also that 
someone in the legitimate profes- 
sion should stoop so low to appeal 
to the scaring of little children 
with the old boogy man theory. 
The model in the ad, looking ex- 
tremely well dressed, should re- 
flect sufficient reason for her to 
be proud of the efforts of her par- 
ents to clothe her properly, feed 
her, give her proper grooming and 
keep a roof over her head. These 
elements expressed to the majority 
would reflect pride rather than 
shame. 

I am sure that this letter will 
merely add to the thousands of 
comments already made. It is a 
rare occasion when I take the time 
to criticize other people’s efforts, 
but I had to get this off my chest. 

In closing all I can say is, “How 
low can you get?” 


J. D. CuLgEa, 
Account Executive, W. H. 
Watson Advertising, Aurora, 
Til. 


Dogs Go to Advertising 

To the Editor: Contrary to the 
predictions of its severest critics, 
advertising is not going to the dogs. 
Instead, the dogs are going to ad- 
vertising. 

Advertising has been used for 
almost every conceivable purpose, 
but here’s the first instance, I be- 
lieve, where an ad has been used 


Help Me! lama 


Lovelorn Dog 


If you are a Pedigreed Female 

Dachshund with a Good Reputation 

and a Loving Disposition, Please 
write impatient Me ... 


Iamawell-bred Blackand Tan Dachshund 
registered with the American Kennel Club. 
My name is Schnits. I'll be four years old 
next September and every body in the 
neighborhood thinks I’m a very nice dog. 
The trouble is that I’m an apartment dog 
and live in a very restricted social circle. 
To put it bluntly, I don’t know any other 
dogs and I’m lonesome, especially for fe- 
male empettens= So if you're a well- 
bred, registered Black and Tan female 
Dachshund who would like to meet an in- 
telligent and cultured male, please sendme 
yourname,address,and telephone number. 
J can be reached by addressing my owner, 
Harry Schneiderman, 141 West Jackson 
ee Chicago 4, Ill. I'll settle for a warm 
platonic relationship but my object is 
mafrimony. 


to find a companion for a lonely 
dog. 
Our boss’ deg—with a slight as- 
sist from his master—ran this ad 
in the Chicago Daily News. The 
response was terrific, and Schnitz 
now has the problem of making a 
choice from a field of respectable 
young lady-dogs of unquestioned 
lineage. 
Thought you’d like to see the 
dog-gone ad. 

Lee E. Fiscuer, 
Harry Schneiderman Inc., Chi- 
cago. 


+ o * 
Justifies Regional Papers’ 


Charge for Cuts 


To the Editor: Your editorial 
“Who Pays for Editorial Cuts?” 


(AA, March 14) completely ig- 


jnores the great and very serious 
| problem of modest budgets for en- 


) gravings, constantly faced by pub- 


}lishers and editors of regional 
}magazines that do not have the 
4staffs or the high advertising in- 
come of nationally circulated 
books. 

My own publication, Tennessee 
Grocer, charges a modest fee (de- 
tailed in our listing in Business 
Publication Rates & Data of Stan- 
dard Rate & Data Service) when 
an engraving is used with a news, 
publicity or new products release, 
which is charged both advertisers 
and non-advertisers, and we sel- 
dom receive objection from the re- 
sponsible manufacturers, advertis- 
ing agencies and public relation 
firms that seek space in our book. 

Our policy is to write a personal 
letter to the concerned person, 
state the issue in which the subject 
matter can be printed, inform of 
our service fee, and ask for written 
authorization to bill, upon publica- 
tion, for the fee plainly stated in 
our BPRD listing. A franked en- 
velope is always enclosed for the 
requested reply. 

I can assure you and Mr. Werth- 
eim (AA, April 18) that my judg- 
ment is never swayed by the mod- 
est fee charged. I reject many 
items upon which the fee would 
be gladly paid because (1) they 
are not suitable for our field, (2) 
they are plainly fly-by-night 
products, (3) they are not avail- 
able through Tennessee brokers, 
and (4) the submitted photograph 
is actually an advertisement dis- 
guised as a news picture. 

It may interest Mr. Wertheim to 
know that our fee for use of an 
engraving does include, in addition 
to the cut cost, production and 
overhead charges...just as our 
BPRD advertising rates include 
these items. If Mr. Wertheim, or 
anyone else, will compare our 
BPRD rates to the space required 
when we use cuts with releases, 
from firms such as his, he will 
quickly discover that much is re- 
ceived for little. 

As for the integrity of the edi- 
torial content of Tennessee Grocer, 
and many other regional publica- 
tions directed by professional and 
experienced executives, I believe 
same to be ethical in every respect. 
I have letters in my files that re- 
peat often the statement: “I like 
your magazine and you are com- 
pletely justified in your fee, which 
I feel well worth every dollar.” 


Advertising Age, May 9, 1955 


The ouly thing my magazine has 
for sale is advertising space and I 
consider it no lack of integrity to 
ask manufacturers in the food 
field, their agencies and public re- 
lation gentlemen, like Mr. Werth- 
eim, to pay their part (as do our 
advertisers) of our ever rising 
producticn costs. 

JOHN D. STANARD, 
Publisher-Editor, Tennessee 
Grocer, Chattanooga, Tenn. 

a o * 

Pictures, Short Copy Used 
in Honolulu Bank Ads 

To the Editor: Enclosed is a set 
of glossies of the 1955 newspaper 
advertising series 6f Bishop Na- 
tional Bank of Hawaii in Honolu- 
lu. The ads were prepared by our 
agency, the Honolulu office of N. 
W. Ayer & Son. 

The ads feature the use of dis- 
tinctively drawn illustrations, 


Whem you trawel... 


Trovelers checks sofeguord your funds. 
They cre low in cost and con be 
cashed anywhere Also, Bishop Notional 
Bank exchange service con help you 
send money anywhere in the world. 


large white space and bold, con- 
cise copy. We have settled on this 
type of format because our news- 
papers in Hawaii are unusually 
ad-heavy, and in our multi-lingual 
community a picture is worth sev- 
eral hundred words, at least, in 
putting across an idea. This also 
explains the short copy which is 


Unless you're 
— A TRAFFIC COP 


you can’t build a business on dissat- 
isfied customers. You might not get 
JAY P., away with it, so why even attempt. 


WALK apvertising TYPocRaPHy 


11 E. HUBBARD ST., CHICAGO 11 © MO 4-6134 


cation .. 


rior. If you use point of sale decal 


terior mounting. Write us... 


we invite you to get the full facts about 
Meyercord decal signs for interior or ex- 


Do you have a copy of the 
MEYERCORD ADvisor Manual? 


This valuable book on point of sale decal signs 
is yours free. It shows how large and small 
firms make that all-important contact at the 
point of sale with eye-arresting MEYERCORD 
Decal Signs. Request on company letterhead. 


THE MEYERCORD Co. 


(4... MEYERCORD 


also makes specially processed 


DECAL SIGNS 


for application to the 


OUTSIDE of Doors and Windows 


Over 200,000 of these exterior-mounted 
decal signs have been used by Liggett & 
Myers to promote their “L & M Filters” 
brand. These signs are specially processed 
by The Meyercord Co. for outdoor appli- 
. to glass store doors and show 
windows. This sign is double faced, with 
a courtesy message facing the store inte- 


signs, 


[Mri 


much MORE FLAVOR 


Dept. F-201 
5323 West Lake St. 
Chicago 44, Ill. 
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ae readily translated into Chinese and 
Japanese characters when the ads 
are used in our various foreign 
language journals. 

The ads run in 4-column by 12” 
size in our daily newspapers, and 
are resized to 3-column by 10” in 
the foreign language newspapers. 
In order to make maximum pro- 
motional use of the ads they are 
also photostated and blown up to 
lobby poster size. They are dis- 


“wed in all our 23 bank offices 
} Tome coinciding with 


ppearance in the newspa- 


think this ad series is distinc- 
2 and unusual, and that your 
iders might perhaps be inter- 
ted, 

N. F. BANFIELD, 
Assistant Vice-President, 
Bishop National Bank, Hon- 
olulu. 


sites Ingenious Copy Slant 
To the Editor: Hear the latest 
>ws? 

Glass beads outsell diamonds! 


All of our advertising, sales pro- 
motion and packaging ideas car- 
ry out the quality theme. Under 
separate cover I am sending you a 
box of Dubble Bubble for your 
kids or your grandchildren—or 
even the gals around the office. 

HARRY M. ELLSwWorTH, 
Promotion Manager, Frank H. 
Fleer Corp., Philadelphia. 


Cites a Slip in 
Air Express Ad 


To the Editor: I can’t resist 
calling your attention to'an adver- 
tisement which appeared in your 
publication on Page 56 of the issue 
of April 4. 

The picture of Mr. Handmacher 
helping a young lady to put on a 
jacket of a suit is an attention 
getter because you can’t help but 
wonder under just what circum- 
stances he would be assisting this 
partially unclad girl. Perhaps Mr. 
Handmacher operates a_ ladies’ 
shop different from any that I 
have seen, but I never heard of a 


man performing the service in the 
situation of undress that is shown 
in that advertisement. I realize 


that it may be his daughter but if 
so, it might be in good taste to 
mention that fact. I just thought 


you might be interested. 
R. C. TREEs, 
Detroit. 
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| ally, nothing could be further 
| 


*kunk outsells mink! 


YOUR SELLING CAMPAIGN 
IS INCOMPLETE 
WITHOUT THE WBC STATIONS! 


WESTINGHOUSE BROADCASTING COMPANY, INC. 
Eldon Campbell, National Sales Manager, PLaza 1-2700, New York 
WBZ+WBZA, Boston; KYW eWPTZ, Philadelphia; KDKA « KDKA-TV, Pittsburgh; 
wowo, Fort Wayne; KEX, Portland; KPIX, San Francisco 


KPIX represented by THe Katz AcEency, INc. 
All other WBC Stations represented by Free & Peters, INc. 


Don’t believe it? Take a gander 
t this ingenious piece of copy. As 
ou can see, Vu-Riter ecstatically 


hig newspaper and TV push 
behind the 25¢ pen that 


: word-of-mouth” alone! 


Nothing like has ever happened in the pen busuness before! 
In six short years, the amazing Ferber vu-arren Pen has climbed from 
comparative obscurity to a top postion on the industry om the 
recommendastrons alone! On coumer alter 


FERRE CORFORATION + ENGLEWOOD, weW senneT 


4 poasts of being “the 25¢ pen that 
utsells more costly pens by 8% 
) ia 

Just how dumb can some adver- 
sers get—or just how stupid do 
ey think the dealer is? 
Guess some of the Madison Ave. 
i ains won’t be satisfied until they 
{ an shout: “Bicycles outsell Cad- 


lacs!” 
Don ADISHIAN, 
‘ New York. 
. . . 


oolf Set Straight on 
ubble Gum Quality 
' To the Editor: I have just fin- 
hed reading James D. Woolf’s 
olumn “Salesense in Advertis- 
og” in the March 28 issue of 
ADVERTISING AGE. 
As a regular reader of this 
siece, I was negatively shocked by | 
a reference he makes under the! 
oictures on Page 60 to the fact 
that quality isn’t much of a con- 
sideration with bubble gum. Actu- | 


from the truth. Quality, as far as 
Dubble Bubble is concerned, is of | 
foremost importance. 

We here at Fleer, where Dubble 
Bubble is made, feel strongly that 
we have a sincere responsibility 
to the children that we sell to 
make Dubble Bubble A-1 quality 
wise. This is because the average 
child can easily be bamboozled 
and hoodwinked when it comes to 
quality on items that they pur- 
chase. That is why we take it upon 
ourselves to protect the kids and 
give them the best value for their 
penny. 

Our brand standing, brand ac- 
ceptance and over-all reputation | 
bears out that: 

(a) Quality is a consideration. 

when it comes to selling even. 
bubble gum and 


maintaining high quality 
through the years. 


(b) We have benefited 4 


EE 


YY 


about 


What you should know 


our claim * 


Salt Lake Intermountain Market 


sone big market locked in by the Rockies and Sierras! 


& served and sold by 2 great newspapers —- 


* 1,800,000,000 to be exact. 


“~ 1’ million prosperous persons! 


2 worth a billion dollars ...and then some!* 


prt BEST In hy 


xs aS 


Che Salt Lake Tribune 


(MORNING & SUNDAY) 


~ 

ZL 
o 
‘ = 
yim 
“ 
~ 


DESERET NEWS 1 
Salt Lake Telegram (eveninc) 


Represented Nationally by: MOLONEY, REGAN & SCHMITT, INC., Metropolitan Sunday Newspapers 
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‘House Beautiful’ Uniti 
Names Three, Shifts One 

Herbert C. Maltby, formerly on 
the sales staff of House Beautiful, 
has been named advertising man- 
ager of the magazine’s special pub- 
lications division. 

Laurence A. Nelson, formerly 
with Reuben H. Donnelley Co., 
and Ross Cunningham, previously 
with Interior Design, have joined 
the division as space representa- 
tives in the New York area, while 
Albert Heck has been transferred 
from that area to the Middle 
Atlantic states territory. 


Pat McIntyre Joins ‘This Week’ 

Pat McIntyre, formerly with 
Good Housekeeping, has joined the 
sales staff of This Week Magazine. 
He will service accounts in the St. 
Louis area. 


Butz Joins ‘House & Garden’ 
Herbert Butz, formerly with 
The Buchen Co., has joined the 
Chicago sales staff of House & 
Garden, a Conde Nast publication. 
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TO “PINPOINT” 


y SALES IN CANADA'S 


RICH MARKET PLACE! 


You could marshal 50 U.S. 
Business Publications for 
your sales story and their 
combined overflow circula- 
tion wouldn’t dent the 
Canadian market. 


oes 
ede 


im 
- 
ee 


oR 


e © e Canada is a national 
market and a distinc- 
tive one. 


a 
= 


Canadian business 
paper editorials give 
on-the-spot coverage 
of this national market 
and its problems. 


and Canadians read 
their business publi- 
cations. Witness their 
interest according to 
a recent survey.* If 
you wish to pinpoint 
your sales write for 
your copy. 


*Gruneau Research 
Bulletin 1954 on 


request 


137 WELLINGTON ST. W. 
TORONTO, CANADA 


cater 


(Continued from Page 2) 
member of the family was “at 
home and available to listen”— 
nearly a fourth of such homes dur- 
ing the daytime and more than 
half of them at night. 


e Among housewives _ reporting 
that they were “listening to” tele- 
vision, only a “relatively small 
proportion”—approximately one- 
third during the daytime and one- 
half between 6 p.m. and 10 p.m.— 
were actually giving anything like 
full attention to the tv program. 


e At least 40% of all women “lis- 
teners” to daytime television—and 
20% at night—were not even in 
the same room with the television 
set. 


e The proportion of listeners who 
gave the tv set “relatively high 
attention” stayed reasonably con- 
stant during the daytime. After 
6 p.m., the level of attention given 
by women remained low for the 
first two hours, then reached its 
peak in the 8-10 p.m. period. 


e Between 8 a.m. and 6 p.m., the 


Table I: 
Attention to TV Programs 
by Hours of the Day 
Percentage of Women Listeners in 


3 Attention Classifications 
In Same Room with TV Set In 


‘Just Other Different 
Watching’ Activities Room 

8-10 a.m. 31.2% 31.2% 37.8% 
10-Noon 33.3 26.3 40.4 
Noon-2 p.m. 31.6 27.4 40.0 
2-4 p.m. 38.4 33.8 27.8 
4-6 p.m. 23.4 19.8 56.8 
6-8 p.m. 38.0 30.7 31.3 
8-10 p.m. 63.8 21.3 14.9 


average tv sets-in-use figure was 
approximately twice as high in 
homes with children under 13 as 
in homes without young children. 
No such difference was found in 
radio usage: The daytime radio 
sets-in-use figure was almost ex- 
actly the same in homes with as 
in homes without small children. 


® The basis for Mr. Ripley’s find- 
ings on “levels of attention” among 
Columbus housewives was a series 


Housewives Like Their Video, but 
Leave It Too, Columbus Study Shows 


of questions as to whether the lis- 
tener to radio and television was 
doing anything else besides view- 
ing or listening, and whether she 
was in the same room with the 
tv set when the phone rang. 

As Table I shows, the result 
was a patchwork of divided atten- 
tion and concurrent activities. 
During the daytime hours, some- 
thing like a third of the “viewers” 
were not viewing at all; instead, 
they were in another room, with 
only the audio portion of the tv 
program reaching them. 

Table II analyzes the wide va- 
riety of activities carried on by 
housewives with the tv set on. It 
shows tv accompaniment to an 
impressive amount of basic house- 
hold chores. It also shows a sur- 
prising number of housewives 
who were “just listening” to the 
tv set—but from another room. 


=" Commenting on the women who 
received their television in a dif- 
ferent room from where the set 
was located, Mr. Ripley said: 

“For these four listeners in ten, 
a television program is in effect 
nothing but a radio program— 
something to be heard but not 
seen.” 

In Table III, the “levels of at- 
tention” are broken down by types 
of program. This shows that dur- 
ing the daytime serials and vari- 
ety programs got the most undi- 
vided attention, though no pro- 
grams really captured the house- 
wife audience until the late-eve- 
ning hours. 


Plumbers Open Drive to 
Explain Why, How of Price 

The Los Angeles Plumbing Con- 
tractors Assn. will conduct a pub- 
lic relations drive to explain why 
they charge what they do, how 
long it takes to become a master 
plumber and “to erase some mis- 
conceptions about the industry.” 

The Los Angeles group will co- 
ordinate its activities with a na- 
tionwide drive by the National 
Assn. of Plumbing Contractors, 
which will use radio, tv, newspa- 
pers and magazines to tell its story. 
Frank Bull, Los Angeles, is han- 
dling the local drive. 


misuse. 


TECHNICOLOR MOTION 


if Your signature is an individual thing. 


j@ Only your signature, written on a check, empowers 
your bank to pay out a certain sum of your money. 


\@ A trade-mark and trade name is a firm’s signature. 
Its use should be limited to association with prod- 
ucts or services of the firm which owns it. 


Necessarily there are safeguards to prevent others 
from misusing your “signature.” Similarly a firm’s 
- trade-mark and trade name must be protected from 


That is why we ask your cooperation in associating 
our registered trade-mark and trade name “Techni- 
color” only with the products or services of the 
Technicolor Companies. 


TECHNICOLOR IS THE REGISTERED TRADE-MARK OF 


HERBERT T. KALMUS, PRESIDENT AND GENERAL MANAGER 


PICTURE CORPORATION 
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Table II: Television Listening by Women 
in Relation to Other Household Activities 


Percentage of Women Listeners in Each Time Period Engaged in 


Each Type of Activity 
8A.M.to NOON NOON to 6P.M. 6 P.M. to 10 P.M. 


Total women listening to TV 162 335 1,209 
In same room with TV set, 
and ‘just listening’ 32.7% 31.5% 53.2% 
In same room with TV set, s 
but engaged in other activities: 
Talking with others — 1.5 
Eating meals, lunches 5.6 1.8 et 
Reading 1.2 3.0 r 
Writing, paper work — 9 
Dressing, pers‘l. grooming 19 1.5 
Sewing, mending 1.2 4.2 
Ironing 49 4.8 
Working in kitchen 5.6 3.0 . 
Sweeping, cleaning 3.7 3.9 a4 
Caring for children 3.7 2.4 1. : 
Other activities — 6 2. 
Total—in room with set 

but other activities 27.8 27.6 25. 
Not in same room with TV set: 
‘Just listening’ 8.6 6.8 3 
Talking with others -_—— 3 
Eating meals, lunches 4 3.6 
Reading — 2.1 
Writing, paper work 1.2 6 
Dressing, pers'l. grooming 1.9 6 
Sewing, mending 2.5 9 
Ironing 43 2.1 
Working in kitchen 8.0 14.9 7 
Sweeping, cleaning 6.8 4.5 
Caring for children 1.9 1.8 1 
Other activities 3.7 2.7 4. 

Total—listening to TV, 
in different room 39.5 40.9 214 
100.0% 100.0% 100.¢ 


Table III: Levels of Attention of Women 
TV Listeners, by Types of Program 


‘Percentage of All Women Listening in Columbus Survey 


In Same Room with TV Set In 
‘Just Other Differe 
Watching’ Activities Roon 

From 8 a.m. to 6 p.m.: ra 
To daytime serials, general drama 40.0% 24.7% 35.3: 
To variety programs 35.4 30.0 34.6 | 
To news, talks, information 21.8 30.4 47.8 
To children’s programs 14.7 32.9 sa) 
From 6 p.m. to 8 p.m.: 
To variety programs 48.2 22.2 ad 
To musical programs 45.4 38.1 16. | 
To news, talks, information 43.4 30.4 26.4 
To comedy dramatic shows 40.7 33.3 26.1- 
To ‘general’ drama 38.3 38.3 23.3 
To Western or ‘thriller’ drama 26.7 32.7 40. * 
From 8 p.m. to 10 p.m.: 
To detective or mystery drama 80.5 12.2 | 
To variety programs 64.8 24.0 11.2% 
To ‘general’ drama 60.0 24.3 15.7" 
To comedy dramatic shows 49.0 42.8 8.2) 


GE Joins Effort to 
End Counterfeiters’ 
Use of Trademarks 


SCHENECTADY, May 3—Following 
the recent conviction of a corpora- 
tion and its two owners for coun- 
terfeiting electronic tubes, General 
Electric Co. has announced that 
it will engage in “a drive to put 
brand counterfeiters out of busi- 
ness.” 

Commenting on the decision 
handed down by the court of spe- 
cial sessions of New York for 
Kings County, J. M. Lang, tube 
department general manager, de- 
scribed the company’s attitude as 
follows: 

“Encouraged by this precedent 
in the electronics industry, we at 
General Electric intend to pull out 
all stops in our efforts to elimi- 
nate such frauds. We will increase 
our own investigative efforts and 
will cooperate to the fullest with 
the authorities in prosecutions of 
cases involving brand counterfeit- 
ing of electronic tubes.” 


s Evidence in the case showed 
that the Barrack Electronic Corp. 


had removed old marks on us: 
tubes and had remarked the | 


with GE and other establishe. | 


brand names. Mr. Lang said th: 
there were a number of ways o 
preventing such frauds, but he 
did not reveal what they were. 

“We will make this effort,” he 
added, “in order to protect our 
customers and the ultimate user— 
to insure to the best of our ability 
that the user not only actually will 
obtain standard high-quality prod- 
ucts, but also so that the user may 
rely on the faith and confidence 
that he normally has in recognized 
brand names.” 


‘Fortune’ Adds 2 Salesmen 
John D. Goode and Edward P. 
Lenahan have joined the New 
York sales staff of Fortune. Mr. 
Goode was previously with U. S. 
News & World Report, and Mr. 
Lenahan with J. Halperin & Co. 


Geyer Appoints Mauer 

Ray J. Mauer, formerly a radio- 
tv director of Cunningham & 
Walsh, has been named director 
of radio and television for Geyer 
Advertising, New York. He re- 
places William W. Lewis, who has 
resigned. 
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Opinions expressed here are those of the writers, and not necessarily those of Advertising Age. Comments are always welcome. 
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4 Switzer Sunbonded?® DAY-GLO® Screen Color 
is your best bury! 


; EXTRA 
¢ SQUARE 
. FEET 
é 
n 3 
é 
Pd | 
LONGEST SUN LIFE—to keep your custo- LOWEST COST PER SQUARE FOOT—the 
mers happy real measure of value 
™ ~ 
t 
F nw 
t 
ti 
tr 
2 
.? 
i 
is, FINEST WORKING QUALITIES —to speed 
7 your production 
Pi 
V; 
F 
Switzer Sunbonded DAY-GLO Screen Color is 
° backed by the skill and experience of Switzer Bro- 
os 


thers, the originators of daylight fluorescent colors. 
Switzer’s constant research will keep DAY-GLO 
your best buy. For maximum satisfaction, specify 
Sunbonded DAY-GLO Screen Color—Oil Base or 
Speed Dry—by Switzer Brothers. 


SWITZER BROTHERS, INC. 


4732 ST. CLAIR AVENUE + CLEVELAND 3, OHIO 


In Canada— STANDARD SALES COMPANY, 
4097 Madison Avenue, Montreal 28, Quebec 


UNIFORMLY DEPENDABLE ~—in all colors 
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‘House Beautiful’ Unit 
Names Three, Shifts One 


Herbert C. Maltby, formerly on 
the sales staff of House Beautiful 
has been named advertising man- 
ager of the magazine’s special pub- 
lications division. 

Laurence A. Nelson, formerly 
with Reuben H. Donnelley Co., 
and Ross Cunningham, previously 
with Interior Design, have joined 
the division as space representa- 
tives in the New York area, whi 
Albert Heck has been transferr« 
from that area to the Midd 
Atlantic states territory. 


Pat MclIntyre Joins ‘This Wee. 

Pat MclIntyre, formerly Wil 
Good Housekeeping, has joined tt 
sales staff of This Week Magazin 
He will service accounts in the § 
Louis area. 


Butz Joins ‘House & Garden’ 
Herbert Butz, formerly wit 

The Buchen Co., has joined th 

Chicago sales staff of House 


+ 


BEN Fs tem 


(7 


Garden, a Conde Nast publicatior 


ho 


TO “PINPOINT” 
SALES IN CANADA'S 
RICH MARKET PLACE! | 


You could marshal 50 U.S. — 
Business Publications for 
your sales story and their 
combined overflow circula- 
tion wouldn’t dent the 
Canadian market. 


y 
7 


4 
4 
Mo 
. A 


e © © Canada is a national 
market and a distinc- 
tive one. 


Canadian business 
paper editorials give 
on-the-spot coverage 
of this national market 
and its problems. 


CO atk ataie Stile le eee 


on 


and Canadians read 
their business publi- 
cations. Witness their 
interest according to 
a recent survey.* If 
you wish to pinpoint 
your sales write for — 
your copy. / 


*Gruneau Research 
Bulletin 1954 on 


request 
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TORONTO, CANADA 


Housewives Like Their Video, but 


Leave It Too, Columbus Study Shows 


(Continued from Page 2) 
member of the family was “at 
home and available to listen”— 


of questions as to whether the lis- 
tener to radio and television was 
doing anything else besides view- 
nearly a fourth of such homes dur-/ing or listening, and whether she 
ing the daytime and more than|was in the same room with the 
half af them ato night _ 


alt ty set uwrhen thea nhanoa rane 
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TECHNICOLOR IS THE REGISTERED TRADE-MARK OF 


TECHNICOLOR MOTION PICTURE CORPORATION 


HERBERT T, KALMUS, PRESIDENT AND GENERAL MANAGER 


| 
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Table II: Television Listening by Women 
in Relation to Other Household Activities 


Percentage of Women Listeners in Each Time Period Engaged in 


Each Type of Activity 
8 A.M. to NOON NOON to6P.M. 6 P.M. to 10 P.M. 


ey 


General Electric intend to pull out 
all stops in our efforts to elimi- 
nate such frauds. We will increase 
our own investigative efforts and 
will cooperate to the fullest with 
the authorities in prosecutions of 
cases involving brand counterfeit- 
ing of electronic tubes.” 


s Evidence in the case showed 
that the Barrack Electronic Corp. 


waowprevivusly WItl U.S: 
News & World Report, and Mr. 
Lenahan with J. Halperin & Co. 


Geyer Appoints Mauer 

Ray J. Mauer, formerly a radio- 
tv director of Cunningham & 
Walsh, has been named director 
of radio and television for Geyer 
Advertising, New York. He re- 
places William W. Lewis, who has 
resigned. 


Total women listening to TV 162 335 1,209 
In same room with TV set, 
and ‘just listening’ 32.7% 31.5% 53.2% 
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_ THE NATIONAL NEWSPAPER OF MARKETING | 


Vast Distribution and Pricing Changes Sure to Come 


as ‘Marketing Revolution’ Continues 


By E. B. Weiss 
Merchandising Consultant 


It has been said that the four truly 
distinctively American features of our 
business complex have been: 


1. Mass production 

2. Mass distribution (which includes 
advertising) 

3. Mass credit 

4. The one-price system 


The first three have been correctly 
stated. The fourth—the one-price system 
—has never been quite so universally 
practiced in this country as we want to 
believe. Today, in several merchandise 
classifications it is almost non-existent. 
And additional broad categories of mer- 
chandise are being similarly affected with 
the end not at all in sight. 

Indeed, mass production, mass distribu- 
tion and mass credit killed one-price and 
sired mass discounting. I earnestly believe 
mass discounting will mold our total 
economy to a degree comparable with its 
three predecessors. 


s Yes—we have mass discounting. Ac- 
tually, off-list merchandising is merely 
on a larger scale today than it was 10 
years ago, or 20 years ago, or 30 years 
ago. But there is this great difference in 
the modern aspects of mass discounting: 
retail merchandising techniques have been 
developed that make it possible to sell 
off-list at a profit those items that are 
being price-slashed! 

Mass discounting in previous years 
tended to be based on loss-leader prac- 
tices. The new practitioners of mass dis- 
counting are able to throw off a profit at 
their lower prices. 

And right there is the genesis of what 
must develop, in the near-term, into a 
marketing revolution of considerable 
scope. 

It must lead to vast marketing changes, 
especially in certain fields, because our 
pricing system has been premised on pre- 
sumably rigid costs of distribution. The 
discounter has successfully challenged 
both the sacredness and presumed rigidity 
of these historic distributive cost factors. 


s Now I must again make it plain that I 
do not conclude that the modern dis- 
counter—in all of his shapes and forms, 
including buying clubs, etc—will take 
over all retailing. I do not contend that all 
merchandise classifications will be simi- 
larly affected. And even in those mer- 
chandise categories that are profoundly 
influenced by off-list practices, there will 
be many gradations of impact. Moreover, 
there will be opportunities for some man- 
ufacturers in the historic or traditional 
distributive and pricing pattern. 

I should also make it plain that I do 
not conclude that all our mass retailers in 
particular will necessarily have to com- 
pete price-wise with the discounter. Some 
may be compelled to do so—all the way. 


This is the fourth and last of a series by E. B. Weiss, noted marketing con- 
sultant, re-evaluating the “off-list revolution” in the light of developments since 
his analytical series in these pages last summer. In this article he predicts 
short-term marketing changes in the economy, with special emphasis on fair 
trade. Previous articles in the series reviewed recent developments in discount 
operation, and what “traditional retailers’’ and manufacturers are doing to 


counter the discount house trend. 


Reprints of the series will be available shortly. Orders should be sent now to 
Library, Advertising Age, 200 E. Illinois St., Chicago 11, Ill. The price is $1 tor 
single copies, 80 cents each for 5 to 49 copies, and less for larger quantities. 


Some may be compelled to do so—part of 
the way. Some may feel little or no com- 
pulsion to make important changes. 


# In this connection, it is generally over- 
looked that as each new type of retail 
discount technique came into the mar- 
ket place over the years, the then estab- 
lished mass retailers—as well, of course, 
as the smaller merchants—did not change 
their techniques drastically. They just 
could not do so. The department stores, 
for example, have successively encount- 
ered the competition of the mail order 
houses, the chain stores, the house-to- 
house’ sellers. They never met these new 
rivals, price for’ price. Yet they have 
survived reasonably well through evolu- 
tion, rather than revolution, Their rate 
of growth slackened. Their juicy-profit 
days ended. But they are still a substan- 
tial factor in distribution—although their 
costs are right now at just about an all- 
time peak. 

The mail order houses had to make 
more radical changes to survive—they 
became chain stores. But it was the auto 
that was primarily responsible for this 
change. Also it should be noted that the 
chain-store systems of the mail order 
houses do not involve great innovations 
in retailing techniques—nothing, for ex- 
ample, as radical as the change between 
the modern food super of today and the 
grocer of 40 years ago. In essence, the 
mail order houses evoluted—and their 
costs are today near all-time peaks. 


= I believe that much the same sequence 
of events will happen with established 
mass retailers as a direct consequence of 
the modern discounter. They will make 
only evolutionary changes to meet the 
new competition—among other reasons 
because their costs will not permit meet- 
ing the discounter on his low markup 
basis. 

The great new dynamic force in distri- 
bution will not be the established mass 
retailers; it will be modern discount re- 
tailing in all of its infinite variety of as- 
pects. It will show the greatest growth 
potential in the years immediately ahead. 
It will represent revolution—not evolu- 
tion. 

And, consequently, discount retailing, 
both directly and indirectly, will constant- 
ly be exerting pressures on manufacturers 


and wholesalers for both revolutionary 
and evolutionary pricing and distribution 
changes to conform with the new market 
patterns. Not on all manufacturers. And 
not on all manufacturers to the same de- 
gree, or in the same way. 


= But, on balance, change in pricing 
and distribution practices by manufactur- 
ers is unquestionably destined to show a 
more rapid and a broader degree of flux 
over the next few years than has been 
true since the so-called modern era of 
mass merchandising became firmly estab- 
lished. 

In this connection, I am constantly im- 
pressed with the remarkable “adaptabil- 
ity” of business. That, of course, is because 
business is run by humans whose survival 
has depended on adaptability. Business 
adapts itself to change with remarkable 
facility; so much so, that it is only when 
we look back that we become aware of 
the scope of the alterations that have 
taken place. 


= For example, it is less than five years 
ago that I completed a study of the com- 
ing era of self-service in the drug chain, 
the variety chain, the hardware store, 
some departments of department stores, 
etc. That was revolutionary dogma—five 
years ago. Today it is an accepted fact. 

Similarly, it was less than seven years 
ago that I completed a study of the com- 
ing era of self-service of non-foods in the 
food super. It is difficult to believe that 
only seven years ago even the food supers 
doubted their ability to sell beauty and 
health aids, housewares, some soft goods, 
etc.! 


It was about four years ago that I ven- 
tured the prediction that some depart- 
ment stores would sell more in their 
branch units than in the main store. It 
seemed silly to some. It’s here today. 

It was only some 18 months ago that 
ADVERTISING AGE published my series of 
four articles on automation and its com- 
ing impact on marketing—the word, itself, 
was almost unknown in marketing circles 
at that time. The profound impact it 
would have on our total society and econ- 
omy seemed fantastically remote to some 
readers just a year and a half ago. 


= In much the same way, I anticipate 
that—within some three years—many 
manufacturers will have made a series of 
policy and practice changes on. pricing 
and distribution that will add up to a 
pretty radical alteration in these facets of 
their businesses. But the scope and sig- 
nificance of the changes will be apparent 
only by looking back. 

I have already repeated several times 
my conviction that discounting is here to 
stay—and that it will expand into new 
categories. Consequently, as discount vol- 
ume mounts, the discounter will exert a 
pressure for radical change on manufac- 
turers. The established retailers will take 
essentially small competitive retaliatory 
steps—and they will therefore tend to 
exert a pressure for less radical change by 
manufacturers. 

The manufacturer, being in the middle 
of these conflicting pressures—and I 
must repeat that this will not be equally 
true of all manufacturers in all fields— 
will tend to take one, or a combination, of 
these positions, and in varying degrees: 


1. He will stand pat. 
2. He will plunge on radical] change. 
3. He will make change slowly. 


= In general, I think that most manufac- 
turers will act very much like the 
cat on the hot tin roof. They will tread 
very, very gingerly. 

That is precisely what most manufac- 
turers did when the department stores 
upset the distribution and pricing pattern 
many years ago. That is precisely what 
most manufacturers did when the mail 
order houses caused distributive and pric- 
ing disturbances. That is precisely what 
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most manufacturers did when the chains 
entered the distribution picture. I can 
still remember how the cosmetic houses, 
for example, struggled to hang onto es- 
tablished outlets and established sales 
units, and simultaneously cater to the 
variety chain as an outlet and to its re- 
quirements for new sales units. 

And, of course, that is precisely what 
most manufacturers did just in the last 
few years when the food super became 
an important outlet for many non-foods. 


s The bald fact is that the discounter is 
wanted by the public—and needed by the 
manufacturer. That combination cannot 
and will not be ignored by all manufac- 
turers. 

I believe this combination of funda- 
mentals will become particularly persua- 
sive because the vast production expan- 
sion that lies ahead demands vast new 
markets. Discounting will do at least as 
much to create these new markets as tra- 
ditional retailing. 

New plants, plus new automation tech- 
niques, plus the trend toward full-line 
production are all combining to add to 
competitive pressures. Discounting thrives 
on competitive pressures. 


s There are other factors also at work to 
upset marketing and pricing rigidities. 
They may be summed up this way: 


e 1. The pre-sold brand has made less 
necessary certain traditional retailing 
and wholesaling functions. This has been 
primarily reflected to date in food re- 
tailing and wholesaling; the food whole- 
saler has gone through changes as drastic 
as the food super. It has yet to be re- 
flected to the same degree in some other 
fields of retailing and wholesaling (but 
not all). It cannot be long delayed. 


@ 2. Where the pre-sold brand has been 
utilized by some established forms of 
retailing other than the food super to 
transfer to the shopper certain traditional 
functions of the retailer—which, obvious- 
ly, is what self-service and self-selection 
conspire to do—the shopper has been 
asked to perform these functions at no 
savings to the shopper. This could not 
long continue unchallenged. If self-serv- 
ice and self-selection do not result in 
shopper savings, then they are not eco- 
nomically justifiable. The discounter 
passes along to the shopper the savings 
to which the shopper is entitled when she 
dispenses with certain traditional retail 
services. This must, in time, be reflected 
in the marketing and pricing a of 
many manufacturers. 


e 3. The manufacturer has taken over 
more and more of the retailer’s functions 
and costs. In some instances, he has taken 
over some of the functions of the whole- 
saler, too. Pre-selling a brand is one of 
those functions and costs. Advertising 
over the retailer’s name and paid for by 
the manufacturer is another. So are al- 
lowances of infinite variety. So are detail 
men, sales promotion men, point-of-pur- 
chase displays—even packaging, because 
packaging has clearly made a substantial 
cost-saving to retailing. These added 
costs shouldered by the manufacturer 
have tended to balance out the economies 
he has achieved by mass production—a 
generally overlooked point. But the tra- 
ditional retailer has not been able to any 
measurable degree to pass his resulting 
savings along to the shopper. A pricing 
system premised on this sort of setup is 
clearly vulnerable. 


e 4. Many products that formerly were 
specialties—and which required expensive 
specialty selling techniques—are now be- 
ing bought by many millions of shoppers 
(especially by the younger generations) 
with no or little requirement for expen- 
sive specialty selling. These items there- 
fore carmnot continue»to carry specialty 
selling list price and discount schedules. 

Moreover, new specialty items are in- 
troduced today with much less require- 
ment for specialty selling than was true 
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years ago. For example, the new con- 
trolled-heat fry pan was put over in a 
single year, and with a minimum of spe- 
cialty selling. Sunbeam, alone, disposed 
of a million in less than a year. It took 
years to put over the electric toaster; 
the electric iron, too. These changed con- 
ditions affecting the introduction of new 
items must be reflected in pricing and dis- 
counts—and they must be reflected, too, 
in retailing techniques. 

For instance, I am positive that at least 
as many of the new controlled-heat fry 
pans were bought by women under self- 
service and self-selection techniques in 
the first year as were sold with anything 
remotely resembling specialty techniques 
by retailers. Why should these shoppers 
pay prices premised on non-existent or 
unrequired specialty selling—and why 
should discounts be premised on an eco- 
nomic fallacy? 


e@ 5. It could not be expected that in an 
era of pre-sold brands, distribution costs 
would forever continue to climb, or would 
even forever remain at an all-time peak. 
Yet, after 50 years of national advertising, 
mass retailing’s costs are peaked! That’s 
an open invitation to discounters. They 
are accepting it with alacrity. And manu- 
facturers will have to work with them— 
not against them (always noting certain 
exceptions). 


e 6. The era of informed, intelligent, 
courteous creative selling on the retail 
floors of our mass retailers—those few 
hundred giant retail organizations which 
account for from 35% to 75% of total re- 
tail volume in most major merchandise 
classifications—is gone. It just doesn’t 
exist in sufficient degree to be important. 
Not 10% of the total volume of these giant 
retailers can be credited to floor selling 
by salespeople! 

The shopping public, naturally enough, 
shows a decreasing willingness to pay for 
a service that is not being rendered. 
(And I should add that floor selling by 
independent merchants is on only a 
slightly higher basis than floor selling in 
mass retail outlets.) 

Not only is the era of floor selling 
gone; it can never be recaptured as a 
dominant phase of mass retailing for at 
least two reasons: (1) The mass retailer 
simply cannot compete for personnel 
with the required talents. (2) Pre-sold 
brands make that kind of personnel less 
and less necessary. 


e 7. The era of helpful, courteous, eco- 
nomical retail service is fading, for much 
the same reasons responsible for the 
abrupt decline in floor selling. The com- 
plaint departments, the adjustment de- 
partments, the shipping departments, the 
repair departments of retailing are plumb- 
ing bottom. These services exist more as 
labels than as fact. Consequently, if the 
discounter doesn’t give them—then neith- 
er do the large majority of retailers. But 
the difference is that the discounter 
doesn’t charge for them; the traditional 
retailer does! (As a matter of fact, some 
of the discount houses give better service 


than their so-called “service” competi- 


tors.) 


e 8. As the time-per-transaction in retail- 
ing goes down—and that, of course, has 
been a fundamental trend sparked by the 
pre-sold brand and aided by higher fam- 
ily income—the traditional retailer’s 
“take” per transaction should also go 
down. It hasn’t. That spells opportunity 
for the discounter—and that, in turn, will 
compel policy changes by some manufac- 
turers. 


e 9. The fringe benefit in labor relations 
may some day equal basic compensation. 
Inherent in the fringe benefit is the privi- 
lege of the buying club. It is entirely 
possible that a competition will some day 
develop among manufacturers to offer 
more and still more buying club privi- 
leges. I suspect this already exists. This 
will be most apt to occur when unemploy- 
ment is at a minimum. Both of our major 
political parties are clearly committed to 
full employment. I believe, therefore, 
that “industrial retailing” will not only 
grow, but that it may even become a 
form of subsidized operation by some of 
our large employers of labor as, indeed, 
it may just about be right now. 

This form of retailing usually involves 
a minimum of every type of service; it 
will therefore price on a minimum mark- 
up basis. I think it is entirely probable 
that, within a few years, several mer- 
chandise classifications will find “indus- 
trial selling,” or “industrial retailing,” or 
the “buying club” has grown into a No. 
3 or even a No. 2 outlet. Will the manu- 
facturers producing these lines be able 
indefinitely to pay small heed to this de- 
velopment? 


e@ 10. The trade-in is a merchandising fix- 
ture in various lines. It will become a 
merchandising fixture in more and more 
categories (sterling silver recently joined 
the trade-in ranks). This is because the 
trade-in is an integral part of the total 
process of product obsolescence through 
changes in style, features, size, color, etc. 
We incline to forget that there was a time 
when new merchandise was bought only 
when the old had become “plumb wore 
out.” The acceleration of obsolescence 
through product changes is a device of 
comparatively recent vintage. It is now in 
an expansion stage. Not long ago, bed- 
sheets were not included in merchandise 
affected by this type of obsolescence—but 
ever since color came into bedsheets that 
has changed. I cite this as just a small ex- 
ample of the spread of this form of obso- 
lescence into new merchandise categories. 

Outside of food, design obsolescence is a 
key arch of our economy. Where you have 
this form of obsolescence playing a dom- 
inant role you cannot have a one-price 
system, because the trade-in comes into 
being as a decisive factor and also be- 
cause out-moded numbers must be moved. 
It is self-evident that the pace of obsoles- 
cence-creation is destined to be stepped 
up considerably—color television alone 
will zip obsolescence into new highs in 
many merchandise categories. Under- 
table techniques for handling this situa- 
tion must soon find the top of the table. 


e 11. The trade has become much more 
“sophisticated.” Those dodges that once 
were the exclusives of the few are now 
practiced by the many. This is a very 
interesting phenomenon. It is one reason 
why I insist that a substantial percentage 
of all of our retailers are, in fact, discount 
houses. This percentage has increased 
considerably in just the last several years. 
It will increase still faster during the 
next two or three years. 

I am talking now of the hundreds of 
thousands of independent merchants who 
are presumably the bulwark of the one- 
price system. They aren’t—not any longer. 
More and more they not only sell at dis- 
counts, but they and their families buy at 
discounts for their own consumption; buy 
at discounts for relatives and friends; en- 
able their employes to buy at discounts. 
That sort of situation must, in time, 
mould some practices of manufacturers— 
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if nothing else, some manufacturers will 
develop cute little plans for catering to 
this situation. 


e 12. I mentioned that the trade has be- 
come inore “sophisticated.” So has the 
shopping public—or at least large enough 
segments of the shopping public to be im- 
portant to many manufacturers. Our 
younger generations in particular are 
rather cynical about much list pricing. 
And it is significant to note how dis- 
counters’ catalogs are doing a big busi- 
ness in small towns; there are few 
“hicks” today in this price-shopping era. 
That, too, must some day enter into the 
calculations of many manufacturers. 


e 13. It is high time we admitted that 
there is a good deal of “unrealistic” pric- 
ing in certain categories. That, of course, 
is a euphemism for unwarrantedly high 
pricing. The flood of off-beat deals is in 
itself an expose of unrealistic pricing. 
Private labels at lower prices than na- 
tionally-advertised labels constitute an- 
other. Too many “regular” prices are 
totally fictitious. Unrealistic and fictitious 
pricing, including the “packed” price, 
practically compel discounting. 

And I think we must admit, too, that 
in ratio to net manufacturing cost, the 
cost of advertising is sometimes too high. 
It is not too rare, for example, for an ap- 
pliance with a net unit manufacturing 
cost of perhaps $20, to carry a charge of 
$5 for each unit for advertising. This may 
still figure out as only 3% or 5% or even 
10% on sales—but it is also one-fourth 
the basic cost of manufacturing! And it 
hasn’t lowered other selling costs in too 
many instances—which, in turn, traces 
back to high-cost distribution. 


e 14. The trend of the times is to place 
more and more of the total selling bur- 
den on advertising—which any reader 
is perfectly free to construe as a contra- 
diction of the previous paragraph. But 
contradition or no (I don’t think it is!) 
it seems self-evident to me that, as ad- 
vertising adds substantially to the total 
selling burden it is already carrying, a 
form of distribution simply must develop 
that will show a real ability to pass along 
to the consumer the distribution savings 
that advertising has made possible. The 
discount operation has that potential; too 
few traditional outlets can lay claim to 
it. Indeed, the discounter is the first 
outlet to show this potential. 


e 15. The discount outlet hasn’t indulged 
to any great extent in loss leaders. Only 
recently has there been some evidence 
that some discounters may be turning to 
the loss leader. Some appliance outlets, for 
example, are putting out Kleenex at 9 
cents (cut from 25 cents), etc. These are 
genuine loss leaders; the object, as is 
generally true with loss leaders, is to pro- 
duce more traffic. (This is an interesting 
development because it suggests that low 
prices on appliances, for example, may 
no longer be sufficient to attract the re- 
quired traffic.) 

Its significance to some manufacturers 
lies in the fact that if the discount outlet 
begins a loss-leader development it will 
slash prices as prices have never been 
slashed before. Obviously, an outlet with 
costs of 10% or 15% can generally out- 
cut a retailer with costs of 30% and 
more. I think that loss-leader promotions 
by discounters will pick up. This, too, 
must some day enter into the calculations 
of manufacturers. 


e 16. A highly significant example of 
how even powerful retailers may show a 
considerable inability to match the dyna- 
mism of the discounter is to be seen in 
the small electrics section of the variety 
chains. This section in most variety chains 
is definitely withering. Grant’s has come 
out with a private-brand line which it is 
actively promoting; I question whether 
this will turn the tide. At least one varie- 
ty chain—McClellan Stores—has dropped 
most of its electric housewares. Woolworth 
shows little activity in this section; some 
Woolworth stores do not inventory this 
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category at all. 

In other words, here we have a ‘cate- 
gory with a considerably expanding vol- 
ume—total unit transactions in small 
electrics have gone up and up, with the 
discounter unquestionably contributing a 
good deal to the category’s market ex- 
pansion. Yet the best the variety chains 
have been able to do—despite their huge 
daily traffic, their wonderful store loca- 
tions, their fine prestige, etc.—has been 
just about to stand still, and some have 
actually lost volume. 

I believe that some manufacturers will 
consider this to be a significant straw 
in the wind. If the variety chains, and 
other large retailers, can show no more 
in the way of ideas and dynamic drive 
to meet the discounter head-on—and 
I rather doubt that they can!—then it will 
surely behoove some manufacturers to 
reconsider some of their marketing plans. 


e 17. Finally, we come to fair trade. 

As I write this, early in April, the tide 
of Washington administration opinion, of 
business opinion—and very obviously the 
tide of publishing opinion—has been run- 
ning against fair trade. The public has 
not been enthusiastic about it, ever. What 
will happen on the legal side I don’t pre- 
tend to know. 

But I have always been of the firm 
opinion that fair trade was undermined 
by those who stood most to benefit by it. 
I’ve said it before and I’ll say it again— 
over 90% of manufacturers who have op- 
erated under fair trade have, wittingly or 


‘unwittingly, made of it a cynical farce; a 


shambles. 


= I am thoroughly convinced that if fair 
trade is wiped off the statute books there 
will soon rise a considerable trade de- 
mand from established wholesalers and 
retailers for some form of price protec- 
tion. And some astute manufacturers, es- 
pecially the few companies that have op- 
erated soundly under fair trade, will con- 
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tinue to take steps to protect trade profits. 

We had profit protection before fair 
trade—and pretty effective profit protec- 
tion. We'll have it again, if fair trade 
should be canceled out or otherwise made 
even less practically operative than it 
generally is today. Keen business brains 
will find a way. 

I take this position because, time and 
again, I have seen astute manufacturers 
pick up a competitive lap by reversing the 
field. No matter how powerfully a busi- 
ness trend may be running in one direc- 
tion—and clearly the trend is away from 
firm list prices in many categories—the 
very strength of the trend creates an op- 
portunity for those with the courage and 
the smartness to reverse it intelligently 
and provocatively. 


= One of the most astutely-run medium- 
size businesses I know—Doeskin Products 
Inc., maker of Doeskin facial tissues, etc. 
—has demonstrated the correctness of 
this basic observation. When Kleenex first 
slashed prices and then went off fair 
trade, Doeskin launched a “Profit Cru- 
sade,” based on a fair trade policy that 
was part and parcel of a total company 
policy and which has been vigorously 
policed and enforced. That program has 
been wonderfully successful. If fair trade 
should be eliminated, I suspect that Doe- 
skin will find other techniques for pro- 
tecting the profits of its trade and thus 
improving its competitive status. It is 
this seeking out of a vacuum in a com- 
petitive situation and then intelligently 
filling it that is really one of the corner- 
stones of our competitive society. 

And so I bring to a close this second 
analysis of the off-list revolution. Will 
there be a third? Yes—lI believe there 
will be, because I am positive that, within 
two or three years, it will be possible to 
look back and see a definite new market- 


ing and pricing pattern emerging as a- 


direct consequence of off-list merchan- 
dising. 


Putting the Muzzle on Wage Talks 


By Robert Newcomb and Marg Sammons 
(Mr. and Mrs. Newcomb operate 
their own organization in employe 
relations.) 

Although bedlam may have occurred 
at the bargaining tables by the time this 
department reaches print, at this partic- 
ular writing a great hush prevails over 
the conversations about the guaranteed 
annual wage. In Detroit, by common 
agreement, the motor companies’ repre- 
sentatives and the union bargainers have 
remained silent in the early stages of 
negotiations. This is all to the good. 

Elsewhere around the country, in in- 
dustrial plants where the guaranteed an- 
nual wage will head the bargaining 
agenda, there is a strong sentiment in 
favor of waiting for the Detroit decisions. 
These concerns are also following the 
“no comment” policy. 

Here and there, however, there are 
industrial relations men who have grown 
restive over the communications embargo. 
They sense, more keenly than those at 
high executive levels, that the lofty pro- 
grams of employe education sponsored by 
their companies haven’t satisfactorily 
saturated the employe mind. They know, 
more fully than the the upper brass, that 
most employes see no reason why they, 
too, shouldn’t have the guaranteed annual 
wage. 


® Few concerns seem to be facing up to 
the issues in these desperate hours. The 
communications devices for employes 
generally are not tangling with the basic 
facts of a company’s operations that make 


the GAW impractical of application in 
the company. The editorial chieftains on 
employe papers, probably acting under 
instructions, are telling their readers in- 
stead to drive carefully on the highway 
and to keep away from poison ivy. 

No company communicator wants to 
project his neck to the extent of colliding 
with a GAW demand before it is made. 
But if a large segment of his audience is 
of the opinion that the GAW is possible 
when it isn’t, then his communications 
job has fallen short of its target. 


® One organization shortly to be bumped 
by a form of the GAW demand is in a 
business so obviously seasonal, with a 
commodity so perishable, that a schoolboy 
could see the unsuitability of the round- 
the-calendar proposal. Yet the concern’s 
communications devices—and there are 
several—have rarely if ever given atten- 
tion to the seasonal character of the 
business. The messages to employes have 
no economic import. The breezy and in- 
formative paper sent to the company’s 
employes each week by a hyperactive 
union have economic import, however, 
plenty of it. The front pages are loaded 
with economic promise, and the editorials 
spell it out in 14 pt. bold. 

If a company cannot stand the burden 
of guaranteed employment, because of 
factors utterly beyond its control, it will 
some day be invited to say so, and to tell 
why. It might sensibly be laying a 
platform for it now, so that it will have 
something to stand on when that day 
arrives. 
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Facts, Rather Than Legal Principles, 
Explain Duane Jones Decision 


No legal action involving advertising agencies has stirred as much inter- 
est within the business as the famous Duane Jones case, involving charges 
of “account piracy.” But the significance of the decision has never been 
completely clear, and recent discussions of the case in law reviews have 
tended to make the situation less, rather than more, clear. For that reason, 
ADVERTISING AGE is pleased to present here a brief discussion of the case by 
Thomas F. Boyle, of the law firm of Boyle, Feller & Reeves, New York, who 
acted as counsel for Mr. Jones throughout the extended litigation. While 
Mr. Boyle here emphasizes that, in his opinion, the case hinged on the facts 
rather than any new principles of law, he also suggests certain guides for 
behavior under similar circumstances which should be interesting to agency 


end advertiser personnel. 


By Thomas F. Boyle 

Before the Duane Jones lawsuit was 
started, one eminent agency lawyer told 
me flatly that we were bluffing and that 
the case would never be brought to 
trial. “How can you stop a thing like 
that?” he said, “Why, it’s done every 
day.” 

That represented the majority opinion 
in the agency business itself. Most people 
regarded the general practices in the 
agency business as settling the law, rather 
than vice versa. And in justification of 
their viewpoint, I should point out that 
when the case was first argued in an 
appellate court, the court was evenly di- 
vided, two for and two against. It was 
not, by any means, an open and shut 
case. 


#s It is now nearly two and a half 
years since the jury awarded the Duane 
Jones Co. $300,000 in a suit which many 
people believed could not be won. It is 
now more than a year since the New 
York court of appeals unanimously af- 
firmed the judgment. Since then, all 
four other litigated actions between the 
parties have been settled. Apparently 
both sides regarded the decision as de- 
finitive of all other outstanding issues 
between them. This would naturally be 
so because the facts had been resolved 
against the defendants. And it leads to 
my own evaluation of the case as one 
more important in its extraordinary fac- 
tual situation than in any new principle 
of law applied. Indeed, one of the judges 
voiced this by saying, “We restrict our 
ruling to the peculiar state of facts in 
this record.” 


= The “Duane Jones case” provoked 
much litigation all over the country. Since 
the New York supreme court handed 
down its decision sustaining the com- 
plaint (April, 1953), upwards of 40 law 
firms have contacted us, wishing to see 
the pleadings, the briefs and the trial 
record. Their cases involved all kinds of 
businesses—a number of advertising 
agencies, insurance brokers and agents, 
securities promoters, accountants, im- 
porters and merchandising specialists, 
wine merchants and automobile dealers. 

Beyond that, the case has become fa- 
mous because so few agree on what it 
stands for, and so many disagree on 
whether it was rightly decided. 

The case has never been cited affirma- 
tively in any published opinion in our 
courts. The learned law reviews, more- 
over, find much to condemn in the deci- 
sion. In an article in the “University of 
Chicago Law Review,” one writer refers 
to the decision as “harsh and difficult to 
justify,” and leaning too strongly to the 
protection of vested interests and against 
free competition. In the “Columbia Law 
Review,” another writer says that the 
case is difficult to understand because of 
the confusing language of the opinion. 
He does suggest, however, that the court 
created a new type of actionable wrong— 
like boycott, which cannot be committed 
by a single actor. In an article in the 
“Law Record,” still another writer com- 
plains that “it is not wholly clear what 
the court considered as the significant 


liability-creating element.” 

I must confess that from the very 
beginning the case presented many con- 
fusing aspects. When the complaint was 
drawn, therefore, it included several di- 
verse approaches. Opposing counsel was 
very frank in criticism: “This complaint 
is probably the most bizarre jumble of 
interwoven allegations that has ever been 
presented to the court for decision... It 
would seem that this complaint was de- 
liberately drawn for the purpose of con- 
fusing defendants as to the nature of 
the charges they are to face on the trial 
and to defy analysis.” However, he was 
also kind enough to say, “It is apparent 
that it was not drawn by a novice and 
that in the language of the court of ap- 
peals ‘it requires experience and skill of 
a very high order to frame a pleading 
which so ingeniously interweaves a 
variety of disconnected and inconsistent 
causes of action.’” 

Indeed, the trial judge regarded the 
complaint as confusing and we spent the 
night before the trial began trying to 
simplify the complaint. The effort was 
not successful and we went to trial on 
the original complaint. 


= My own view is that the complaint 
was not unduly complicated. It attempted 
to offer judge and jury as many avenues 
to give and sustain a verdict in the plain- 
tiff’s favor as were available to us from 
a very complicated set of facts. The 
learned law review writers are primarily 
interested in a clear-cut delineation of a 
theory of law. Plaintiff’s counsel, how- 
ever, is primarily interested in winning 
and sustaining a monetary verdict. The 
courts and the law review writers were 
in complete agreement on one point, 
however, namely, that agency accounts 
are property rights which should be pro- 
tected by the same standards as other 
property rights. And this is so, irrespec- 
tive of whether the accounts are under 
a term agreement or the employes have 
expressly agreed not to solicit them. 

Our discussion has, therefore, advanced 
along these lines: 


@ 1. The Duane Jones case was one which 
turned peculiarly on the factual situation, 
rather than on a new principle of law to 
be established. 


e 2. The factual situation was a very 
complicated one where the allegations of 
conspiracy permitted the proof of many 
facts which otherwise might not have 
been admissible. 


e 3. The three-pronged approach in the 
complaint was not only a source of con- 
fusion to the defendants, it was a direct 
reflection of uncertainty on the plaintiff’s 
side as to which was the best course to 
pursue. This uncertainty was resolved by 
pursuing all three courses, since neithtr 
was mutually exclusive. 


e 4. The triple bases of justification for 
the plaintiff's complaint, supported by 
evidence applicable to each, afforded the 
court of appeals wide latitude for unani- 
mous approval in a case where all the 
judges might not have agreed on a single 
theory. In such a situation, it is not un- 
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where more is sold 


i's FIRST 3 FIRST! 


To help you sell more where more is sold, First 3 Markets 
Group offers you the FIRST Sections of the FIRST News- 
papers of the FIRST 3 Cities of the United States. And in 
these Sections the finest Rotogravure and Colorgravure 


reproduction assures you maximum package and product 
EYEdentification. 


In the compact, highly profitable metropolitan areas of the 
First 3 Cities, the family coverage of General Magazines, 
Syndicated Sunday Supplements, Radio and T'V thins out. 
There is no substitute for First 3 Markets’ more than 3-of- 
every-5, family coverage in these important, concentrated, 
far-above-average markets. To make your advertising sell 
more where more is sold... it’s FIRST 3 FIRST. 


Circulation in excess of 6,000,000. 


The group with the Sunday Punch 


FIRST 


WALLS GROUP 


Rotogravure ¢ Colorgravure 


New York 17, N. Y. News Building, 220 East 42nd Street, VAnderbilt 6-4894 * Chicago 11, Ill, Tribune Tower, SUperior 7-0048 
San Francisco 4, Calif., 155 Montgomery Street, GArfield 1-7946 + Los Angeles 5, Calif., 3460 Wilshire Boulevard, DUnkirk 5-3557 


New York Sunday News 


Coloroto Magazine 


Chicago Sunday Tribune 


Magazine 


Philadelphia Sunday Inquirer 
“Today” Magazine 
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usual to have the opinion written along’ 


lines which are broad enough to satisfy 
all the judges and which do not alienate 
any judge in any specific matter. It was 
a case of the lowest common denominator. 
In other words, we are less likely to find 
in the decision itself a clear-cut statement 
of legal theory than a detailed review of 
facts which themselves force a conclusion 
that a legal wrong has been committed, 
by whatever name it should be called. 
If the law review editors find it impos- 
sible to agree upon a category in which 
the case should fall, the fault may be 
theirs, and not the court’s. Perhaps they 
are trying to particularize a classification 
with too great rigidity. 


= No justification or explanation of the 
Duane Jones decision is possible without 
a painstaking repetition of the facts. On 
June 28, 1951, a group of people from 
the Duane Jones agency met, after of- 
fice hours, in the Park Lane Hotel. The 
group included the following agency 
members: four directors (out of five), 
the president, six vice-presidents, the 
secretary, six account executives, the 
copy chief and the research director. In 
all, the group included nine who were 
eventually sued, there being duplications 
of their titles in the foregoing lists. Those 
present included at least one other, a di- 
rector and vice-president, who promptly 
resigned from the agency, was not named 
as a defendant, and became a key witness 
at the trial. 

At that meeting it was decided that an 
effort should be made to buy out Duane 
Jones, the controlling stockholder, and 
failing that, the group should resign from 
the Duane Jones agency and set up in 
business for themselves. There was evi- 
dence that one of the leaders of the group 
said that he had already unfolded such 
plans to several important accounts which 
had indicated their approval and that it 
was then suggested that other account ex- 
ecutives sound out their accounts. 


= There was no evidence as to what trans- 
pired between June 28 and July 3. But on 
the latter date the president informed 
Duane Jones that he represented the nine 
and that they proposed to make him an 
offer for his stock. There was further 
evidence to the effect that if Duane Jones 
did not accept the offer to be made to 
him, the nine would resign en masse, take 
the accounts with them and that the 
agency accounts had been presold on the 
plan. 

On July 5, the nine presented them- 
selves in Jones’ office, told him the price 
they would pay, and Jones, who said he 
was constrained by threats, agreed to 
sell, subject to a condition, That condition 
was not met and Jones refused to modify 
his acceptance. Thereupon the nine de- 
fendants did proceed to carry out plans 
which were initiated before they told 
Jones of their proposal. The directors and 
officers resigned as such, but agreed to 
continue as employes and to fulfill their 
duties as such. But, during the period 
while they were paid as employes, they 
did solicit certain accounts and they 
incorporated the new agency. The office 
manager of the Duane Jones firm re- 
signed and was hired by the new agency 
to staff its organization. The head of the 
new agency anticipated that the staff 
would come largely from the Duane Jones 
agency. Within a short period of time, 71 
of the 132 employes of the Jones agency 
were recruited for the new agency, in- 
cluding heads of departments and many 
key employes. That agency was so effec- 
tively disabled that it was unable to serv- 
ice its remaining accounts and Duane 
Jones resigned the accounts which were 
not otherwise taken from him. 
® Except possibly in one particular, these 
arrangementas were completed after July 
3, the date on which the notice was given 
to Duane Jones. Some of the judges and 
law review writers thought that the notice 
of July 3 was enough to clear the defen- 
dants of the charge of undue advantage. 
The court of appeals decided that it was 


not, reasoning that the actions of the nine 
employes before and after July 3, neutral-. 
ized the effect of the notice because the 
“ganging-up” paralyzed the employer’s 
efforts to protect itself. 

The case may be explained as one where 
employes placed in a position of trust and 
confidence took undue advantage of that 
position for their own profit. 

So the first question presents itself: 
What constitutes an undue advantage of 
the employer taken by the employes? The 
answer is: When the employe works in 
secret to take the accounts away without 
giving the employer a chance to protect 
himself. 


® Obviously, the employe may sometimes 
avoid the charge of undue advantage by 
notice to the employer of what he intends 
to do. 

But, you will say, if an account execu- 
tive told the agency he intended to solicit 
an account to take away with him, the 
agency will discharge the executive, or at 
least, remove him from contact with ac- 
counts. And then says Mr. Account Execu- 
tive, “I will have sacrificed my advant- 
age, and then where am I?” 

The short answer is that he would have 
sacrificed an unfair advantage which he 
had only because some one trusted him. 
This advantage he enjoyed only so long 
as he secretly undermined his employer; 
if the secrecy is removed he will be in the 
position he would have been in had he 
quit first and then gone after the account. 
And, what is so wrong with ” 


= If an account executive is so necessary 
to an advertiser that he controls the ac- 
count, that account will follow him even 
though no arrangement is made until after 
the executive leaves the agency. But the 
truth of the matter is that the account ex- 
ecutive chooses to work in secrecy for two 
reasons: 

First, if he can commit the account in 
advance, he expects to be paid by his new 
agency for bringing with him property 
which does not belong to him. This should 
be a matter of utmost concern to the new 
agency, and, under certain circumstances, 
to the advertiser itself. 

Second, if the account refuses to pledge 
itself to move with him, or, if the new 
agency will not make the bargain, he does 
not wish to be without a connection. In 
other words, he wants to have some one 
else’s cake and eat it too. At this point he 
stands in danger of a judgment. 


® Every topnotch employe is at one time 
or another faced with a decision as to 
whether he will continue as an employe 
or become a competitor. In the absence of 
a valid agreement not to compete, he has 
a wide attitude in making such a change. 
But the transition does involve a com- 
plete change of loyalties and the uncer- 
tainty of the rules makes the observance 
of the proper loyalties a difficult matter. 

He may use the general knowledge and 
skill which he has acquired from his em- 
ployer, but he may not use, at least for a 
reasonable time, specific material and ap- 
proach which was imparted to him in con- 
fidence. He may prepare for his departure 
but he may not solicit his employer’s ac- 
counts until after his departure, or at 
least, until after he has notified his em- 
ployer of his intended departure. He may 
advise his employer’s accounts of his in- 
tended departure, without solicitation, but 
if he does this before notice to his employ- 
er, it may be viewed as a “hot” solicita- 
tion. Somewhat similar rules apply to his 
soliciting other employes to go with him. 

In touching upon these specific rules it 
becomes apparent that they are bedded 
upon a more fundamental rule, namely, 
that a position of trust and confidence 
creates duties which would not otherwise 
exist. These duties are created because the 
one who trusts places himself at a disad- 
vantage unless the other side lives up to 
the correlative duty. The more complete 
the trust, the higher the standard of duty 
must be, because of the greater probabil- 
ity of undue advantage. 
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The Creative Man’‘s Corner... 
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Effective Typography 


MoRE PEOPLE 
BouGHT FoRD 


Cars 1n 1954 
than ory other make! 


Ford passenger-car sales to customers outnumbered 
those of any other make by thousands* 


AND ITs EASY TO SEE WHY! , 


YOUR LOCAL FORD DEALER 


Ford is the leader in styling 


Motorists know (nai Ford has set the style trend in the imdustry for 
years Amd mow with styling inagered by Ube fmbubows Thumbertard. 
Vert 2 tmrther oui trom (has ever’ 


Ford is the leader in V-8 power 
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mers than oi) other meters combined Por (th Ford aflers me now and 
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for Ford, we feel, decidedly is. 


the verbal arguments employed. 


men will understand this. 


It is seldom that an ad is made distinctive by its typography, but this ad 


We do not intend this as a discourse on typography—although we might 
say in passing that we feel it profitable to have distinctive and individualistic 
looking ads, and this one surely achieves that end. 

It represents, of course, one in a series aimed at convincing the public that 
either Ford or Chevrolet led in sales for 1954. Ford bases its claim on regis- 
tration figures compiled by R. L. Polk. From what we hear, Chevvy pooh- 
poohs registration figures—undoubtedly figuring a lot of hill-billies bought 
cars and won’t register ’em for as long as they can hold out. 

In any event, regardless of the sales argument used, it is our feeling that 
this ad achieves a certain degree of authoritative impact—through its very 
appearance—that goes farther towards accomplishing its intended end than 


While we are not an art man, we have a disturbing feeling that only art 


So in making a change of loyalties, 
from employer to competitor, the employe 
must ask himself if he is taking any un- 
due advantage. And the time of giving 
notice to the employer is very important 
in this regard. Because if an account ex- 
ecutive does not give his employer suffi- 
cient notice in advance that he intends to 
advise his clients of his proposed change, 
his “advice” may be considered a “hot 
solicitation,” with lawsuit to follow. 

I will suggest a simple test. If the em- 
ploye feels that his success in taking ac- 
counts with him is more likely to be as- 
sured by what he says to the accounts be- 
fore he says it to the employer, then the 
jury may take him on his own appraisal 
and find that he is “right” as to the ad- 
vantage, but “wrong” as to the jury. In 
other words, the undue advantage must be 
paid for. 


"There is one element in the Duane Jones 
case that will always puzzle me. What re- 
action did the jury have to the offer of 
the defendants to buy the Duane Jones 
stock? Juries always have some reason- 
able latitude in assessing damages. Would 
the verdict have been greater if the de- 
fendants had not offered to buy the stock? 
Or did the offer to buy the stock, and the 
circumstances under which it was given 
and withdrawn, help the jury to see con- 
spiracy and thus influence the jury in 
arriving at a verdict? 


Some judges and law review writers 
felt, in the light of other circumstances in 
the case, that the offer to buy the stock, 
coupled as it was with notice to the agen- 
cy that the group had resolved to move 
together and take the accounts and the 
organization with them, did relieve the 
defendants of liability. But this reasoning 
overlooked the plain fact that, at the time 
the notice was given, the defendants had 
laid their groundwork so well that the 
agency was paralyzed from taking effec- 
tive steps to protect itself. 


= In this respect, therefore, the Duane 
Jones case did clarify and advance the 
protection afforded by the law against 
undue advantage taken by the employes. 
Even if secrecy is lifted by employes’ not- 
ice, the effect of the notice may be nulli- 
fied in fact by steps taken by employes, 
before and after the giving of notice. The 
giving of notice, therefore, does not al- 
ways relieve the employes from a charge 
of undue advantage and resultant liabil- 
ity. Furthermore, the case re-emphasized 
that agency-account relationship, uncer- 
tain though it may be, is a property right 
which the courts will protect against the 
account executive and another agency. 

But the question left undecided by the 
decision is whether the advertiser may in- 
cur liability by undue interference in the 
affairs of an advertising agency. Another 
case will have to settle that. 
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From Canada to 
The Gulf, in 12 
mid-west states, 
NATIONAL AND 


EVERYWOMAN’S 
are going strong! 


“These have been the best ten years 
of our lives,” says H. V. McNamara, 
president of National Tea Co., under 
whose able management National has 
registered record sales increases for 
10 consecutive years through improved 
operation and aggressive expansion. 


Today, National is the nation’s 5th 
largest food chain, with 1954 sales 
volume over $520,000,000, which was 
an increase of 12.5% over 1953 and 
five times greater than ten years ago 
when McNamara took over executive 
management of National Tea Co. 


This great mid-west food chain, with 
a sales increase of 421% since 1945, 
is Everywoman’s largest distributor, 
with 619 locations where Everywoman’s 
is sold. There will be 95 more outlets 
for Everywoman’s in the new National 
Food Stores to be opened this year. 


Jean Raeburn 


NATIONAL TEA CO. PRESIDENT 


H. V. McNamara Says: 


“We at NATIONAL sincerely believe in EVERYWOMAN’S — 
to us it is the MOST IMPORTANT magazine published 


...and we merchandise it!” 
" @ EVERYWOMAN’S chains account for 25% of total chain 


iad grocery volume. 
One out of three National Tea customers reads EVERY WOMAN’‘S 


é @ EVERYWOMAN'S concentrated circulation among National 
— a customer concentration approximately three times greater 


Tea customers — approximately three times greater than any 
weekly or woman's service magazine — is the most effective 
This concentrated circulation at the point of sale explains why way of reaching this chain market! 

National Tea uses EVERYWOMAN’S editorial and advertising 


pages as an important part of their merchandising and pro- Vy & Me Y W 0 M A wy f 


motion events. 


than any weekly or woman’s service magazine. 


Robert L. Haag, Publisher ° Thomas F. Buck, Advertising Director 
Why PRECISION MARKETING is important to you... 


NEW YORK 16, N. Y. Robert J. Foley, Eastern Mgr. 16 E. 40th St. 
CHICAGO 1, ILL. Phil McDonnell, Western Mgr. 35 E. Wacker Dr. 

@ Chain grocery stores represent the greatest potential for pea coer Aba i: pa mage tae Memtnnmety %. 
LOS ANGELES 5, CAL. Hunter-Tewksbury Co. 638 S. Van Ness Ave. 


increased sales. 


TORONTO, CANADA William H. Austin & Co. - 18 Terente Street 
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Kennedy Srago Parrington Crigler McNew 


HIGH STEAKS—Winning recruiting team of the Okla- successful co-chairmen are Madge Kennedy and : 
homa City Advertising Club, which boosted its Leon Srago; the losers Martyn Crigler and Al Mc- NON-VANISHING AMERICAN—American Brewery, Baltimore, is making 
membership 25% in a recent six-weeks drive, was New. Tom Parrington acted as chairman of the ose of sprightly Jan Murray to personify its beer symbol in tv com- 
rewarded with steaks while losers ate beans. The membership drive. mercials. With her are Dan Loden, v.p., Van Sant, Dugdale & Co., 

American’s agency, and John Savane, the brewer’s sales director. 


Loden Savane Murray 


MINE HOST—J. Halton Green, adver- 
tising manager, Island Creek Coal 
Sales Co., Huntington, W. Va., and 
miners, played host to visitors 
from Stockton, West, Burkhart, 
Cincinnati, the agency. Mike Mar- 
chich, mine engineer, is shown 
with Art Maynard, Island Creek’s 
assistant director of preparation; 
Lawrence Puchta, account execu- 
tive; John Kerley, assistant ac- 
count executive, and Mr. Green. 
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“A” 1S FOR ASSOCIATION—Schenley’s Ancient Age welcomed the base- 

ball fans of Kansas City into the ranks of major league partisans 

with this poster neatly associating the twin “A’s” in the brand name 

with the “A” in Athletics. General Outdoor Advertising Co. is the 
plant operator. 


Marchich Maynard Puchta Kerley Green 


SPRING CLEANING—Fred Maytag II, 
president of Maytag Co., presented 
the company’s first annual award 
for the best story of the year from 
" Ford ious Siete Grey Boyes Hartigan Maier Sulzberger ~ the standpoint of the appliance in- 
dustry to Fleur Cowles, of Look, 
for an article on spring cleaning 
suggesting 34 aids to the home- 
maker in this annual chore. 


HOSTS AND GuUESTS—Henry Ford, William Randolph Hearst Jr. and Beyea, of Hearst, and Joseph Hartigan, Campbell-Ewald, formed a 
Richard Slocum, president of American Newspaper Publishers Assn., trio at the party given by Hearst Advertising Service. Another not- 
met at a function prior to the Bureau of Advertising dinner at the able pair was Irwin Maier, Milwaukee Journal, and Arthur Hays 
ANPA convention in New York. Robert M. Gray, of Esso; Herbert Sulzberger, publisher of The New York Times. 


Herbert Beirn Meigs Ferger Newmyer Patterson Moloney Elsberry Shaw Pace 
ANPA FESTIVITIES—Social events which were part of the annual convention in New York the scene of the gathering which included Stanley Ferger, Cincinnati Enquirer; L. F. 
of the American Newspaper Publishers Assn. were attended by executives from all Newmyer and Grove Patterson, Toledo Blade, and Herbert W. Moloney, of the news- 
" parts of the U. S. At the Hearst function were John K. Herbert, associate publisher, paper representative. Association officials present: Paul Elsberry, president, American 
cs New York Journal-American; F. Kenneth Beirn, president, Biow-Beirn-Toigo, and Assn. of Newspaper Representatives; Clifford A. Shaw, National Newspaper Promotion 
: Merrili C. Meigs, v.p., Hearst Corp. The party given by Moloney, Regan & Schmitt was  Assn., and Robert Pace, secretary of Newspaper Advertising Executives Assn. 
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Selling the “Board of Directors” means 
Big Business on Midwest farms 


GOING PLACES WITH TWICE 
AVERAGE U.S. FARM INCOME: 


PLANS ARE BIGGER and 
needs greater on Midwest 
farms where income, and in- 
vestment in land, buildings 
and equipment is twice the 
national average. 

In your plans to sell the 
world’s richest farm market, 
it’s important to keep in mind 
that you’re talking business to 
both a family and a “‘board 
of directors.”” Home and office 
are one and meal-time is meet- 
ing time with all members of 
the family having a full vote 
in the decisions. 


It’s because everyone in the - 
family has a voice in plans and it’s time to be SELECTIVE in Midwest Farm Market advertising! 
purchases that the Midwest 
Farm Paper Unit is a natural 
for delivering your selling 
message. 

Practically every farm fam- 
ily in the eight Midwest states 
is a subscriber. These five local 
farm papers are preferred by 
readers, dealers and adver- 
tisers (see charts). 

So to build bigger sales in 
the Midwest, advertise in the 
Unit—one order, one plate at 
a substantial saving in rates. 


64.7% 43% 


MIDWEST FARM PAPER UNIT MIDWEST FARM PAPER UNIT 


Farm Magazine i 19% DEALERS’ First Choice 
Hardware wholesalers asked 
4,186 dealers: “In what farm 
publication do you prefer to see 
ns pital advertising for merchandise you 
Farm Magazine "C"6.2% sell?” Their preferences, based 
on 1,216 replies, are shown here. 
‘arm Magazine "D” 1 Other dealer preference surveys 
% available on request. 


Farm 


READERS’ First Choice 


A survey of 6,049 Midwest 
farms, supervised by Batten, 
putes, Someee & Osborn, 
i tae ne., we 38% more ler- 
Farm Magazine"C” 4% ence for Midwest Unit Farm 
Papers than for all 4 national 
‘arm Magazine “D" 2% farm magazines combined. 


Magazine "A" 14% 


Ferm Magazine "8" 5.2% Farm Magazine "B” 11% 


MIDWEST FARM PAPERS 


DETERMINE YOUR SALES POTENTIAL 
in the Midwest by getting your 
copy of “1955 Buying Intentions” 
of Midwest farmers now. Also 
let us show you how easy it is 
to deliver your sales message to 
them through the Midwest Farm 
Paper Unit —one order, one plate 
at a substantial saving in rates. 


Lineage 1948-1954 


46 49 SO 'S1 "S253 'S4 (INDEX 1948= 100) 


MIDWEST 72” UNIT 


SALES OFFICES AT: 250 Park Avenue, New York 17, N.Y....59 E. Madison St., Chicago 3. . . 
110 Sutter St., San Francisco 5 . . . 672 S. Lafayette Park Place, Los Angeles 57 
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FARMING 


IS BIG BUSINESS. .-AND GOOD LIVING! 
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Selling Abroad Means Buying, Too; 
Administration Asks New Tariff Cuts 


(Continued from Page 3) 


leum and copper, for example— 
are subject to only nominal duties. 

The average U. S. tariff on duti- 
able items is about 12.5%. But for 
machinery, the duties range all the 
way from 10% to 35%. 

Tariffs, however, are only part 
of the international trade puzzle. 
Of 88 nations, 66 (including the U. 
S.) use additional barriers—such 
as import licenses and currency 
controls—to curb the movement of 
goods. 


® Since 1947 there has been a 
concerted effort, on an internation- 
al basis, to eliminate these trade 
barriers. 

At Geneva, in 1947, 23 nations, 
including the U. S., entered into 
GATT—the General Agreement on 
Trade and Tariffs—pledging not to 
discriminate against imported 
products. Since then, while the 
number of GATT nations has 
doubled, the agreement has not 
meant an overnight elimination of 
trade barriers. 

Because GATT came into exist- 
ence at a time when most countries 
were suffering a serious dollar 
shortage, it includes escape clauses 
which are still used extensively. 
A recent tabulation showed that 21 
nations still use import restric- 
tions, under a section which was 
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inserted to help nations that have 
balance-of-payments problems. 
Other nations, mostly “under- 
developed” ones, which are “nurs- 
ing” along infant industries, are 
permitted to use protective meas- 
ures to facilitate the sale of cer- 
tain local industrial products. 


= Nevertheless, there has been 
progress toward the establishment 
of freer trade. In 1946, almost 
everything the U. S. exported was 
subject to import quotas and li- 
censes of one sort or other. A re- 
cent tabulation indicates about 
half our exports are now free of 
these restrictions. 

One of the major developments 
occurred in 1948, when Canada— 
our biggest customer--dropped 
quantitative limits which had been 
used to conserve its scarce dollars. 
Since 1951 Belgium has eliminated 
many of its restrictions on dollar 
goods. 

And the United Kingdom now 
conducts about half its trade with 
the U. S. free of restrictions. 
Among the items on its unlimited 
import list are wood, wheat and 
grains. 

Trade barriers have induced 
many U. S. firms to export their 
capital instead of their goods. A. 
T. Brown, exec. v.p., Caterpillar 
Tractor Co., told the House ways 
and means committee: 

“We don’t want to move abroad. 
But if an old, established market 
of ours is in danger of being lost 
by reason of exclusions, then we 
have to determine whether we can 
enter these markets with appro- 
priate investments and retain it.” 


™ He contended that the result 
would not necessarily be bad for 
the U. S., even though it meant 
these nations would manufacture 
products formerly made here. 

“In developing their own re- 
sources,” Mr. Brown said, “these 
countries are able to create more 


Try Gtaud- Gauding 


Dhoxes © FOODS | 
for © BEVERAGES 
© WAXES 
© POLISHES 
se © APPAREL 
“ 
@ TOILETRIES 
© NOVELTIES 
e TOYS 


Your Merchandise With 
® 


There's simply no end to the variety 
of consumer merchandise you can 
package more effectively and eco- 
nomically with ‘SELF-STICK" Pres- 
sure Sensitive Bands! Beautiful Flex- 
ographic color printing . . . Instant 
sealing — no moistening, taping, 
stitching, pinning! 


Write for SAMPLE KIT 


Brewiite Tews fear Qe 


Bay 5 PACKAGING 


ek CK 


_ Division of ous 
R OU CTS cb. 


sa RITE 


Advertising Age, May 9, 1955 


REDUCED US. IMPORTS GENERALLY LEAD TO LOWER U.S. SALES ABROAD 
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CAUSE AND EFFECT—An FOA chart which demonstrates that reduced imports result in reduced exports. 


exchange and more. purchasing 
power for other American prod- 
ucts.” 

The world tariff and trade bar- 
rier system is an immensely com- 
plicated network of unilateral and 
multilateral agreements, involving 
thousands of rates on hundreds of 
thousands of commodities. 

The U. S., for example, is a 
party to 42 trade treaty agree- 
ments, involving duties on 55,000 
commodities. 

The GATT system chips away at 
the trade barriers. After a protest 
from the Netherlands, for example, 
the United Kingdom recently 
agreed to modify a purchase-tax 
system which gave domestic tex- 
tiles, clothing and footwear special 
advantages over imported products. 


® In another case, Pakistan was 
accused of discriminating against 
India by placing an export tax on 
raw jute, bound for India. After 
consultation, Pakistan dropped the 
export tax. And India agreed to 
sell coal to Pakistan on the same 
terms it sold the fuel to others. 
Even fhe U. S. is in a position 
where it wants exceptions from 
GATT’s anti-barrier clauses. Be- 
cause of the high support prices 
here for farm products, the U. S. 
has insisted on the right to place 
import quotas on cotton, wheat, 
dairy. products, peanuts, oats, rye 
and barley. At a recent meeting, 
Denmark and the Netherlands pro- 
tested heatedly against U. S. re- 
strictions on their dairy products. 
To help the West Coast raisin 
growers, the U. S. has subsidized 
exports of sultana raisins since 
1949. At a recent GATT session, 


Greece complained that the U. S. 
subsidy tended to force down the 
world market price of sultanas. 


s Here again the U. S. had to de- 
fend its position. At the present 
time, the domestic raisin industry 
is engaged in a substantial mer- 
chandising campaign to expand its 
domestic market. 

Until this takes hold, however, 
our government says it must help 
the industry maintain traditional 
foreign markets, where dollar 
shortages make marketing diffi- 
cult. The U. S. assured Greece 
there has not been any effort to 
expand domestic production, or to 
capture a larger share of the world 
market. 

While both sides in the tariff 


fight subscribe to the objectives|s 


of GATT, the protectionists are 
uneasy about multilateral interna- 
tional arrangements which influ- 
ence the U. S. tariff level. 

At present the GATT agreement 
is merely a multilateral trade ar- 
rangement of the type the U. S. al- 
ready has negotiated with 42 in- 
dividual nations. The President 
has taken the position that there 
is no reason why it should be sub- 
mitted to Congress for review. 


s Until now GATT has had no 
bureaucracy of its own, and has 
served merely as a central negoti- 
ating instrumentality for the party 
nations. Now, however, there are 
proposals to establish a secretariat 
which would police the operations 
of the agreements. Protectionists 
are warning Congress that such an 
arrangement would tend to take 
control of U. S. tariffs away from 


our government. 

Many protectionists feel the 
power to change tariff levels, now 
exercised by the President under 
the reciprocal trade treaty pro- 
gram, should never have been re- 
linquished by Congress. 

They warn that if Congress sub- 
sequently passes laws at variance 
with an internationally patrolled 
GATT, the U. S. might find itself 
in the position of having breached 
the agreement. 

“Suppose,” says the U. S. Tariff 
League, “that the new GATT per- 
mitted the international group to 
impose damages on a member 
who invokes an escape clause or 
withdraws concessions in order to 
protect a domestic industry. 


“If the U. S. felt compelled to 
use its escape clause, and Congress 
refused to appropriate for any 
such damages imposed on this 
country, the U. S. would be in the 
position of breaching the agree- 
ment.” 

Administration forces have been 
arguing that the “modest” tariff 
concessions authorized in the Pres- 
ident’s trade program can open the 
way for a new assault on barriers 
retained by other nations. For ma- 
chinery, currently under a duty of 
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Advertising Age, May 9, 1955 


THE MORE DEVELOPED THE COUNTRY 
THE BETTER CUSTOMER I(T I$ 


Developed Countries 


Underdeveloped Countries 


U.S. EXPORTS IN 1953 PER INHABITANT OF THE COUNTRY 


| CANADA ‘yf |s19870 ~=—s ecror, «= s2.80 
[ NETHERLANDS ]#23.90 INDONESIA ffsi30 
[ux __—| #40 PAKISTAN #130 
[ JAPAN $7.70 IRAN = $1.10 
[GERMANY] $7.10 INIA = 80.40 


FOA storY—This chart from the Foreign Operations Administration 
makes a pitch for helping develop new customers throughout the 
world. 


10% to 35%, the 5% annual re- 
ductions in duty rates would bring 
about yearly decreases in the 
duties themselves of only about 
1%, Commerce Secretary Sinclair 
Weeks points out. But by adopting 
a three-year program, we would 
be assuring other nations that our 
policy would not be changed over- 
night. 

“In the economic field,” says 
Secretary of State John Foster 
Dulles, “many nations have a re- 
sponsibility. But the heaviest re- 
sponsibility lies with the U. S. 
That is because we are the world’s 
principal economic unit. 


s “Although the U. S. represents 
less than 7% of the world’s popu- 
lation, we account for more than 
40% of the world’s production. 
Our trade accounts for between 
15% and 20% of the world’s total 
trade. We are the biggest suppliers 
of, and the largest single market 
for, many foreign countries. 

“Therefore our economic behav- 
ior is of tremendous importance to 
our friends and allies. Indeed we 
would quickly alienate our friends 
and allies if we followed trade pol- 
icies which cut across their vital 
needs.” 


= For the past three weeks, this 
scries has described the problems 


that face Congress as it searches 


Clarinet Imports _ 
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Source: U. S. Department of Commerce 


In 1937 the tariff was 40% and 
imports took 25% of the U. S.) 
market. Now the tariff is 15% and 
imports are taking 75-80% of the 

U. S. market. 


for a formula which will promote 
world trade—without depriving 
domestic industry of an “even 
break” in the domestic market. 

In the past year, U. S. exports 
totaled about $21 billion, imports 
about $16 billion. Of this trade, 
$9.5 billion of the exports were 
manufactured goods, $1.5 billion 
of the imports were manufactured. 


= Secretary Weeks, who is square- 
ly in the middle on this problem— 
anxious to back up the administra- 
tion, and anxious to see that no 
domestic industry is unduly in- 
jured—says this “is an imbalance 
I hope to protect.” 

So far, the 30 or so industries 
which are protesting about foreign 
competition represent a relatively 


small portion of the total economy. 


But for the communities involved, 
the damage is painful. As individ- 
uals, the citizens may share Sec- 
retary Dulles’ lofty principles, but 
as breadwinners and family peo- 


| ple, they are understandably re- 
/luctant to have their businesses 
and jobs sacrificec. 

The dilemma is dramatically 
summed up by an incident which 
took place last January, as Ag- 
riculture Secretary Ezra Taft Ben- 
son told the House ways and 
means committee that foreign 
markets take 20%, 30% and 40% 
of some of the major U. S. farm 
crops. 


# “Trade is a two-way affair,” he 
argued. “Unless we import, we are 
not going to be able to export 
these agricultural commodities.” 

Rep. Thomas A. Jenkins (R., O.) 
was unimpressed. His district is 
a rich agricultural section, too. But 
| it also contains some of the china- 
| ware factories that are flounder- 
|ing in the face of Japanese com- 
petition. 

“TI have just come back from 
around the world,” he told Secre- 
tary Benson, “and I can find many 

, millions of acres of fine land that 


has not been touched yet. 


“When the hand of the agricul- | 


turalist and the food artificer 
reaches these countries, then you 
will have a different story. You 
will be singing the same story as 
the watch people sing and the bi- 
cycle people sing.” 


WXEX-TV Joins NBC-TV 
WXEX-TYV, currently under con- 
struction in Richmond, Va., has 
become the basic National Broad- 
casting Co. affiliate for the city. 
Owned by Petersburg Television 
Corp., the station is expected to 


|begin operation in mid summer. 


The present NBC affiliate in Rich- 
mond is WTVR. 


Faulk to Texas Broadcasting 

John Henry Faulk, New York 
television and radio personality, 
has joined Texas Broadcasting 
Corp. as v.p. in charge of public 
affairs for KTBC and KTBC-TV, 
Austin, and KANG-TV, Waco, ef- 
fective May 18. 


|David Church Has New Post 
David M. Church, formerly v.p. 
‘of John Price Jones Co., has been 
appointed executive director of the 
|American Assn. of Fund-Raising 
|\Counsel, New York, an organiza- 
tion representing 18 fund-raising 
companies. 


Jacques Sammes Joins RAB 
Jacques Sammes has joined the 
national promotion department of 
Radio Advertising Bureau Inc., 
New York, as a sales promotion 
writer. He was formerly with the 
Radio Spot Sales department at 
Columbia Broadcasting System. 


New ENGLAND HOME 


QUIPMENT [JEALER 


8,675 PER MONTH 
\ IN NEW ENGLAND 4 N. Y. 

unty Regional Trade Paper for: 

PLUMBING & HEATING-LP-GAS & APPLIANCES 


ITIONING & REFRIGERATION 
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...@ heart too small for breaking 


Here is a child’s world — balanced on 
faith, lighted by love, warmed in the 
safety of a mother’s arms, a father’s 
smile. Here is a world of little hearts, 
all too small for breaking. 

What dark shadow could Cancer cast 
on such a sheltered world? Well, there 
are some 160,000 children whom Cancer 
has robbed of their fathers. And more 
than 175,000 others have had to learn 
to live without a mother. 


Not even the young 


Cancer yearly claims more children 


from three to fifteen years of age than 


any other disease. 


are safe, for 


need you. 


Cancer Society — scientists, doctors, 
technicians, volunteers — wage daily 
war on man’s cruelest enemy. 

You can help conquer cancer. With 
a check —to help others. With an annual 
medical checkup —to help yourself. Re- 
member, every year some 75,000 men, 
women and children win personal vic- 
tories over Cancer —and live. One of 
them might be you — or someone close 
and dear to you. Will yon help? We 


But there is hope... brave, bright 
hope. For Cancer can be conquered. 
The vast army led by the American 


American 
Cancer 


Society 


GENTLEMEN: 


Name 


| want to help conquer Cancer. 


( Please send me free information about Cancer. 


C) Enctosed is my contribution of $_ 
to the Cancer Crusade. 


City 


EE 


Zone__State__._> 


(MAIL TO: CANCER, c/o your town’s Postmaster) 
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More 
design 


engineers 


read 


than 
any other 
design 


publication 


The man from MACHINE DESIGN has interesting facts about 
this publication’s 88,000 design-engineer readers . . . and 
the unique readership which MACHINE DESIGN obtains, 
MACHINE DESIGN is clearly your basic design publication if 
you want highest readership among the most design-engineers 
. +» Wherever the design-engineer function exists, 


Public Knows 
Fraud, Wieboldt 
Executive Says 


Cuicaco, May 3—‘“The buying 
public is reacting to the fictitious 
price comparisons used in the re- 
tail furniture field to publicize 
merchandise,” W. L. Stratton, v.p. 
and home furnishing merchandis- 


ing manager of Wieboldt Stores, 


said here yesterday. 

Mr. Stratton used a press lunch- 
eon at the opening of the spring 
furniture market at the Furniture 
Mart here to sound off on bait 
advertising used in connection 
with warehouse and discount sales 
of furniture and appliances. 


“The public will swallow this|_ 


just so long,” he said. “They will 
not do business with concerns that 
are continuously saving them 50% 
to 75%—really a complete and ut- 
ter fraud. 

“They will respond to well- 
planned, well-thought-out promo- 
tions,” he added. 


® Several major department and 
furniture stores here have been 
staging “warehouse sales” adver- 
tising large price cuts. Mr. Stratton 
described these sales as selling one 
item at a sizable discount and “50 
others at the highest possible 
price.” 

When asked to name specific 
stores, Mr. Stratton refused, saying 
that as a competitor he couldn’t 
be the accuser. He said that “it is 
the job of the Better Business Bu- 
reau to follow through and clean 
up the condition.” 

“This is a cancerous condition— 
a general condition that has devel- 
oped in our industry,” he ‘con- 
tinued, “and something has to be 
done about it.” 

He said that he thinks the BBB 
has been waiting for the retail 
furniture stores to become mem- 
bers of the organization before it 
takes steps. He added that the 
BBB is sitting on information 
about “some of the best advertisers 
in the city.” 


a Mr. Stratton said that the 
newly formed Better Home Furn- 
ishings Council of Greater Chi- 
cago is planning to contribute 
funds to the better business bu- 
reau to aid in the investigation of 
bait advertising in the industry. 

Meanwhile, Aubra B. Johnston, 
v.p. of the Chicago BBB, told AA 
that there has not been any over- 
all investigation of the house 
furnishings industry or warehouse 
sales yet. 

“There’s no question in my 
mind,” Mr. Johnston said, “that if 
the better business bureau had ad- 
equate funds from the house furn- 
ishings field to conduct the essen- 
tial investigation, many inaccur- 
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Reed Carroll Sim 


McCaddon 


Wibllier Braeutigam 


PLANNING IN ST. LoUIS—Working on plans for the meeting at which 
the first annual St. Louis Advertising Woman of the Year award 
will be made is this Women’s Advertising Club of St. Louis group, 
consisting of Agnes McCaddon, advertising manager, Godefroy Mfg. 
Co., club president; Mrs. Robert A. Willier, Robert A. Willier & As- 


sociates, arrangements chairman 


; Muriel Braeutigam, ad depart- 


ment, Brown Shoe Co.; Ruth Brown Reed, free lance copywriter; 
Edna Carroll, copywriter, Gardner Advertising Co., and Wilma Sim, 
television performer, KSD-TV. 


acies and improprieties of a wide 
variety would be found. 


ws “We have checked on some spe- 
cific items advertised in some of 
the warehouse sales,” he contin- 
ued, “but we haven’t done any 
over-all investigation.” 

“We know that many furniture 
dealers are very concerned about 
the impropriety of the advertis- 
ing used by their competitors. Nat- 
urally, when faced with the com- 
petition they retaliate in kind, 
probably more than they would 
under normal conditions,” he 
added. 

Mr. Johnston pointed out that 
the National Retail Furniture 
Assn. has been cooperating with 
the BBB on a national basis and 
has been urging its members to 
support the organizations in their 
own cities. 


= A management consultant to 
furniture stores here, Harold G. 
Davis, supported Mr. Stratton’s 
position when queried by AA. 
“There seems to be a rash of 
warehouse sales right now that 
quote extreme comparisons of 
price,” he said. “One item is re- 
duced, but a lot of others are 
priced higher than you can buy 
them at stores all over the city.” 
Mr. Davis estimated that only 
about 5%-10% of retail advertis- 
ing dollars are going into bait ad- 
vertising, but, he said, “It’s the 
minority that causes the trouble.” 
Mr. Davis also told AA that 
furniture retailers are spending 


from 10 to 20% more this year on 
advertising than they did last year. 

He noted one company doing a 
$3,000,000 volume that spent about 
$31,000 on advertising for the first 
three months of 1954. For the same 
period this year, this company 
spent $39,000, he said. 

He attributed a 10% gain in 
furniture sales to “hard promo- 
tions” by retailers. He said that 
successful stores are doing three 
to four times more business this 
year than in 1954. 


‘Bride-To-Be’ Names Agency 
Bride-To-Be, new Curtis publi- 
cation, has named Arndt, Preston, 
Chapin, Lamb & Keen, Philadel- 
phia, to handle its promotion. 


Stern Joins ‘Reporter’ 

Jerry Stern, formerly with Good 
Housekeeping and Seventeen, has 
joined the eastern sales staff of 
The Reporter. 
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LAW and ORDER. 


1475 BROADWAY 


BEAT SUMMER SLUMP 
WITH WBC'S 

EXCLUSIVE “SING-'’N-SELL” 
SUMMER SERVICE 
ANNOUNCEMENTS 


Now ready . . . an exclusive new series of tuneful 
announcements for use on one or more of the 


G6 


Summer 


service and sell 


five peak-powered Westinghouse radio stations 
in Boston, Philadelphia, Pittsburgh, Fort Wayne 
and Portland, Oregon. 

Here’s a triple-play combination of song, 


. . . With advice to listeners on 


what to do, where to go, up-to-the-minute 


traffic reports and latest fishing and boating 


news. Let WBC’s “Sing-’n-Sell” stump your 


summer slump. Contact your nearest WBC 


station, Free & 


Peters, or WBC National Sales 


Manager, Eldon Campbell, at PLaza 1-2700, 
New York City, for full details. 


WESTINGHOUSE BROADCASTING COMPANY, INC. 


WS8Z+ WBZA * wWBZ-TV, Boston; KYW* WPTZ, Philadelphia; KDKA * KDKA-TV, Pittsburgh; 


wowo, Fort Wayne; KEx, Portland; KP1x, San Francisco 


KPIX represented by THe 


Katz Acency, INc. 


All other WBC stations represented by Free & Peters, Inc. 


Your a Selling Campaign is incomplete without WBC Stations 
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CHIEFS, 


: who BUY cloth- 

= ing, arms and equip- 
==. ment for 250,000 policemen. 
, Uniforms, weapons, commy- 
. nications, conveyances, 
parking meters, traffic sys- 
tems: SELL ‘em by TELLING 
‘em...in ideally selective 


NEW YORK 18, N. Y.} 
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Advertising Age, May 9, 1955 


1934 ANA Repor! 
Tried to Abolish 
15% Commissions 


(Continued from Page 1) 


James W. Young’s defense of the 
commission system (AA, May 2). 

The ANA report bristled with 
defiance. Citing a “general back- 
ground of advertiser dissatisfaction 
with the present system of com- 
pensation,” it arraigned the 15% 
commission system on the follow- 
ing counts: 


® 1. “No one has any assurance 
that an agency will be adequately 
compensated, over-compensated or 


Old Order Changeth 

“Slightly embarrasstd” 
seems to be the best way to 
describe the 1955 reaction of 
the Assn. of National Adver- 
tisers to the violently anti- 
15%-commission report 
which it sponsored back in 
1934. 

At the ANA office in New 
York, officials were willing 
to let ADVERTISING AGE ex- 
amine the report, but they 
went to great pains to point 
out—repeatedly—that “this 
was a long time ago and, of 
course, it does not represent 
ANA’s current views.” 

ANA’s current views on 
the commission system and 
the government’s anti-trust 
suit are not available. Offi- 
cials said a meeting of the 
board would have to be 
called before any statement 
could be issued. 


under-compensated by the dis- 
counts that accrue to it in han- 
dling a given account.” 

2. It tempts agencies to over- 
spend. 

3. It tempts agencies to over- 
spend in media granting discounts. 

4. It tempts agencies to give 
“undue importance” to advertising 
in marketing plans. 

5. It is a “price-fixing device.” 

6. It discourages agencies from 


exploring new fields and develop- || 


ing new services for clients. 

7. It is too rigid. 

Throughout the report, the ANA 
insisted on calling the commission 
system a “discount system,” point- 
ing out that the advertising agency 
is an agent of the advertiser only, 
is paid only by the advertiser and 
gets a discount from the media 
owners. 

The commission system has no 
legal force, the report declared. 


® Any group of agencies which 
attempts to “dictate to other agents 
concerning the rate of payment 
they should receive from adver- 
tisers or the method by which 
they should receive it” is engaging 
in restraint of trade, the report 
asserted. 

The ANA argument was that the 
advertising agency has only one 
master--the advertiser—and 
should not be bound in any way to 
media interests. 


“The fundamental, essential 


issue,” said the report, “is that the. 


publisher shall not interfere be- 
tween the advertiser and his agen- 
cy in any way whatsoever, espe- 
cially in attempting to dictate what 
the agency shall receive, or the 
advertiser pay, aS compensation 
for agency service, regardless of 
the character, quantity and quali- 
ty of the service.” 

The report also had harsh words 
for the recognition system. It 
cited various “abuses” of this 
principle and commented: 


= “In practice, then, it seems 


‘reasonable to conclude that pub- 
lishers, who want to sell more 
space, will recognize those agen- 
cies who have business to offer 
them, and further, that they will 
be extremely reluctant to refuse 
recognition when such a refusal 
might mean the loss of business.” 

The 215-page ANA report was 
buttressed with numerous tables 
and figures designed to show that 
in 1934 advertisers were unhappy 
with the 15% commission system. 

A 1932 survey of 149 “large 
advertisers” is cited. This study 
indicated that only 23.5%. of 
advertisers was satisfied with the 
commission system, although ano- 
ther 16% said they would be will- 
ing to continue under it until 
something better came along. 

The report also cited the public 
opposition of Alfred P. Sloan Jr., 
then president of General Motors 
Corp., who described the 15% 
commission as “unsound, uneco- 
nomic and unfair.” 


s ANA pointed to N. W. Ayer & 
Son as an example of an agency 
which “publicly renounced the 
system and set its own rate of 
compensation.” [Ayer now follows 
the conventional system of agen- 
cy compensation. ] 

At the time of the report, the 
ANA apparently was optimistic 
about the gradual withering away 
of the commission system. It pro- 
duced evidence to show that many 
advertisers were already bypassing 
the commission system, some by 
paying fees, others by dealing di- 
rectly with media. 

“There is no need for the sudden 
overthrow of the discount system 
as a cover-all system,” the report 
said magnanimously. 

“As advertisers, agents and 
mediums come to know and under- 
stand their own rights and duties 
and act accordingly, this cover-all 
system will, in all probability, 
gradually disappear without injury 
to anyone.” 


s The ANA warned agencies that 
if they tried to continue operating 
“under a method of compensation 
that does not allow the advertiser 
to use it efficiently or satisfac- 
torily, then, little by little, it is 
inevitable that advertisers assume 
the functions that the agency is 
prepared to perform, and the agen- 


"We Do Our Part’ 

The National Recovery 
Administration (NRA), one 
of the early New Deal agen- 
cies, was a major factor in 
the 1934 squabble over the 
agency commission system. 

The NRA was setting up 
codes of fair practice for all 
industries, and the leading 
groups in the advertising in- 
dustry appeared before it to 
state their views. 

The Assn. of National Ad- 
vertisers expressed concern 
over the possibility that the 
NRA would accept the state- 
ment of the American Assn. 
of Advertising Agencies- and 
freeze the agency commis- 
sion system into an inflexible 
code. 


cy will gradually lose more and 
more ground.” 

The solution proposed by the 
ANA was for each advertiser and 
agency to “agree upon a basis of 
payment which meets the needs of 
a particular situation.” 

To that end, the report included 
a legal guide for advertisers, com- 
plete with a model contract that 
they could sign with agencies. Un- 
der this contract, the advertiser 
would compensate the agent by 
paying either a fee or a fixed per- 
centage of the money spent by an 
agency on behalf of the advertiser. 
The fee or percentage was to be 
hammered out in private negotia- 
tions, 


Brandenburger 


Barnes Brorby 


ALL AWARD—Roy L. Brandenburger, v.p. and general manager of the 

merchandising division of Monsanto Chemical Co., and Melvin 

Brorby, senior v.p., Needham, Louis & Brorby, are shown accepting 

awards for the advertising campaign for All detergent. The awards 

—“atomic symbols”—were presented for the Bureau of Advertising, 

ANPA, by Harold S. Barnes, bureau director. Monsanto is spending 
$4,000,000 a year in newspapers. 


Agency Is More 
Than Its Client's 
Handmaiden: 4A‘s 


(Continued from Page 1) 
the most feasible method of com- 
pensation that had been developed. 

“We are not engaged in a Uto- 
pian research for something that 
cannot be found,” said the Four 
A’s, “...and we believe every true 
friend of advertising will prefer 
to adhere to the formula which 
over a period of years has been 
attended with so practical a meas- 
ure of success.” 

The Four A’s pointed out that 
“by and large” the commission 
system “has succeeded.” And in a 
sharp dig at the ANA, it reminded 
advertisers, “It has done so 
with marked profit to those who 
have used it.” 


® Much of the rebuttal was taken 
up with disputing the figures and 
interpretations of the ANA brief. 
The Four A’s said the ANA’s own 
survey results gave the lie to the 
claim that advertisers were gen- 
erally dissatisfied with the com- 
mission system. 

The rebuttal showed, however, 
that on major issues concerning 
the structure of the advertising 
agency, the two groups were far 
apart. 

First of all, the Four A’s em- 
phatically denied that the adver- 
tising agency is simply the hand- 
maiden of the advertiser. 

“The advertising agency is not 
solely the agent of either the ad- 
vertiser or the publisher, or of 
anyone else,” the Four A’s assert- 
ed. “The advertising agency is 
essentially an independent con- 
tractor, and has so been dealt with 
by both advertisers and media 
owners for decades.” 

The statement went on to point 
out that the legal status of the 
agency “has “never been authori- 
tatively defined. . .and in our opin- 
ion can never be so defined, 
because of the interrelated nature 
of the business.” 

The Four A’s contended that 
the agency owes allegiance both 
to the client and the medium: ‘It 
pointed out that “the publisher 
looks to the agency, not the ad- 
vertiser, for payment.” 


= The name “agent” is a mis- 
nomer, said the Four A’s, “and a 
senseless survival from the days 
when it meant a broker of space.” 

Secondly, the Four A’s disputed 
the ANA’s claim that the agency 
was paid only by the advertiser. 
Dubbing this argument “very 


superficial,” the Four A’s stated: 


“The 15% obviously comes out 
of media income, and in case it 
were abolished as a commission, 
it would have to be used by the 
media owner, in whole or in part, 
to finance other selling methods. 
It is just as much an element of 
cost as paper or circulation. The 
advertiser pays the agency com- 
mission only in the sense that the 
purchaser of anything pays the 
cost of making, selling and servic- 
ing it.” 

As for the publishers’ recogni- 
tion system and ban on rebates 
which the ANA had called inde- 
fensible, the Four A’s supported 
these as perfectly acceptable busi- 
ness practices. The publisher, said 
the agency group, has the same 
right as any other manufacturer 
to set the terms under which his 
product—in this case, space—is 
sold. 


® The Four A’s replied to the 
ANA’s proposal for an “elastic 
rate” by pointing out that “nobody 
knows how to measure creative 
services in terms of money.” 

“The principal product which 
advertising agencies have for sale 
is experience and ideas. Ideas 
are not created by the time-clock 
—nor is their value measured by 
it. The same idea may be worth 
$100,000 to one advertiser and only 
$100 to another. . .” 

The Four A’s also argued that 
the 15% commission was necessary 
for the stability of the agency 
business. It said that “if it is for 
the good of advertising” that 
advertisers be free to switch agen- 
cies, then “it’s also good” for an 
agency which loses an account 
to be able to “preserve its organi- 
zation. 

“To do this, it must have income 
over and above what, in most 
cases, it could get from the adver- 
tiser in direct negotations for 
specified work.” 

Finally, the Four A’s said that 
if the commission system went by 
the board, it would lead to “price 
competition,” “discount quality” 
and “the gutter of price chiseling 
and bickering.” 


® The Four A’s compared the 
commission system with the free 
enterprise system. “Like the capi- 
talistic system, it furnishes an 
incentivé to creative effort which 
human nature needs, and like the 
capitalistic system, it also has its 
flaws. 

“But far better the known 
weakness of the present system— 
which after all does, by and large, 
work substantial justice—than un- 
known perils of untried punaceas.” 


Two New ARF Subscribers 
Scott Paper Co., Chester, Pa., 
and Sutherland-Abbott, Boston, 
have become subscribers to the 
Advertising Research Foundation. 


6S 


Canadian TV 


Exec Scorns 
NBC Color TV 


(Continued from Page 4) 
think they are equipped for it. 
He also suspects that agencies 
quite often resist package redesign 
because they know the money for 
it will come from the ad budget. 


® The ACA elected M. M. 
Schneckenburger, v.p. and adver- 
tising director of Joseph E. Sea- 
gram & Sons Ltd., Montreal, pres- 
ident for 1955-56. He succeeds 
Robert E. Day, president of Bulova 
Watch Co. Ltd., Toronto. 

Other officers elected were R. R. 
McIntosh, v.p., General Foods Ltd., 
Toronto; and the following v.p.s: 
T. M. Atkinson, DuPont Co. of 
Canada Ltd., Montreal; T. G. Fer- 
ris, Household Finance Corp. of 
Canada, Toronto; J. J. McGill, 
Tickett Ltd., and R. E. Sewell, 
Coca-Cola Ltd., Toronto. G. C. 
Clarke, Standard Brands Ltd., was 
elected v.p. and treasurer, and A. 
S. McQuarrie, J. A. Bromley and 
Frank A. Healy were respectively 
reelected general manager, assis- 
tant general manager and secre- 
tary of ACA. 


= The following directors were 
elected: J. A. Blay, Hydro-Electric 
Power Commission of Ontario; 
Munro Brown, Bank of Montreal; 
D. C. Blythell, Trans-Canada Air 
Lines; Day K. J. Farthing, Canad- 
ian Westinghouse Co. Ltd.; J. C. 
Miller, Ford Motor Co. of Canada; 
J. E. Potts, Lever Bros. Ltd.; H. E. 
Whitehead, Canadian Cellucotton 
Products Co. Ltd.; E. H. Woodley, 
Northern Electric Co. Ltd.; and 
A. B. Yeates, Prudential Insurance 
Co. of America. 

The coveted gold medals of ACA 
went to J. Scott Feggans, advertis- 
ing manager and public relations 
director of Dominion Stores Ltd., 
partially in recognition of his suc- 
cessful handling of annual reports 
for his company and the interest 
they have attracted, and to Mr. 
Schneckenburger, in recognition of 
Seagram’s international advertis- 
ing. 


Present Suit Recalls 
Outdoor Association's 
Anti-Trust Troubles 


(Continued from Page 1) 
things, that: 

1. The OAAA grant membership 
to any person engaged in the out- 
door advertising business who 
desires to join. 

2. The association publish, upon 
request, the same display plant 
information for non-members as it 
publishes for members. 

3. The association not recom- 
mend, influence or fix either the 
rate or amount of commissions or 
prices. 

4. The association not attempt 
to prevent any national advertiser 
from entering into any advertising 
contract directly with any plant 
operator, or vice versa. 

5. The association not try to 
restrict the persons with whom na- 
tional advertisers or agencies may 
do business. 

6. The association not adopt any 
understanding, rule, by-law, etc., 
to keep plant operators from com- 
peting with any other person in 
connection with outdoor advertis- 
ing. 

7. The association not attempt 
in any way to recognize or approve 
or restrict in any way the national 
advertiser or agency a plant opera- 
tor can deal with, or to prevent any 
agency from doing business with 
any national advertiser in connec- 
tion with outdoor advertising. 
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7,000 Supermarkets Sold $7 Billion 
in ‘54; Plan $550,000,000 Boost in ‘55 


(Continued from Page 3) 
thing else. Your ads feature one 
appeal—price. Price doesn’t sell 
all the merchandise! 


“In survey after survey, re- 


searchers have found that price is 


not the basic appeal in food buy- 
ing. Value, yes, but not price 
alone.” 

Mr. Whitney was one of four 
prominent advertising men speak- 
ing on the Tuesday program, as 
the SMI devoted one day, in its 
four-day business schedule, to ad- 
vertising problems. 

“You must recognize that there 
are jet streams in advertising,” Mr. 
Whitney said. “The streamlined 
supermarkets of 1955 are like the 
jet planes of 1955. They are going 
places and going fast.” 


s Elaborating on the forces in ad- 
vertising “which exist no matter 
what you do about them,” Mr. 
Whitney said: 

“Think of your customer’s moti- 
vations and wishes and likes and 
dislikes as the jet stream you must 
find. Think about what goes on in 
your customer’s mind when she 
walks up to your meat counter.” 

When advertising shows Mrs. 
Housewife chicken the way she 
wants to see it—crisp, beautifully 
browned, not naked and raw—then 
food advertising has found the jet 
stream, Mr. Whitney said. 

He warned that too much food 
advertising comes from the minds 
of presidents and managers, who 
have stockroom imaginations be- 
cause their careers started there. 
He warned: 

“You’re advertising cases and 
cans of food, you’re advertising 
cases of eggs and raw, cold chick- 
en—instead of the meal on the 
table. You’re going against that 
jet stream.” 


s Mr. Whitney gave a word pic- 
ture of the supermarket operator 
who will come out on top in the 
competitive days ahead. He is the 
man who runs a cleaner store, of- 
fers greater variety, sells better 


TERRITORIAL ENTERPRISE 
Largest est Weekly "Paper Ip 
The Entire American West 


(ABC Audited — Noe Sectarian) 
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meats and produce, sells them 
competitively, consistently gives 
his store a pleasing personality. 
“And who,” he added, “can tell 
his story better in advertising.” 


s As to the cooperative advertis- 
ing, Mr. Whitney made this reser- 
vation: 

“A little co-op money is fine. 
But, when it gets to the point 
where the food processors are tell- 
ing you what to advertise—where 
the individuality of your store is 
sacrificed—brother, that’s where 
co-op advertising should stop.” 

For latching onto the jet stream 
of advertising, Mr. Whitney urged 
the market men to reconcile them- 
selves to paying for some photo- 
graphs and engravings. “Find 
yourself an aggressive agency, 
one that is willing to accept new 
ideas and is willing to work hard 
for its money,” he said. “And be 
willing to pay it well.” 


s The thousands of aisle trudgers 
found the SMI show just as colos- 
sal as ever, but less hurdy-gurdy 
than in recent years. Nobody 
crammed shopping bags with give- 
aways, and admission to the ex- 
hibit floors was by a ticket book, 
each coupon good for one visit. 
The new policy, it was said, was 
due to fabulous free-loading in 
former years, the carnival-like 
news stories about those conclaves 
and the change in the excess prof- 
it tax setup making it less profit- 
able for exhibitors to fill every 
visitor’s sack with bounty. 

One exhibitor pointed out that 
this year the men who actually 
buy products were able to stay 
longer at an exhibit and study it 
without being pushed away by 
giveaway collectors, as in the past. 
Women were excluded from the 
exhibits one day, as the “Men 
Only” sign was hung out. 


= Everybody got a treat, however, 
although this time it was some- 
thing to be consumed on the floor 
—a hamburger, chip of ham, a 
shot of orange juice, a cold beer, 
or a cigaret—which this time was 
a singleton, not a pack. 

The models, too, were more 
sedate, wtih more afternoon 
dresses. There was even a Puritan 
maiden, serving baked beans, and 
fewer chorus-line getups and. 
curvy legs greeted grocers’ eyes 
along the aisles. | 
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As one compensation, delegates 
and wives waded ankle-deep in a 
clinking $1,209,467—all in silver 
dollars—piled 15 inches deep over 
260 square feet by the Gold Seal 
Co., Bismarck, N. D., hoping to 
make delegates fondly recall its 
Snowy powdered bleach. 


s Standing on the 36 tons of 
coins, which were hauled from 
Washington in three semi-trailers, 
and guarded by a squad of 
Brink’s men, the conventioneers’ 
pictures were snapped by Gold 
Seal-hired photographers. 

In the background, a sign said 
the $1,209,467 was the “profit 
that America’s supers made in 
1954 on Snowy Bleach.” 

Hovering at the money mound, 
Tom S. Kleppe, v.p. and treasurer 
of Gold Seal, told a reporter that 
the photographs (there had been 
more than 1,000 by the third day) 
will be presented by Gold Seal 
salesmen on their customer calls. 
They will be affixed to the cover 
of a brochure prepared by Gold 
Seal’s agency, Campbell-Mithun, 
Minneapolis. 

Other big money attractions in- 
cluded George Gobel, Steve Allen 
and other stars, in programs up- 
holding the SMI’s tradition of 
gilt-edged entertainment. 

The institute, breaking new 
ground, had on exhibit French- 
fried grasshoppers, fried Agave 
worms, muskrat meat and bird’s 
nest soup. The Netherlands Trade 
Commission, the first foreign gov- 
ernment enrolled in the SMI, set 
out cocoa and cheeses and 2,000 
tulips flown in for the show. 


sIn the advertising forum, 
Thomas P. McMahon, of McMahon 
& Morse, New York, SMI pv. 
counsel, appealed for a_ better 
foods pitch for women. 

“Women want to create, not 
vegetate. Women want excitement 
and color,” Mr. McMahon said. 
“The woman feels and breathes 
and knows, through touch and 
sense and smell and sight. We’ve 
got to make all of these come alive 
for her.” 


# William B. Carr, v.p., McCall 
Corp. and advertising director of 
McCall’s, said: 

“When a woman goes to your 
meat counter, she’s not just buy- 
ing a piece of meat. She’s buying 
either compliments for or condem- 
nation of her cooking efforts.” 

Declaring that McCall’s and the 
supermarkets have a mutual busi- 
ness—to sell Mrs. Consumer food, 
Mr. Carr went on to say that the 


| woman both retailers and media 
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Corpus Christi’s major industries have sales of 


over $350 million a year, pay their 5,336 
workers more than $26 million annual wages. 


Another of the many reasons why sales keep 


climbing in this solidly prosperous market that's 
fully covered by only one medium—The Caller- 
Times. Write for our new market data folder. 
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are interested in is not proud. 

“She’ll take the help she needs, 
from anyone who can give it to 
her. The one who gives it to her 
will get her business.” 


s Women are not nearly so diffi- 
cult to understand as men think 
they are, said Dr. Virginia Miles, 
director of motivation research, 
McCann-Erickson Inc. 

“The trick is to listen to what 
they mean rather than what they 
say,” Dr. Miles advised. “Motiva- 
tion research is a technique for 
digging deep beneath the surface 
of people’s minds to get at their 
real reasons for doing what they 
do. 

“There are men who don’t un- 
derstand women because they 
never got beyond understanding 
mother and grandmother,” she 
said. “The modern woman no 
longer wants to be known as a 
household drudge. 

“She wants and appreciates help 
in becoming emancipated. She 
wants the manufacturer to tell 
her how his product will help her. 
She wants you to tell her how 
you can help her.” 


# Of all of women’s household 
duties, Dr. Miles said, the woman 
rates cooking the most satisfying. 
“It is one of the few household 
chores that allows creativeness 


STANLEY L. PAYNE has been named 
exec. v.p. and research director of 
Ben Gaffin & Associates, Chicago, 
national marketing and opinion 
research organization. He former- 
ly was a partner in Special Sur- 
veys, Cleveland, and is the author 
of “The Art of Asking Questions.” 


and imagination.” 

The other appeals for women, 
Dr. Miles said, include menu varie- 
ty, the raising of the status of her 
family, the challenge of keeping 
her children happy, “the grandma 
of all food appeals—taste,” nutri- 
tion—which should be strongly 
emphasized—and the appeal of a 


product that is convenient to buy, 
keep and use. 


Good Selling Copy Is Basis of All Good 
Advertising, Cone Tells Canadian Admen 


(Continued from Page 3) 
er and how well it shows the con- 
sumer why it is in his or her best 
selfish interest to buy.” 


® He thinks industry in the U. S. 
and Canada is playing for the big- 
gest stakes in history, that the 
pressure for profit is greater than 
ever before, and that accordingly 
business has no choice but to make 
its brand preferred by the public. 
“This is the sales function, and 
this is the advertising function. 
Leadership will go to those who 
perform it. But if profits are to be 
realized, these will depend on the 
mechanism that makes prospects 
into buyers. This mechanism is ad- 
vertising, and how well it works 
will be up to us.” 


® Earlier, the convention heard E. 
Finlay MacDonald, manager of 
CJCH in Halifax and immediate 
past president of the Canadian 
Assn. of Radio & Television Broad- 
casters, deliver a spirited defense 
of radio—and a few gibes for the 
way advertisers are using it. 

Radio has grown tremendously 
in postwar Canada, he pointed out, 
noting that in 1946 there were 3,- 
000,000 radio sets in the Dominion, 
and by 1954 there were more than 
6,000,000. 

Mr. MacDonald said somewhat 
acidly that in his opinion “Cana- 
dian radio has never been com- 
pletely tested.”” The reason, he in- 


| dicated, was limited competence in 


advertising circles. “In advertising, 


radio competence means organiza- 
tion and experience, equipment 
and first-hand knowledge,” said 
Mr. MacDonald. “They cannot be 
improvised. Without them, an 
agency’s radio department is one 
in name only.” There are in Can- 
ada only about 16 agencies, in his 
opinion, “who can qualify as radio- 
active.” But these have “directed 
hundreds of their clients to re- 
markable success in broadcast ad- 
vertising.” 


® Just the opposite held true for 
tv, he said, with agencies reading 
books, organizing carefully, and 
producing successful campaigns. 
(“With a few conspicuous excep- 
tions, there have been no unsuc- 
cessful television campaigns.’’) 
Unfortunately, he said, “not every 
agency had the inclination or the 
time to retrace its steps and catch 
up with radio. In many instances 
their radio people were the ‘poor 
relatives’ in the agency.” 

He also recommended that agen- 
cies concentrate on commercials, 
asserting that nothing ought to be 
more important to the agency, and 
he added that the Canadian Broad- 
casting Corp. had proved the point 
by “disallowing” agency participa- 
tion except with commercials. 


Dickie-Raymond Moves 

Dickie-Raymond Inc., New York 
sales promotion and direct adver- 
tising consultant, has moved to the 
New York Central Bldg. 
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Makers of everything from shoe 
laces to automobiles are doing a fast 
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The growing importance of America’s young-women-under-20 makes this responsive 
age group a vital new factor...a new dimension in marketing plans today. 


© 48% of all first brides are in their teen years. And there are now 8 million growing 
young women in this age group —ALL looking toward marriage. 


® An overwhelming majority of America’s young-women-under-20 play a major role in 
everyday family responsibilities in homes—buying food and fixing meals, choosing 
home furnishings, appliances—and preparing for future homes of their own. 


seventeen 
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...where brand loyalty STS / 


© The purchasing power of this group—from allowances and earnings alone—totals 
almost $4-billion a year! SEVENTEEN is the one magazine that dominates this fast- 
growing morkef. .. the “set” that's not yet set in their ways. SEVENTEEN reaches more 
young women ready to be sold than any other magazine—every issue is read by 
2 million girls because SEVENTEEN is the voice of America’s young-women-under-20. 


Since it’s easier to START a habit than to STOP one, your advertising investment really 
sells in SEVENTEEN. This fact is being discovered by more and more advertisers. 
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SEVENTEEN MAGAZINE, 488 Madison Avenue, N. Y. 17 * Plaza 9-8100 
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THE 


LANDING 


STRI¥ 


as seen by 
JOHN BURGOYNE 


N ow and then we get set down 
real neat. We recently wrote the 
New Yorker, protesting, goddam- 
mit, the current flood of underdone 
women writers. In a possible ex- 
cess of zeal we said “The notion 
that women can write is utterly 
preposterous. Most of ’em can’t 
even read.” The New Yorker 
turned us off: “Come, come sir. 
We know lots of women who can 
read.” 


kk 


We saw an ad yesterday for a 
reversible necktie. When you get 
tired of the color on one side, turn 
over, along with the soup spots, 
gravy stains and old ashes. 


xk 


The finest list of test markets in 

all of America is right here below. 

Don’t miss it. 
CANTON, Ohio 
CEDAR RAPIDS, |owa 
CHARLOTTE, N.C. 
CINCINNATI, Ohio 
COLUMBUS, Ohio 
DAYTON, Ohio 
GRAND RAPIDS, Mich. 
HARRISBURG, Po. 
INDIANAPOLIS, Ind. 
LOUISVILLE, Ky. 
OMAHA, Neb. 
PEORIA, ILL. 
PHOENIX, Ariz. 
ROCKFORD, ILL. 
ROANOKE, Vo. 
SOUTH BEND, Ind. 
SYRACUSE, N.Y. 
TACOMA, Wash. 
TOLEDO, Ohio 
SPRINGFIELD, Mass. 


All these cities are active members 
of the Burgoyne Test-City Group. 


2.2 << 


Burgoyne Grocery & Drug In- 
dex reports are made every four 
weeks. Each report tells what 
happened in that period—retailers 
stocking your product, how much 
moved off the shelf, amount of 
product bought by retailer and 
amount of product stocked—with 
the same data shown for compet- 
ing brands. You, too, can have 
this service. One loud, long whis- 
tle and we'll be there in a six- 
cylinder trice (what the hell’s 
that?). Your marketing problems 
will soon start to dissolve under 
the treatment of the Burgoyne 
boys, who are even experts away 
from home. 
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(Continued from Page 1) 


at associations and not at any in- 
dividuals. Officials feel the issues 
involved are purely differences on 
economic issues, with no connota- 
tion of moral or ethical miscon- 
duct. 

There can be no doubt that At- 
torney General Brownell prefers 
a negotiated settlement. But it is 
also clear that Mr. Barnes and his 
staff have no hesitation about go- 
ing to trial. 

While the government wants to 
wipe out agency recognition, it is 
also believed officials would be 
agreeable to a settlement which 
would permit the associations to 
continue to provide members with 
credit ratings, so long as there 
was no effort to report such facts 
as the rate of commission and 
agency charges. 


s Only this week, Attorney Gen- 
eral Brownell restated his position 
on trade association service activi- 
ties. In a speech before the U. S. 
Chamber of Commerce he pointed 
out that trade associations can 
rightfully collect and disseminate 
many kinds of statistics. But he 
warned particularly against any 
reports dealing with prices, or the 
distribution of data “gathered with 
an eye toward subordinating inde- 
pendent action in favor of group 
decision.” 

When the investigation first got 
under way last year, some media 
spokesmen were inclined to as- 
sume it was a brain child of New 
Deal “holdovers” in the lowér ech- 
elons of the Department of Justice. 
Mr. Barnes has subsequently taken 
personal responsibility for pushing 
the investigation. 

Moreover, it is known that more 
than a year ago, media representa- 
tives sought assurance from the 
attorney general that he would re- 
view the case before going to law. 
There is no doubt that the case 
carries his personal endorsement— 
as contrasted with routine ap- 
proval. 


= Why was the case developed? 
Admittedly the degree of injury 
here, if any, is relatively slight 
compared with other anti-trust sit- 
uations which compete for the at- 
tention of the limited personnel of 
the anti-trust division. 

The impression received by 
those who have raised this ques- 
tion is that this is a matter of in- 
tegrity within the anti-trust divi- 
sion. As one official expressed it, 
“If you were in our position, and 
you got a complaint that some- 
thing illegal was going on, and you 
investigated and were convinced 
the complaint was valid, you have 
a duty.” 

If the government were to have 
its way, what changes would take 
place? When the government at- 
tacks the agency recognition sys- 
tem, it seemingly seeks assurance 
that individual periodicals will de- 
cide for themselves whom they 
will recognize and the rate of 
commission they will pay. 


s Justice officials cringe at the 
suggestion raised by ANPA, that 
the case will lead to a situation 
where the operation of newspa- 
pers and magazines will be sub- 
jected to a judicial straitjacket 
which could injure the free press. 

They insist the case can be set- 


tled without judicial control over 
the business operations of individ- 
ual periodicals, so long as they are 
not acting in concert with each 
| other. 

“Every publication has a right 
to fix its own rates and select its 
own customers,” inquiring visitors 
lare told. “They can recognize 


U.S. vs. Associations: 
What's Behind Suit? 


whatever agencies they wish, pay 
whatever rates of commission they 
want to pay. 

“All we are saying is that there 
must not be agreements which re- 
quire publishers to deal with agen- 
cies that have national recognition, 
at the rate of commission specified 
in the agreements.” 

In his discussion of the case, Mr. 
Barnes said the government ob- 
jects to the fact that Four A’s and 
its members “agree” to retain their 
full commission of 15% and to 
refrain from competing with each 
other for new business by submit- 
ting speculative material. 

He also pointed to the fact that 
recognition standards require that 
agencies certify they are inde- 
pendent contractors, not affiliated 
with an advertiser or a printing 
establishment, and that they re- 
tain the full commission. 


= These are features of the recog- 
nition system which the govern- 
ment wants eliminated. The effect 
would be to open the way for 
house agencies—to the extent that 
individual periodicals wished to 
deal with them. 

The advertising case is inevit-. 
ably related to an earlier anti-trust 
case against the National Assn. of 
Real Estate Boards and the Wash- 
ington Real Estate Boards, aimed 
at sections of the code of ethics 
specifying standard commission 
rates. In that case the trial court 
ruled the government failed to 
prove the National Assn. was a 
party to an illegal conspiracy, but 
the Supreme Court held that the 
code of ethics of the Washington 
Real Estate Board violated the 
Sherman Act. 

The Washington Real Estate 
Board was required to drop the 
commission rates from its code 
and to advise its members that 
fees in each transaction are to be 
based on agreement with the par- 
ties involved. 


# Justice Department does not 
have a report of the impact of the 
Washington Real Estate case. 
While most agents apparently 
have continued to charge the 
commissions for residential trans- 
actions which were recommended 
in the board’s code, there is a 
belief that there has been more 
competitive “pricing” on fees for 
commercial transactions which 
involve considerably larger sums 
of money. 

The government’s problem, if 
the advertising case goes to 
trial, will be, first, to establish 
jurisdiction; and then to prove 
that an understanding’ exists 
which requires publishers to deal 
only with recognized agencies. 

Government attorneys insist 
the courts have gone a long way 
since 1930, when the Federal 
Trade Commission decided on the 
basis of the same facts involved 
in this case that advertising is 
not interstate commerce. 

In addition to the real estate 
case, the government will rely 
heavily on two Supreme Court 
decisions which were lost by the 
publishing industry subsequent to 
the FTC investigation. 


es Of crucial importance to the 
government is the Lorain Journal 
case, where the court ruled “dis- 
tribution of advertisements trans- 
mitted in interstate commerce is 
an inseparable part of the flow 
of interstate commerce.” 

In the Lorain Journal decision, 
the court noted that Blumenstock 
vs. Curtis Publishing Co., a de- 
cision of the early 1920s, had es- 
tablished a doctrine that the dis- 
tribution of advertising materials 
in periodicals in nationwide cir- 


culation does not amount to in- 
terstate commerce. 

The court held, however, that 
the thinking behind this case was 
eliminated in U. S. vs. Southeast- 
ern Underwriters in 1942 and 
“that line of cases no longer 
stands in the way.” 

The government will also refer 
to the Supreme Court’s position 
in the Associated Press case in 
order to meet the argument that 
the complaint represents an ef- 
fort to interfere with the free 
press: 


s “Surely, a command that the 
government itself cannot impede 
the free flow of ideas does not 
afford non-governmental combi- 
nations a refuge if they impose 
restraints upon that constitution- 
ally guaranteed freedom. 

“Freedom to publish means 
freedom of all and not for some 
...Freedom of the press from 
governmental interference under 
the First Amendment does not 
sanction repression of that free- 
dom by private interests.” 
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Montreal Admen Elect 

Mervyn G. Christie, National 
Business Publications Ltd., has 
been named president of the In- 
dustrial Advertisers Assn. of Mon- 
treal. Other officers elected are A. 
George Temple, Industrial Adver- 
tising Agency Ltd., v.p.; A. W. Fo- 
garty, National Heating Products, 
Sales Ltd., secretary, and David A. 
Swan, Brown Boveri (Canada) 
Ltd., treasurer. 


BUSINESS CARD 
PROBLEMS? 


Solve them with our new “Busi- 
ness Card Buyers’ Guide” .. . 
free to users of 5,000 or more 
cards a year. To get your copy, 
simply jot down quantity used 
per year on one of your present 
cards and mail it to: . 


r.onHILL inc. 


Fine Letterheads and Business Cards 
270 A2 Lafayette St., N. Y. 12, N.Y. 


I know. 


an outstanding 


advertising 


and sales 


promotion manager 


He’s an old friend and business associate of fifteen years standing, 
in his thirties, in the five figure department and looking for the 


big opportunity to s-t-r-e-t-c-h. 


Among his many accomplishments: he has created from scratch 
three outstanding advertising campaigns in the media promotion 
field; through judicious use of the proper sales techniques, enabled 
a merchandising program to produce so effectively that the 
annual budget was increased eight-fold in three years; planned 
and produced a direct mail campaign that was a prize winner, 
and another that showed a net profit in a field where direct mail 
is notoriously ineffective; directed market and media research and 
translated the results into saleable terms; was one of the first, and 
one of the most successful users of slide-films for promotional 


purposes. 


His breadth of experience and knowledge is perfect for: 


Media—as a sales promotion director, or director of 
sales development, for a magazine, newspaper, radio- 
TV station or network. 


Advertisers—as advertising and sales promotion man- 
ager for an advertiser with an annual budget in six or 
seven figures, in the consumer or industrial field. 


While his interests do not lie in the agency field, he has necessarily 
worked with some of the best, and knows the insides-and-outs of 
an agency-client relationship ... and how to make it produce most 


effectively. 


As a creative man, he can hold his head up in the best of company. 
He writes effective, selling copy, and can edit the copy of others; 
is able to adapt his style to the job on hand; design and build 
exhibits and trade displays; write presentations and sales tools 
that salesmen like and use; plan and execute direct mail, merchan- 
dising and co-operative advertising; and knows how to weld into 
one homogeneous sales-building force the three important ele- 
ments of advertising, sales promotion and merchandising. 


He has handled man-sized budgets and directed man-sized depart- 
ments, has the type of administrative ability that can be relied 
upon for steady and effective production of ideas into finished 
jobs, and has the rare but happy faculty of cementing friendly 
relationships among those who work for him. He’s good on his 
feet, and has had actual field selling experience ... knows the prob- 
lems that all salesmen must face, not from hearsay but from first- 


hand knowledge. 


Among his personal attributes that make for the complete and 
competent executive: he has the right type of outside interests 
that keep him mentally and physically alert, is well read and 
widely travelled, served with distinction in World War II, is far 
above petty politics and plays the game cleanly and fairly. 


He’s a man who can revitalize and bring a fresh approach to your 
advertising and sales promotion program. If you want to meet 


him, Ill splice the wire happily. 


Eliott D. Odell 


THE FARM JOURNAL - 420 Lexington Ave. « New York City 
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Advertising Age, May 9, 1955 


ANPA Is ‘High-Handed and Arbitrary,’ but 
No Anti-Trust Violator, Agency Head Says 


(Continued from Page 1) 


newspaper advertising often, found 
themselves—as we did—filling out 
individual newspaper recognition 
forms until they ran out of our 
ears.” 


® On these two counts—‘anti- 
quated” recognition forms and 
“unduly restrictive” recognition re- 
quirements—Mr. Sive judged the 
ANPA guilty of “the poorest kind 
of customer relations.” 

He charged it with “forgetting 
the purpose of agency recognition 
—namely, to make it easier for 
agencies to buy—and the respective 
newspapers to sell—newspaper 
space without the individual cred- 
it-checking so often necessary 
without a joint recognition pro- 
gram.” 

On the other hand, however, Mr. 
Sive found that “to go as far as the 
government has and cite them for 
conspiracy under the Sherman Act 
is, in my opinion, silly. 


= “For example, in spite of the 
fact that we did not have ANPA 
recognition, we were never in the 
position of not being able to get 
commission and credit from any 
individual newspaper. It was not 
a case of our not being able to do 
business, but merely the fact that 
the archaic methods of handling 
recognition used by ANPA caused 
us—and the member-newspapers— 
a great deal of extra inconveni- 
ence.” 

As for Section 22H of the Justice 
Department’s complaint—that 
ANPA urged its members to ad- 
here to the 15% agency commis- 
sion—Mr. Sive termed it “so ridi- 
culous ... that I am surprised it is 
getting even momentary serious 
consideration.” 

This, he said, was not a case of 
fixing commissions by conspiracy, 
but merely of adhering to a com- 
mission that the individual news- 
papers had set up. 

“I would hate to see anything 
destroy the agency commission sys- 
tem,” Mr. Sive concluded, “and it 
appears to me that if the govern- 
ment wins its case it may well be 
on its way to doing just that.” 


@ Mr. Sive’s “running fight” with 
the ANPA—via Cranston Williams, 
general manager of the associa- 
tion—began on Oct. 27, 1953, when 
the agency head fired a letter ask- 
ing why the ANPA did not recog- 
nize, for credit purposes, every 
qualified agency that might want 
at some time or other to place an 
advertising order with a member 
daily anywhere in the U.S. 

Mr. Williams gave in reply “the 
simple reason of not wanting to 
have a very long list where infor- 
mation is needed infrequently and 
rarely.” 


s A couple of months later (Jan 
21, 1954), Mr. Sive clashed with 
the Chicago Daily News over a de- 
mand that he enclose a check with 
a space order. In a letter to the 
Daily News, the embattled adman 
listed a number of publishers’ as- 
sociations which recognized his 
agency for credit purposes, and 
then said: 

“We are not recognized by the 
American Newspaper Publishers 
Assn. because they advise us that 
our usage of newspapers is not 
broad enough to justify the clerical 
effort necessary on the part of the 
ANPA. 

“I have a long standing beef on 
this question of ANPA recogni- 
tion,” he went on. “This is just one 
of many examples in a long series 
of similar ones we have run into 
where the policy of ANPA recog- 
nizing only those agencies that 
they feel use enough newspaper 


procedure has caused inconveni- 
ence to both the newspaper and to 
us.” 


® In conclusion, Mr. Sive told the 
newspaper: “I suppose you will 
want the usual cumbersome credit 
forms filled out—which we have 
now filled ad nauseam because of 
this policy—so if you will send 
them, we will be glad to fill them 
out for you and return them.” 

Mr. Sive sent a copy of the Daily 
News exchange to Mr. Williams, 
and received a reply in which two 
main points were made: 

1. “The ANPA staff does not pass 
on recognition of agencies. That de- 
cision is made by a committee 
which comprises newspaper exec- 
utives from all parts of the coun- 
try.” 

2. Recognition “is a service to 
our membership and is not in- 
tended, and never was intended, as 
a service to advertising agencies 
although, of course, we are glad 
when anything we do reacts to the 
benefit of the agencies... .” 

Here Mr. Williams noted that 
since ANPA membership is on a 
national basis its recognition of 
agencies is conducted on a basis 
“to supply the greatest amount of 
service possible to the greatest 
number” of newspaper members. 


® Two months after this exchange, 
Mr. Williams sent another letter, 
together with an application blank 
for ANPA recognition. Comment- 
ing on the information asked for 
in the application blank, Mr. Sive 
let his hair down still further in 
reply: 

“No other media association in 
the country makes recognition con- 
tingent upon wide usage, and none 
requests such extraneous informa- 
tion about the customer’s business, 
either, as that required by your 
form,” he complained. 

“You certainly have a right to 
know our financial condition, but 
how much of each client’s business 
goes in other media, and how much 
each client pays us in fees is, it 
seems to me, our business and ours 
alone. 


# “I have no wish to pursue this 
senseless battle by mail...” Mr. 
Sive continued. “I just feel that the 
policies governing recognition in 
the newspaper field were born of 
happier (for newspapers) days 
when I suppose it was possible for 
them—collectively at least—to 
make such unreasonable, almost 
arrogant, and certainly irrevelant, 
requests of agencies wishing to 
secure recognition. 

“I think it’s time these policies 
were brought up to date, and more 
in line with recognition and credit 
policies of other media.” 


@ Mr. Williams ended the six- 
month series on April 1, 1954, 
with a terse note to Mr. Sive in 
which he said: 

“If you wish to apply for ANPA 
recognition and fill out the blanks 
and return them to us we will start 
to process your application im- 
mediately. The blanks were sent 
with my letter of March 23. 

“If you do not wish to make ap- 
plication for ANPA recognition, 
there is nothing further we can do 
or say.” 


Dayton Admen Elect Head 


George W. Head, ad manager of 
National Cash Register Co., has 
been elected president of the Day- 
ton Advertising Club. Other offi- 
cers elected are Gerard Carney, 
v.p. and sales manager of Dayton 
Pump Co., Ist v.p.; 
Standard Register Co., 2nd v.p.; 
Dorothy Sanders, promotion man- 
ager, WLW-D, secretary, and Ed- 
ward J. Kalat, Weber, Geiger & 


space to justify the slight clerical’ Kalat, treasurer. 


Alex Kay, | 


Last Minute News Flashes 


Ross Roy, Dana Perfumes Split: Martin Gets Account| 


Cuicaco, May 6—Dana Perfumes, maker of Tabu, and Ross Roy Inc. 
have broken off relations as the result of “irreconcilable” differences, 
and the perfume manufacturer has appointed the Martin Co., Chicago, 


to handle its advertising, including a market-by-market increase of | 


activity on behalf of its new product, Ambush, and a new line of spray 
colognes. The Martin agency is headed by Mark T. Martin Jr., former 
Ross Roy v.p., who left the agency in 1953. He was president of Sim- 
monds & Simmonds for two months before opening his own agency 


last year. 


Tanton Leaves Lambert, Joins McCann 


New YORK, 


May 6—Charles Tanton, former assistant advertising 


manager, merchandising, Lambert Pharmacal Co., Jersey City, has 
joined McCann-Erickson as assistant markets director. Lambert re- 
cently merged with Warner-Hudnut (AA, April 11). 


Frankfort Will Market a Four Roses Straight Whisky 


New York, May 6—Frankfort Distillers, a division of Distillers Corp. 
-Seagrams Ltd., will introduce a blend of straight whiskies under its 
Four Roses label late this summer in eight to ten markets. Four Roses 
as a spirits blend will be continued. Advertising will be done on a 
market-by-market basis in newspapers and on outdoor panels. Young 
& Rubicam is preparing copy expected to break in July or August. 


Brooks Moves to Doherty, Clifford, Steers & Shentield 


New York, May 6—Philip Brooks has left Scheideler, Beck & 
Werner, to join Doherty, Clifford, Steers & Shenfield as an account 


executive. 


Mengel Consolidates Accounts; Other Late News 


e The advertising account of the cabinet division of Mengel Corp., 
Louisville, Ky.,has been transferred from Klau-Van Pietersom-Dunlap 
Associates, Milwaukee, to Doe-Anderson Advertising Agency, Louis- 
ville. With the recent switch of the company’s furniture division to 
Doe-Anderson (AA, April 25), the Louisville agency now is handling 


all Mengel advertising. 


e William E. Brayton and Harvey L. Rhode, account executives at 
J. M. Mathes Inc., New York, have been elected v.p.s. 


e Tom Allen, formerly copywriter on the American Airlines account 
at Ruthrauff & Ryan, has moved to Scheideler, Beck & Werner, New 


York. 


e Reinhold Publishing Corp., New York, advertising management for 
the American Chemical Society publications, has appointed Thomas 
N. J. Koerwer district manager of both Analytical Chemistry and 
Agricultural & Food Chemistry, effective May 11. He was formerly 
associated with the sales department of R. M. Hollingshead Corp.., 


Camden, N. J. 


e Mrs. Anne Pellman, for the past ten years managing editor of Boot 
& Shoe Recorder, a Chilton publication, has become editor of Hand- 
bags & Accessories, a Haire publication. She succeeds Betty Held, who 
has resigned to enter the fashion and styling field. 


e Fice Mork, formerly editor of Bar-Restaurant and executive editor 
of Liquor Store, has joined Argosy, New York, as special representative 


to the liquor industry. 


SEC Chairman 
Asks Crackdown 
on Come On’ Ads 


WASHINGTON, May 3—The chair- 
man of the Securities and Ex- 
change Commission has called on 
the securities industry to crack 
down on “come on” advertising 
which is being used for penny ura- 
nium stocks and low-priced Cana- 
dian offerings. 

Federal laws do not bar the 
markets to any kind of speculative 
issue, SEC Chairman Ralph H. 
Demmuler has told the industry, but 
they require that the nature of the 
issue be fully disclosed. 

“Any fair minded observer can- 
not help but be disturbed by the 
allurements being held out to the 
public in much of the advertising 
found in the financial pages of 
our newspapers, heard over the 
air waves, or sent through the 
mail,” he said. 

He said self regulation in the 
industry has notable achievements 
to its credit, including some in the 
policing of advertising. 


® “But a job half done is not 
enough. The limited programs of 
the National Assn. of Securities 
Dealers and at least one exchange 
are only a small sample of what 
can and should be done,” he con- 
tinued. 

“The public interest you serve, 
the just and equitable principles 
of trade which you promote, suffer 
to the extent that your industry 


| 


Failure to act in the face of justi- 
fied criticism of undesirable prac- 
tices indulged in by an overenthu- 
siastic minority “is an invitation 
to government to use federal police 
power to stamp out abuses which 
a well organized industry admits 
but against which it has not moved 
with grim determination.” 


Scholl Buys Two Radio Shows 


Scholl Mfg. Co., Chicago, maker 
of Dr. Scholl’s foot remedies and 
appliances, will sponsor two net- 
work radio programs. The first 
will be Mary Margaret McBride’s 
“Thought for the Day” during May 
and June over NBC. Scholl also 
will sponsor a series of Mutual 
programs on the multi-message 
plan. Five mystery programs— 
“Top Secret Files,” “Treasury 
Agent,” “True Detective,” “Offi- 
cial Detective” and “Counter Spy” 
—will be presented during May 
and June. 


Smith Named Sales, Ad V.P. 


George L. Smith, who has been 
general sales manager of Southern 
Dairies Inc., Charlotte, N. C., 
since 1935, has been elected to the 
new post of v.p. in charge of sales 
and advertising. 


Gray & Rogers Joins 4 A's 

Gray & Rogers, Philadelphia, has 
joined the American Assn. of Ad- 
vertising Agencies. Founded in 
1927, the agency has some 130 em- 
ployes. 


Mark Wiseman Moves 

Mark Wiseman, advertising and 
creative consultant and analyst, 
has moved to 167 E. 80th St., New 
York. 
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FANCY DRESS—Long gloves and ear- 
rings are used to give a formal 
tinge to this Roses Bloom swim 
suit by Maurice Handler of Cal- 
ifornia. Adding the gloves was a 
thought contributed by Herman 
Bek-Gran, art director for Norman 
D. Waters & Associates, New York, 
the agency. The ad will run in the 
June issue of Mademoiselle. 


Gotham, Vladimir 
Join, Forming Big 
Overseas Agency 


New YorK, May 5—The great 
growth of international advertis- 
ing in recent years was under- 
scored this week with the an- 
nouncement that Gotham Adver- 
tising Co. and Irwin Vladimir & 
Co. will merge July 1 to form the 


biggest ad agency in the export. 


field. 

Gotham-Vladimir Advertising 
Inc., as the new agency will be 
called, will have some 150 accounts 
and annual billings estimated at 
$6,000,000. The clients are among 
the top industrial companies in 
the country. 

Irwin A. Vladimir will be presi- 
dent of the new agency, and Arth- 
ur A. Kron, exec. v.p. and treas- 
urer of Gotham, will retain these 
posts. Duncan D. Sutphen Jr., 
president of Gotham, will become 
chairman of the executive commit- 
tee and exec. director of the agen- 
cy’s domestic division. Gotham has 
about 50 domestic accounts. All 
of Viadimir’s accounts are inter- 
national. 


= The two agencies will combine 
their facilities, but their new home 
has not been selected yet. The 
New York headquarters will have 
a staff of 80. Vladimir’s present 
offices in Chicago and San Fran- 
cisco will be part of the operation. 

Neither of the two agencies has 
overseas offices. They work, in- 
stead, through associate agencies. 
Gotham-Vladimir expects to have 
arrangements with some 75 agen- 
cies overseas. 

Mr. Vladimir told AA the merg- 
er was a natural. 

“We have no competitive ac- 
counts,” he pointed out. And, he 
added, the action follows the trend 
in the domestic agency business. 
He said that Gotham-Vladimir will 
be able to offer clients many more 
facilities than either agency could 
as a separate unit. 


Bayuk Cigars Buys Grabosky 

Bayuk Cigars, Philadelphia, has 
purchased all the outstanding 
stock of Grabosky Bros., maker of 
Royalist and Amerada cigars. Gra- 
bosky’s sales volume is about $3,- 
000,000 a year. The transaction in- 
volved about $2,500,000 in assets 
and payment for the Grabosky 
stock was in cash, Harry P. Wur- 
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lines (maximum—two) 30 letters and 


THe ADVERTISING MARKET PLACE 


Rates: $1.25 per line, minimum charge $5.00. Cash with order. Figure all cap 


spaces per line; upper & lower case 40 


per line. Add two lines for box number. Deadline Wednesday noon 5 days 
preceding publication date. Display classified takes card rate of $14.50 per 


column inch. Regular card discounts, 


size and frequency, apply on display. 
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HELP WANTED 


HELP WANTED 


RADIO TIME SALESMEN WANTED 
Generous Commission Basis - Must be 
familiar with New York or Chicago Ad 
Agencies, Replies Confidential. Send Brief 
Resume to 

Box 7535, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


| a 
|WANTED - ADVERTISING MANAGER 
with direct mail - layout - department 
management capacity for seasoned con- 
sumer goods national manufacturer. Good 
|salary, opportunity and with profit-shar- 
|ing. Alliance Rubber Company, Alliance, 
| Ohio. 


ADVERTISING PLACEMENTS 
BOB LETHRIDGE 
EMPLOYERS SERVICE BUREAU 
6 N. Michigan Chicago, Ill. FI-6-1155 


Excellent opportunity for 
trade show and exhibit salesman. Capable 
of earning over $10,000 per year when 
backed by highly creative, customer serv- 
ice minded top New York display com- 
pany. You owe it to yourself and your 
family to investigate this offer. 
Box 7531, ADVERTISING AGE 

480 Lexington Ave., New York 17, N. Y. 


Advertising representative for New York 
territory. Fine potential—good o,portu- 
nity for ambitious man with mechanical 
interests and industrial advertising back- 
ground. Magazine serves plant and power 
equipment fields. 

Box 7537, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State Ha 7-1991 Chicago 


Advertising (Magazine) NYC sales office 
needs general assistant with good tech- 
nical knowledge including production. 
Must be excellent typist and highly liter- 
ate. Salary $75. MU 3-0887 


TO AN ARTIST SEEKING A FUTURE! 
You can get in on the ground floor of a 
rapidly growing Southern agency IF you 
have a good background in layout, art, 
production and can assume all responsi- 
bilities of artist-director. We’re not hand- 
ing you a lot of “soap”’...this is a real 
deal if you can qualify. Imagine this: 
“You can be a member of the best coun- 
try club...own a nice home...a new car 
every year...wonderful surroundings... 
building a sound secure future as a major 
stockholder of a growing agency.” Want 
to be a major part of it? Is your future 
worth 3¢? Send complete outline of edu- 
cation, experience, references. No samples, 


yet. 
Box 7530, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 3, ILL. 


ADVERTISING COPYWRITER 
Well-regarded, small agency has new posi- 
tion opening for young male copywriter 
who can double as assistant to Account 
‘Executive. Excellent development oppor- 
tunity for imaginative writer who, with- 
out losing sight of sales objectives, has 
initiative to depart from role in creating 
trade and industrial advertising. Expe 
ience preparing sales promotion material 
likely to be helpful. Starting salary $6000. 
Please write fully. Your confidence will 
be respected. If you presently live out- 
side NYC, suggest sending samples. Wil) 
be returned if you wish. Address: Presi- 
dent. Box 7527, ADVERTISING AGE. 

480 Lexington Ave., New York 17, N. Y. 
FRED J. MASTERSON 

ADVERTISING - PUBLISHING 
All types of positions for men and women. 
185 N. Wabash FR 2-0115 Chicago 


experienced | 


BARNARD’S ALERT EMP. SYSTEM 
NATIONWIDE 


BE SURE AT BARNARD’S 
Adv. Pub’lg. Research 
WA 2-2360 202 S. State Chicago 


WANTED: AD MANAGER 
FOR POULTRY TRADE MAGAZINE 

Young man with agricultural background 
preferred. Poultry industry experience 
added value. Some travel required. Com- 
pany has profit sharing and pension ben- 
efits. Detail experience, age and expected 
salary in first letter. 

Box 7525, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ml. 


OUTDOOR ADVERTISING SALESMAN 
Career opportunity in Philadelphia for 
man with good sales record in outdoor 
signs, car cards, etc. Position will lead to 
#1 spot in management. 

Landau 
3627 N. Smedley St. Baldwin 9-5500 


WANTED: Chicago Representative well 
known New York trade magazine with 
national circulation seeks established trade 
paper representative in Chicago to sell 
advertising on commission basis, also, to 
supply monthly news letter at fixed fee. 
Box 7526, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 


ADVERTISING - EDITORIAL - ARTISTS 
Openings for Acc’t. Execs., Ad Managers, 
Artists, Package Designers, Media Men, 
Market Research, Writers, etc. Courteous, 
Confidential service to both Employers 
and Employees. Shay Agency, 
30 W. Washington Chicago 2, Ill. 


BUSINESS PAPER EDITOR to take over 
top job on long established merchandising 
monthly which has just been purchased 
by substantial, aggressive and growing 
company. Starting salary $5,000 plus 
bonus, other benefits, with assured future 
earnings. Successful applicant will be 
moved at company expense to headquar- 
ters location in midwest city 100,000. Ideal 
living conditions. Able writer, who can 
produce interesting and varied monthly 
package and who will operate without 
close supervision is required. Give full 
details. 

Box 7520, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


YOUNG MAN WANTED - Farm back- 
ground or knowledge. Should be good 
all-around artist with some originality. 
Radio, TV, consumer and trade opportu- 
nities. Ideal working conditions - small 
community about 90 miles from Chicago. 
Give desired salary and resume in first 
letter. Write in confidence. 

Box 7518, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


ADVERTISING MANAGER OR ASSISTANT 
Desires new connections. Thorough- 
ly experienced very of products 
including househol appliances. 
Leading companies. Copy, layout, 
roduction. ational advertising, 
iterature, dealer sales promotion. 
Presently employed. Sala $5,000 
—$6,000. Box 372 Advertising Age, 
- Lexington Ave., New York 17, 


Mature, seasoned agency account 
and merchandising executive, 
with splendid background in 
top-flight agencies, available 
soon. Employed now but seeking 
larger opportunity. Food and 
drug background. Successful 
Sales Management experience 
also. Located in Chicago but will 
re-locate. Salary requirement 
$20,000. plus. 

Box 373 Advertising Age. 200 E. 
Illinois St., Chicago 11, Ill. 


Top Level 


ACCOUNT EXECUTIVE 
Available 


15 7. experience directing and 
handling leading package goods ac- 
counts... f s, cosmetics, soaps, 
drugs. Strong planning, merchandis- 
ing and marketing background. Out- 
standing product development... 
TV experience. Box 375, VERTIS- 
ig oo 200 E. Illinois St., Chicago 


consumer products. 


kept confidential. 


MARKET RESEARCH 
DIRECTOR 


Large Midwest food processor has an opening for 
a man to head Market Research Department. 


Prefer business school graduate with at least 
five years experience in marketing research on 


Must be able to direct new product studies, sales 
analyses, consumer research. 


Must be able to cooperate fully with Advertis- 
ing, Sales and Product Development Departments. 


Send photo, resume of education and experience 
and letter stating salary requirements and reasons 
for seeking new connection. All replies will be 


Box 368, Advertising Age 
200 E. Illinois St., Chicago 11, Ill. 


POSITIONS WANTED 


REPRESENTATIVES WANTED 


Asst. ADV. MGR. or ACCT. EXEC. 
Versatile copy-contact man now at small | 
agency seeks more challenging responsi- | 
bilities with mfr. or larger agency. Col- 
lege grad., 27, 4 yrs. agency exp. creating 
em ge & oun ads & collateral. 

on co ro- 
duction. 7 Pee © 
Box 7541, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 
AD MANAGER or copy contact. 15 years 
experience including agency. Strong on 
Plans. Box 7540, ADVERTISING AGE, 
200 E. Illinois St., Chicago 11, Il. 


Qualified Designer. Experienced trade 

ads, brochures, catalogues, direct mail, 

package design. Full time or part time. 
Box 7502, ADVERTISING AGE 

480 Lexington Ave., New York 17, N. Y. 


ee saVe., NEW FOrk if, N. 2. 
EXP. DIRECTOR ART, PROD. DEPT. 
Broad and mature experience - knows 
mechanical and art service national and 
local. Capable and conscientious, cooper- 
ative. Can make creditable roughs, no 
comps. Impressive background in agency, 
printing and art service fields. Stymied 
in present position. For immediate action 
contact. 

Box 7539, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 


CAREER PRODUCTION MAN 

15 years solid experience in 4A agencies 
and private industry. Shirtsleeve type, 
who does not possess charcoal suit. As- 
sume full department responsibility. Age 
40, college. Will relocate any metropolitan 
area. 

Box 7508, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


Experienced writer and visualizer wants 
spot in agency or company doing adver- 
tising or publication work. 

Box 7534, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 


ART DIRECTOR 

16 years of creative and administrative 
industrial and 4A agency experience as 
artist, designer and director. Proven re- 
sults in national and local campaigns 
with advertising and sales promotion that 
sells. A heavy in art and design in the 
molern fashion. Produces fast, crisp lay- 
outs. Growth opportunity and security 
more important than top salary. Must 
locate within 250 miles of New York. 

Box 7533, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 


THE VERY IDEA! 
When You Need It 
To keep sales steady, use my steady flow 
of ideas...fresh, vital slants that move 
hearts, minds—and goods! Have planned, 
written and produced useful ads for both 
soft and hard lines. Experienced layout 
artist...my crisp, bold roughs help copy 
put its best facts forward. Developed a 
practical background as merchandiser and 
house-to-house salesman. College degree 
(also studied commercial art). . .36, well 
groomed, with a friendly, persuasive way 
which gets good results from others. No 
opportunity to grow in my Assistant Copy 
Chief post...want greater responsibility 
as the right-hand man to top advertising 
or sales executive. How about it? 
Box 7252, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


CIRCULATION AND SPACE SALESMAN 
Seeks opportunity to serve publisher in 
any capacity. Free to travel. References. 
Box 7524, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


NOTE TO 4-A COPY CHIEF SEEKING 
WRITER WHO KNOWS MAIN ST. 
Yen for more challenge draws this suc- 
cessfully employed 4-A writer to market. 
Nine yrs. exper. on 2 doz. products-em- 
'tyhasis on pkg. goods. Print, radio, some 
TV. Personable; adaptable, strong under 
pressure. Enthusiastic salesman who writes 
by listening, seeing, feeling, thinking. 
Age. 34. Coll. grad. Family ready to move. 
Box 7523, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 


HOW YOU CAN WIN 
Experienced buy refreshing advertising, 
sales promotion man who likes to think 
and initiate. Fully automatic. Has oil 
company and New York publishing ex- 
perience. Family, business and journalism 
grad., 33, veteran. Presently employed 
Oklahoma, wants bigger job. Needs $8- 
10,000 depending on location. This offer 
available for limited time. Explain in 25 
words or less why you want this man for 
ad manager of agency equivalent. Entries 
will be judged for opportunity, responsi- 
bility and money offered. Send your en- 
try now to 

Box 7522, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 

INDUSTRIAL EDITOR 
Single woman, 29, will bring 4 years’ exp. 
in writing, editing, and production to 
trade or company publication. Now em- 
ployed in field. Full time or free lance. 

Box 7521, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 

CREATIVE LAYOUT ARTIST & AD 

Wants position with aggressive agency 
who appreciates hard selling visuals and 
comps. with unlimited sales appeal in 
industrial field. Qualified to handle any 
situation. 13 years agency exp. under 40, 
will relocate 

Box 7519, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 


YOUR CLASSIFIED 
ADVERTISEMENTS HERE 
WILL GET RESULTS 


HAND-LETTERING on film 


$1 a word—all styles. No minimum, 
no “extras”. Glossy print for repro- 
duction. 24 hour service—delivery 
anywhere in USA. Order from Style 
Book A free on request. Film Let- 
teri Div., Rapid Typogra hers, 
wr East 46, New York 17. MU 


ADVERTISING PERSONNEL 
Employer—Employee 
Investigate 
our active confidential service. 


tty Clem 
DRAKE PERSONNEL, INC. 
’ Suite 1009 
7 W. Madison * Fi nancial 6-2100 © Chicago 2, Jil. 


| Midwest Representative wanted for long 
established southern industrial trade pub- | 


lication. Must be known in field and have 
top flight books under contract. Interview 
about May 11. 

Box 7528, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


REPRESENTATIVES AVAILABLE 


MR. PUBLISHER OF 
INDUSTRIAL MAGAZINES 
Are you getting all the business and serv- 
ice you should from your present repre- 
sentation? We represent YOUR Publica- 
tion to Advertisers and Agencies NOT a 
firm of Representatives. Are you inter- 
ested in improving your Advertising 
Sales in the mid-west, and taking advan- 
tage of 20 years experience in industrial 
space sales? Write in confidence to 
Box 7536, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


WANT MORE ADS FOR N. Y. AREA? 
Publishers Representative seeks more 
Consumer, Professional, Trade, Business 
publications. Have wide contacts. 

Box 7532, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 


BUSINESS OPPORTUNITIES 


WANTED - MAIL ORDER BUSINESS 
Long established leader in mail order 
business wants to broaden line by pur- 
chase of established mail order business. 
Also interested in new potential items. 
Box 7449, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 
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JUNIOR CONTACT 


Here's a young copywriter with strong 
qualifications, as a junior account exec- 
utive. Mail order and general agency 
copy-contact experience. Accept respon- 
sibility, good analytical mind. Young, 
single, personable, confident. Still in 
moderate price bracket. He'll grow plenty 
if you’ve got the spot to plant him. And 
he'll answer all your questions, through: 
Box 376, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Tl. 


ADVERTISING—MARKETING 3 


executive, currently employed, desires 
challenging opportunity with manufac- 
turer or agency in advertising, marketing 
and sales development; 16 years advertis- 
ing and marketing experience with con- 
sumer goods successes; grocery drug head- 
quarters connections: broad field promo- 
tional experience. Box 367 Advertising 
Age 480 Lexington Ave. New York 17, N.Y. 


* & & & WESTERN UNION & & & & 


Eastern Adman, tired of gulping metropol- 


itan monoxide, yearns for union with western 
advertiser or agency. Young, family man, out- 
standin background. Blue-chip experience 
national accounts. If your operations include 
backdrop of sunshine and seascapes, a mere 

10,00 does it. Double that for deserts, 


ust-bowls, or towns big enough to have 
— zone numbers, Risk nothing but stamp 


or resume. 
ADVERTISING AGE 


Box 370 3 
200 E. Illinois St. Chicago 11, Il. 


WANT YOUR OWN AGENCY? 
I have a one-man agency, need an all- 
round assistant. Want to retire in year or 
so. You can start buying at once. Pay will 
be modest at start, plenty in year or so. 

Box 7263, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


MISCELLANEOUS 


OFFICE SPACE available, Chicago, for 
‘publishers representative. Rent $90 a 
month. Can work out terms for secre- 
tarial service if desired. 

Box 7538, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 


Collections for the industry, coast to 
coast—TV, Radio, Film and Media ac- 
counts receivable. No collection—no com- 
missions. Standard Actuarial Warranty 
Co., 220 West 42nd St., New York, N. Y. 


ART STUDIO, competent staff and top- 
flite freelancers, will furnish your needs 
in spots, continuous tone, line illustra- 
tions. As little as $5. a month. Request 
sample drawings. Harry Volk Jr., Pleas- 
antville 34, New Jersey. 


CREATIVE COPY WRITER 
for responsible position on sig- 
nificant national accounts. Rec- 
ognized Central Ohio agency 
away from traffic and commut- 
ing problems where a good sal- 
ary goes farther. If you are an 
idea man with plenty of follow- 
through and ability on space and 
direct mail campaigns, let’s talk 
it over. Tell us (in confidence) 
what you’ve done, what you’d 
like to do, what you need salary- 
wise. Box 366. ADVERTISING 
ae E. Illinois St. Chicago 


SPACE PRODUCER 
AVAILABLE 


One of the most competent space sales- 
men ever to call on us seeking more room 
to grow. Now eastern manager of prosper- 
ous business paper. 15 years diversified 
experience with major agencies, adver- 
tisers and media. Young, intelligent, hard 
worker. Income requirements reasonable. 
Please contact Royal & DeGuzman, inc. 
135 36th St., New York 16, N. Y. 


The Midwest's 


BIRCH 

2S call 
Executive allied fields. 
By appointment only 


Placement 
F - 


CEntral 6-5670 


nate outstanding placement 
service for Adv. - Art & 


59 E. MADISON + SUITE 1417 
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“Our 44th Year” 


MAN OVERBOARD! 


Are you thrashing around, making no 
headway in your present advertising posi- 
tion? If you can write creatively, we can 
toss you a life preserver in the form of a 
new position with a recognizable future. 


GLADER CORPORATION 


“The Agency’s Agency” 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


WANTED 


Aggressive individual, no tech- 
nical knowledge required, to ac- 
quire successful advertising ser- 
vice business established 16 years 
in thriving city of 600,000 popula- 
tion within 200 miles of Chicago. 
Regular local and national ac- 
counts. Proven profits over $10,000 
annually. Your investment can be 
returned in one year. Owner re- 
tiring, will teach buyer complete 
operation. Box 365, Advertising 
¢ g E. Illinois St., Chicago 
11, 


PRODUCT MANAGER 


Dynamic marketing program 
has created an opening for a 
Product Advertising Manager 
with one of the country’s oldest 
and most consistent advertisers. 
Young man to fill this position 
must be a college graduate with 
agency or company advertising 
experience. Personal qualifica- 
tions and potential important. 
Salary $8000 to $12,000 depending 
on experience. Box 374 Adver- 
tising Age, 480 Lexington Ave., 
New York 17, N. Y. 
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DISPLAY 
Designer 


Unusual opportunity for 
creative designer to work 
with nationally - known, 
highly-rated Chicago dis- 
lay manufacturer. Must 
ve experience and ability 
to design. P.O.P. displays 
for national advertisers. If 
you qualify your horizon is 
unlimited with a chance to 
really think in terms of 
third-dimension and unique 
motion. This is not just 
a job but a position of real 
importance with one of the 
nation’s most progressive 
display houses. Write fully, 
stating age, experience and 
starting salary. Your reply 
will be held in strict confi- 
dence. 


Box 371 
Advertising Age 
200 E. Illinois St. 
Chicago 11, Il. 
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ADVERTISING SALESMAN 


Accustomed large earnings, now 
traveling a wide territory to con- 
tact top bank executives present- 
ing our well advertised and favor- 
ably known bank advertising me- 
dium. State age, education and 
past 5 years connections first let- 


ter. 


BUSINESS NEWS ASSOCIATES, INC. 


149 Broadway New York 6, N.Y 


TO A PRINTING SALESMAN 
WHO HAS “ARRIVED” .. . 


.. . but who wants to go further. 
You're not a cub, and probably 
not even a junior. You are an ex- 
perienced and successful sales- 
man of go ye Pe any type of 
printing, but of modern creative 
printing, both letterpress and li- 
thography. 
Milwaukee Lithographer with na- 
tional reputation for top quality 
aggressive management cal com- 
plete full time creative staff is 
expanding facilities. We want a 
heavyweight” addition to our 10 
man sales department to help 
handle the increased sales oppor- 
tunities. 
Your opportunity here will fully 
match your performance. 


Box 363 ADVERTISING AGE 
200 E. Iilinsis St. Chicago 11, Wi. 
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LP and Natural Gas Groups Urged to 


Unite Promotions Against Electricity 


(Continued from Page 2) 
said they liked gas and 4% said 
they wanted to change to other | 
fuels (not oil). Of the. oil heating | 
owners, 80% said they prefer oil, 
8% indicated a change to gas, 8% 
said they would favor other fuels, | 
and 4% had no preference. 

The survey disclosed that. per- 
sons owning LP-gas ranges have 
the least loyalty to that appliance, 
Mr. Peterson said. The figures re- 
vealed that 68% of those owning 
gas ranges favor gas, 28% plan to 
buy electric ranges, and 4% had 
no preference. On the other hand, 
96% of electric range owners 
would buy them again, only 2% 
would switch to gas and 2% had 
no preference. 


® The biggest misconception about 
gas appliances is the safety factor, 
Mr. Peterson pointed out. He urged 
that dealers and salesmen should 
educate the public about the safe- 
ty of gas and to feature the many 
safety features on gas appliances. 
He said that two-thirds of those 
interviewed expressed concern 
over the dangers of gas. 

Many people also think that 
electric appliances are the most 
modern and that gas appliances 
are old-fashioned, he said. In 
order to combat this misconception, 
dealers should stress modernity 
and display the latest models. 

Mr. Peterson also stressed that 
only competent men should be em- 
ployed to install gas appliances. 

William Berchtold, also a v.p. 
of McCann, told the delegates 
that electricity is outpromoting 
LP-gas by a 15 to one margin. 
After a lengthy study, McCann 
discovered that “Did You Know” 
cartoon-type ads containing infor- 
mation on gas appliances and the 
gas industry rated high in reader- 
ship surveys. 


® The importance of advertising 
on the local level was stressed by 


SCIENCE WRITER 


Eastern Pharmaceutical Manufacturer 
seeks a college graduate in premedicine, 
biology or chemistry with experience in 
semi-promotional] technical writing. Po- 
sition entails planning clinical studies; 
writing and editing manuscripts; plan- 
ning scientific exhibits for medical meet- 
ings; analyzing data; preparing rough 
graphs, case report forms, and charts; 
contacting physicians through corre- 
spondence and through personal visits. 
Applicant should possess rare combina- 
tion of imagination and ability to pay 
careful attention to detail. Comprehensive 
benefit program. Send complete record 
of education and previous experience. 
Box 346 ADVERTISING AGE 
480 Lexington Ave. New York 17, N.Y. 


(7 
| 


—— 


A complete placement service 
of Ad men, for Ad men... by an Ad man 
who has worked in all the jobs himself 
for over 20 years 


333 NORTH MICHIGAN AVENUE - CHICAGO 
FRanklin 2-3280 


CREATIVE MAN 


If you’d like to work for a relaxed 
exceptionally keen, successful 
Chicago agency, a top is 
yours—if you’re our man. You're 
our man if you’re now employed, 
with a shining versatility in creat- 
ing provocative ideas t sell in 


print and TV. Your experience 
covers many products—including |) 
cosmetics and drugs. You're a 
team worker, with ability to in- 
spire others. Our accounts are 
leaders. Our people are pro's. 
Résumé to Box . Advertising | 
7 200 E. Illinois St., Chicago 


W. R. Lund, Warren Petroleum 
Corp. Mr. Lund said that advertis- 
ing kits are being mailed to all as- 
sociation members with suggestions 
on advertising and promotional 
campaigns. 

R. E. Borden, secretary of the 
National Council for LP-Gas Pro- 
motion, told AA that LPGA would 
spend from $350,000 to $400,000 
this year on advertising, promo- 
tions and public relations. The ad- 
vertising will be concentrated in 30 
magazines, ranging from national 
publications to farm books, state 
farm papers and town journals. 


Newspapers, radio and tv will not! 


be used, he said. 
In addition, a color film, “A! 
Winning Team,” narrated by Jack 
Brickhouse, WGN-TV sports an- 
nouncer, will be shown at indus- 
try conventions throughout the U. 
S. this year. The LPGA will con- 
tinue to try for news articles and 
feature stories in newspapers and 
magazines, Mr. Borden said. 


Chicago Sales Club Elects 


Herb Arnold, sales manager of 
Galler Drug Co., has been elected 
president of the Sales Executives 
Club of Chicago. Other officers 
elected are R. J. Feuchtwanger, 
president, Publishers Digest Inc., 
v.p.; Van Phillips, chairman, Phil- 
lips Associates, v.p.; G. T. Under- 
hill, regional sales manager, Chase 
Brass & Copper Co., v.p.; Earl Gil- 


leran, Easterling Co:, treasurer, and 


E. W. Boehm Jr., president, E. W. 
Boehm Co., secretary. 


N. Y. Ad Group Elects 


John C. Lucas, account execu- 
tive, Hazard Advertising Co., has 
been elected president of the In- 
dustrial Advertising Assn. of New 
York. Other officers elected are. 
George Bowen, ad manager, Rob- 
ert Gair Co., Ist v.p.; Arthur L. 
Dowling, director of advertising, 
M. W. Kellogg Co., 2nd v.p.; C.}| 
Gilbert Norton, media director, O. | 
S. Tyson Co., secretary, and) 
Maurice J. Marion, ad manager, 
Sarco Co., treasurer. 


| 
Levitt Tests TV Campaign 
has begun a 13-week test of televi- 


sion as a sales medium for Levit- 
town, Pa. The test will comprise 


| an account executive with Stewart 
Levitt & Sons, builder of homes, | 


75 


13 half-hour filmed documentaries 


of Levittown, filmed by the WFIL- 
‘TV, Philadelphia, 


newsreel unit 
under the title “The Miracle City.” 
Al Paul Lefton Co., Philadelphia, 
is the agency. 


Manning Rejoins Chambers 


John F. Manning, for the past 
two years radio and tv director at 
Foote, Cone & Belding, San Fran- 
cisco, has rejoined the executive 
staff of Chambers & Wiswell, Bos- 
ton, as an account executive. 


Crouse Joins Buckley 
David J. Crouse, for many years 


Jordan Advertising Agency, has 
joined the account management 
staff of Buckley Organization, 


' Philadelphia. 
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t-By-Market Promotion | 


Does Your Business Need New Spark Plugs? 


Reber Butter Beans Changes Media, 
Reaches for New Markets 


Today, more streamlining and more horsepower 
are needed in product design, advertising, mar- 


keting and selling. 


America is already rolling in a dynamic new 
era of more people with more money to spend 
than ever before. They'll have another $55 bil- 
lion to spend by 1959. 


Should your company increase its go-power 


On-the-Go Clients of 
The Martin Company 
Make Merchandising News 


All American 
Expands Healt 


FOR AMERICA'S GOLDEN YEARS 
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Calumet Employs 
Direct Mail 
to Increase Ca 


Karoll's Increase PP Pi 
Institutiong] Field 


oe Sen aie 
Gasoline With Heavy Promotion © 


It-Y ourself Show } 
gr fended ere Records 


mera Sales 


Detergent 


Casualty 
h-Accident P ane 


Dortch Stove Starts 
New Trade Campaign May 18 


—get a greater share of the public’s growing 


appetite for new and better 
We provide a vital part of 


things? 
the competent help 


your business needs to increase its sales and 
profits in these highly competitive times. 

To prove our worth, we'd like the opportunity 
to discuss this important subject with you. Tele- 


phone us today: HArrison 7- 


9496. 


The Martin Company, Advertising 


——_——- ase 
59 East Van Buren Street 


Chicago 4, Illinois 
HArrison 7-9496 


New Chicago Address as of June 1, 1955: 201 No. Wells St. New Telephone: Dearborn 2-5910 


310 West Liberty Street 
Louisville, Kentucky 
Juniper 4-4453 


2102 Jackson Street 
Dallas, Texas 
Prospect 2753 


Chamber of Commerce Bldg. 
Nashville, Tennessee 


6-3242 
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SIXTH ANNUAL 
CHICAGO TRIBUNE FORUM 
ON DISTRIBUTION AND ADVERTISING 


AREA I 


Tuesday, May 17, 1955—2:00 p. m. 
‘RESEARCHING THE MARKET, THE MESSAGE AND THE MEDIA” 


This panel discussion will be conducted by the directors and officers of the Advertising 
Research Foundation, Inc. They will probe the many phases of research, delving into 
the latest methods, the current problems, and the future prospects as indicated by pres- 
ent trends. They will discuss such varied fields as audience sizes, market movement, 


and motivation. 


AREA II 


Wednesday, May 18, 1955—9:30 a. m. 
"MARKETING TO MAINTAIN THE PACE OF THE LARGER AND FASTER AMERICAN LIFE”’ 


This panel will weigh the potentials of the economy for 1956. It will look into the — 
problems of pricing, margins, dealing, displays and getting distribution. It will attempt 
to find out what today’s middle-millions are really like, what they really want, and 


how those wants will be served in today’s and tomorrow's outlets. 


AREA III 


Wednesday, May 18, 1955—2.00 p. m. 
“ADVERTISING TO COMMUNICATE BUYING IDEAS IN THE CHANGING MASS MARKET” 
In this session, the panel will attempt to trace in detail the development of the central 


theme for a selling program, the personality of a product or a store, the art techniques, 


and semantics and other problems of better communication. 


W.G-N AUDIENCE STUDIO 
445 N. Michigan Ave. Chicago 


GAIN, for the sixth year, the Chicago Tribune on May 17 and 18 will be host to leaders of busi- 

ness and industry gathered to exchange ideas and develop better, more efficient ways to dis- 
tribute, advertise and sell merchandise. 

Each session will consist of a panel discussion sparked by questions asked by those in attendance. 


Panel members will be leaders in the fields of manufacturing, retailing, research and advertising. 


Panel moderators will be authorities in their fields of distribution. 
Because of the limited seating capacity, admission will be by tickets which may be obtained by 
addressing the Chicago Tribune, Room 1333, Tribune Square, Chicago 11, Illinois. 


Chicago Uribune 


THE WORLD'S GREATEST NEWSPAPER 
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